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The Effect of Restaurant's Seryice Quality Consumer
Satisfaction and Switching Cost on Consumer Loyalty -
The Case of The Splendor Hotel in Taichung

Abstract

The main purpose of this study is to explore the effect of restaurant on the
operation process, service quality, customer satisfaction, customer loyalty and
the role of switching costs in the above relationship. The questionnaire was
conducted with consumers of The Splendor Hotel in Taichung for a total of
250 questionnaires, 238 valid questionnaires were collected, and the recovery
rate was 95%. The statistical methods used in this study included frequency
descriptive statistics, independent samples T test, factor analysis, one-way
ANOVA analysis and regression analysis. The results of this study showed
that the perceived service quality of respondents from different backgrounds
is slightly less stringent than that of men in respect of service quality. The
respondents of different age groups have significant differences in the quality
of service. And the requirements of young people on service quality are
significantly higher than that of the elder people. In addition, this study found
that the "learning costs", "set-up costs™ and "loss-of-interest costs™ may vary
depending on the level of education. The analysis of various variables found
that the higher "tangibles", "responsiveness”, "assurance™ and "empathy"
among the five facets of SERVQUAL (service quality). The higher "customer

satisfaction” predicted customer loyalty increases its predictive power as the



"tangible”, " responsiveness ", and " empathy " qualities of the service quality
structure also increase. Moreover, the relationship between switching cost
and customer satisfaction and loyalty has the effect of some intermediary’s
results. Therefore, this study indicates that the cost of switching will is the
important choice of consumers when consuming the restaurant again. Based
on the above findings, this study indicates that the restaurant can focus on the
exterior of the hotel and enhance staff training to enhance staff's service to
customers, and effectively tailor the service to meet the special needs of
different customized. Also, the increasing consumer satisfaction and
achieving greater customer loyalty, coupled with increased switching costs,

may help restaurants retain consumers and increase consumer buy-back rates.

Keywords : SERVQUAL ,Customer Satisfaction, Switching Costs , Customer
Loyalty
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D ERSAREEALEMELAAN G B

e Ay R AR R FORBR A E @ BBF Heide
&Weiss (1995) > » ¥ 1A~ f B PRAFM %P B £ = & (Jones et
al.,2000 ) » ?i Gronhang and Gilly (1991 ) ; Heide and Weiss (1995) 3% 5 3 ¢
#& 4% = & (switching cost) it 3 4c i ¥ i” dhd R o 124% Burnham % < (2003 )
TR B S AR AT ARORTLNREAR DT R
A AABF L EFT AT P o Lee, Leeand Feick (2001) 325 B £ dE e = A&

fehE T LB R M BE B o

FLERT T Ao @RS AR ERLAEHELPARL G ¥ L v B
gt 5 LiFE~T BERS AR ELRIE X LRFROM G STt

d o AT ERITIFY EK
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¢ F] Fﬁ%ﬁ'%\-ﬂ&migﬁm,)é (F k)

PRAL &

H1

H2

H4

37 T S A el

H3

g A

&
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3
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Q‘é\L
W

13- 14 5 % 1

15



o & EIHEER Y

- \Fvﬂsgpxg

AR LFHHEIHFIREFE IR d T2Y 2RI, T2YRL
Aulrrl 35 T E ﬁg’@ﬁmé%%ﬁiiﬂ&@’é%#ﬁﬁﬁiﬂ
HERISEDBN FERLEEREHEE - B¢ 3 IR CREERE B
FALRELBRE AL B AR AT A RATHAS UG ES Y

KTARE CBERE T AR AE o A AR doT i

1. [PRIFEF | % - 304 PR3 & B 0k 384 SERVQUAL (Parasuraman et al.,
1988):7 § ¥ 5 A R BY AR R F 6§ UM TR F B ®
MR ET B 0 X357 22 BAEA o
2. [REEBRELRIIFZINAEL AL R Z &P S F Crosby et al.(1990) %= 3 >

A&Rd R ﬁﬁ“%&%ﬁﬁé BRAEZWR e Z3BREP o

3. [AEE LR JTF =304 1 & 245 Prasad and Aryasri (2008) #73% ' ez B
P F LR MARTLAN AhApho AP £ 4P TR

