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Comparison of the Expenditure Between
Delegates and Tourists from the Aspects of
Situational Factors

ABSTRACT

Convention tourism is one of the fastest growing sectors in tourism in recent years,
and it can benefit the destination much more than the regular tourism. The purpose of
this study is to investigate the difference of inbound tourism expenditure between
delegates and tourists in Taiwan. The expenditure difference was analyzed based on
demographic information, trip-related characteristics and five situational factors.
Situational factors including physical surrounding, social surrounding, temporal
perspective, task definition and antecedent.

The study reveals the highest expenditure for delegates is accommodation,
followed by transportation, food & beverage, shopping, entertainment, respectively.
Financial support, education, length of stay and number of adults in the group are most
influential variables affecting tourism expenditure. The highest expenditure for regular
tourists is accommodation, followed by shopping, transportation, food & beverage,
entertainment, respectively. Income, number of adults in the party and length of stay are
most influential variables affecting tourism expenditure. Other than the expenditure of
accommodation, tourists spend most of their money on shopping while delegates spend
most of their money on the job related transporation and meals. The determinant factor
for these two groups is financial resource depite the source from external support or
personal available budget. Further understanding of situational factors on three

expenditure level within each group was provided by logistic regression. Situational
I



factors show good descrimant effect on delegates.

The delegate samples in this study mostly represented the attendants of corporate
meetings. Time constraint is a significant factors influencing their expenditure, resulting
in the lower total expenditure than general tourists. However, the delegates’ daily
expense is higher than tourists. In addition, regular tourists have much more time to
spend, thus, the higher total expense was based on the length of stay and accessibility to
the area of spending. This empirical study, though not being able to conduct the
comprehensive survey, provides initiative yet solid economic information to fill up the
gap in convention research. This will facilitate tourism related industries to better serve

their target customers in two sectors - convention tourism and regular turism.

Key Words: situational factors, trip-related characteristics
convention tourism,

tourism expenditure
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Tourists spend for:

Lodging

Food

Beverage

Entertainment

Clothing. Etc.

Gifts &
Souvenirs

Photography

\

Travel enterprises spend for:

\4

Wages & Salaries

Tips & gratuities

Payroll taxes

Commissions

Music & entertainment
Administrative & general expense
Professional services

Purchase of food, beverages, etc.
Purchase of good sold

Purchase of materials & supplies

Repairs & maintenance

\

Ultimate beneficiaries

4

\ 4

‘Accounts

Appliance stores
Architects

Arts & crafts products
Attorneys
Automobile factory
Bakers

Bank works

Beach accessories
Butchers

Carpenters

Cashiers

Chemists

Cinemas

Clerks

Clothing store
Confectioners

Cooks

Culture organizations
Dairies

Dentists

Department store
Doctors

Electricians
Engineers

Farmers

Fishermen

Freight forwards
Garage & auto repair

o Gardeners
Personal care, | Advertising, promotion, & Gift shops
Dr Goverqmenl
ugs, & . Education
Cosmetics Publicity | Health
Roads & railroads
Internal Utilities - electric, gas, water, etc. Uliies -
. Development & others
Transportation Greengrocers
Transportation Furniture stores
Insurance workers
. Laundries
Tour & "| Licenses Manufacturing workers
Office equipment suppliers
Sightseeing Insurance premiums gilg?g-;m
Miscellaneous Petrol station
Rental of premises & equipment Plumbers
Porters
Lo Printers & sign painters
Interest & principal payments of Publishers
borrowed funds Resorts
Restaurants
| Room maids
Income & other taxes Sporting events
Transportation
. Taxi & hire car services
Replacement of capital assets Wholesale establishments
Return to government
\ Y Y
Leakages of . Leakages of import
. 8 Leakages of import content ; D
1mport content content

Bl 2.0 Bk & kAR B
Multiplier Effect — How Tourism Spending Flow into the Economy

Inskeep, E. (1991). Tourism Planning. New York: Van Nostrend Reinhold.
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5 R F2008 % £2473) 0 B AP FE RN o A B F A AL fp A LR
HTER AR I F A AP HERBEE F A 95 - RBT ez B
Sod v R g BRBEENF RepEAocE c F RS P L S RE L 59 (2008

EXT9H) > d ¥R m}i Y &

(<)~ GHRBEE S - REE TP

ICCASTA i RRBEE THEH BT A 43 > B0 4picf &1

o
Wi

17912 ~ > @ - BPEEL L ZT741 5 AT 2R F A 5 73% o F LA Ryp i
Lk R 52008# kA RE Y 2 deA G o #ﬁ;,:ﬁé’»—x AR BE R BNE R
ME G RS R s R T T xR s a A AR A
AEvs2z AR RFIFE TR od BV RBAELTEAR- LEAL
PR et o e AR P A - Ak E R F S o

World Travel & Tourism Council (2009)4* %+ & 8 A & - # e Z & £ 4 =04y
Mo AR ESHFTRE AL FHRUE E63%FE 0 b RSREYFE R
RARUEIVEEL 2 2008)7 » XP R E AANRPE Foe BB S LR I(F R
LG 85 A ) @ B R b0 A (49.30% ) >4 (27.35%)>% 47(12.34%)>

23 (8.09%)>45 £ (6.63%)>32.% (1.69%) » KA A & » e eraif 3 4 0 5 % 2 E i
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AR N R BB BRI R AL EE R - WITC
32008 2. % B~ HE ) 3t GIARIRZ T o BRIt B AR S N E F1035%
(17%) » F 2 3 R a2 v o)+ B A FE27.91% (36%) « d >0 % WAL A »
Lo PSR T PP RE D BN RE AR T o ST ROl AT

TR ERBLE b LR T > ) F LG R - R .

()~ HBmET 3 S
Mair & Thompson (2009)z% 5 1 % HE A T 9 a8 Toab %5 5L fo- ALk LB g
SR SRR ﬁ@ﬁd%*La@ﬁmﬁ%ﬁm

B TRGEH N e fbe §ReNIT LT M 0 R AfaBRe - R L R

lﬂv

FE AN A o Gldr e B o 26K e § R 4B 0T W AR e T
@

rfm

TG LN AP R T AT AT A v B L e R
- R L A B s F A I S blhei P hF AR B 2R BT A
ALz F N HR G 4 E A i (Mathieson & Wall, 1982) -

%

e 4% 2 F 3 < & (Information Search) + » F X * e3> & 3 % - K 24 € 3K

G EINE e ROT L E S A F T AR E Q] AR € KT
FHARULPN F AERRAEEF 0 ¢ FERAIM R AEF TR AHERST
o HE ERFngRT R EE EHTT &5 (Supply Side)shE R - Kk i
B EREL Sam LiTAR .

- AL ER Sk ciE 3% 3§ (Evaluation of Alternative)Fy £ » 3 & B_A3F 5 7 e ofsic
e A ARG A R gRERT G 0 7 R AR L R b
ERER A LD F A RPTEARPE o L FE A e S84 F)F(Pull
Factor) » bl4r:w 31 A g BL 5§ AB R AL 2 RAZ > » ¢ 7 1 424 F]Z (Push
Factor) » bl4c P agB sL G 01 (¥R ~ 2 2 4 7% 2 7+(Dann, 1977) - “f gLz b

1

# iy ¢k 384 (Situational Constraints) » §E_FF B 4]~ £ & UH] ~ FEEFE L

A5
= o
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%2 . . LA g, - v

Ap 2. T > & R 7 5 (Decision) 2 PR S (Post-purchase) & & R & 7 5
(Post-decision) 37 Gt wm AR - R REASDEL AR IM TSR

ATTAL Mgk > B AT SN ERET O AL TRARBET o U

}gkﬂ , ‘E:f*“jg‘ﬁi\‘ I S R R ST R - f;vlj—ér:’g‘"}'ﬂ'*?géill\ T A
LEFBABRTREHFA LB E L NS LR A REP D DR F BT

R ypMair (2009) 44— LA L2 ERBELZ LY P ALt 284
gk § kRS LB L B A AP Rt A fF T LS §
R e B R RSN ES L SRS SRS Y s ]

KPR AN O FHEHRRALE - BRAL Y £ PER
FIG YR ERE AL ARKER

iﬁ’?ﬁﬁﬁéﬂ;ﬁﬁ EFHF B o 4319708 R0 2 8 3F % AT AR
&
f

HUF R s e @b B REY h AL T A SRR B
o BB R B AR A SR RIEE ST hE TS X PR AR

b

Fo2 w2 AT A AR oy A ) TR g R AR kiR A
FhEit ek > P G R E P N RGeeng Kod 2 H P BT P

?%~%%~%?#ﬁ@ﬁé’WW’WEﬁﬁépzﬁﬁﬁﬁﬁ@wg%ﬁ,

WJ\

EREPFFREALDRE -2 R Foial - A550 e A KE

125 (334545 > 1999) o

()R EFAERTE
FE R R AT R o kG M AR AR 0 P T L R RS

FodF S AF FH RN LMY AN EREH G L e 155 EKB #5¢ (Engel

14



& Blackwell, 1982) » 47 4 #* #-5¢ (Kotler, 1986)% Stotlar (1993)ij % HES AP

4 o Stotlar 2. §4 12 40 ¢

%5 T W E 2R .

