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Designing the web service processes and user experience for the
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Abstract :

Customization gift products network service conforming to customets through service

experience engineering (SEE) and design thinking.

In the past, Mass Customization had been considered difficult due to, such as, high cost
on webpage buildup, long consumer learning curve, and challenging standardization of
service. However, at present information age, through consumers empathy analysis,
understanding of current situation, and large amount of data analysis-Google Analytics, the
deficiency and conflict of earlier Mass Customization network service can be discovered.
Based on these findings, it is feasible to create a most efficient and maximum value setvice

blueprint via brainstorming and re-design of tool application.

We hope to verify the reasonableness in our process and experience design by
implementing a minimally viable service process and website along with an actual consumer
application. Furthermore, the content of implantation will be tested and revised repeatedly

to achieve the best effect.
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