4, [ & | 287 & Bumham(2003) 4 = & 2 7 7 > #-dg e & A &

B AR £3HF 17 BAEOE o
- FFB%T';‘; "tifi/‘”\*%

AR I AAFTEARECRARPRE FREFE L35 30775 ¢
BE iR R TTER S PR R 40T 4 31 DRIBS TR 4 o

e FlEAPTEEET o RIS BAEP Y > FE L FE Y <2005
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o e 2 R ARRRE LG A)14(68.08%) ~ v F124(76.81%) ~ F it

(63.58%) ~ 1%z {4(70.61%) ~ B {7.14(62.70) %

2 T RAR ST L S

231 2 REFELSIHEL

B R

+
i~

5 60%02 b oo F) P AT E A4S

7P AP FlEfFE AhEEELE
754 | Sel 832 68.08%
Se2 835
Se3 771
Se4 .859
T h4 | Se5 .809 76.81%
Se6 838
Se7 908
Se8 934
Se9 887
F et | Sel0 894 63.58%
et i Sell 880
Se12 748
Se13 642
w2 | Seld 932 70.61%
Se15 729
Sel6 883
Sel7 803
Bt | Sel8 841 62.70%
Se19 875
Se20 843
Se21 783
Se22 581
(REE BRI TAEELBR Z[HHES AR L9398 > 4ok 3-2 977 >
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Fliartreslgr bR Y " FlREFET <060 s E42 AR
BEER LKL R(80.48%) ~ £E
70%r2+ » FIP AT E A2 TIAEL B AR AL R BA Z[HEES A

LEE ARG B

Y

LR (76.66%) ~ 4 = & (76.61%) % +

303-2 £ HEFE AL A

0 i FEpFE AR%EE
Sal 847
MEBLR Sa2 930 80.48%
Sa3 912
Lol 939
ML LB R o2 18 76.66%
Lo3 780
Lo4d .856
Col 709
Co2 871
Co3 868
Co4 .898
Co5 840
Co6 882
Co7 884
E K Co8 650 76.61%
Co9 823
Col0 870
Coll 882
Col2 774
Col3 931
Col4 862
Col5 .905




7B i A i FE ARgEE
Col6 784
Col7 682

YRR AR H 0 A&7 1 Cronbach o & kiRl £ & £ 8- R
1295 Nunnally (1978) #73# el p > 2 EF > 0.7 A1 5 B 3 & > i Bl
FHhoRF A0 PR ERE w30 > 2k 0K F g g % 3t Cronbach
a Bk > L3P gk Cronbacha ey 2 0.7 11 » Fpt v whpm 7

B d R Pt R

133 & REE AL LA

B g 18 #c Cronbach o  #&
T A 4 837
¥ 5 920
RAAET | F Rl 4 783
e i 4 855
X e 5 .846
BEHLR 3 878
REZ LR 4 892
[ 3% = &~ 17 971

o FIHRER S E R

AL AREEH R AR RS R HE RS

g i RR o FIHEPZLEE o ELEROY T L AT

e

THREFR LN A o B E 2017 # 11/24-12/15 p i TR B g 20 £ 3
250 PR E wc 239 R E o H P 2 3G @manh o F oo wfeF 3 95.2% o
X w e ts 11 SPSS 22 it {7 At A 45 o
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£ @ R BEA

ARG RN FHIER 0 dok 4-1 97

(1) $25] 0 AF g H g A ? o Eu 5 T g A 105 4 0§ 24

144.30% 3~ phenst gy A g 132 4 0 b 241 55.70% -

(2) & AFTH RO AR > B8 L AR Zlﬁamx‘ﬁﬂkﬁnp 20 « 5 ¥
> A8 8.44% ; 21-30 f e #% A ey 101 4 0 & 2 48¢942.62% ; 31-40 &
mz;%—‘ﬁ A fcy 58 4 0 4 i%ﬁﬁﬂ24.47%;41-50;§s61£§%—‘5 A gy 40 4 s
> %8¢ 16.88% ; 51-60;&&%3%?7 Afcy 14 4 0 F 2880 5.91% ;5 61 g b

mi?‘ﬂk AHcE 54 0 F 2 211% -

Q) TR I AT H R A ,g%;(—;ﬁ;g;@z],y(g)ymﬁvgguﬂzAg{
T34 b 2R 127% 5 B(A7) Y R Al T 4 0 248e02.95%

