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Abstract

According to Pew Research Center, up to September in 2014, there were 71% of
online adults using Facebook, 23% of online adults using Twitter, 26% use Instagram,
28% using Pinterest, and 28% using LinkedIn. The situation in Taiwan can be well
explained by the statics that most of the modern people use Facebook as their tools for
entertainment, propaganda, or business.

For teenagers, they probably use Facebook for pleasure. Games, psychological
tests are the functions they use on Facebook. In addition, they use it for keeping
connected with their friends.

However, the reasons why adults use Facebook may differ from teenagers. The
reason may deal with numerous issues. They may use it as a media to do their
business like selling stuffs or services.

As for certain organizations, they may use it for gaining more reputations from
the publics. However, there are more and more people quit using Facebook due to
several reasons. The real reasons to quit Facebook deal with trust and privacy issues,
or continual changes in format, sponsored posts, increased advertisements or the
selling of your personal data and attention. Although all of these factors are legitimate
to explain, there is a more important reason to quit Facebook behind all these factors.

People are attached to social networking websites as smart phones become
popular among everyone. It is also clear to see that teenagers are more addicted to
social networking websites than any other generations. However, there are some
interesting things happened while social networking sites such as Facebook is
becoming popular among parents generation or even elder generation. Studies show
that teenagers in United States are now abandoning Facebook and becoming more
active on other social networking websites such as Twitter, Instagram or Snapchat. We
want to know the reasons of young people in Taiwan to use other social networking
websites instead of Facebook. As a result, we have prepared a questionnaire for
teenagers in Taiwan to collect statistics and conduct our research
Keywords :

Social Networking Sites
Psychological tests
Games on Facebook
Internet privacy

A A

Advertisements on Facebook

) B AL A 5P 4 ePaper(2014 4F)



Factors and Analysis of Quitting Facebook of Young People in Taiwan

H X

Lo I OAUCHION. .o 4-5
Il. Body

A MBI, . .. 5-6

D, RESUIS. . ..o 6-11
I CONCIUSION. ..t 11-13
IV QUESHIONNGITE. ...ttt e e e e e 14-16
V R O N CE. . .ottt 17

3 B AL A 5P 4 ePaper(2014 4F)



Factors and Analysis of Quitting Facebook of Young People in Taiwan

Date: 1-June-2016
From: % ¥ 2& #3k3%, 3 #8%, Francus Tanjung, Berliana Siahaan

Factors and Analysis of Quitting Facebook of Young People in
Taiwan
Introduction

Thesis Statement

Undoubtedly, smart phones are popular these days, so as Social Networking, such as
Facebook, Twitter, Instagram, Tumblr, Snapchat etc. ([3] “about tech”). Facebook is the
most popular social networking site of all time. Within six years, Facebook has
experienced dramatic growth—it has reached more than a billion users and is still
growing rapidly. In Taiwan, Facebook was the most popular Social Networking Sites.
([12] ““K N§E=E"). For many, Facebook has become an integral part of day-to-day
life[6” Public Opinion Programme, The University of Hong Kong”]. However, while
the social media site can be very useful, it's important to avoid becoming addicted to it.
Facebook is not only the most convenient tool for finding old friends and keeping
friendships alive but also a media which lets you connect to different people from
anywhere in the world. Besides, Facebook provides everyone with an easy way to share
one’s feelings. People can share their achievements to get some appreciation or sorrows
to get support from their generous friends. Besides, more and more people make good
use of Facebook fan pages, groups, and events. Fan pages and groups are very handy for
promotional activities. This is why almost every well-known celebrity or organization
has a Facebook fan page and is investing lot of money to get exposure to their core
constituents. Facebook groups like FLLD can also be a great way to connect all of close
friends. What’s more, it can be private in the group's settings. The other main function
on Facebook is to benefit those businessmen and give them more chances to advertise.
It is very helpful for a successful marketing campaign, because Facebook allows
potential consumers to engage, stay informed. In terms of Facebook online games, they
are more popular and addicting to users since there are millions of users who regularly
engage in these games. Besides the games, there are thousands of applications, quizzes
available on Facebook. From those above, it seems like Facebook is well-designed:;
however, popular social Networking Sites shall be replacing from time to time. According
to this, since Facebook is currently the biggest Social Networking Site, ([9] “Small
Business TRENDS”), it may be replaced by other Social Networking Sites in the future (in
Taiwan). We can see that Facebook is losing young people, ([1] “BUSINESS INSIDER”)
so as the situation in Taiwan ([2] “FH%#i#%”). We assume that young Taiwanese may quit
using Facebook. In order to make sure if our speculation is right, a research towards young
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Taiwanese (ages 15-25) about the possible factors which lead them to quit using Facebook
iIs made. 200 questionnaires are being distributed to Taiwanese around ages 15-25. By
analyzing the results, statistics are also calculated. In the paragraphs below, reasons and
factors that lead to young people in Taiwan quit using Facebook will be shown. We hope
that the results can be a reference for the Social Networking Sites to evolve and improve
themselves.

