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Abstract

LINE Partner (LINE-P) is a rising business commerce platform in recent years.

Through this platform, it provides enterprises with an advertising platform that
interacts with consumers.
This research explored the influence of information quality on user’s attitude toward
LINE-P by using the motivation to join LINE-P as the moderating effect when
consumers are reading LINE-P messages. After researching and collating the literature,
the study collated the information quality constructs into novelty, intelligibility,
usefulness, inconsistent expectations, and information overload. This study will also
explore in depth the motivation for consumers to join LINE-P. Through the study of
different motivations, it was observed whether there was significant differences in the
influence of consumers' attitudes when reading LINE-P messages..

Through the interview method, the motives for consumers to join LINE-P can be
simply categorized as being induced by internal stimuli and thus adding LINE-P and
receiving external stimuli to join LINE-P, and then conducting quantitative analysis to
do empirical analysis. Through the Smart-PLS as an analytical tool, it was found that
novelty, usefulness, and information overload has positive and significantly affected
consumers' attitudes towards LINE-P and bring some positive effect to brand attitudes
and consumer purchase intentions.

In the aspects of the motivation, the usefulness, inconsistency in expectations,
and information overload are significantly different due to different motivations.
Through the research, we found that different advertising strategies can be used for
different consumer groups to enhance the profitability of the company.

Keywords: LINE Partner, Motivation, Attitude, information Quality
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S8 BREAMAERLIT

AP EEN-REFEE S FURERASITERE R - ZRIER
B AMETHEEPN - REDE LG R KRR % =1 Cronbach's Alpha &
AN 0T R A s RS AW OT R e FY A R AT 2
W R > dok 6 9P o

Toh ARG AR 0 NIRRT RS TR R SR kiR 0 A D
ke R Y FF T E ¢ F P iEE 0.708(Nunnally, 1978) « & 2473 ¢ & B
B ch T 3o R 5P 30 >R 5 0.5(Fornell & Larcker, 1981)> Flpt A 57 3 #2732
WFehfg & 2 R Ak T £ 85T o

Befe— 0 BEBRRER R HUE Bl 2 B LT8G RYE AP

B PR fjF £ ¥ Heterotrait-monotrait ratio of correlations(HTMT) e 3% %38

ek

BpRRe AT T F LR E R fRE Y T A A B RADEFE
4ok 847 0 F] R famE R REROEE T A~ HTMT e 47 5 238 - @
& HTMT ¥ #7r3 godicie % 78 -] > &2 & 0.9 (Henseler, Ringle, &Sarstedt, 2015) »
e HTMT chig [ 2R & > dod O opr e Fphm g 47 ch B
Wm FEEF BB X3 5 AR MV A - d Tt s rdgiRlcnig % 2R 0 B R »

By AR VRRELSF YA -

2 6PN R SR

Cronbach's rho_A Composite Average
Alpha Reliability Variance
Extracted
(AVE)
AB 0.921 0.922 0.950 0.863
AT 0.941 0.942 0.957 0.849
BI 0.903 0.912 0.939 0.837
DC 0.784 0.785 0.874 0.698
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EV
10
MT
PU

Cronbach's

Alpha

0.888
0.883
0.786
0.864

rho_A

0.894
0.884
0.940
0.869

Composite
Reliability

0.930
0.928
0.716
0.917

Average
Variance
Extracted

(AVE)

0.817
0.811
0.534
0.786

(F# BV 24U 7 PU TG 10 47 - %42-DC LINEP §R-AT 59 i 2

-AB ML} & FE-Bl)