B PR E e E Al 4240 2R 1TT2%; B enE 3 F A dicp 37 4 o
§ 20 1561%; < F g K A G 145 % ok 2H¢61.18%; A7 #(F)

b mx;q:—%z AdeF 44 b 28 1.69% -

(4) BE AL H LRI CBE L F LR E R A& 24
b > E:H0.84% ; _’ﬁ;};?jtg—f—yﬁgi‘dﬁ Adicd 7T A & 2 295% 5 PRART L ¥
X E A By 94 o F 2MH380%  FRK P Ay 164 0 F 28
16.75% 5 PRIF X 2 A dicp 159 4 o b >R 67.09% ; KE p d Eenx
P Ay 1140 24 64% F 2 e A8y 26 40 2 44910.97%
A8y 84 2H338% -
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Lo4-1 ok TR A 4

b7} p = #ic B AR
e 105 44.30%
:l‘:}_\gj
kR 132 55.70%
% 21 A& 20 8.44%
21-30 % 101 42.62%
31-40 % 58 24.47%
&
41-50 40 16.88%
51-60 % 14 5.91%
61 4 5 2.11%
B (7)™ 3 1.27%
R (5) " 7 2.95%
® ¢ () 42 17.72%
KT IR
A 37 15.61%
S 145 61.18%
g oer(g )t 4 1.69%
B Rid i 2 0.84%
F o ¥ 7 2.95%
1 9 3.80%
i 16 6.75%
PRF: % 159 67.09%
pd ¥ 11 4.64%
g4 26 10.97%
H 8 3.38%
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o8 LRMEA

Al bz A U el Bl BB TR A b R R e
K BIRIEE R WS A L o FH TS R RSl RS F

(% a =.05)> B12 PostHoc # T_LSD /2 :& {7 % {5 v §i o
-~ RFREIBHIRBEET AT LR

#4042 Favo A RN R B TRBEF il L MF AL G A
(pP<.05)> 12 7 17 A (M=4.16)% >~ 1118 A (M=4.03) o i&— # A 15 IRi+ 5
7 ﬂ’fﬁﬁc’éfﬁﬁ'*'!ﬁ%lé‘_ HEH Rt EEFLR (p<.05)y TR

P HE s (M=4.32)% 4 14 1F 4 (M=4.08) -

Zkﬁwm;sﬁ TR AT F R 2 THARE ) O R

A3 (p>.05) AP PELPher Bis DAY IR -
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% 4-2 % B u X GRS TR 2 £ R A T

P AEe | Bu | =l | Tk | L tiE p iE

PRI &R g 105 4.160 0.501
2.040* 042

L 132 4.030 0.523

$ A5 g 105 4.126 0.595
1.906 .058

L 132 3.987 0.530

Gl e g 105 4.139 0.551
1.442 151

& 132 4.032 0.578

F s g 105 4.205 0.480
1.261 209

_a 132 4.114 0.604

R g 105 4.324 1.109
2.123* .035

_ 132 4.081 0.626

RE 1L g 105 4.057 0.562
1.937 054

& 132 3.909 0.602

%, p<0. 05

d % 4-3 ¥ % }F’-ﬁ&i‘ﬁj 1 :%;F]!z & rPKjZ‘rr',Fﬁ_J 2 EEE 1agl gL ”}5 f‘»‘ﬁ%i
£33 (p<.05)- PostHoc # @ LSD 2 i& {7 % {5 v* &8 5 » 61 fh(7 )1t e
£2v %@ A (M=457) 33 20 &(5)%~ (M=3.78)~21-30 & (M=4.08)

p)

% 31-40 & (M=401) % 5% 1 51-60 fi et 3 % @ 4 (M=419) 3 20
A(7)1T (M=378) thst 3% 141-50 & (M=4.27) 320 fi ()~ (M
=3.78)~21-30 & (M=408) % 31-40 & (M=401) 3% ; 21-30 & ¢h
£ E @A (M=408) $3 20 &(7)%~ (M=378)°

BPRGAREF T A fEg ¢ T A STF R TR R 2 T RN
+EEFLB(p<.05) 45 PostHoc # ®_ LSD ;2 it 7 % f& v i@ ol § A5
G BLA(F) ) g A (M=455) 3020 A(F)T (M=3.69)-
21-30 f (M=4.02) 2 31-40 &« (M=4.02) ehx3>4 5 51-60 f it 3 17

