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Understanding Customer Loyalty in the
Financial Services: From the Perspective of

Customer’s Participating in Co-production
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Abstract

Over the past decade, the rapid development of Taiwan's service industry and the
sudden changes in the market environment formed a customer-oriented business
model which led to the rise of customer awareness. This has also changed the
marketing strategy of financial investments.

The investment industry also has known a rapid growth which encouraged

customer participation in co-production investments, enabling customization of

participants.
In this stud arity have any

significant infl ( duction affects

Key word: Client expertise ~ Role clarity ~ Co-production ~ Economic value ~ Emotion
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