AB1
AB2
AB3
AT1
AT2
AT3
AT4
Bll

BI2

BI3

DC1
DC2
DC3
EV1
EV2
EV3
101

102

103

PU1
PU2
PU3

AT
0.93%
0.924
0933

0.908
01937
0928
01913

% THpeochk

Bl

0:922
0.889
0.933

DC
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0.90%
0:78
0.759

EV

0.962
0.897
0.829

PU
0.931
0.87
0.889
0.927
0.903
0.804



AB AT Bl DC EV 10 PU U

Ul 0.793
U2 0.854
U3 0.958

2 8 pFE

AB AT Bl DC EV 10 PU U
AB1 0.931 0.732 0.712 -0.46 0.679 -0.536 0.609 0.6
AB2 0.924 0.676 0.689 -0.488 0.673 -0.514 0.6 0.59
AB3 0.933 0.695 0.697 -0.471 0.656 -0.486 0.581 0.546
AT1 0.683 0.908 0.716 -0.562 0.732 -0.626 0.63 0.621
AT2 0.736 0.937 0.769 -0.575 0.744 -0.697 0.679 0.632
AT3 0.65 0.928 0.786 -0.585 0.677 -0.694 0.644 0.581
AT4 0.71 0.913 0.768 -0.539 0.728 -0.63 0.69 0.642
BIl 0.732 0.746 0.922 -0.459 0.7 -0.617 0.642 0.603
BI2 0.605 0.74 0.889 -0.599 0.691 -0.686 0.627 0.568
BI3 0.719 0.778 0.933 -0.549 0.736 -0.662 0.717 0.632
DC1 -0.494 -0.553 -0.591 0.901 -0.582 0.724 -0.537 -0.527
DC2 -0.362 -0.478 -0.363 0.78 -0.466 0.468 -0.495 -0.505
DC3 -0.338 -0.465 -0.37 0.759 -0.498 0.505 -0.506 -0.433
EV1 0.68 0.752 0.715 -0.615 0.962 -0.619 0.737 0.714
EV2 0.668 0.702 0.719 -0.519 0.897 -0.587 0.735 0.673
EV3 0.593 0.649 0.689 -0.628 0.829 -0.647 0.718 0.667
101 -0.515 -0.669 -0.672 0.648 -0.601 0.931 -0.554 -0.498
102 -0.509 -0.625 -0.615 0.67 -0.619 0.87 -0.561 -0.518
103 -0.466 -0.638 -0.626 0.673 -0.596 0.889 -0.571 -0.556
PU1 0.528 0.665 0.665 -0.567 0.704 -0.577 0.927 0.698
PU2 0.655 0.648 0.647 -0.567 0.757 -0.573 0.903 0.662
PU3 0.525 0.577 0.619 -0.501 0.654 -0.464 0.804 0.64
Ul 0.518 0.533 0.506 -0.495 0.647 -0.453 0.649 0.793
U2 0.532 0.574 0.585 -0.514 0.621 -0.518 0.641 0.854
U3 0.587 0.644 0.626 -0.558 0.713 -0.542 0.699 0.958

(FT# H-EV 52 fgH-U 5 * 2-PU FAEF-I0 #F 7 - :12-DC LINE-P 5 & -AT &1 5 &

-AB % R FE-BI)
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-AB

# 9HTMT

AB AT Bl DC EV 10 MT

0.809

0.821 0.895

0.561 0.695 0.633

0.792 0.848 0.875 0.749

0.611 0.784 0.796 0.820 0.776

0.725 0.820 0.881 0.580 0.805 0.715

0.720 0.788 0.820 0.738 0.818 0.699 0.770

0.701 0.741 0.741 0.711 0.868 0.668 0.710
H-EV 31U 5 * 2-PU FE L0 8 77 = RE-DC LINE-P f& & -AT 54 i &
PEY L FE-Bl)

Sz 8 By Eaees

I

T A PR ARE L R YRR RS AT Gk 58
SmartPLS 3 irge L &2 T IR Thlie > LBl 3~ & 10357 kb B2
LB R TR T B B A F o A 11 ¢ 7 W5 i3 5 B -SLINE-P £ B &2
B H - R]ME-SLINE-P 5B iE3 (55 /E P 5 5 0.104~ 0.687 2 3 if 74218
0.95 & ] >> 0.05 iR » Fp B A F @ H W ERSE S o2 (5L
WAL Tk LU 24 5 A3 ¢ chR2> w4 057~ 0.695 - 0.567 % 7%

SACRR Y R A% 12
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PU

0.878



0.221

0.049

0.058

-0.19

-0.064

0.392

Wl 3 B i
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% 10 itk

AB AT Bl DC EV 10 MT
AB 0.753
AT 0.755
Bl
DC -0.064
EV 0.221
10 -0.192
MT 0.392
PU 0.058
U 0.049

(GT# BV 2 fEi-U 3 # E-PU FE 10 8 F 7 = %-DC LINE-P & & -AT &% i &

-AB PL% 7 E-Bl)

