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Abstract -

Strategic orientations have recently captured a great deal of attention due to its
increasing relevance to business performance. However, current research on the
relationship between strategic orientations and competitive advantage is still short on
explaining how the potential competitive advantages can be realized by marketing
capabilities. In order to gain insights into this, we conduct a longitudinal, in-depth case
study on the strategic orientations and marketing capabilities. This study develops a
model that links strategic orientations with firm’s competitive advantage, through the
mediating effect of marketing capabilities. The influence of intensity of competition on
the relationship between strategic orientations and marketing capabilities is also
exploreed. The findings show that competitor orientation and innovation orientation
contribute significantly to the development of marketing capabilities. In turn, marketing
capabilities have a positive impact on firm performance.Moreover, intensity of
competition moderate the relatilonship between strategic orientations and marketing
capabilities. The authors discuss the managerial implications of study findings and offer

directions for future research.

Keyword: Resource-based view,Strategic orientations, Marketing capabilities,

Competitive advantage, Intensity of competition
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