A (M=430)31-40 f st 32 % 4 (M=4.02) > 21-30 i 3 % @ 4 (M
23




=4.02) 325 20 f(7 )T (M=369) chtzr 4 T ¥ R4t 2 5 - 61 (%)
b s @ (M=456) § 7 20 & (7)1 T (M=381)- 2 31-40 & (M
=4.02) s ¥ 5 4150 enst ¥ @4 (M=423) 3020 & (3)4 T (M
=381) it TR Rk 2o BLA(F) L htpE @A (M=465) 3

520 #(3)2 T (M=383)~21-30 % (M=4.16) % 31-40 & (M=4.10) ¢
2374 0 5160 kK @A (M=430)41-30 kgt % @4 (M=
4.30) - 21-30 s 3 % @4 (M=4.16) 5% % 20 (7)1 T (M=3.83)
L3 TR b o BLA(F) ) EE @A (M=485) 20 (%)
2T (M=379)~ 2 3140 & (M=4.05) s34 1 41-50 kihst 3% 9 4
(M=454) %% 20 f (7)™ (M=3.79) it 35 % ~21-30 tht 35 % 7 4 (M
=4.17)31-40 ki e i X @A (M=4.05)¢ 7 b & 8% 374 T BRI

PREFLE (p>05)) AR ES LN S BGRTE Ak -

%4-3 3 &P E LIRS TRs 2 L8 A4

7P [ ke () | T (L | fE | piE [Post Hoc & %
PRA®EH |20 (7 )re™ | 20 | 3.780 | 0.767
21-30 & 101 | 4.080 | 0.512 6>1,2,3
31-40 58 | 4.010 | 0.446 5>1
3.962*| .002
41-50 & 40 | 4.270 | 0.422 4>1,2,3
51-60 # 14 | 4.190 | 0. 375 2>1
6l k(7 )+ 5 |4.570 | 0.393
F A5 |20 & (7)™ | 20 | 3.688 | 0.850
6>1,2,3
21-30 & 101 | 4.017 | 0. 543 -
>
31-40 # 58 | 4.017 | 0.506
3.995*| .002 4>1
41-50 # 40 | 4.206 | 0.434
3>1
51-60 # 14 | 4.304 | 0.429
2>1
61l (%) 5 | 4.550 | 0.542
VR |20 %&(z )™ | 20 | 3.810 | 0.752 |2.433*| .036 6>1,3
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SR Es | Ak(k) | =#k| ok |k L| e | p @ [PostHoc # %
21-30 & | 101 | 4.075 | 0.594 4>1
31-40 % 58 | 4.017 | 0.525
41-50 # 40 | 4.227 | 0.448
51-60 # 14 | 4.157 | 0. 369
6L A& (5) | 5 | 4.560 | 0.456
F et |20 f(3)2T | 20 | 3.825 | 0. 761
21-30 & | 101 | 4.161 | 0.570 6>1,2,3
31-40 # 58 | 4.099 | 0. 466 o33+ | o1 5>1
41-50 & 40 | 4.256 | 0.465 4>1
51-60 & 14 | 4.304 | 0. 462 2>1
61 A& (%) + | 5 |4.650 | 0.518
i |20 f(3) T | 20 | 3.788 | 0.796
21-30 & | 101 | 4.173 | 0.625
31-40 & 58 | 4.047 | 0.559 6>1,3
41-50 & 40 | 4.538 | 1.600 34027 0 4>1,2,3
51-60 # 14 | 4.196 | 0. 429
61 & (5)+ | 5 | 4.850 | 0.224
BRI |20 F(3)2 T | 20 | 3.800 | 0.828
21-30 & | 101 | 3.986 | 0.608
31-40 # 58 | 3.883 | 0.551
41-50 # 40 | 4.080 | 0. 450 1309 ) 20
51-60 & 14 | 4.057 | 0. 467
61 A& (%) | 5 | 4.320 | 0.642
*, p<0.05

25



d & 44 T A RRTRREGI LA TRBET  anuiwl 2 55 8
FALB G (p>05)c A RIFFFeHT <o "EZEFLE (p>.06)> ~ 4