Body (should contain Method and Results)

Ask questions and gain results through questionnaire

Method

Since the purpose of this paper is to look into the factors which influence
Taiwanese (ages 15 to 25) to quit using or share less on Facebook and turn to another
social network such as Instagram, Twitter, and so on. Our questionnaire is used to find
out the reasons why these people gradually are inactive on Facebook. Instead, many
of them turn to other social networks to share their lives on Instagram or Twitter (for
Instagram and Twitter are main social networks ([4] “The Washington Post”), except
for Facebook.

What we can observe from the questionnaire is shown below:

Background information|

l

The reasons why to quit using or share les|
!
\The possibilities that turn people to another social network\
e N
What it could bring you The possibilities whether people choose to quit]
lor share less on Facebook|
[ Figure 1] (What we can get from the questionnaire)

Except for the basic information, we also asked people the factors that lead to
quit using or share less on Facebook, the possibilities that make people to use other
social networks, what other social networks could bring you, and the possibilities that
people quit using or share less on Facebook. The participants answered if they are
going to use the same social networks or turn to another one and the reasons why they
make this decision.
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For the survey, 200 hardcopy questionnaires are being distributed. As one of the
group members works at a cram school, he distributed large numbers of questionnaire
to students from ages 15-18. Others distributed the questionnaire to college students.
As for the reason of not using online survey, we believed that in order to get valid
examples, we need to give them hardcopies of the questionnaire, and kindly ask
people to finish it. In this case, more valid sample we can receive, using less time to
finish the project (as time is limited), thus much effective. In the end, we received 192
valid questionnaire responses.

We listed several potential reasons why they quit using or share less on Facebook.
For the reasons, there are to lack of privacy, old-fashioned, no one cares what | posted,
and so on. We also asked the individuals who turn to another social networking site to
answer the following question: “why do you use other social networks?”” and “what
can it bring you?” According to the answers to these questions, the participants may
choose multiple answers.

Results

At the very beginning, there is some basic information that we need to know. To
ensure the questionnaire is valid, since we need the young Taiwanese to be the one
who complete the questionnaire. That is the reason we need them to provide their age.

The questionnaire is divided into 2 parts. Part A is for those who once had the
thought of quit/ sharing less on Facebook because of other Social Networking Sites in
his/her mind. Part B is for those who never think of quit/ sharing less on Facebook
even after using other Social Networking Sites. All of the interviewees only need to
do one part out of 2. Among these 200 questionnaires, the numbers of valid samples
are 192.

There are 172 people who said that they had this thought in mind and 20 people
said they had never thought of this. It is clearly shown that many people (more than
70%) had think of quit using/sharing less on Facebook because of other Social
Networking Sites. In the following, the possible reasons which cause this thought to
appear will be explored.
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M Yes

[ Figure 3] (Ever think of quitting/sharing less on Facebook)

The questionnaire divides into Part A and Part B after the question above. Part A
Is for people who answer “Yes” in the question above, which is the part we are going
to analysis first.

In the very first question (except the basic information), we ask them if they
agree to some reasons that may lead them to quit using/share less on Facebook [(15)
“ettoday”]. We can see that 70% of people agree that other Social Networking Sites
are more attractive to them; old-fashioned is also a reason that leads people to leave
Facebook. On the other hand, almost no one thinks that time-wasting is a reason for
them to leave Facebook and turn to other Social Networking Sites.

