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The Relationships Among Brand Value , Internationalization

And Firm Performance

Advisor: Dr. Chun-Ju Liu
Graduate Student Name: Kai-Wun Wang
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Abstract

Our study focus on the electronic industry in Taiwan within the period from 2011
to 2015. We apply Structural Equation Modeling (SEM) to investigate the
relationships among brand value, the degree of internationalization and firm value.
Empirical results show that: (1) Brand value has positive effect on firm value. (2) The
degree of internationalization has positive effect on firm value. (3) The degree of
internationalization has positive effect on brand value. (4) Brand value has positive
moderating effect between the degree of internationalization and firm performance.

Keywords: Brand Value, Internationalization, Firm Performance.
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MV (0.3897% 1.000 0.110%*%  (.434%** 0.646%** (0.24 5% 0.369%*#*  0.068*** 0.006
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