Bl | mEHE | PR | Aise PR
A & RS ik fi R RE 204 A SER

¥t ik L Tk i 2

¥ g Foi B A SRR i B iE
L&) > it AR PR PV PR EL

ERTERES RS PET A 3F

http://en.wikipedia.org/wiki/Consumer_behavior

Stotlarz® & i § ¥ BLR S S 2L IR B R e SR B
foz2o B en3 B o F €30 1 %(Stimuli) 2 v & (Response)z. ¥ erfd % o & 3§ & d

o Ptz g{‘ ) I%\ﬁi’l]&i—ﬂl]{%t q_/t'f‘ %J‘J;’i FOH ~ 2 (v B A0 g ¥+ 18 }%’3 o

3

ob i F v BAG Y F § & #12(Buyer Characteristics) * 4 i i 42 (Decision
Process)id-%_ -

Howard(1989)# ! Consumer Decision Making Model (CDM#c35Y) » $if %
7@ RER F S R BH M RE it o COME d 6 B3 ApM I 2
Arlma s WEM o A BBR B s ZR o U E Y o A e
1. 3 3t (Information)

B ATF R BE R Rl SRR B FRCDM ks T E - fEF G T
goersldedied c A ¥ LB Fr R& g o ) § F SN m R £ P
PP F P F R g TR TR F T AR T
MR R TG R F SRR BRI TRk g A ahF R
¥ if‘w‘iﬁi% He A PREF s € hphl Fes? plig k- ARG

2. & us(Brand Recognition)
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G p AT - R ERRER W e A RN ] M o B i fes

3. & & (Attitude)

4. %« (Confidence)

Pdp i ¥ F HF - ST ROT R ST L Ay LR -
5. R Bl(Intention)

R R S S SR R T N ) B e S R L TR " 7
w2tk Y FAEY g A o #(Events) 0 < PR Ft o FH AR
FRGLEETE O FRAAAHIBMEMR] F7 g = hPFo
6. P % (Purchase)

dRBSIE R F AR - DR Y R - S SR - FURER ST

PRS-

o
FH e B 58— ¥
B

B 2.2 CDM 5%

Howard, J. A. (1989). Consumer behavior in marketing strategy. NewlJersey: Prentice-Hall, Inc. p.29.

P EXKBRED w3 § 7527 > Rupara 2 - BILE - 3%

2

#-5% d Engel, Blackwell, Kollat = 4 %1968 & # ) » #3+1982 & i ix = &= fF e
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WA W R FARALSY I BER DRRA > ¢ L FAIRL 2
FOWE 3 ERE D RARTEE T4 EH S R WA AT
1. B Ag gy
PR ARAERDERARRAREG T LR R L P e
Rk R A B Lo anflg 28048 o
2. FRw g
PHFERARL > G WRBAREOTE YR FE R ELT G
AR ek R A LU E RN LR L ek 2R T A ER S o 4
SR O R = N b A RN A LSRR O A il
G AR TR CEIN IR LT ER S o
3. 2 kenER
FHRAFTAREREZR QEFTFREMAT A ch™ J > RE S AR -2
FFEERGAMALL g (1)FRER LY 47" K=k A fos g otk
AR EREERIINEWORF QR L ARBRASTRERNF - AL
BB RASY S e L FH KGR RSP R FP o R FE AT

FOLRAR M E RS R o ble D B AR RS R L A9
IR AR LR S E-F R LSS NS

;ﬂ’%’g*ﬁﬂ‘ﬁlvgﬁﬁpﬁj&ﬁ%ﬁi’ﬁri"Lrﬁmw: S RBETR B e s 3 %
f

T R KRR rfs B OPRER BN R AT

ﬁﬁ%ﬁﬁﬁﬁﬁuﬁ’ﬁﬁﬁ BB (DB L d B e ol g 4

RS LAY LB A RN n% . E R ER R RT AR (D
:EJLE:’\;F:\-EIF%F% ’E] —%g )_h’—';@'i m' ]vpv,j,ﬂgé_‘;tiid'%-;%?ﬁ‘;_?_‘*ﬁ ?jé\"f/‘

MRDAFERE T E TR B N F BB LS %
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Ra o R ﬁ?&%ﬂ* LAELEE TR ORT B R PR FF IR ELT
e LRI E SR R PR AL A R 7L B AR
BB B Bk & LIR(RE % > 2004) 0 75 AL 4 d 0 68%¢E B A E & chpbs
@0 LR e 54%¢h— S 0 2 F (B il 0 2001) 0 B AR PR
ARRAR DR T o ART A A AR F Y T FIE DI RN AL P
AL B RN AL O EETERE  RR&T A F RIS F A s
HAm RN A ALY £ (Iyer, 1989)

FHRABoBDIEP DA GREELE - LRGSR EET LI EL

FERE A FSERIR 8GRl L AN - BORGH AT o R
BLRER ¢ g 0w BP 2 S M ER 2 Y SRR SRR
PP aresE 5 oo blde ¥ 2 o HNEARY R 2 PBEF P ARG T 7
wAgpERa L AR B K AREL Y o FhBMEGY > TR AFE R
G CRPPRA]Y R SRR RGP MAE P T M 7 B ¥
omoepd ERE e

koo gt gRABLE T 0 gL F AP FARGL o 4 LR R R
SRR BEAR Y RS B P B W Pk AN 5 L R e
x$’1 ggiﬁfiéz&ﬁvgf w2 th o FG BT AL »}; R SRR s R R
Fed LT IUA G APMB APy o FRE R RF R R R
4 2008) 0 snE a Rl i BEERIS o FHAB B EET §
FERRS Y - B AR EgEFETaEE o AT hE
¥irigp ﬁvr’%fa,ﬁv;ﬁ’%’ff}m& T L PIEE F TRt @ 2t A R
Boo Bl AR R ERA O FHTE O B R R TS L B

BRAEA GRBLELN T -
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¢ Sandell (1968)5= § 45 515 13} § % 7 5 Sl > BAF { R Fl+ cht P o 1
REFRFS R AHE R Ty A A Belk BIEF - 3 AREELHR
g BEF IAPRAT I RNFR DR HEF RO 0 LT
TR A #H - Belk (1975)#-) p R A& A T AR R R E
HFehT s B3V NEP oG AP 7 ELE % | o Barker & Wicker
(1975) & ke # 4% 1) 7 7 5 & % (Behavioral Setting )ePpe 4 » 45 4 17 5 dud 2 2 01
P2 - BREREEZRFR vRERT - @ DT A ARG ) T8 A
BelkinT & I e B3 T2 BB OERgEFLUFFELRE)
A ARKEROERARBER S L F OEEE) -

- )~ F R A

FHHEROTuL 28w 29 0l

¥

BT i (Belk, 1974)4r T

D (% 3B s Aii ) (Kakkar & Lutz, 1981) 5 1 & 603 % 3R o 9  $HFR & 4e

A
-
.\+_
(H}

LR o B HILFNF L LG TEP fod AR B
FREFR A GLFREGT ASMMALE BARTDEE ) A {8
BT h4eT ¢ TP nm R E LB B AN TEM o} LA EE B
A TEEARN R A TR N K RARE -

A RPL R FERBFEL AL TOEF SR LT 5 A ¥ HER
BRABRAELAIPE A Fh A mA B A TARE AR 2R3 PR g
RelA B A TT R A R A RHE THER O RS BALE
WAoo 4 rhhR gk oon TEREG AR BAFHRD AN
F)d T LR A L% o Belk #o B F ¥l Tl K kBN 2 e

FOURP R A8 E BB #1740 F12.3(Belk, 1975)
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T 5L

A > /f‘ ﬁ]
F ey
) #x A RE R &

B 2.3 EELEH
Belk, R. W. (1975). Situational Variables and Consumer Behavior. Journal of Consumer Research 2(3):
157-164.

r IE‘F'QIVF‘“‘J F'\i;‘ r‘%ﬁtJ a0 A éf&ﬁmﬁ?%iﬁ & p/&—vﬁ % “h é—'ilj’;;r’?‘;
A A TR AL R Ea BPR AL R B A -

it BER,

W A2AC B 2.4 7T -

paahy || rmecr ||
4o ko N ARBE AR

A

B2.4 1 BEaLaei Bt
Kakkar, P. & Lutz, R. J. (1975). The psychological situation as a determinant of consumer behavior.
Advances in Consumer Research , 2(1), 439-453.

O LYY
Engel, Kollat & Blackwell (1968)# i & f# i) § F E & P> -l 4 2 5 5]
=+ 3 » 4 & - Ward & Robertson (1973)fr Hauser (1978) % 45 i 75 # #+ it v* if §

X Bu L BAPM RN G L F 2R - Allen (1965)5 4L ¢ 2 Ttk & £

ﬂ}

f
¢ B ER % D8 Fl+ o @ Lavidge (1966)™ % & 81 > 3% SR (75 7 3 &fF
o

TET A EFL 0 FILEHNESBAPN AR DEFBEAL Ao
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I ’f?\i S

Wi

Belk (1975)%57%_ it % x f{ dr 8 fg.‘i,ﬂ Eﬁ‘_,fn HUEB TS 0 A

1. % %8 7% 5 (Physical Surrounding)

>~
R
ajf
a_.

il FEEE A E R RO FERE > e g #
FHFE CERGE B ERIEFET L 22 S Tl B

A5
= o

2. 7+ € T 5 (Social Surrounding)
A RS B AT B AT R G SN R HORE ok F
e E o~ 5~ i3 ﬁ % o
3. P& Lk (Temporal Perspective)
TRAR T F2NPFLER > VR B gy B BhE R L RERe
AN 1= A TN A
4. iz j%(Task Definition)
BR R PR doiEA S p oo
5. %% = (Antecedent States)
W &Fi%ﬁ?ﬂéFmiﬂﬁ%ﬂ’«&riﬁﬁ L E G %\i:}’"ﬁ\: E ISV |
AR ARG BE S FRAE CBEFRERAF AL PR EFL A
HRhmes o TR EBERELF4 o
Belk (1975)#7%* ** 45 i f B ehT B - R BT WL RS 5 3505 (v
PSR F A TR R R A 0 2R BT S
HEBF P r B B e RmpF > FiRYpied B RmE ol it o g i 7R
BGEAR L FA I FRY g 1 2 5 & & 94 17 (Kakkar & Lutz, 1975) ¢
@ 1395 Engle ~ Blackwell 2 Miniard (E,BM)snA R A 5 il ~ Y 2 2 #

= S FRGLE £ 0 1998) o

(- )i# i€ 15 (Communication Situation) : ¥ & 5 iJ §  afrt f 2284 f ehdx
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I~ EA P o A R e Sdp i §oF Gt R T F BRI R ond
B4 el B AR S RPEA o AR i B - B Pl o R 2

WRAFE -2 BF AR E o

= )REF 18 (Purchase Situation) * & i § F BRER A 52 JRIEE AT R R o T 2

AR

—r!\q.

