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Abstract

Vacuum cleaner has been an integral part of today's home electrical appliances. It
saves us time sweeping, is quite easy to use on those hidden dust. In cleaner world
Dyson Dyson has successfully created a brand lofty position, from the forces that
support this trend, and from that it is really nice and easy to use. According appliance
industry statistics, compared with 2012, the number of units sold in 2013 was about
69% growth. It showed high growth potential cleaning robots and vacuum cleaner was
the main selling channel, with an average sales price of about 14,700 NT. It reflects
the people are willing to spend large sums of money to buy a more reliable and
comfortable sweeping tool. Therefore, we hope that we can, through marketing
research, evaluate sweeping robot market size to determine how to develop products
to meet consumer demand.

Keyword :
Dyson ~ SWOT ~ PEST analysis ~ competitor analysis - Customer buying behavior

analysis + Segmentation variables
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