140
120
100
80
60
40
20
o} T T T ﬁ T T
Lack of Privacy Too many Old-fashioned Time wasting Noone cares Other Social
Sponsored what | posted Networking
posts Sites are more
attractive

[ Figure 4] (Reasons that may lead to quit using/share less on Facebook)

Next, we ask them what the possible reasons that make them turn to other Social
Networking Sites are ([7] ”UDN”) . According to the results, fewer elder users is the
strongest reason that make them to leave Facebook. Popular around teens and ease of
posting across multiple platforms are also very strong factors that lead young
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Taiwanese to abandon Facebook. As a matter of fact, except the age of users and the
problem of popular or not, it shows that nowadays young Taiwanese are using
multiple Social Networking Sites, so they need to post on different sites, therefore a
comfortable site is very important to them.

180
160
140
120 A
100 - —
80 - —
60 -
112
40 85 -
o 13 u
0 1 T T T T T T T T 1
Popular Fewer  Don'tneed Much Order of Use of MNaturally Easeof  Easytouse
around elders to care Privacy  photos and searchable MOBILE posting  filters make
teens about videosin  hashtags across  thephotos
writing your feed is multiple unique
whiny posts hased on platforms
the
likelihood
you'llbe
interested

[ Figure 5] (Possible reasons that turn to other Social Networking Sites)

Following, we need to know what other Social Networking Sites can bring them,
but not Facebook. As Facebook are not so popular around young Taiwanese nowadays,
most people believe that friendship can be brought by using other Social Networking
Sites. They also highly believe that they can enjoy much more privacy, and
understood by others, by not using Facebook but other Social Networking Sites.
However, there are some people (8) did not say anything about what other Social
Networking Sites can bring to them.
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140
120
100
80
60 123
98
40
20 - 43
33
8
0 ’ T T T T T T T T T 1
mood  beingmuch boredom fulfill feel friendship confidence Freedom IMore  HMone of the
hooster  popular buster  curiosity understood Privacy abhove
{(happiness and liked by others
etc.)

[Figure 6] (What other Social Networking Sites can bring, but not Facebook)

After all the questions above, we want to know that if Facebook has improved,
will people still insist on using other platforms. This is a simple yes or no question.
Only 20 say yes, others (152) say no, which means they will still using Facebook after
the disadvantages disappears.

M Yes
No

152

[ Figure 7] (If Facebook has improved, will people still insist on using other
platforms)

As we have asked the question above, we would like to know the reason of those
who answered “Yes”. It is clearly shown that most people believed that Facebook is
already outdated, no matter the way Facebook has improve, they would no longer
using Facebook anymore. In conclusion, Facebook not only need to solve its
disadvantages, the company also needs to make users to believe that Facebook is not
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outdated yet. To achieve this, maybe it can promote more, in order to attract more
users and earn a good reputation, one more time.

16

14

12 M Lost interest

10

B Outdate

5 | ) — No confidence
on Facebook

0 | T 1
Lost interest Outdate No confidence on
Facebhook

[ Figure 8] (The reason of those who insist on using other platforms)

After the questions in part-A, we shall move to part-B, the part for those who
never thought of quit/ sharing less on Facebook even after using other Social
Networking Sites.

There are 2 questions in this part. The first one is asking them after knowing the
reasons that lead young Taiwanese to abandon Facebook, if they will change their
mind and using other platforms. We can see that more than half of people said that
they will go to other platforms. About one-fourth of people have no idea, less than
one-sixth of people will stay with Facebook, although knowing the reasons that lead
young Taiwanese to abandon Facebook. This shows that Facebook really need to
improve as soon as possible, otherwise it will lose much more users as time goes on.
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W Strongly disagree

M Disagree

M Neither Agree nor
Disagree

W Agree

W Strongly Agree

[ Figure 9] (After knowing the reasons that lead young Taiwanese to abandon
Facebook, will people change their mind and using other platforms)

The last question of part-B, we want to know the reasons that why people never
think of leaving Facebook even though after trying other Social Networking Sites. No
doubt, Facebook is a platform where people can receive large amount of information,
and people seems to get used to Facebook. These are the main reasons that people will
stay with Facebook[(13) “K FiEEE"].

16

14 —

12

10

15 14

T T
Largest Social Most popular Easy to use Huge amount of Get used to it
Networking Sites information

[ Figure 10] (The reasons people never think of leaving Facebook even though after
trying other Social Networking Sites)
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Conclusion

Research beyond the thesis
Analysis and discuss the test results

After the factors that may cause young Taiwanese to use different Social
Networking Sites rather than Facebook have appeared, are they going to quit or share
less on Facebook? Some of them give a certain answer, while others believed that they
are not going to give up on Facebook.