AR bS e AR SR LB A -

2 A4-473 B RTARR DI D LIRS TG 2 4 R 44T

EPHER | KA | =l |[Tios(REL| fiE | pi |PostHoc # %
JRArsF | B (7)™ | 3 | 4.140 | 0.284
B (4) 7 7 | 4.210 | 0.408
F ¢ () 42 | 4.180 | 0.408
L 37 | 4.010 | 0.444 e
o 145 | 4.060 | 0.569
Py er(s)re | 4 | 43300331
A | B (g)eT | 3 | 4167 |0.144
B (4) ¢ 7 | 4.321 | 0.401
B¢ () 42 | 4.066 | 0.558
L 37 |3.966 | 0.528 pid Bias
LB 145 | 4.036 | 0.579
Fyer(g) | 4 | 4563 | 0515
R4 | B (F)T | 3 |4.200 | 0.200
B (4) 7 7 | 4.086 | 0.488
%7 () 42 | 4.181 | 0.530
L 37 | 4.038 | 0.492 Rl
- 145 | 4.052 | 0.608
oy er(5)re | 4 | 4.300 | 0.258
FRed | B (z)n™ | 3 |4.333]0.520
B (4) ¢ 7 | 4321|0590
B¢ () 42 | 4.214 | 0470 | 533 | .751
L 37 | 4.054 | 0.476
o 145 | 4.148 | 0.599
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PG | HTAEAR |l | T AL f@ | pi |PostHoc & %
Fyer(s) | 4 | 41250144
i | B (F) T | 3 | 4333 0.764
B() " 7 | 4.214 | 0.466
B¢ () | 42 | 4292|0438
L 37 | 4128 | 0545 | ot
<5 145 | 4.162 | 1.055
Fyer(F) | 4 | 4375 | 0.479
Ml | B (2)2 T | 3 37330231
B() ¢ 7 | 4171 |0.582
%7 () 42 | 4.157 | 0.416
L 37 | 3887 0509 || T
¥ 145 | 3.927 | 0.646
Fyer(5) | 4 | 4300 | 0.346
%, p<0.05
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BRI dniet 2 B EEFAL

2% (p>05)- A fRirE i ~ e "alg¥F L L (p>.05) *&2 F
Bk s 3 hipd iEe A E L B b
% 4-5 2 FRE NI P BRI TG 2 £ & 44T
P e | A (L) =l | Tiof | B4 | f@ | P | PostHoc # %
PRARSH | Btkidid | 2 | 4230 | 0.450
Eo% | 7 | 4190 | 0.237
1 9 | 4.090 | 0.203
7 16 | 4.270 | 0.393
JRi+% | 159 | 4.060 | 0.506 8Lz | 518
pd % | 11 | 3.980 | 0474
g 4 26 | 4.060 | 0.719
H 8 | 4.370 | 0.634
45 | BHdd | 2 | 4250 | 1.061
Eo% | 7 | 4107 | 0.349
1 9 | 4.083 | 0.217
% 16 | 4.156 | 0.531
pRI+¥E | 159 | 4.043 | 0.543 582\
Ad % | 11 | 4000 | 0559
g 4 26 | 3.923 | 0.767
H 8 | 4.313 | 0.609
TR | B4kihdc | 2 | 4200 | 0.283
Eo¥% | 7 | 4086 | 0279
1 9 | 4.156 | 0.343
7 16 | 4.179 | 0.499 |.569 | .780
pRi+% | 159 | 4.059 | 0.536
pd % | 11 | 3.891 | 0.616
g 4 26 | 4.100 | 0.776
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PG | A e (BE)| sk Tk | L [f@ | P | Post Hoc # %

A 8 | 4350 | 0.867
F Rl | Bkt | 2 | 4250 | 0.354
2% | 7 | 4250 | 0.289
1 9 | 4.028 | 0.264
% 16 | 4250 | 0.548

jRix%E | 159 | 4.124 | 0.536 Tl
Ad % | 11 | 4023 | 059
5 4 26 | 4.240 | 0.750
A 8 | 4.438 | 0.563
@i | BiRigd | 2 | 4375 | 0530
2% | 7 | 4393 | 0378
1 9 | 4167 | 0.280
% 16 | 4313 | 0.588

pRix¥ | 159 | 4.175 | 0.979 463|899
Ad % | 11 | 3.955 | 0.640
5 4 26 | 4.106 | 0.791
A4 8 | 4563 | 0.547
R | B4kiddc | 2 | 4.100 | 0.141
2% | 7 | 4143 | 0.360
1 9 | 4.000 | 0.332