ETIS
ln

LEARE (g7 & R F % g ARAPM TR AT AR & T gh
FlER e D ROV AT B TR L~ TR s et e
2REHRFE I RERFROTURE TV F RS A o DAt 5 E SRR

MK 22 B~ BT 2h(Point of Purchase)i#3f ~ 48 & < | 10 2 L p

FIRARR o
BREEARE PR L BB TS A PREE Gl 7 R RS R
FIRFIASDTRE L a R ORS g RFWF F A

R i AEfols % o

(=) * 3% (Usage Situation) * 45 & % A F-cnprf e fhin o 5 PFALR R & i@ ¥
B :ﬁv B

FrEgpR s Mol pEPE SR R c R ARU Y AT PF R 4L

TN H TR fopE R AR § B Rk F L e

Sinha (1994) )35 % 8 4~ = — 448t (Common Situation)fr4F 7k -5t (Ad-hoc
Situation) » — AfFHAp AP ¥ 2 F P REZ VR EGRE - FAREFRNLT R
Ry T A Y S LA S E e TR SR LT
eiE # /4 K (Bettman & Sujan 1987 ; Park & Smith 1989) > Warlop & Ratneshwar (1993)
FRARIEIREIDERT LM P H (75 o Sinha*rk BRI 7 %

fﬁ&r’f :
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Al

Situational Factor

- B

Common Situation

Sinha, I. (1994). A Conceptual Model of the Role of Situational Type on Consumer Choice Behavior and

PR B
Ad-hoc Situation

A T2

Individual Factor

Saa

P
Goal

A

B ARek A2 58 5
Goal-derived
Categories

Y

TREE
Consideration Set

A

Y

ERSF
Choice

B 2.5 FaEL s

Consideration Sets. Advances in Consumer Research, 21(1), 477-482.

Belk (1975)#F 34 0l 5 F1+ > dp R A P A b 2o m 27 3 508 %
ERBEAEL A2V FHEE LT ATFR-LBETIRFREF]FTEE &
AENCEIRATT A RN 0 R BT TS DR o Ft o A
T 3 Belk* 1975$ 3 s g 1 enT A s 2 7R 4 o

HA g RBELL L 2 - Sk T F WPk (Physical Surrounding) & = Jﬂ" W
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BB FRHHS YLD AR - FUOTMRE KA pERY LT
*

o
’ﬁ o

XL R MERE TR

A+ € T 5 (Social Surrounding)~ B fF *3 4| (Time Pressure)~ % 5%(Task Definition)
2 k% (Antecedent States) & -5t F1+ e F { F (X e07% o bldo— ALK E
kg RSy P25 RA N A) A 0 gRREEE VDA i § (Mair, 2009) 5 PR
GERBEE A BIR RS G H FERT PR 4 - SRAE TR
T R kAR RN

4 A - BE R gy § E e (Jang, 2004) 5 g RELE R E AL E L P R

34

PR ARSHIRCE o L) B hEARRE L o HY - Mk T

(Mair, 2009) » b — gk % > £ 2 E 4o & 2000 ok 2 5 A H AL

F AR R A AR EH N U o

(Z) FEHEE LRPBEF Y

Sandell (1968) % 4531 H 5 1P 5 & B hB 5 1AL 5 F8 P g2

CEFRBH A BRSO THIAGPE- TR AR LR TEHB
SR ER S R BREEFZ PG RIS BEFR O DA%
SRS W Sl Bt T ock s RAHRE A HpE R HP B
EHE S FNTIERLIEF o

Belk *t1974 & 93 £ chiF BT ¥ B I FB T A T T E B HHE W
LB HoArg e 2 < R Sandelldp i 0 7R F enA
Belk e g & G ATFEER  FAGFEPFLpd TFS 5 AuFher 7

GHPE IR DM ERME ALHFRYRY R DAL XD S

RFPSBHERICE IR RB UYL S AHEF S BB % o 7 -
EXFHRE - FRE - R AHS - AL LR B2 T R RS
o T REPR BRHERENE A > FRPA S, U E 5
2 Behe 3onk o Aol ihe BRRRA DL B E R R PRI

i’i’/ﬁ%ﬂ' ﬂf‘r,—*\fﬂfﬂ ;B—P I&“ L’I‘JE’IJ‘ o
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BP 8w 2(1988)4F i * ez A & » SRR § AR LA
FRSREEAEY O RERASE TRRBOHEE o TFEab EY

SR A R BELTH cFL BRI AR T 0 ASH A H

A3e2 (19D)F TR FI+ ) §f F R LROBF TR Y a5 0 0

WEE LA LARRER  b¥ - BRFABFLY - A Rkfep d iF

Fen? N BERERE B NL R AR B eni B el R hA &
R E S FRMF R R R T7ﬁ B--FMES gAhan
SRV R B RFFFRBEEA - FLRSFR I FBREHLA SRS

J o

AR PR s C

"

WA
-

o8 BREFEOIAEFIEFEFHEIRS
(-)~BEAERHT
Pk ALY S REhA Y AR R ERBLE A RFEIE
el @ FE AP > 225 F LW RN B RS ht 4 1335 Kotler (1988) %3¢ JR4%ih
Tk RN BRI
1.4 7712 (Intangibility) © PRIFEEAje> A F A2 2% > JFEF 7 2 ~F7? 2~
B25 s 2R LIRIDT o BEERZIFRBLIRBL TR T ehE %
< RHRERTIR AR 5 e o o
2.7 ¥ 4 &l (Inseparability) : PRA* & 2 Wb - oM A p L T A E MY
é

WAk A e § LG R BRI frX H 7 P ad

bo

3.% % {2 (Variability) : PRFZE 5 3 B 7 1 BRI 7 b ol ~ 3 2L

d 7 RIRIE FRE S MV AL LB g o
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4. % @i+ (Perishability) @ PRAFE § &2 jE 75 > A RIEPUD LI B EREE T R0

a2 BAAELEFRBFRNFE RELEASLIFA L HAF B A
* Flehdd 0 - 87 ¥ ff A F(Intangible Product ) o gLk £ F R S gk
Fh R R IRIEDE 2 B S AR AR AR L
Al prf dene 3 A QA HEA R SR G MARICERF Y R FGRA L
o AR e AR GEREEBREFT T > A e 2 RSP

Fle g2 AFALEMAINAS SFVTRINCHEZ LI LI AHNEE%K -
Wilson(2001)32 5 — B3 % & 2337 533, 03 > EEHAEFHMF AL > £
P EREAD A A R AR R E 2 B ko b
hei 2 f e S (Bcotourism) #1px & en A 3% ® G p R R E Y REET 2 K
B ER L 3 L < p Rend R Xk es(Marine Tourism) i & V) e 5 o0y i3 o)

A
R RSEA TR B Rehf 4 4L~ b & e S(Adventure Tourism)# d | & iF

S0 T R dzar%,,,ﬁ vl R s AE#REIRE T > g R
FPIIA ST IR > 1 R A F) SR SIRGE R A R R o FI R R
BORIRhAE B G IE o BLE G R 1 Bt G 3 > &Maslow 2 ¢ £
BEReDTIOBY R AEEREAD ¥V AL - 47 5 24§ > Non-normative

Dimension » #714 B3k A2 g ¢ 0 FF F R A RB Y T OB TRE -

(=)~ ki 3

FAFRR L B )k 7 T 1 5 - EF ST F R AR EREY R

R .77 7 b (Soteriadies & Varvaressos, 2005 )  Sheldon (1994):% 5 %31 117 3

ARA LA BERA@FIF S EHRRIERL NP AFHLADE ORI R

FRES KRR A o R RE RS ER(UNWTO) TS » ¥4 0 T
=

i Ty > EFROYFAP SR IRBDRE - Z P NI E B A o

pc 2



Spotts & Mahoney (1991):% 2 Bk i) 7 fiz v s Al L & * AT R Hc

PEEHTARGEEE D Y 1 PR A 7 R

ﬂ\*}s*

AR R R A R AR B CRRE YR FAS S e RYRR

FAls g Lo p g

>E\-

ARE R NEEAR S > FAF L e RAHEE S LA
ARAEL -

GHRBAE ABEF T o doh S oari o d SRR EK S Lo

Flt k) B P RAIERE R B2 RF T A RIATY o 7 - gk

BARGEH G - WNTRAR - P AFLHO RERBET BT S fRD

FlLFARATHET » AEELNYF I EATR-BEETFEILGE DERATF D
V24

E)~ i F g g

1395 Sheldon (1994)*7# el » dp P w325 L D enfp AT 7 il £ £132
TR RERRETR OAT o Tl o E2 DR EALA N A TG
% 78 (Demographic) % *z ¥54p ki 3 {4 (Trip-related Characteristics)— & A& * & &-437§
7O RS £ & o B %] 4 (Dardis et al.,, 1981; Cai, Hong & Morrision, 1995; Fish &
Waggle,1996 ) - Gibson (1998)z% & & * i § #0317 & A chdp R g § 0o iR