To begin with, we simply ask them if they ever think of quit/share less on
Facebook because of using other similar Social Networking Sites. This shows that if
our interviewees think of the possibility of using Facebook in the future. Moreover,
this can show if Facebook is still going to be popular in the near future. What’s more,
this leads them to different part of the questionnaire.

To start with part-A, here we can discover the reasons that people leave
Facebook. After doing some research by surfing the Internet, reading books and
magazines, we selected some reasons that lead people to use other Social Networking
Sites, put them into the questionnaire, and check out if young Taiwanese have the
same thoughts as foreigners. The results shown that the reasons lead young Taiwanese
to quit Facebook are more or less the same as the foreigners. This gives several
explanations. First, this is not the problem of a certain region/country. Since the
results of young Taiwanese and foreigners are not having a big difference, which
means the problem is from Facebook. If Facebook wants its good reputation back, it
needs to make their users believe that Facebook is one of the best Social Networking
Sites. In part-A, we realize that young Taiwanese believe that the ages of user is very
important, as they need use the same site as others, and not to be monitor by parents
or relatives (a main problem of Facebook, too many elder users. Young users feel
restricted while posting or sharing anything). Another reason is that young people love
to take photos, after using filters for special effects, than put on Social Networking
Sites. Therefore, a site which provides easy-to-use filters for special effects is
extremely helpful to them. As mentioned above, young users want to use the same site
as others, in order to bring friendship. Therefore, we discovered that many young
Taiwanese believe that other Social Networking Sites can bring them friendship, but
not Facebook. Then, we ask people if the Facebook has improved, will they insist to
use other sites. The answer is mostly no. As for those who say yes, we ask them for
reasons. Many of them believe that Facebook is a site that is outdated. This is a big
warning for Facebook, which means people are already losing confidence, means that
Facebook need to work out solutions as soon as possible, before it is too late, and
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being replaced by other Social Networking Sites.

As for part-B, we want to know that if people will change their mind, after
knowing the advantages of other sites, and using other platforms. In this question,
more than half of people agree that they may want to try other sites after knowing the
advantages. As for the second question, they are being asked why they will not give
up Facebook or using other sites. We can see that many of them get used to using
Facebook, which is good for Facebook. This means people do not really like to
change their habits. Facebook still has its attraction. In other words, people will come
back to Facebook if it is better than other Social Networking Sites.

The above is our research on reasons that young Taiwanese quit using Facebook.
We hope that the result can benefit to those who look for reasons that young Facebook
users in Taiwan are leaving Facebook, and helping Facebook to continue its
improvement by knowing the reasons that make people to leave them. Last but not
least, we hope that we can make this as a source document to all Social Networking
Sites, in order to make better platforms for everyone.

13 U ELELE $125 ePaper(2014 4F)



Factors and Analysis of Quitting Facebook of Young People in Taiwan

Qustionnaire

ik R
T4t > TR ARBEINEEE SR R4 » APIRAEIEAE M —EREF AffE S
EHTFEE N (15-25 B S BEEE AleZ R NAIHEE - B EMERE M=
HVE R MZR AR EN B - (RAE R G AREREEHY -
WERSEA T TERH BRI > BOEETE 2] eisenwu01 @yahoo.com.hk

RN A HIMN o B R YRR ]

AAEIEENTT X7 TEREZE -
2 B TANER IR ] DL R B R B 2

*1. MRl B
2z

¥, FHR: 15-18
19-22
22-25

¥3, BB B
REEHFR
e
R

HAth (FFERI)
4, R &R IR B Bt r S A uhT = 1 (6 PR S 2

Y GREIE—EMDEE)
& GREIE=ERMDFEE)

E—EkMD
5. WREL R INGR IR IR B ke © (ZEEH)

i = FEFL

REZ B E S

A EHRAYS
R

NP TR
HAE ARG R 5 |

14 RO RERER A ePaper(2014 £F)



Factors and Analysis of Quitting Facebook of Young People in Taiwan
HAth (FFaREH) -
6. WIREE HTRERY R DRI ({8 FH At f S AGHY B ? (2 B BETR)

