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Abstract :

While the technology and E-commerce have been booming, there are more
customers tending to shop online with mobile devices. Facebook has become one of
famous shopping sites in these years. Taking advantage of other functions associated
with Facebook, people could be more involved and sellers could make better profit. In
general, doing business in E-commerce costs less than traditional market.

Doing business on Facebook could reduce the cost for sellers, and be convenient
for customers. In contrast, there is no third party involved into the trade, resulting in
more fraud taking place. Buyers have to absorb the lost while encountering the any
deceit. Thus, in this study, we tends to discuss certain relations including the negative
influence on consumer trust from perceived risk, the positive influence on consumer
trust from seller factors, ,situational influence, and eWOM, and positive influence on
repurchase intention from eWOM, and trust.

Consequently, the result from analysis indicates that sellers from Fcebook group
needs to have more honest negotiation with customers, and integrate buyers' strength to
attract more positive review or forum from other members or new purchasers. Thus,
using eWOM, and consumer trust to increase the trust and cut down the perceived risk

is a key point to raise the profit.

Key words: Facebook, E-commerce, Repurchase Intention, Perceived Value, Consumer Trust
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Gefen(2000)7e = # e R F € E BB PR B ¥ o iz & (D. Gefen,
2000; % 4z, 2015) ; Abdul and Hailes(2000) %= 3 @ 4% L4 e B A3 ki » § e
AL o HIRRAAFE DL /AL § 7 “TL B (Abdul, 2000) ; Doney and
Cannon (1997)i} # F ¥ & ¢ FF § LA eI F {75 0 Mg vz 2 o
BECFINRET AT A ERT BE 5 5o R RALE ¥ R i (Doney,
1997) ; McKnight and Chervany(2001);2 %2 F & B § = a3 & ¢ BEF 2= 2 4
RE W RFHRHRG T RLREE & 22 M (Kiel, 1981; McKnight, 2002;

P, 2000)  F A f g e RALFARR DR MBBER S A SO Y F ¥ Re BN

,&g]ﬂ} FoooFl- HABMTRA S 0 E R R F (Fuk %, 2010) -

Hong and Cho(2011)§ﬁ FRTY ARG FAATREY R R WA LE o AT
PRI E P EF EERE DA RR VAT R L %
& S b g % 413% % (Hong, 2011) > Teo and Liu(2007)» # 77 &4+ 2 %
% 3 FER MR Y 0 F]P R RSB G E 2 dF(Teo, 2007; 3~ pr, 2015) » £ |
R F sk R B ARG > R RGEETIR E o R BT R

-14 -



444—321.77& , ++_g« ]t_;

P

x\"l
"?fF
1}33
AN
|+~
ﬂ«h
~R
F_L

Ry —"F’f,i}g’ﬁ W i iE o 1Y
BAFEREL A& RO RFEF T RirA ST AP 9545 > T w 4ch
W LMY a7 & 2 i Kimetal.(2008) 5087 ¢ 3 AT S ek £ 3
BFPFOTAST 3 FARRORRER S LS F P E X 2N RS R
(Kim, 2008; #% + #3,2008) » Wells and Prensky(1996):% & i i 8 @ 584 £
B OERTE  FRPES W) F %R G A &E & (Williamson, 1993;
‘e $¥, 2011; 4% <, 2010) ; Blackwell, Miniard, and Engel(2005)4p 1 " #x j# i}
7 JF'f FREE O L PR A FI R B ER TR JF’rHc 4 & (J. F. Engel, Blackwell, R. D.
& Miniard, P. W. , 2005; muE 5k, 2007) » &8 57 & & 3 F § ity > F b AL

BEE Aw A o Dk s o Mg BT TR -

¥ RRCMA

Arndt(1967)#-v #2 (word of mouth)zn = % F BiEN 3 2pF > F & o o 58
PEEEMEL N S AP SR Y E% & A 3 (Johan, 1967; ¥ # %, 2015)
Schiffman and Kanuk(1991):%. 5 v M 8 55 d Mx FF2E 0 VAW sr @3 g 4 > 30
MARFoEwl gz Ezs @ LpddE? 235353 07T AR
(Schiffman, 1991; & 24 ‘&, 2012) -