B 7 308 P ¥ A 5 A % (Accommodation) ~ 4% % (Entertainment) ~ 4% & (Food

and Beverage) ~ P4 (Shopping) ~ % i (Local Transportation) ~ 2 i (Other Factors)
(Gelan, 2003 ; Ismail & Tyrrell, 2005 ; Lee & Taylor,2005 ; Turco & Yu,2000 ; Wood,
2005)
L. TSR R

Dardis, Soberon-Ferrer & Patro (1994) 4" 7} § Al g 4L 451> 2 ¢
Ter R = (G 3B g S8R ET . 245 £ & PRFFF o
Cai, Hong, & Morrison (1995)F 7 * © i3 %8> $ £ Wy 7 Jﬁ" a7 B R

B REFRB AT BRIEAD T EFDLAPM o Ft o 3
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5 M RRRY R E L R e FAFERN) R 4 L N S OE & 4p Hh(Davies &
Mangan, 1992; Fish & Waggle,1996; Cai, 1998, 1999)- { i&- # {7 &'#7 3 ¢ #-jz »
& e B e r 2 ¥ L fede~ (Disposable Income) » % 1 i — i F T~ F % &
VR A LA R E YRR ET TR PR R
BB PO TUTEERET T ARt RFE KRR p R AR o

ERBPAELL G BE T B E LT HE AN AT o nE s
1 ahp e g FXRBTERRATLA AR LBH g TR Uk
R EH agez b HA g F > 3 7 A0~ P %HE > L B §RApH
ANEFFLFREARBELE LI BEAPMBEEFG wiphv L g8 (7
EHRBLE L FARL YA R WELE S
2. Vs

Jang, Bai, Hong & O’Leary(2003)4- %+ 3 < /]?e FEIR 5 R 5 e PR M
(Trip-related Characteristics)» € #2588 %e25h d o @ A f BT 7 » dg 1305 4 dih

SE e RFEA Y 2 I a7 5 (Dardis et al., 1994) - Hsieh, Lang & O’Leary(1997)%
£

TG £ A R B R SS BGE R LR B R E ) 0 AR MRS L

A

)<
-
T
g
b

VR enfa a4 Lt 4 T St i o Oppermann (1996)3F & @ 45 1 > 4441 %

- xded AR EREAFR P aRE > B - AP Ak R P & EAF R R

LREF P - PP TR S PR 4B F B - Jang et al.(2003)3 !

A B SRR AP I RINE P F TR RE %R
fw AE s BARE A P4 RS o

A R T PRk S R R T R RS

% % (Travel Party Size) ~ & § = #ic(Length of Stay) ~ *z £%#: % (Visit Purpose) ~ & %

3|3 5 % (Previous Visits) ~ /|- 7% 4 #(Number of Children) ~ # 2t = 3% (Payment

Method) (Mak, Moncur & Yonamine, 1977; Uysal, McDonald & O’Lreary, 1988;

Spotts & Mahoney, 1991; Legoherel, 1998; Mok & Iverson, 2000; Jang, Ismail & Ham,

2001; Becken & Gnoth, 2004; Jang et al., 2004; Soteriades, Arvanitis & Varvaressos,
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Spott & Mahoney (1991)4* ¥t % & 3= B AT ® 3 > A7 ¥ T H R B >0
,ik,—i‘;lsg oAl FRANEIFRREBA OFRYFADNE —%‘(Heavy Spender) %
B S ~ BT s BRE S TR AR CE R AR Y BB oA AR
B HRBPOREEFE S G NEERF L AR H 0 Z B R RREDEFE LY T
FP T e AL A E>RASRA>E B R R AR RSP LR Y
RS A T L RAP S A S 2 B RS ek U S RIRA S 0 i

e E B ﬁﬁmﬂwkf{ﬁ%vw&ﬁ% FrEFE o AT B%Rs TRAPHE

Lawson (1991)F]%* Fed &F P ILm i) § 4 & ~ B35 okt
MEenhh o R G P ZAORM TSR L P R Rt R R FIELF]S
FIER R FFEF U T AE RS G K A AN A AR R B AT

P& G A F] a4y #(Entertainment) 2 k< 23(Travel) t 7= F » B s %2 > o @

¥

B ACEFES S P ot B2 g REY BB o R TR R AL BORHE
7R EZAEAET] > #H G gk R 4 (Mitchell, 2003) > 1295 £ B9 ik €

(The America Association of Retired Persons)df 2 ¢ 45 1} » £ & & v i § & v

=

dREFFERN% BAEAELF EEEARL PR T 0 & 30 IR TS
185 { £ K4 (AARP, 2004)

Hong, Kim & Lee (1999)* Double Hurdle Model i& {7 % %38 & 47> k& j7 % &
Aor Lk SR Sl § A% p # B K #Consumer Expenditure Survey e A2 & >
AT & A G A IRA 1. Probit i3t d 3 %2 7 4% & o4t 2. Truncated regression
EH kG Eafer gL iy o

Atk A W2 > Spotts & Mahoney (19917 3 R £ % d R L 52 £
RRTHE AR RS S S E- TR RE R o BRI RS

‘f!]9 i F;.i}f_]pﬁ,“\ ) d"S/\ lﬁi}é]%{ﬁkr";’s:iﬁé ﬁj%g{‘?‘:?l&]‘ﬂ? ’ﬁ;‘ﬁléfﬂ
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R B AR AR d AT § eh- k|2 o Hong, Kim & Lee (1999) 4~ 47 % & 4 v sk &k
i) % 2 Dardis et al.(1994) » 47 % R sl 3 > ddo e 58 1 F 4 &
p % ® A 7Consumer Expenditure Survey B 7 B8 7 T E o & 5% LR

Hr@ w2 234 TATRUKRED PZAEDOBIEL AL > FUL R
A * A7 end R 3% o Lawson (1991) e 3 Tk p =@ f Tourist and
Publicity Department #“ {834~ 8 2 R 9T iaan B H8A 4§ o ot 7 W HEk &
PR P R A T AR R NT A RO R R AR o
ot R BRI S B Y DT (IR SRR R

wARE -

PG FHEFSENR A den t

N

(= ) ~ ¥ %7k 8 (Physical Surrounding) ¥+ # £ 11 2 B ©

g kBt 2 - sk A 5 o § Wk 8 (Physical Surrounding) 5 A i §
EBGKR L T A HS %{? bl - HROR MRS THm A T ERY L
FELAN AT HRRFZIHR L AR L BIA > AU LR F A B

AR~ M2 kB B o 1395 Nicholls, Roslow & Dublish (1997) % 7 82 28 1 A

=

FREMFAEFFANFHEFM G LAY ¥R FHERTEE DR
Fa3mER ERTAYF AN o B FdfAz & (Store Density) 2% » B A R 8 ch— 30
A (Anic, 2006) = 4 ¥ § % B L B N FERMER A B H0RP L 6 A2 [ 5 hif
¥ooiem BRI R E L MR A (Eroglu, Machleit & Barr, 2005; Machleit, Eroglu &
Powell, 2000) - Kemperman et al.(2009)45 &1 B et 2. % E4 § B F F 2 R 17
PRI P ERPLL TR L - Bl RS L) P

Het Y g en%F 4 2 — (Litvin, 2005) » F]pt > 27 £ HF RS OEXK 40T
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HIb:F RS §RME L A L 00§ HFLE

(=) ~ - € P& B (Social Surrounding) ¥+ 5 £ 41 2 B %
195

elk #3Ab § BBENTE LB HBEY B A TP £ 4z

]
“ﬁ"'“
XN

B
e HEH YT 75 -Dardisetal ,(1994)F 7 4g 11 > 32257 Jf § HH =
X

énb:n
’“ﬁ
‘m_.
>u-
T

i

g R % % o Underhill (1999)F% § % PP % & £ % st 2% ¢ 450
&

b f A Riea BPR R L

AR ) A ° k% P4~ 4 (Social Shopper)# i i R4~ 4

(Solitary Shopper) = % #2 % (Nicholls et al.,1997) o F]g* » &4 B ~ ] BK 4o

H2a: A BBHF - BRETAFF LI I HFRE -
H2b: AL g BB HW §RBLE AN F LN HFRE

(=) ~ P EBL(Temporal Perspective)$++ij" 5 £ d12 B 1%

M TS P § 4 MY 0 & F1F 2 - (Anic, 2006) 0 § i § ¥

p
FOREEARE > R % (Underhill, 1999) » r gk 3 % ERTE Nt
FOPRERARE S €5 & F i) 3 2 Ji(Jang et al, 2003) o Fgt o - PE R ELEE
do7
H3a: PFRBEEEF - SREZ Ay gt it sy
H3b: BRI §RBELT A 2L N EFRE
(=) ~ 5% T & (Task Definition) ¥+t 7 £ 112 B %
Belk (1975)z% 5 ) MR T ERITRERFTEY R E Y B

