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Abstract :

The purpose of this study is to explore the shared economy, which can reallocate idle
resources and generate economic effects. Sharing the economy can break the gap between
classes, share assets, resources, time and skills from the web platform, And from the
sharing of resources to obtain money; and network innovation also created many
unprecedented business model, now gradually in the marketing concept, there has been a
new business model "shared economy.” In this study, the "brand image" is incorporated
into the "perceptual risk - perceptual value - Uber use intention" to explore the interaction
of the aforementioned variables. A total of 205 samples were collected from the northern,
central, southern and eastern parts of Taiwan by questionnaire survey.

In this study, the maximum likelihood method (ML) estimation is used in the linear
structure relation model, and the original model and the competition model are analyzed.
Perceived privacy has a positive effect on perceived risk, while perceived privacy has a
positive effect on functional value. Perceptual privacy has a positive effect on perceived
risk. Perceived risk has a positive effect on economic value, because of the positive effect
of functional value on economic value. Perceived risk has a negative effect on perceptual
quality, because economic value has a positive effect on perceptual quality. The brand

image has a positive effect on Uber's intentions. To the industry in order to attract



customers in the marketing, it must be in safety, price and service are so that consumers
are satisfied and once again take the consumer will. In this study, we also put forward the
meaning and limitation of research and management practice, and put forward

suggestions for further feasibility in future research directions.

Key words: Sharing Economy, Brand Image, Perceived Risk, Perceptual Value,

UberlIntention
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(2006) 77 % HOBERhEh's > DAL 2HE EFE TIBELS
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o A Rl WA R P R R AL WA - PR LA S )
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FHAE SO 5 F o Zeithaml (1988) #ﬁ R HETEA A RTR
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Ho: 23 8FHARBEHEF 2w P
TR &

Gy EEaE 2 b A A& KFrazier et al., (1989); Gassenheimer
etm”<M%>ouw%@@g%ﬁﬁﬁ@ﬁ%ﬁ’@méw%ﬁﬁ%ﬁgé
AERRBOEEF PR 2 ELF R REORE A1 R 2HL
At RESEE D AL R BRI 4pA 2 2 Sheth, et al.
(1991) » Pl T i) § § &4 e » 4 % 5 # i 4§ E(Functionalvalue) -~
A € 14§ @ (Social value) ~ iR 2% @ (Emotional value) ~ 5|2
(Conditional value) ~ ¥ A7itij @ (Epistemic value)shi @46 &5 A
% e o #F3H Uber PRA:E & % R B3 - Pihlstrom and Brush (2008) - #-
WP Ee enr R LM R AR Y F R e
MaEFIF c $FE2RFD L F57 > A BETRER > A2 LEHE > &5
PEEY W EpN K% TSN 2t F ¢ ¢ § 2L E non-economic
value; Reddy, (1991) ;Mandjak & Durrieu, (2000) - H & & ¥ &% o
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SEEE Rk 0 P AREEY P XN LKL FR L ARG ER 0 R
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RELE>ETHBDL  LAF s PR &a A2 FRERHE
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CEC R ERMNE LR RN A FPt a3t K 5 2 & Gronroos,
(1990 ) ; Moller, (2000) % 2 & = & Moller, (2000) - a2 @ ¥
P R R A § 0 bl B8 PR LA SR R o WP
FTE ¥ BERAANEE R S h— 2 5 EF 0 McLoughin & Horan, (2000)
ipr ARRAHEFLIDERTFF c GAEREL ¢ 7RG TR EER 4
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Sude
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B e @I BRI Flo At [ J A b Es o £ L 5L TR
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o bldrl AR M BEER  BEHEFIEARIERFIRYE RAE
LW BFHAERBE Y R F R LR kTS 4 % #(dependent
variable) » M Fi5 P MEE R B2 F1F > &n R HGME 5 o d ST LW
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27 Ajzen %‘f"ﬁ‘ 218 2R3 TFERAMEBAERFLRAFIZ A §HLM
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BEUTAL e i o F R E AT §RE HNASS P SOER AT LA
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PHEFEME AV Al HEARDLIEEe o £F % REGIRRIF 75
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FARDFZF AL ABE G A E T ER I Z B B 28 8-
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% 3-1 AR AFTH DL G FA; (N=205)

bl 5 i (1) A (%)
PAAFHE R * 45 107 52.5%
¢ 44 98 478%
A g 90 43.9%
. 115 56.1%
mP T 1 0.5%
KT AR BB 9 4.4%
< (%) #® 132 64.4%
bR SV 63 30.7%
20 g 11T 1 0.5%
# 8 20~29 #% 11 5.4%
30~39 68 33.3%
40~49 % 88 42.7%
50 1 b 37 18.1%
F ¥ AR 13 6.4%
i ¥ 43 21.2%
PRI 57 28.1%
4 ¥ 27 13.3%
BE TEE 26 12.8%
g4 1 0.5%
Pl 1 0.5%
Wik B 2 1%
pd EAHE 27 12.3%
Lo g 4 8 3.9%
$20, 000 ™~ 5 2.5%
$20, 001~$30, 000 24 11.3%
A& $30, 001~$40, 000 51 25%
T ymig iR $40, 001~$50, 000 27 13.2%
$50, 001~$60, 000 32 15.6%
$60, 001~$70, 000 15 7.4%
$70, 001 4+ 51 25%
His MEEH & 0 0%
At 3n 80 32.4%
JANE2 v 120 64.9%
% 2% 4 2.2%
i 2R 1 0.5%
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S8 BRANAE
- ~BRAH

AELAGRY S AU ALES GRS R AMAG RS §
BFZAMA TR e 5 ~4p M T > (Squared Multiple Correlation; SMC)
SR G A e 6

R
G ATELMEAFRFET A 0.0 REFFEREALFIFLFE N

Rl * Cronbach’ s a ¥z g - AL AR

p

0.5 =& % (Hair Jr., Black, Babin, and Andersson, 2010) > * % P& %#
2. SMC & % £ 3 Bentler and Wu (1993)% Joreskog and Sorbom (1993)#7i& 3%
2. MC <22 0.2 i Bgr AFE BRI P3N RIEF o AR TR 0
#% ¢ Cronbach’ s a ficia ¥ <8 ¥k Cronbach’ s a s 0.7

chf g Lo E s £ 3 ¥ 3 (Nunnally, 1978) -

- R A
(- ) feaore A 47

AP F URFEEF G AP EFROIRZRP 0 ARELFZ AT G 0 &
B3Ry Hair Jr. et al. &k > fI* B & 7 & (Composite
Reliability; CR)®E A S8 T 353 3% B ¥ (Average Variance Extracted;
AVE) M2 B i RBc{rBp| R Ttk o b G RPN EZER AR B YT
TREREHFLR KD RS TR SE RIS ERAR KL LR
REHZF LR ENT R R EE c APy 2%75 CR B9~ 0.70 &5 6
B R EN LR Rl p 8- R (Hulland, 1999) 5 Flpt o A F 2 L
P F A i RORA -
(Z) % 92ch A+

AT PriE 2 % Wk R £ k45 Gaski and Nevin (1985)#7# J1 4k %% W%
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