% UEaskgsit

Original Sample Standard T Statistics P Values

Sample Mean (M) Deviation (|O/STDEV|)

(@) (STDEV)
AB -> Bl 0.753 0.753 0.028 26.95 0
AT -> AB 0.755 0.755 0.026 29.511 0
DC -> AT 0.022 0.017 0.056 0.403 0.687
EV -> AT 0.391 0.388 0.056 6.922 0
10 -> AT -0.331 -0.328 0.052 6.364 0
PU -> AT 0.147 0.148 0.059 2.494 0.013
U->AT 0.09 0.092 0.056 1.626 0.104

(FT# H-EV 5 fEH-U 5 * 2-PU FAEF-I0 #F 7 - :12-DC LINE-P 5 & -AT 5195 &

-AB % R FE-BI)
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% 12 ikl

R2 R Square Adjusted
AB 0.57 0.569
AT 0.695 0.691
BI 0.567 0.566

e a BEELH

AFEF % SmartPLS 3 ¢ 5 #H AT kA 453 &tk 0 AT F -4 ~ LINE-P
sl e F1E o bl PR S A S Rl kA E TS T LINE-P &
BT 0 LINEP hF]l 2 Ak i § i@ o AEFEER LT § 4 4o
LINE-P trids $% » ¥ Bk fde 529 ob 4 o 2007 e 200 fic » 5 ¥ b
b s A T IO HE K B B F F R EE o LR N B A
R E O A Eem e » LINE-P o 484838 2 Bic T #6 T40 4 14 #77 > #-Fp
BTk Fla 4e » LINE-P ek A 35 % - 24 > 57 Adil s Fla 4 ~ LINE-P
AN R SFA D FE T RET IFRS FA no B EIHEFN - S E
LR A T I0gc R Mk AR LB B B8 A 4o X LINE-P 4 Bk
205 4> H @ § 4 7 59% % 4 5 41% #dbk A & 5 408k 00} m;’:;%—‘ﬁ”ﬁ 47%-
& EK 5 3640 f & 7 A7%¢ % 334 § 48%:ent i@ * LINE-P A 242 1+ o
%37 % 4o~ i LINE-P shfic® 11 B 2t el 7 55% > @ 3 ¢ 66%:% 33 4 174 §
7B LINE-P chdic g 2 1~5 % » 3 68%:h< **i" € ey %ﬁ}uﬁﬂ LINE-P #7 & 3§
HLL 0 X FF G T0% LG LA A F R E A sa 4~ LINE-P i04
Bes 162 4 > He 94 15 62%4% 4 F 0 38% > mabk A& G 40 vt méﬁﬂﬁ
FATY% & E&K L 26730 & 4 7 15% 0 %35 G 52%:h 4 @ * LINE-PL X

2 # 0 % *'ﬁﬁﬁﬁuNEng{ 11 B2 b ent 7 55% > @ H ¢ 50%:% 3 Jﬁ
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THF ML LINE-P cofed 5 1-5 % - § 61%:ht v & &4 = 3o@g LINEP
@A S EnE Y TINEL AL FRE S w4k 130

AT HEREEIEX LRE - RERERGERDERE LT ¢ HRR
Bz X LR o £ 15 55 wE S Aot i & 16 L35 p-Value kRS RS
GBI FTFRFAL - BEL L6 T UFERT P HSLINEPEAR B - R
>LINE-P & & ~ T8 {4 ->LINE-P f§ & i& = i js fhdic s Fr¥F LR p-Value
& u) % 0.958 ~ 0.048 ~ 0.042 ¥ <3t 095 &3t 0050 BT AR
->LINE-P & B 0.182(p f>¢k fdfjpcss 1) ~ #p ¥ # — R ->LINE-P # & 0.162(¢
B>N A ) » T -SLINE-P R & 0.202 (¢ &>p fflipesg F1) o @ A7 4