(1992)F7 5 4 4 > F &8 F e dhenip & Pk L | § B edfl o 35 0P 45 % AR
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» - fikg h&IrE §ER o5 Cobb & Hoyer (1986):.5 % i 7 0 # P % 43
% (Preshopping Planning) » G4r:pide - 8 » #-¢ 5 g2 5 o) 5 L 01 o Bt o £ 4t

T DB AT
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P
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&
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Hab: Eix 2 Ht gRBELL 2 L N3 BFR

4

()~ w ik i (Antecedent) ¥+ 3 5 & 01 2 B 7%

Zhuang, Tsang, Zou, Li & Nicholls (2006)& 3 # . - % ij' ¥ Jﬁ" @ RAR

AN

AR G A REY S BF RN R L EEORAER L F R

iy

7 % > 3% J& = #(Shopping Frequency)ik & i} % % Gup R Ao b3 JF]z b fh=
AR > R FH R ﬁ*‘;z TR OR3P R A% F (Anic, 2006) © 1245 Enis & Paul
(1970)0%= T 4F 4. 4 11> LB RAEF i | F #1305 - TSV FAR RO L R

P o o ATEE R Bl B D3 S e T AR BT

HSa: Lw ki3 - SEELZ Ay AN 5 FRE-

H5b: ik e g HBLA 2 &gl § 2 010 § M¥FPS -
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*F 3 A1 * Jang et al.(2004) %74 1AL # F (Demographic) 2 < 25 4p B 4 1
(Trip-related Characteristic) & v f— 4Bk £ 2 3 RBE L Lk 7 7 (hL B o
i riBelk (1975)#74% 3 ehiF5 B3 & 812 2 0 £ % % 52~ % £ (Inbound
Tourism) » ¥fGibson (1998)*74& I} * %)  #ic53% ¢ 1% 4t (Food & Beverage)frid i~

(Shopping) @ + 3" # T Hl (T3 F]F+ #5050 § L DR - B 7 E A B3 14T o

l. FR%%
o WA
o BERE
o HEM

o RIEILE
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o ATAH
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BAKE
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(1) 38 F1+ (Situational Factors)
RAE § 1 HEBelk (1975)%74k 40T < B FIS A% v5 R ¢ 5
1.5 %8 7% 8 (Physical Surrounding)
RN F AR F R RIRB ST Ao
P EERALA G LR S RE Y Y TR R DA
PR T s N R 2 2
>R AR B R B GO R E R

2.7+ € T 5 (Social Surrounding)

T:J-’ o

—
w4

OB ASERMN R F Ry Y B s - AR
POLIZAR) R R EARY Y RIBR(E)NT 2 AR
3.pF B gLEk(Temporal Perspective)
PR ERO R E O RRRE SRR R o
>RFREON Y F Ay s BT -
> EIEFER R E LD et TS
4.1x 73 %_% (Task Definition)
PRFFEG R E AT RARARLGE o
>RGPl fE R 2 s A Y o
5.k % ;& ik (Antecedent)
>R F E R P T Ap B

> REATEGN R T R L A

(2)*z 2237 1+ (Trip-related Characteristic)

AF 7 Jang et al.(2004) #7 3 J1 vk 25 > & G
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1.%% % | ' (Travel Companion):J} % ~ 34 ~ F % o

2.4 < -] (Travel Party): f {7 2 2% 4 #k o

3.-]' 3% * #(Children in Travel Party): 18 (7 )2 & 2_ %z ¥% A #c -
4.1z § pF B (Length of Stay): » 8 2_ {8 i % #c o

5.%z % =% #(First/Repeat Trip):— =t &4 — =k 1+ o

6. A% > 3% (Payment Method): 3 * + & 347" 5 £ d1t 5 o

)i ¥ #est
AFT T B Gibson(1998) 74k 2 e B B\ A REE 0 ¢ 7

1. % (Accommodation): % 5 L% = % £ %F o

2.4 % (Entertainment): T A it ~ @ Ed ~ S hg B2 ERLF 8

3.4% & (Food & Beverage): s 4g:7h 42 & 15 £ 4 o

4.pt4~ (Shopping): JRAFFe* ~RFEE -~ B A8 T 18 S LA~ FF)
EoRFATEY SL R AN -
5.% i (Local Transportation): & = 2 i =% £ %f °

6.3 i (Other Expense)

()4 T R
MEF AT B REG T  E

1.4+ %] (Gender)

2. # #£(Age)

3.% 7 #2 & (Education)

4.7 % (Occupation)

5. ¥54F ki (Marital Status)

6.1 4 #r1 (Income)
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v » Jang et al.,
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M2 T A dK 2004
. e e - Jang et al.,
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o - A 2004
G PRl S IO E N 20 Jang et al.,
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FIH RS
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$3 3 1+ 5e3t (Descriptive Analysis)

Fif- SRA TR §RBA T A T AR RSB A F 0 R g

B2 BRI G) oo

2. + 2 ¥ %_ (Chi-square)
Fit- kL 2 gRBET )’j‘*u AT SR RS R R 2 A H R AT

THELD -

3. Tt T (T-test)
el - Sk R 2 G RBLCE BRI Y 2 BRI (L R

Poo R EE B W) IR AT IS FA L 2 BT 2 BRI

4. % ~i jF & 17(Multiple Regression)
i

P FE T R RS P Fo%] % B o Jang et al (2004) ] * A ¢ ST 2

L8 IS O Lk 7 A L I UL RS
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‘F_*

ESEPITL Rl S LERSp ARE BN L2 Bl PR E
B BE S BYREFHN R L N5 B PP - Wang, Rompf, Severt &
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5. % ~BqEimw E]T? 4 +7 (Multi-nominal Logistic Regression)

FHHFRFFE - LR T2 CRBA LA EREN 23 4HG ~7)
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POy S 4RI 2 A o $HE R 2R R e A 410 o §RBLE R

ZoMul e w o Fhd 84.4% 0 2t 15.6% 0 AP - ELEE o L 59.8% -
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A ERPAE G/ RFE DA E S R 43% Hx AR EALS 1 16.5%>
-HBAETIRNEL LS > B4 1% B s - BBRA/ME AR o W 245%

Bp

=K

PG RBLE L L E AT A FEMN(32.1%) 0 B RH(22.9%)F
(24.8%)> — L% T L& Bk 5 L (71.6%) H = 54 % (14.7)% i (10.8) 5
ECr G §ERBLEE G 39.4%& fo~ 5 80000 £ £ 2t ok e §REEE
BRCE MRS > T RS rE s - BTG 35.4%#F JT~ 5 20000 147
PHFR S G0 G RBLE T ¢ BT S dich 633% - MLk T AL S d s 77.5%

EE S NIP R AR R S S gt S

2411 gFmBLE LB - Bk E A v TR R

i § & L § & - &
M H JNETE
5 | 92(84.4%) 41(59.8%) A FE M| 3532.1%) 15(14.7%)
-~ 17(15.6%) 61(40.2%) B E M| 43.79%) 0(0.0%)
= | 25(22.9%) 11(10.8%)
20 e 12T 0(0.0%) 14(13.7%) B 18(16.5%) 3(2.9%)
21-30 & | 23(21.1%) 55(53.9%) T | 27(24.8%) 73(71.6%)
31-40 g | 29(23.0%) 1312.7%) | Ex » (¥ &)
41-50 f | 32(29.4%) 8(7.8%) 20000 2T | 13(11.9%) 36(35.3%)
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6-7 i 0(0.0%) 2(2.0%) 61-80% | 16(14.7%)  15(14.7%)
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THEHRMLTORT AT PMLE B A1 0 fRRLTP SN
- ARk E > A w5 31.2% >~ 10.8% -

(Z)EA G i ¥ARY EHF LB (<00)» &t bl §RPLEE BT 2 5

A FE 0 43% 0 - EA Lk 6.9% B N §RBEE 5L L m g

(B )B fLB A G as MY EHFLE(<.001) Bi7 bt 6]} §HBmLE § 2

)cr

SEEHED 0 S5% 0 — PR E L LR E R S o ik 71.6% -
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() s P SR F LB (p<.001)> %77 € HELELE o 450 bil- B

KEF LB E 63.3%225% -

(R)FEEIL Ad HHY EF A 2 (p<.001) i M\.‘Li’:_ﬁ_j\-é ) g;;zﬁ,lc%:ﬁ#\

FRE - S EREF > AR RFIAN - BEALE L IFS A e Lo
(F)EfTr A s HAY ERF LR (p<.000) B7 I §RBAEL TIDE T
—HBEALR O AR FRNAREY ERBEL I ISR ENFIFAE

F
PR AY o - BEEE FEEL LA FlplEs i Eer Feng R oo

%421 - x & § RBLE 3‘\; Al =k ‘e - e

el Ky AR BE ORGE ARFRR #E ¥ E T r
Chi-square  44.193 14.22 60.781  5.746 37.121 57.254  49.834

P-value .000%** 003*x .000%** .000%**  .000%*** .000%*% 000+

3L *p <050 *¥* p<.01 » *** p<.001

- BRI G R T L R R dod 422
(- )kfi'ﬁﬁvajié%ﬁ¥£ﬁ(p>~05) » 27— ek % 2 g‘,@ﬁ%x mﬂ?»,li,.m] 3
SRG AR 2 LR - AR ARR L o GERBLR L DR AR

S kR AL 73% 16.7% ¢

(COFFASA GEBELR(P<05) AN EHRIELF 7 4 #ich - Wk
TOABRFAY - MEET AR FABGED T RERBET G RES

&%) 10.8% ~ 2.8% o
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()] A femr GEEF LR (p<05) H7J- BRLLE R 7724 i f R
REREF > oA d WERBEER AL AT D AG L EREF 4 FRDE
sk