% 16 | 4163 | 0716 | _ |
pRix% | 159 | 3.927 | 0.559
Ad % | 11 | 4055 | 0.439
5 3 26 | 3.954 | 0.801
H i 8 | 4225 | 0.705

%, p<0. 05
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SRR AR LR MR Al LR B

d 446 T At o A TSk i) 3 R T L
£t (p>05)it— H A4S A hs G BRI L Hu A kG o
At ARBF LR (p>.05)0 M AT P QS hamit b

PRI T R

IR

% 4-6 7 R rBehx 2 gk ASAoEe 2 £ R 44T

B P HEw el S#c | Tio#k | BEZ t e piE
B A A 7 105 | 3.551 0.771 3.725 120
L 132 | 3.202 | 0.671
BN PN 7 105 | 3.586 | 0.851 3.357 228
L 132 | 3.231 0.773
ST A A ] 105 | 3.616 | 0.846 3.364 549
= 132 | 3.258 | 0.789
Ty =4 7 105 | 3.613 0.785 3.533 615
= 132 | 3.248 | 0.79
%E A A 7 105 | 3.252 1. 007 2.452 .052
L 132 | 2.951 0. 884
EE RN 7 105 | 3.505 | 0.891 3.867 .081
L 132 | 3.081 0.791
B AR A 7 105 | 3.664 | 0.842 2.421 144
L 132 | 3.409 | 0.772
%, p<0. 05
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d 4T Vi AR ESE R E L TS A gt 3B G E

AR h (p>05) M4 7 FE#AGERG DA BRI AR o

2 4-7 2 N7 F B S A0S 2 2R AT

WM | A w(EE) | ol | Tiodk |84 | fiE | piE |Post Hoc # %

WS A (20 f(3) 7| 20 | 3.338 | 0.781
21-30 & | 101 | 3.263 | 0.704
31-40 # 58 | 3.401 | 0.638

968 | .438
41-50 # 40 | 3.415 | 0.883
51-60 # 14 | 3.618 | 0.791
61 ()| 5 | 3.682 | 0.826
ik % |20 &(3)T | 20 | 3.450 | 0.809
& A& 21-30 & | 101 | 3.282 | 0.776
31-40 # 58 | 3.414 | 0.689

1675 | 142
41-50 # 40 | 3.388 | 1.009
51-60 # 14 | 3.750 | 0.935
6L ()| 5 | 4.100 | 1.084
sk (20 f(3)T | 20 | 3.367 | 0.967
21-30 & | 101 | 3.294 | 0.811
31-40 # 58 | 3.529 | 0.709

1.482 | 197
41-50 # 40 | 3.433 | 0.967
51-60 # 14 | 3.691 | 0.685
61 ()| 5 | 4.000|0.972
B3 A (20 &(5)2T| 20 | 3.417 | 0.816
21-30 & | 101 | 3.337 | 0.809
31-40 # 58 | 3.408 | 0. 747

1.085 | .369
41-50 # 40 | 3.417 | 0.918
51-60 # 14 | 3.810 | 0.713
61 ()| 5 | 3.800 | 0.730
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PG | Am(Ed) | =#k | Tiod 84| f@ | pi PostHoc # %

B A A [20&(3)2T | 20 | 3.200 | 0.865
21-30 & | 101 | 2.926 | 0.928
31-40 # 58 | 3.086 | 0.889

1531 | .181
41-50 # 40 | 3.325 | 1.023
51-60 f 14 | 3.429 | 1.107
6LA&($) 2| 5 |3.000 ] 1.061
fIE454 |20 &(3)2~ | 20 | 3.313 | 0.802
& A 21-30 & | 101 | 3.186 | 0. 857
31-40 % 58 | 3.289 | 0.749

487 | .786
41-50 % 40 | 3.344 | 1.036
51-60 % 14 | 3.446 | 0. 856
6L ()| 5 |3.550 | 1.067
B AR 4 (20 &(3)T | 20 | 3.283 | 0.782
& A 21-30 & | 101 | 3.475 | 0. 842
31-40 # 58 | 3.615 | 0.689

634 | 674
41-50 # 40 | 3.567 | 0.891
51-60 # 14 | 3.619 | 0.904
6LA&(3) 2| 5 | 3.600 | 0.796

%, p<0.05

d % 4-8 ¥ 2 FRT fi)ﬁm;"’?%"‘ rﬁ#ﬁ'ﬂ,\ﬂ\J 3 RN 3l G *}g &;FT%’
3%t (p<.05) i&- ¥ PostHoc # % LSD i :& (7§ 15 v (¥ 5 » 7 42

