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Abstract :

The main purpose of this study is to explore whether the awareness of
environmental attitude will affect the purchase intention of green products in the process
of green products purchasing. Moreover, using the rational and emotional appeals of
green advertising, the positive and negative appeals of health advertising, and emotional
appeal of green advertising combining positive appeals of health advertising as
interference effect. Then proceeding to verify whether the interference effect will
strengthen the environmental attitude, and affect the purchase intention of green
products for consumers.

There have been many studies related to green consumption and advertising
demands, although green advertising appeal has been the main focus of many studies,
but for rational and emotional demands, positive and negative demands of advertising,
there are less relevant researches about consumer impact on the purchase intention.

Therefore, this article uses the environmental attitude on purchase intention of
consumers as the main axis, and four hypotheses which is accorded to studies of the
literature.

In this study, 250 college students and graduate students were invited as the object
of this study. Using four different advertising demands as the substance of the
questionnaire, the results show that: environmental attitude has a positive impact on the
purchase intention. Rational advertising appeal, positive advertising appeal, advertising
appeal with both rational and positive demands, have all positive impact to strengthen
the environmental attitude on the purchase intention.

Finally, according to the proposed research discussion, research contributions and
research constraints from the research results, this research paper expects to provide
reference value for future researches and practical applications of the relevant academic
fields.

Key words: Green Consumption , Environmental Attitude , Advertising Appeal ,
Purchase Intention
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Anderson, Tatham and Black, ( 1998)sux % » % + =3 (y2) 4% ] A% ~ % df <5~
Comparative Fit Index ( CFl )>0.9 ~ Goodness-of-fit index ( GFI )>0.9 ~ Adjusted
Goodness of Fit Index ( AGFI) >0.9 ~ Normed Fit Index ( NFI) >0.9 - Relative Fit Index

(RFI)>0.8 ~ Incremental Fit Index ( IFl1 )>0.9 ~ Tucker-Lewis Index ( TLI)>0.9 ~

Root Mean Square Error of Approximation (RMSEA ) <0.08 & 37 & ¥ P& » i& r2 ¢

2% LT L ORI BT o WAlpe g AR AT £ 310

% 3-10 BRI p g R RF

fe i 3p ¥ R R
x> (Chi-Square) A B
v?l df <5
Comparative Fit Index (CFI) >0.9
Goodness-of-fit index ( GFI) >0.9
Adjusted Goodness of Fit Index ( AGFI) >0.8
Normed Fit Index ( NFI) >0.9
Relative Fit Index (RFI) >0.9
Incremental Fit Index (IFI) >0.9
Tucker-Lewis Index (TLI) >0.9
Root Mean Square Error of Approximation (RMSEA ) <0.08

— B R A
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o e o Gt & ERAEA - R A REkg s o NIV RIL4F 5 Fornell
and Larcker (1981)i 3% o f#ciE & & 0.6 2+ > Hair (1997)p] 4 7 o ¥ E & 0.7
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NEE S AR
»cfk (Validity) £ #ipl% % ehj st > Raqipl £ o031 B & 2 32 i 49 Freip)
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Teapre R 5 - PR ANMARERIE 2 s SRy o R LS BRI 2
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ﬁﬁf‘f/’a\ 17 (Regression Analysis) * **¥£3¢ p S 82 & S ¥ B enfp 3 M (20 257
T I B AL &?E%‘ilisiﬁp’?@ﬁi%\lﬂ-iﬁ*% FRPEFRRE D GRS
REEMSEL G A REME AR MM o 27 ] §afhae j5 5 Rl

B I PR R RREITRNABERAT S 2 AL R RENT 4 42

241 rRELRFATEE
Ho 50 i o5t 2 o543 o 4
Bk H1 H2 H3 H4
P .015* 155*% 148* 144*
(2.459) (2.518) (2.393) (2.329)
5 kE 292%** 204%** 274%%% 278%**
(4.772) (4.787) (4.432) (4.514)
PR 199%** 227%* 121 024
(3.340) (2.855) (1.270) (.228)
B 187 192 -471
(.504) (.519) (-.966)
R X R =212 -216 486
(-.567) (-.581) (.981)
i -729 -1.390**
(-1.947) (-2.793)
BEREX D5 T74% 1.470%*
(2.027) (2.915)
BEX TR 1.288*
(2.040)
iR XRE X -1.344*
1 (-2.114)
R? 136 137 152 .168
adj. R? 125 119 127 137
Fie 12.862%** 7.756%** 6.193*** 5.374%**

01 *p<0.05 >

**p <0.01 » ***p <0.001
2. 1 B ()P EALLE
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