Bl
LZAFRARFant bl At s T A By o

(2)Bg < gr GEHEFLEQ<OD HANgRmLiy-apmLtgrii
BhEpanie BYEFEFATAR AT §RBAEL AL RTPR
AES234% - RRELTACBRTERL 4383 AR T - BREET
BYRERERIET S R RFIAN ERAL LY ER L

o B E D fE P AR RAQUNRE R R L R

2008)
(I)AHgp=dhr T AEREFLEE>05) - r Ik ohERBMEEL 2 - S p

KEGHIWOFEOREBREIT L L5 - RS 285 59.8% > 50.5% o

() F s AEREFLRE(P>.05 st 3 EHMaE I L b AR

B, <~ 50 F 03 20% 0 ) E 59.5% ~ 56.9% o

2422 - BT HERBET L EBHRA S T

BN RFAK Al BFA ivdpa Br4d

% B vl
Chi-square 7.477 10.032 11.332 13.271 3.112 0.822
P-value 0.058 0.04* 0.023* 0.071*x* 0.539 0.935

3L *p <05 *¥* p<.01 » *** p<.001
GER Ry Foste
FIE -LBELTZHERBELLENIFLENR
RO fR- MR TEERBELL AL P SBLARL Y R E A
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FrHr 2 r2ThEI RELLATF LT IHFLE  A474 4317 258

l

FRBAP I ERELBRYFEE R e FERA DI o
VORI F A ch AR S g g A TR p g AR A
e 70 &5 - BERDRKA

ot 43157 > A EMAETLREF 0 THPTY 2 TR | 5dl
FAR > TG - MEET AT AU F L NHEF N ERERALT > LR
B3 - Lk L enT 0 T X (53 )BT EREAL L T 0BT < #Kk(3.6 %) 7]
PRI TR PPERNERBAT o A o bIEE T N g R T i F
ARMAFUEE R LL - BT IR AR B2 LA #2007

EATI LR A AP (B> SR G > E ) i B A L R SRR

% 431 3 | T # %
7 p - t P
- Lk € RBLE (Sig.)
=R ?i%’? 421.51(36.87%)  312.95(35.12%) 1.981 .049*
LR 230.47(20.16%)  273.91(30.74%) -.637 525
RN ?f%'f 129.07(11.29%)  129.17(14.50%) 0.198 .843
Wy 79.79(6.98%) 39.47(4.43%) 1.833 .070
T 242.33(21.20%)  124.08(13.92%) 2.830 .005%*
X ?f%'f 1143.27 891.12 2.143 .034*

T EERE S £ £ o RPN HE S /}J Tt B e Fp <05 0 ** p<0] 5 ¥k p< 001 o

EpTYy o ERBAELT LT U BAE B Y- mEk
e E 432 05 o R T BEIR § RELCEET o 2 I R LB R - LR R

JEE s R LAY - kT TS - R R

% 432 - ﬂ;’lﬁv’o’%ﬁ g;&ﬁ%g; p T:,F‘u, —%%F‘-
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= 7 & - BEEE § RBLE E
ERCREN 79.53 86.93
R 43.48 76.09
AT 2435 35.88
EEET 15.05 10.96
&= 45.72 34.47
BHMTT 215.71 247.53

Hd B ERBEZ MRE A AP HFRATRRDEREEL T 28] 5 X
& = 4] ¢ & (Corporate Mmeeting) & % » Mair(2009)35 1! > 4p #3012 ¢ Al € 3R
(Association Meeting) » = 2 A] § ;R S4B gt € R KT > d p7 a0 O

.,

EREAVAFPE IR EAERERFT R Jd £ 431 T 5057 0 -
L PR ELERBMEEITS B2 § o @y itk S p

R SHERFUNT R f B ARATALETE AL o

2433 §RBETE-LURELTACRAGEI I ELEG 20 F
N AR T E S TR Py S E N Y R
FELEY A050 A% &% 0-100 2 E £ o H AR e Lk T TR & 51-100
40 ARGt R AT I H L P 7 101200 % g RELK LRI B -

kR

2433 - SR L E ERBETE L HP /RN T L NEB S ML

HY43 , H55 3 o ;
sy | 00 T mrae h# o
0-50 92(84.4%) 71(69.6%) 0-100 73(67.0%) 80(78.4%)
51-100 5(4.6%) 16¢15.7%) 101-200 22(20.2%) 10¢9.8%)
101-150 4(3.7%) 8(7.8%) 201-300 5(4.6%) 54.9%)
151-200 3(2.8%) 4(3.9%) 301-400 3(2.8%) 2(2.0%)
201 12 ¢ 5(4.6%) 32.9%) 400 12 * 6(5.5%) 54.9%)
.4~
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e & BE-HLREEZ ERBELY P L NTFR

TR G P FREEZEFERN TAAEE R TSR TR T
T RPRIE TR A TS T TR R AR A
BRI AT R § R RS o d st i %
TR R R HONER A AR R TR AT IR AR
¥ 2 m #% % 78 (Dummy Variable) » Fpt 287 7 MAL S F B2 K7V AR B E - &
ERANEE S < EE e sl GRS U E R oL R AE Y - SRR EE - e S ]

2T EA T (T p - 4 ) L ammaged engd e 4ok 44010

TR
®PUT 1 0 0
~ g 0 1 0
A 0 0 1
# 1 0 0 0
G 1 0 0 0 0 0
LEAL 0 1 0 0 0 0
s R 0 0 1 0 0 0
- R 0 0 0 1 0 0
RIS 0 0 0 0 1 0
w A 0 0 0 0 0 1
g4 0 0 0 0 0 0
B i
AL E 1 0 0 0
@ F 0 1 0 0
oM 0 0 1 0
iR 0 0 0 1
I 0 0 0 0
}lafi'ﬁﬁvaj
P4 1 0 0
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A 0 1 0
X 0 0
Bp - A 0 0 0

PEh fF - B% A 5 BHBIEH &AL E PR FA RREEANT
FALL A RLIUM G kB ROER KT A $7(50ak 5T 2006) 0 8 A @ fF
PR 0 SRR AT R PR R R R e (R o L N R e
BiRREOR BT AT T REE RA PP ETRERE S o EFE S
Nl 0 Bk R RIS A w - BB T o ik RN A
2984 oAbl d § R R - Bk LB PEE ) # ohi & %2 (Dardis etal,
1981 ; Cai et al.,, 1995 ; Fish & Waggle, 1996 ; Jang et al., 2003 ; Wang, 2006 ):#-2_ 4R
» B PO~ w et KRR R £ 27 (Jang et al., 2003 5 Wang, 2006) > #7172 &5
TR - RS TARETR RN SRS AT o TaRsEs W
FEZRAE TAALFR TR E ) 2 TERTS 0 RAR N FAT 0 B
BEML Y PR P A PR AE A T ez

Eﬁ G AN Vi f2 7 f;?‘iélk—f F) & S FHA 2 /}i B ﬁ”*’%ﬁb A AR o

(-)a®y > &%

drd 442977 R - TALEF R S RA AR R T AW Y £
Hi@eR B 5 31.81% BN M4 Tadspl | M2t HzRgReds
4779% > RO :x % 5 1598 % WX Z e » 5 75 » H 28 % B £ % 5073 %

RP:c$E 5 294% B oo 2 58 2 cnde 2 S50 00000 7 A2 121 4 07

THE B AR - R S EHEF I e R EE<05) 2 B I F RE
4 RF LR IR € A2 A P T (Jang, 2004) > TR T ARR | TP LR -

ERCRNZ MR O EF O » B B(P<05) B MR T AR H TR A



% » 22 Dardis et al. > 1994 & &+ 41 % B3 p 2 k) § 77 7 — X & Dardis et al.

B2 B R R KT AR HT AR 7S 7 (Leisure Expenditure)§ #2 % <
STRE (e R E B A R s Fla TR RS o B Y AAT T 2
BRI AZE 0 TEGE AT AR -FP > kparEHEk
pI RELEEFRHIT Y REREF R E@<05) 0 A M 2R E R
BAZVLHRPLERBELLF A S B Tk FAE, A
PRft s 2N PEERR(<05) TR ARARS > gRBLE T
AZ o E e BT E2 }gk A 4p & ek & (Dardis et al., 1994) » & F] &3t Dardis
et al*TA LAY F EFEL N AFRALNTH L > F A MRS TR L AR
Soom AGVESHRMTY £ FI ALY AL A - A o T

PIHRFI A R TEM) P FLAOE  RHE2 T B A NG

ﬁm
\
o3
o)