B3RP (NP EES (M=368) 3344 (M=323) i+

RS A AR CTEY AL STESA 2 THIFFAS A &
MFELE (p<.05)> ‘s PostHoc # % LSD 2 e (7 ¥ 6 i@ TH ¥ & & |
DOKTAR AR (M)PLPEEA (M=3T71) 304§ (M=3238)i%

r

g‘%‘—%zo’&‘

HEFA236 S KYRALFY ()P F AL (M=344)
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BAE (M=292) v o & THIEFA A4, P ®HTRES F 7 ()
g EF @A(M=3T1)% &g 5 @A (M=341)%F * + £(M=3.09)
LT H A RRTREDIZE L LR GS & N[ A 2B AM
e J P aFLE (p>.05) RARTARACLEEG Dok gL R 5

o

F_k

% 4-8 7 PRV AR DL L AN G 2 LR AT

B P HEw K ALR Sl | Tk REL| fiE Post Hoc & %_

k
©
|

A | B (7)) 3 | 3.157 | 0.995

l?ﬂ(ﬁlﬂ) 4 7 | 3.605 | 0.474

P (B) 42 | 3.677 | 0.685
2.883* | .015 3>5

o 37 | 3.440 | 0.666

~ g 145 | 3.232 | 0.745

Fger(g )t 4 3.544 | 0.838

EAR R | R (F)uT 3 | 2.833 | 1.528

X A ]_E](;fe’v) v 7 3.786 | 0.488
¢ (3) 42 | 3.583 | 0.723
1.391 | .229
£l 37 | 3.419 | 0.954
S 4 145 | 3.314 | 0.801
BFrer(z) | 4 | 3.625 | 1.109
TR AN | B (F)UT 3 2.889 | 0.770
K (47) 7 7 3.619 | 0.525
F ¢ () 42 | 3.691 | 0.759
1.770 | .120
£ 37 | 3.505 | 0.772
L B 145 | 3.317 | 0.864

Fgoer(3) | 4 | 3500 | 0.882

¥ a4 | Rp(zg)uT 3 | 3.333 | 1.155
Eﬁfl(z?”)ﬂ’ 7 | 3.667 | 0.577 | 2.304* | .045 3>5
¢ (B) 42 | 3.706 | 0.676
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5 B 6 BT AR Sfic | Tioc gL | fi | p i@ |Post Hoc # %

2o 37 | 3.523 | 0.780
- 4 145 | 3.281 | 0.839
Fyoer(g) | 4 | 3.667 | 0.609
KESA| BWp(z)0T 3 | 3.167 | 1.258
R ()¢ 7 | 3571 | 0.673
B¢ (%) 42 | 3.441 | 0.951

2.697* | .022 3>5
g 37 | 3.176 | 0.899
x5 145 | 2.924 | 0.940
Fyoer(g) | 4 | 3.500 | 0.913
FIEHFA | BA(z)2T 3 | 3.250 | 1.090
RN R (3) ¢ 7 | 3.429 | 0.572

B¢ () 42 | 3.708 | 0.757 3>5

3.986* | .002

g4 37 | 3.412 | 0.657 4>5
- 4 145 | 3.093 | 0.898
Fyoar(z) | 4 | 3.563 | 0.826
BAME| B ()T 3 | 3.333 | 0.667
X A R (47) ¥ 7 | 3.667 | 0.667
% ¢ (%) 42 | 3.810 | 0.762

1.500 |.191
g 37 | 3.523 | 0.683
X B 145 | 3.435 | 0.846
Fyoer(g) | 4 | 3.417 | 1.134
%, p<0.05
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T L 49 T A RRESR D H AT S A et 2R F
A3 50 (p>05) A&7 FRELGERS AR E o
24-9 3 REBRE DI H LS A AviEe 2 2 R 44T
PG | (R o | Teod R fi p & | PostHoc # %
S A | Btkddc| 2 2912 0.125