H->LINE-P fk & 22 % 5 2->LINE-P s B i2a 2P| lF BEehL B o

% 13848 4 gyt
FIR o @ so » LINE-P F]¢h afo 8@ 40 » LINE-P

i & 5 AdR(A) FAG) AE(r) F A
e g 122 99% 100 62%
~ 83 41% 62 38%
E ¥ 21~25 f 33 16% 27 17%
26~30 # 32 15% 25 15%
31~35 & 12 2% 11 %
36~40 p 35 17% 23 14%
40 fra 93 47% 76 47%
i¢ * LINE-P epF AL 17 8% 18 11%
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FIp @@ 4o~ LINE-P | F]ek e 4@ 4 » LINE-P

it 57w Ag(A) FEAavG) AE(A) F A

@ % LINE-Perps i | £-2 % 55 27% 85 52%
2 i 1 97 48% 53 33%

4or LINE-P chic® 1~5 55 27% 40 250%
6-10 37 18% 33 20%
11 12 113 55% 89 550%

i F  rLINE-P #c 0 B 15 7% 25 15%

2

- 1-5 @ 135 66% 80 50%
6-10 i 37 18% 25 15%
11 % 02 18 19% 32 20%

5 4G - = LINEP S 3 894 24 12% 35 22%

e FAa5 AL 139 68Y% 99 61%
2-6 <1 AHL 35 17% 20 12%
1 BT EF T 3% 8 5%
=N

7 AR F0 o Bm(GHmT 8 % 1 1%
LB 144 70% 119 73%
PN, 53 2614 42 261%
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mfih B

2% S Ed
T 1ok
23
B B
Pooled %2
ki
B3R 39
pdE

t ok 2L

2
P(T<=t) &
)3

ke H
P(T<=t) &
)3

T B R

5 - ¥

3.495367847
0.847820015
367
0.72392158

523
8. 995681961
2. 15954E-18

1. 647772343
4. 31907E-18

1. 964510127

Path Coefficients
Original (p 28> 4%)

AB -> BI

AT > AB
DC > AT
EV > AT
10 > AT
PU > AT
U->AT

0.677
0.749
-0.142
0.318
-0.153
0.264
0.088

1H 14 BRI AHTRE

EN >4

2.7767088608
0.435088285
158

*t g F

A Bk T
T o
BB B
Pooled % £
#c

Bk R £

prd R

t 4& 2L

WU &

P(T<=t) ¥ &

kit
P(T<=t) &%

ek

7 15 B T thdt

Path Coefficients

Path Coefficients

% - ¥

3. 319559229
0.718732402

363
0. 657885551

519
-7. 880884722
9.61994E-15

1. 647794878
1. 92399E-14

1. 964545246

-

3. 928797468
0.517588991
158

Path Coefficients

Original (¢} =>4 )  Mean () 26 4%) Mean (*F ad %)

0.606
0.527
0.039
0.468

-0.315

0.061
0.07

0.679
0.749
-0.146
0.314
-0.153
0.266
0.091

0.607
0.525
0.009
0.466
-0.317
0.071
0.071

(i BV 2 fil-U § % $£PU FREF-10 H 27 - R4£-DC LINE-P fi & -AT 54 fi &

-AB HL% R FE-Bl)
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% I6REGEEFALR

Path Coefficients-diff p-Value

(Ip de st d s |) (P 2B 48 VS F e d i)
AB -> BI 0.071 0.179
AT -> AB 0.222 0.002
DC -> AT 0.182 0.958
EV > AT 0.15 0.829
10 > AT 0.162 0.048
PU > AT 0.202 0.042
U->AT 0.018 0.44

(FT# BV 5 fEE-U 5% B-PU ?gmjﬁf-lo 3 - &H-DC LINE-P i & -AT &4 i &

-AB ML} & FE-Bl)
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AP G et w FF P 3rH a1 P LINE-P & & > F1M BER 1GFTH 1
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B (M A DY RA)ET w B FRE S BRA o A 9w FF ¢ 5 TUE
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Baa 2 ooo@m e F]F ¢ i 205 B-OLINE-P & B )& v FF i di 5(F
B OLINE-P 5 &) ¥ A EFIHF R FH B & 2 oh 3 & KT+ 2 60
MR FIAE R S g FlenBR6-3(F * A OLINE-P AR (M &
b))~ B 6-4(HP A - RMEDLINE-P fi & (P &> f)) g b s 51 ¥

PR Bl ed FIEBGR 6-5(F B OLINE-P & (7 E>p &) % § i

45



HI1
H2
H3
H4
H5
H6-1

H6-2

H6-3

H6-4

H6-5

H7
H8

PIEEE R FIPLER A2 o 5 B EREF]F P niEE 6-1(373 H-OLINE-P & B
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b 0.039
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0.753
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