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Abstract

In 2017, some major changes have taken place in Taiwan’s society. The pension
system reform has been passed abolishing 18% annually; bequest tax has been
adjusted to maximum of 20%, and also implementation of Long-Stay Policy 2.0.
Taiwanese people continue to enjoy low interest rate environment while the average
life expectancy has increased to 80 years. This creates an environment where wealth
management becomes increasingly vital for Taiwanese citizens. As technology
continue to improve, better medical equipment and new drugs are introduced. With

limited healthcare resources, there medical expenses that need to be

individually covered. In j e about to reach 20% of
ultra-aged society. Ho igger problems. This
issue can be red e instead of social
insurance.

Now, finanelal institutions are getting-invelve ted businesses;
especially in th ple insurance
policies served by d vironment, how to
meet custome M ncrease customer’s

study shows that joint production has positive relationship with special treatment
benefits, social benefits, and confidence benefits; significantly affect customer

satisfaction and customer loyalty.

Keywords: Co-production, Relational Benefits, Satisfaction, Customer Loyalty
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