Fo¥sk | 7 |3.605| 0.599
1 9 |3.510 | 0.589
7 16 |3.640 | 1.003
JR7+% | 159 | 3.344 | 0.701 838 | 7
pd % | 11 |3.171| 0.840
¥4 26 |3.342 | 0.694
# i 8 |3.118 | 1.078
L % | B HRiddc| 2 | 2500 | 0.000
2 A #Fo% | 7 |3.643| 0.690
1 9 |3.667 | 0.559
il 16 | 3.656 | 0.889
, 1.040 | .404
qu;«;’ 159 |3.387 | 0.797
pd % | 11 |3.136 | 0977
% 4 26 |3.269 | 0.790
# 8 |3.375| 1.382
Tk | BHoRdc| 2 |3.000| 0471
Fo% | 7 [3.762 0.659
1 9 |3.704 | 0.484
il 16 |3.479 | 1.135
PRF:% | 159 | 3.432 | 0.795 137 o4l
Ad % | 11 |3.091| 0.790
g4 26 |3.333 | 0.869
# 8 |3.250 | 1.257
By & Aa | BHodd| 2 3333 0471
#Fo% | 7 |3476| 0.836 335 480
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BP e o o) dk | ToRHL | fE p & | PostHoc # %_

1 9 |3.630| 0.564
il 16 |3.792 | 0.910
pRi+% | 159 | 3.382 | 0.807
pd % | 11 |3212] 0.793
¥4 26 | 3.462 | 0.800
# 8 |3.083| 0.939
WE A K| BHohdc| 2 2250 0.354
#o% | 7 |3571] 0.838
1 9 |3.333| 0.935
il 16 |3.625| 1.218

pR7+% | 159 | 3.035 | 0.923 Lare | A7
pd % | 11 |3.000| 0.894
¥4 26 |2.962 | 0.948
# 8 |3.063 | 0.904
544 | B+kidde| 2 |3.000 | 0.000
2 A Fo% | 7 3714 0.742
1 9 |3.333| 0.729
7 16 |3.531 | 1.248

PRF:-% | 159 | 3.252 | 0.805 680 689
pd % | 11 |3273] 0971
¥4 26 |3.202 | 0.919
# 8 |2969| 1.073
A B | B+kihdc| 2 |3.000 0.000
2 A #Fo¥%k | 7 3429 0371
1 9 |3.444 | 0.687
7 16 |3.792| 1.101

: 1.184 | .313
JRF+% | 159 | 3.518 | 0.747
pd % | 11 |3212] 1.003
g4 26 |3.718 | 0.908
# i 8 |3.083| 1.123
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% 4-10 PRARTRRATTR R B R R R 23t bF Tl & 4

pRA i F G c(B) | R aw F Tk Beta tig piE
(% %) 478 2.412* 017
7 A 249 245 3.940* .000
T A 151 150 1.903 .058
F st 228 221 3.105* .002
A .084 129 2.510* 013
B RIS 174 179 2.780* .006

1(5,232) =69.212%, R*=.599, Adj R*=.590, p <. 05

SO RBE AT E LR OB %

d #4117 eodw fFERCA] P FERE e < & ¥ (1(5,232) =69.916%, p <.05) -
ﬁ“ﬁ%?iiﬁp?ﬁ?“‘li”ﬁ i ® 24 60.1% (RZE601) chfzff4 » 4 #rg p
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% 4-11 PRAF & R TR E L AR 21 b TR £ 2

PR | F G d(B) | HRIE i §F Uk Beta tiE piE
(¥ #) 064 302 763
7 A 354 322 5.206* .000
i X2 -.007 -.006 -.083 934
F st 361 324 4.572* .000
A .005 007 140 889
i R 257 245 3.817* .000

1(5,232) =69.916%, R*=. 601, Adj R*=.592, p <.05
2 MTEBLEAE LB M

d % 4-127 foodw RO BOHF i RG24 F(f(1,236) =334.52%, p< .05) »

Lrkize FHCA S § @742 2 £ 5 58.6% (RE586) rhfaff+ » 4 f %7
BEFIER R RIT ot RS TREERAR i Gl F KR
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AOEARF o AT HWT Y B 3 o

%412 AFE AR RS LB R 2 A R 2

PR | E(B) | I bF T #Beta tie pDiE
(% %) 627 3. 362 . 001
REE B . 827 . 166 18. 290% . 000

£(1,236) =334.52%, R*=.586, Adj R*=.585, p <. 05
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5P [ B st - st = st =
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p iE .000 .000 .000
R2 .586 103 624
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*p<.05
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