By eRpAFEFEFTNGHT AR E S BT -

PR T AR N T LR AR S A AT T 5 (Blde ¢ R

AFEL AT ONESNHRAE R AP T O EM T SRR TR )
PP VAR FREEIRRAFFTAALIRIRG  FLEFTATL L 37

T Y N T L PR Ty
Beo fF B lARZF S A hEE o B A :‘%i—é%“uﬁ & v A (negative word of mouth):#- ¢
Poif @R A 74 = 2 £ R R (Paul M. H,, 1991; Richins, 1983; 3 2 4r, 2012,

¥ 45, 2013; 479:%, 2014)
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Kotler £ Keller(2009)# 3 45 % > £ & Af (Repurchase Intension)i&  »>if § 4
g R (Loyalty) » i § K AREE B S ARAER TR EAZBLAARA
AR SR RT AR PRECHAL PEL > BRI P X P F TR
ERIHE LR -
Morgan and Hunt(1994)RIze s if f #hE MAA A2 2 b F § - £ 2%
7 5 B %+ (Morgan, 1994) ; @ Chen and Hu(2010):&— # # T L PR FR | & 3
£ Epgsha) §F e Y RAE o X6 4 4 0 A2 A (Chen,
2010; Kotler, 1999) ; 3 A =% dﬂz NN RN RPN R LTI Y S
(Chen, 2010; Kuo, 2009; Kwon, 2009; /= :#H4Ek , 2006; & =g, 2008) :
(1) ~ER P F A v SRR s i FHASTRR
BBl it R > TR E SR OLE A RE RS T B
TR AY o
(2 FRIMPFFrhgRIRFSRT M DELILRH > N2 Y
(R R - Rt N

g5 it PR R e u,\ﬁ N aﬂ:;rtlz € Fla IR {7 Tgsr:gnggsﬁ

R R BERR F RS EE M T § B L LR 4L, 2016

% #, 2005; rhix £, 2008; # £45,2013; =F 2, 2013) -
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-

-

-
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ES AL FRER R TN

"rE TR

T o~ TEHAM, ME TRpcom F o BT

EN 4 /gkﬁ’f ® hed 3-1 #1751 o
231 RERPTEEL
7 | RARTE RiEB $4 %
PRRE | T §RIMMLING L PV Ao
Y EHER AR PERA ST
L
Fep e dHpE o (Urbany, 1991)
A &3 F de 7T 2 F A | (Lichtenstein, 1993)
BFoch %
e (Tsvetovat, 2000)
PLE A &ehs A S i A & E | (Kauffman, 2002)
AR & ﬁ%%’ﬁﬁﬁﬁgﬁﬁé%%% (Grewal, 2006)
o b % AR AT o (Desimone, 2002)
A€ R e A AP X LR e Ay o (Pavlou, 2004)
Wy oY ASD s 259 | (Bauer, 1960)
=aE
WAEE TR FIER - (Peter, 1975)
B A TR A6 AE TR e B (Liang, 2002)
%2 h'%
jg o (Featherman, 2003)
) R g LA
'.%f *g& xﬁ
B A ?gm E I
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%31 B E R EEL )

®¥7E |BRAMITA Fe iR DR o
TR Y RAGBF Y
S (Ganesan, 1994)
e P MR
Fric TR L g REY R F R
I (McKnight, 2002)

(Pavlou, 2004)

(J. F. Engel, Blackwell, R.
g Lf 77 v A
LR y:id D. & Miniard, P. W. ,
Todf Bl ek o

2005)

(1 % ~ , 2010)

TEARE (Doney, 1997)

W R A RS RES (Wirtz, 2002)
T M W2 il B @ % | (Hennig-Thurau T., 2004)
RS (Babin, 2005)

(Kotler, 1999)

SN LRl G Sy R
(tk# §, 2005)
RN
-~ R

AT AR R R 2 fTE % * Peter and Tarpey(1975) ~ Jarvenpaa and Todd(1996) ~
Hofacker(1998) ~ Featherman and Paylou(2003) % & ¢+ & iﬂz Ap B < ;;u;z”é, v dod 3-2
et o (Likert)y B AR A K > & - BIHAHKG I BEAEEF AL