FEEFEEIREFREITR 2

W RN
AREAEE R H#ETL
EHE

HEEERA IR 7 B0 B G S RS
AT USSR A S0 H RS R S =
SN T EERE

AEEZAEE(E V&

BIPRESEED -6k SIS IR Sl NASNER: & 3%
HoAMl (FFERI) -

7. e RoleE DA o] DR AT AR A PEE? (25 ER 3880

ErR L FERLR - BEReEEE
A7 NECHERHE N =2
SRR

AR L

RSN E 8L T %
IEHIHSR

SEIIEE L

HHEEE

EHRE

IVE-Fl

8. WIRREELNZTHILIRE, MG 2RER R A H At A Ae g ?

GHEISE 9 EIEE)
g (HEE5E)

0. fRE L —HER NREER"), R (FEER)

e
A T
B

15 HH AR 2 14 ePaper(2014 4F)



Factors and Analysis of Quitting Facebook of Young People in Taiwan

— &R
10. B A REERABEEAmEEB®R B8, R EgEAE
RS G

IFHEAFEE
AEE
RER
A=

IEHFEE
UL AP RIS (R B AR RO (o P o A (o P At vk S (25 BT
TR AR 485

CHAA RIS
EAERER T

16 U ELELE $125 ePaper(2014 4F)



Factors and Analysis of Quitting Facebook of Young People in Taiwan

S5 R

[1] Bl Intelligence. “Facebook is losing its grip on teens as visual social networks
gain popularity.” BUSINESS INSIDER. 17 June 2015. Web. 27 April 2016

[2] BR, B “EECERHEOZTA "FB BURIE | RAMITRASZ Hlk
=277 BEEF” 29 October 2013. Web. 28 April 2016.

[3] Elise Moreau. “The Top 25 Social Networking Sites People Are Using.” about
tech. 13 February 2016. Web. 30 April 2016.

[4] Lang, Nico. “Why teens are leaving Facebook: It’s ‘meaningless’” The
Washington Post. 21 Fab 2015. Print.

[5] Steensland, Pamela. “TAKING STOCK WITH TEENS MARKET RESEARCH
PROJECT” Piper Jaffray. 9 Apr 2014. Web. 5 Jun 2016.

[6] “&FH/ D _E4gry7E1E.” Public Opinion Programme, The University of Hong
Kong. Web. 20 May 2016

[7] =8 SOt EEE R PR FEE A A Bk . UDN. 29 Dec 2015.
Print. 28 May 2016

[8] “FE/DAFm i (RIS RT =4 * f#E - Instagram F1 Snapchat” #ra#g 1t
/€. 28 April 2015. Web. 29 May 2016

[9] Antony Maina. “20 Popular Social Media Websites Now.” Small Business
TRENDS. 4 May 2016. Web. 15 May 2016

[10] “&IE B ARG A G E FREY.” BITFE A T July 2013. Web. 2 June 2016

[11] 55, {&f 2, 8 &, HE SHEEH SRS T A#EE " RTHK. 12
Sep 2014. Web. 22 May 2016

[12] 4, Z &1, “BkEE4k © smt@ A4 K f#s2. 2015. Print. 25 May 2016

[13] %, gk, FBHCRAR BN G5 A Mattae. 2015, Web. 25 May
2016

[14] Simbelmyne. “H&fH=E > #5722 " PanSci. 10 Feb 2016. Web. 22 May 2016

[15] ¥z “ZHufmeE 1 | ARy 5 (EELH” ettoday. 24 Dec 2013. Web.
26 May 2016

17 U ELELE $125 ePaper(2014 4F)


http://www.businessinsider.com/author/bi-intelligence
http://whatsnextfornewmedia.com/2015/04/16/%E9%9D%92%E5%B0%91%E5%B9%B4%E6%9C%80%E5%B8%B8%E4%BD%BF%E7%94%A8%E7%A4%BE%E7%BE%A4%E5%AA%92%E9%AB%94%E5%89%8D%E4%B8%89%E5%90%8D%EF%BC%9A%E8%87%89%E6%9B%B8%E3%80%81instagram-%E5%92%8C-snapchat/
http://www.inside.com.tw/author/newmedia
http://www.inside.com.tw/author/newmedia
http://smallbiztrends.com/author/antony-maina

