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Abstract

Under the increasingly acute competitive environment, the financial service
industry in Taiwan has become customer demand-oriented. Financial executives play
a key role in the interaction between financial institutions and customers. The trust
relationship between the financial executives and customers as well as the
establishment of the co-production intention, has become the key factor of
differentiation winning on whether the customer can vyield loyalty to financial
institutions or not.

The main purpose of this study is to probe the impact of customer trust,

co-production, emotional value, enjoyment value and economic value on customer

research results ; ustiphas—a \ ositi lationship  with
co-production; 5 3 ip Wi otional value,

enjoyment value ar ic value; emotional j t value and
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