SCES R LS RS Bl SRR AR R il
EEEE ACREIL R Y A SR S LA ST L A
AREEAE CAARFAOTT L -TBTHT | D A - 22T

e B EE<05) AT RFHEARL  FHITT £44F o

ik % By éen
ozt - Bt = Bl =

p ¥ Beta t Beta t Beta t

ALEF F
At B4 253 2.269* 228 .228* .193 1.674
e -.108 -735 -.077 -.555 -.057 -374
& .081 .616 .043 341 .067 479
BT -527 -2.134* -398  -1.688 -537 -2.038*
< g -.686 -2.099* =538  -1.716 -.621 -1.808
AL -737 -2.488* -548  -1.905 -.621 -1.960*
L 273 1.395 236 1.231 234 1.105
N -.124 -.801 -276  -1.756 -324 -1.800
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B R 096  -611  -129  -830 -140  -.828
- R -051  -395  -.088  -.692 -093  -.662
14 -148  -1.290  -122 -1.129 -176  -1.452
B A 215 1.333 083 497 085 454
A E 406 -2.497*  -188 -1.101 -312  -1.526
B F -150  -1.107  -.044  -333 -024  -.153
o 028 -.176 011 069 -067  -373
B -120  -.888 066 471 088 571
ERTEN -052  -435 =159  -1343  -176  -1.355
YAAFRE iR -105  -828  -011  -087 -052  -375
I
pp 4 159 1.056 234 1.368
T 174 1393 190 1375
% 204 1491 260  1.684
IS RN -269 -2.366* -314 -2.408*
g R 406 3.513* 384  3.056*
AR .005 046  .007 061
[ S 7N 024 179 018 119
B3 )+
M F IR S .030 267
{7 A dic -141  -995
RS S 158 1.255
T R 052 -.437
WR PR LY KB 129 1.073
W R -104  -716
D RS LY ] 050 411
Twy RE My GHE -.093 =775
RIS S -014  -.105
R’ 31.81% 47.79% 50.73%
RP e g 31.81% 15.98% 2.94%

3L *p <050 *¥* p<.01 » *** p<.001

% 4439757 o H - 0 TARASF R ) A REEE - SR TR T £
HifRRE5 1483%) 58 - Hi4e 0 Toedsdld | ¥z o HE%EE

2 2127% R E L 64M4% N FBRFF - EEEBYLEE L 2917 %
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R E 5 7.90%  BEm Bt = & f5% = chde » SV R % A2 3R 4 155
B 4o B
#0443 - BEATAMY T AL A RF
R ¥ S R R EHF
Bt - Bt = =
PR Beta t Beta t Beta t
e B
AT B 205 1.672 144 989 179 179
125 -198 -1479  -175 -1252  -038  -221
# & -049  -286 -.035 -200 -.089  -.465
®P LT 035 145 -050  -.184  -.129  -.450
< g 146 545 .035 120 -013 042
AL -006  -.028  -.128  -549  -148  -592
ik -013  -088 -044 -278  -077 -442
BN -002  -017  -028  -.192 .003 022
s R 224 1.513 233 1.501 118 691
- kg 105 789 .089 616  -012  -.069
a4 -003  -.027 .006 047 025 175
WA .039 295 -013  -095 -030 -.196
A E -067  -455  -041 -264 -076  -.430
o -038  -281  -.028 -.193  -059  -362
b -215  -1.450  -252  -l1.611  -210 -1.251
N 230  1.491 239 1.459 157 840
AU % -023  -134  -032 -180 -.010  -.053
iCE<E=Ted
JP % -214 -1.150  -271  -1.272
4 -054  -326 -066 -.356
FE -055  -353  -165  -.876
DN S EIR 'S -096  -595  -020  -.111
N GRS 3 044 332 .055 383
YRR 136 1.057 178 1.257
B2k 118 -926  -.143 -1.028
LS N 022 163 064 429
e s
PP R TR B -173  -1.094
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Fi7 A fk -.079 -.486

NEERE ~022  -.151
IE R 102 673
WORPEE LR kD 089 572
W 018 113
A S LY ] ~007  -.046
eI S0 197 1.468
15 #e 034 225

R? 14.83% 21.27% 29.17%

R e 14.83% 6.44% 7.90%

2 %p <.05 > ** p< 01 5 #*% p<.001

G RBLE TR - PR R HRA P LR 0 £ R LR 2
YR BRAT R AT M RS o R T Rk -
AT F o hp R SRS 0 EBFE G ERRET PR R ER- SR

KEREF A UE1598% 2 6.44 % d gt Bom RS A7 ER

Hjafrck §RBALT RN - BRALT o L AR TFF EFag e > §RR
E M- LR R 0 AR5 294% 2 790 % A MR TS AR A A

b Rfafoak gL T § M- BEE T o

() 7 £%

d A 444 97 o fN - TR X B AR ERBL LS T £4F

Hia@$R R 5 1907% BN B4 Toesld | %205 HRgeds

3127 % RP:e %8 5 1220% » HA Z 4 » 575 - A @2 £ 5 34.60%
&3F

RP:e %8 5 333%  BFHN - 2 W82 chde » $P0 i ) 3 2372 13184

\..S

127

Bapw s e i g Ty Gk -EHFLE s k2§
FEELY P EHRL YR §RBELT AP R RS T RYEEF ) AR

FoOEESZERFRE AT RTERECE G o ¥R F(Dardis etal., 1981;
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Cai, Hong & Morrision, 1995; Fish & Waggle, 1996 ; Jang, 2004) -

% % % S %1
- Pl B =
d S Beta t Beta t Beta t
ALEF B
At B -099  -099  -113  -926 -.082  -.619
e -210  -1.306  -228 -1.436  -252 -1.427
£ & 203 1.423 227 1581 205 1.271
BT -354  -1.318  -345 -1274  -246  -809
<7 -389  -1.091  -346  -961  -222  -560
AL -302  -935 -290 -879  -.195  -533
kel =228 -1.066  -.099  -448  -.133  -544
B e -260 -1.537  -228 -1265  -278 -1.336
B A R -178  -1.033  -042  -237  -029  -.149
- g -204 -1.443  -119  -815  -.142  -876
14 -194  -1.555  -147 -1.181  -109  -.778
RS -132 =752 -023 -118  -076  -352
AL E -309 -1.743  -133  -681  -.085  -361
B E W -284 -1.923*  -187 -1232  -108  -.604
oM .025 144 115 641 104 507
b 019 130 166 1.028 117 662
RN -033  -259  -121  -891  -.093  -.621
EAFRR R -112 -811  -077 -550  -083  -.520
i< el
P % -114  -656  -057  -291
4 185 1.296 139 872
FE -133  -847  -123  -.691
EEN RS 'S -017  -132  -059  -393
BYPER 260 1.956* 300 .300*
B2k 163 1.300 211 1.499
[ S N -045  -286  -.043  -250
3 F+
PP R R TR B -052  -397
P i7 A #k -139  -.851
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3% A B -.010 -.068

IlEpRE 173 1.266
R RERE S Y R -115 -.830
W R -038  -231
FRLT A EAR -038  -.269
Ty R 010 .070
IR S 037 238

R’ 19.07% 31.27% 34.60%

R’ 19.07% 12.20% 3.33%

3L *p <050 *¥* p<.01 » *** p<.001

d & 4454507 o f - TAGF R R EE- SERLIEFY T £
HEPRE L5 1465% Wt Hi4e Tl ®8218 AEERELES
27.66 % RP %8 5 1301 % WAz 4~ FRFF L ESEE 5 3454 %
RI:c% % % 6.88% > BT - 2N e 2 - RIS R £
FRE A 30 H 4 o

"R AR AR S AN EERE S A AR TRARS G R
F it w §2 (Dardis et al., 1981; Cai, Hong & Morrision, 1995; Fish & Waggle,1996) -

SR REHTA EM SR P ERBLE ERF P R TR
PTRGRER R - L TRE L ST TAEEE | £ k7 A BB
Foy 2RI EREERBELTES N i & R FI(REIVEE L K

PEE R EEAE 2008 - KBAL LR LT R F s R

~vm,

A A X 1Y% g B(Becken & Gnoth, 2004 ; Hsieh et al., 1997)

2445 - BB LEY R AW LA T

R F S B A
oz — i 2 Hl =
p ¥ Beta t Beta t Beta t
AEd P
At B4 118 -961  -.196  -196  -.143  -.143
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14 5] -210  -1.561  -225 -1.679  -145  -877
# & 070 411 .083 495 137 746
BT 288  1.173 391 1.508 382 1.391
< g 153 569 276 980 252 831
A4 249  1.175 365  1.639 364 1.512
ik .096 634 157 1.033 187 1.110
LE L -017  -.128 066 475 034 236
AR 043 293 081 546 079 483
- BB R 094 705 165 1.197 135 828
a4 .004 034 031 250  -042  -299
B A 053 397 .083 612 132 903
A E -020  -.136  -052  -347  -076  -450
T -027 =202 -047  -338  -075  -482
LRl 024 164 078 522 071 442
E T -023  -.149  -063  -400 -031 -.174
EAFRE R 207  1.208 245 1.439 162 .868
X E g e
P A -192  -1.075  -160  -779
A -014  -.085 .033 187
P 037 244 029 162
N RS 'S 346 2.235* 341 1.948*
SRR 127 =992  -126  -913
YRR 037 301 -017  -125
AR -166  -1356  -.095  -712
S N -007  -.058 .008 .053
3 7+
ML T IR B 072 475
IR 3 163 1.044
3% A B -199  -1.450
3| pER 054 371
WRRERF LR RED 178 1.191
W R 026 169
WY A 021 -.142
T HE Sy E -053  -.408
0 IRIREE S 030 211
R? 14.65% 27.66% 34.54%
R 14.65% 13.01% 6.88%

3L *p <05 *¥* p<.01 » *** p<.001
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(Z)E&) % &%

b 446 9T o HN - TAAEF R A RAEFRERBELEEL T £4F
PR 85 2085%  Hab - 40 Toaisddld  HA2 0 HERRREER
2977 % RP e £ 5 8.92% > A A rFRTS > HERREE S 4187 %
RI:e %8 5 12.10 % B #0358 = % HE5S8 = ede » 90 % RN
B4 B o