HL  AuEAYRAIAFARL £ 43T B RAAKEEAT 1A -

-19-



\“Xr
<le
«-
¥
/‘-_

F k%

EPRE R A b YT B2 2 5% &
Bipg MRS RIF &G RTIR S

B oo s sk A 2 = A 24
AR R e B P patidg

i)

BRE B A e FEd 2 Sk F gk
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AR e B AE HILP RS A REGER

FREALE 275 % AL E B ) o

BPEB A e iEd 2 Sk F At
%F]EI% ’F’ﬁ‘_%TﬂI *rr'lg ”%j?gQZ—ﬁr%ﬁjﬁfE]

dod RO T AT R o

EPREB A A E Sk F At
Big > AR P SEIIRIIESFE S w0 AR
Hoisdp g b G 2k oTps B DT
i PR o

BRI B A TN E 2 Kk R AT
Bedp d o B X B S RENE &R A
e 9 g AR o

EIREB A h A B 2 5% F B gy
By > AR &SEIRIESFE > FRF &SR
ERE > BB TAR S BRA TR S R
FET Lo

By A R R RS 2 S5k A SRR
B AL o FORLE AT g AR * h A o
EHEBA NN FEL 2 5% F AL E R
Bedp g P A d T AT AT S o

oA o

(Peter, 1975)
(S.L.aT.
Jarvenpaa, P.
A., 1996)
(Hofacker,
1998)
(Featherman,

2003)




* 5 3 %+ Doney and Cannon(1997) ~

v drdk 3-30 B

Jarvenpaa et al.(2000) ~ Li et al.(2002)

2 fg(Likert) T BL% B ¥ 4 kGFE > & - 357

FIRETEEF N AEARL > AU AAFRLTAF IR L H A ST B S

BA#csbiarilse o

333 § FaAE A

o

A

40

R EE T INEE e

(Doney, 1997)

FR s SR A L Bt
%o

(S. L. Jarvenpaa,

P ORI SR A AL L T U o

Tractinsky, N. &

Vitale, M., 2000)

SR R N RN s

]
*

g FENE S N R
FE o

(Doney, 1997)

Ep T P AL RN T T

(Li, 2002)

M m = M

Eid RIEE R L S g B .

~# 7 %4 Pavlou and Gefen(2004)4= Blackwell, Miniard, and Engel(2005) & ¢t

FH ek

BEPH (010)EEES T 5B o LR BHEEEE

o0ded 34 gt FsogF(Likert) I BER BB A RGFE > F - BRI MG T BE

BREEF L AEH

A VA

FREREIAR N BT o N S

-21-

P E L ANT BRAEABKLS




234 W BAH L

o g

\»ir
<l

@)Ek

PP SEBAALFE M PR T

WAT A o

(Pavlou, 2004)
PRP S RAAE G MY RE
(J. F. Engel, Blackwell, R.

D. & Miniard, P. W. ,
T8 | Rl SR AT dRtHm A o

2005)
PRl SRS ALF L gt A7 ¥ R F
(1 %% <, 2010)

£ o

PR S B R AL it et A

AT R

T o~ ERR

A G EAR R 2 §7E # * Baand Pavlou(2002)f- Gefen et al.(2003) % 4p Bf
S RAER o ded 35 v 3o pr(Liker)T B R E A kR K- 4DTF 1 @
EAEEFUAEELL AULAFRLIAY IR L o 54T B R
LS54T 1A

%35 & EARE A

o 125 DR
AR Fey g RNFE ° (Ba, 2002)
_ NFE G R LI FPRIAE o (D. Gefen, Karahanna,
x4
PR AFFEYg RET G E. & Straub, D. W,
AL g RATA S FEARE Do 2003)
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AT R ML GTE Y Wirtz and Chew(2002)# 8 > 404 3-6 - & *
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ok

TRIADNEF IR 2 43T BLRAEEIEAT 1A o
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15 T 34 @ e
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Bk o

g Ep o] A A B2 S B R

AL VY e
BT AR (Wirtz, 2002)
6 BT ET ] A A A S B AL

LY e

A RHLE
Ay BB 7R Kotler(1999) 2 +k % # (2005)4£ 8 » 4% 37 J&
* 2 4F(Likert) T T BB A kiFR o F -G I BEAEEENLIEEL L

LBEREFRIAPEFTAIRR 22T BRSSO LST 1A -
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BT 0 0.00%
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