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Abstract

In this new generation of the use of Internet e-commerce development of the
popularity has been already high trend. The Internet era with a high degree of
universality, changed and met the prevailing demands, and gradually began to replace
the traditional market trading platform. Traditional industries because of increasing
labor costs, leading to industrial relocation, so that Taiwan gradually lost its
competitiveness. Otherwise, the Internet world information gradually expanded,
traditional industries must have to concern the e-commerce trends, result Taiwan's
Internet platform into a new marketing new thinking. The global economy has
brought great opportunities for small and medium enterprises. Ministry of Economic

Affairs has also actively counseling enterprises to apply computers and related

information technology to re processes, reduce the cost of
management and marketi ew markets ", SMEs in
the international competition” tre OiRg™el : facing operational
bottlenecks and restructuf pFEsSSure 3\. ectively, use the" Internet

strategy conditions ant SL S @l ork segments
passage industries and '

how do we use the Internet to expand the international perspective, how the product is
a traditional industry tool accessories using online marketing to carry forward to the

world.

Keywords : Internet marketing, traditional industry, E-commerce.
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