TRTEER R ERBE T AR - 2 2 ARA T tidkg
ForE LT HBFREETARL ) 7 £ % 4% 7 (Jangetal,, 2003 ; Dardis et al., 1994 ;
Hsiehetal., 1997) o " Fl:E PR | 3048 = ¥ 2 dg F K8 > & 7 Pl p ang cnpr P 4R
B B F £%F4% 5 - Kemperman, Borgers & Timmermans (2009)#7 7 45 i
p 8Lk i 2 (Accessibility) € #2380 ¥ ﬂlg?? A & FlE 2 - s FP Ay

MW BT E F b Rl ¥ LE R b g (Yuksel, 2007) 0 @ € AL L L) 3

PR A S PR AT I RERGTE ke F R A H g
P EFT e
446 ERBAERGEN T AL IF AR
% % % EH5FF &
Hest - st = st =
d S Beta t Beta t Beta t
AEd P
At B4 151 1324 131 1101 .028 225
A 022 145 031 208 -.119 -.765
# i 063 494 061 458 -.002 -.013
BY T 315 1421 -249  -1.092 -275  -1.188
<7 =531  -1.758  -482 -1515 -568  -1.764
A 555 -1.997*  -484 -1.654 -562  -1.829
ik 136 634 143 633 283 1.217
BN ) 121 =715 =175 =990 -.112 -.624
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AR 110 -652 -070  -395  .020 .109
- B R ~102  -743  -094  -667 -.098 -.685
a4 -070  -601  -047  -395 -035 -.295
RS 057 337 043 238 137 745
A E 2250 -1.609  -219 -1296 -212  -1.261
RS -122  -889  -019  -133 -119 -.824
o 047 295 .001 004 .062 346
g ~128  -950  -.048  -327 -.085 -.573
BN -042  -350  -106  -846 -.100 -.801
AU % -046  -358  -044  -327 -.038 277
W
PP % .048 286 .116 662
i -002  -015  .006 042
2 .104 707 105 .699
EN RIS 'S -114  -938 -226  -1.805
B PR 295 2562* 337 2.897**
@Ak 135 1128 133 1.117
B+ A -045  -311 -203  -1.267
B3 71+
MLy R TR B -129  -1.129
I i7 A .049 449
AR S -.033 -.296
DEREER -.080  -.702*
WOR PR R RGP -111  -1.005
W R 131 1.194
WO R A 272 2.325
¥ BEpyFH -.033 -.301
IR S 187  -1.644
R? 20.85% 29.77% 41.87%
Ri:e 20.85% 8.92% 12.10%

2 *p <05 » % p<.01 5 *** p<.001

d % 447 %7 > B ¥ - B LB EN T o BN - TRAEE R %R
BEEG T A BB REE L 1820% N - Hte 0 TaRsEN ) ¥ 2

o BRERRE L ATT2% ROERE L 2952% WAz e FRTFF > Bz
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e\

BYBE L 5538% RIGCHE L 7.66% Bm HosS = 2 558 = ende » 1R G
£E2 AR 19 B4 o

TEAfC AR AR ERF LR AT E R RGN T &

7

FEAX G O L EERLE 8 '%Z(Fish & Waggle, 1996 ; Crouch, 1994 ; Witt & Witt,
1995) 5 THR4Fpeim ) A4ddee SE1-F § > PHRIE R F A S WEPHTF RIed

S AV 4 T $ R e B U E 0 Lawson(1991) 4] * Flied B G

(Family Life Cycle)j# f§ &2k if 5 5L enff 0 > 7§ 7RIt 2 & % -
#p (Full Nest )P > =225 & € Ftm "5 T agd] ) »0 800 - 2 550 = 15

e%.%l‘:g-l\_g’ d*"?ﬁﬁg #7‘; rz&—,g— AJ at"‘-i-'l‘jyﬂ?’],_, T\—T &ﬁ'{l’:‘r&\aér_ ,‘grﬁ

-

=hg

RH R A THRYER, COEMETKE LA RGETARELN R 29

¥

A% % > Jang et al.(2003)3% 41 L % HH T REE SR R F L EFRE

RN FATH RTPATARL ALY T £ -

%447 - BEELELN T AL R &&ﬁ?

i% % 8 A F &
Bt - ﬁf = B =

PR Beta t Beta t Beta t
=¥ B
AT B .094 795 097 097 .081 081
125 -127  -946  -.165 -1436  -210  -1.743
# & 202 1.279 224 1.663 220 1.519
®P LT 196 842 312 1.465 340 1.523
<7 069 266 211 895 345 1.350
AL 055 255 165 840 183 871
ks -189  -1.237  -267 -1.999  -272  -1.956
L -184  -1332  -.162 -1.346  -.181  -1.404
s R -.043 -.287 017 127 053 383
- kg -166  -1297  -293 2595 -357  -2.827
a4 -056  -476 017 169 011 .105
WA -040  -318  -.041 -375  -.088 -754
A E -205  -1.417  -.162 -1.280  -.185  -1.441
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Hidk= ERORE S

DATE CODE

Greetings!

Thanks for taking your time to fill out this questionnaire.

This is an academic research survey on studying the tourism expenditure pattern in Taiwan. The survey is for|
academic research only. Information you fill out in the questionnaire will be used only for research and will
not be revealed for any other purpose. Your cooperation is very important for this research and greatly
appreciated.

Thanks for taking your time to fill out this questionnaire.

Best Wishes

Yu-Sen Lee and Shu-Tai Wang, Ph. D.
Department of Hospitality Management
Tung-Hai University

I. Please indicate your opinion of situational factors upon shopping (based on the single store

where you spent the most)

&
: 2
=2z> 2
o ZEE3 2
Items (The total expense you spent in the single store) E o B ° E
& &
1.Shopping atmosphere was one of the reason for me to visit the store O 0O 0O O O
2.The store was very spacious o b o 0o
3.1 felt cramped shopping in this store o o o oo
4.The store was a little too busy o b o 0o
5.This store seemed to be very crowded to me o b o 0o
6. I could move at my own pace in this store o b o 0o
7. It was easy to access to this store O 0O 0 0 O
8. The distance to this store from my hotel is short o 0 o 0o
9. The store was located in lively area o 0 o 0o
10.The shopping was made during the weekend Yeso No O
11. I have a shopping list prepared Yeso NooO
12. T shopped for buying gifts Yeso NooO
13.Number of companions while you shopped Persons
14. Number of companions under 18 years old in this shopping trip Persons
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15.How long did you spend in this store Minutes

16.Travel time to this store (from your hotel) Minutes
17.Number of stores you patronized before purchase Stores
18.The amount of expense in this store Dollars

I1. Please indicate your opinion of situational factors upon dining in a restaurant (based on
the single restaurant where you spent the most)

Z
: z
=2z>¢
2 fE 2 35 <
Items (The total expense you spent in the restaurant) g § ) & ﬁ
& 8
1. Atmosphere was the reason for visiting the restaurant O OO O O
2.The restaurant was very spacious o o o oo
3.1 felt cramped in this restaurant o o o oo
4. The restaurant was a little too busy o o o oo
5.This restaurant seemed to be very crowded to me o o b oo
6.I could move at my own pace in this restaurant o o o oo
7.1t was easy to get to this restaurant OO0 O O
8.The distance to this restaurant from my hotel was short o o o oo
0.The restaurant was located in a lively area o oo oo
10.I had this meal during weekend Yeso NooO
11.I planned ahead for visiting this restaurant Yeso Noo
12.The meal was on my treat Yeso Noo
13.Number of people in my party for this meal Persons
14. Number of people in my party under 18 years old for this meal Persons
15. How long did you spend in this restaurant Minutes
16.Travel time to this restaurant (from your hotel) Minutes
17.Number of restaurants you considered before deciding _ Restaurants
18.The amount of money I spent in this restaurant Dollars
1. Trip-related characteristics
Items
1.Travel companion oONone OFriends oFamily ocolleague
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2.Number of adults in my party People

3.Number of children in my party (under 18) People
4 Number of nights stayed in Taiwan Nights
5.How many times have you visited Taiwan ? (including this time) Time(s)
6.Percentage of expense paid by credit card %

IV. Total expenditure in Taiwan
Please select the currency you will indicate for the following questions
o (TWD) o (USD) o (CNY) o (HKD) o (EUR)o (GBP) o (JPY) o (AUD)o (SGD)

Items Amount
1.Lodging expenditure Dollars
2.Transportation expenditure Dollars
3.Food & Beverage expenditure (outside the hotel) Dollars
4.Entertainment expenditure (Night activities, Adventure, Culture & Arts) Dollars
5.Shopping expenditure(Clothes ~ Jewelry * Souvenir ~ Handicrafts » Tobacco and Dollars

Liquor ~ Health-care products ~ Electrical appliance)

6.0thers(The items not mentioned above) Dollars

V.Demographic information
1.Gender omale ofemale
2.Age gunder 20 021-30 ©31-40 o41-50 ©51-60  oover 60 years
3.Education oHigh School oCollege/University OMaster Degree
oPh. D. Degree
4.0Occupation o Executive /Manager 0 Academia Professional o©Technician
OClerical/Sales oCraftsman/Mechanician/Factory workers
0 Businessman o Others
5.Inhabited continent o North America o South America o Europe
O Australia 0 Asia
6.Annual Income (USD) oLess than 20,000 ©20,001~29,999 030,000~39,999
040,000~49,999050,000~59,999060,000~69,999
070,000~79,999 080,000 and over
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7.Marital status oMarried  oNot married
8.The purpose of visiting Taiwan  oTravel o0 Meeting
9.The amount of financial support you received for this trip Dollar
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