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A Study of Relationship between Restaurant Attribute on
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A Study of Relationship between Restaurant
Attribute on Corporate Social Responsibility,

Perceived Value and Customer Satisfaction

ABSTRACT

Owing to the importance of restaurant attribute; however, exploring
the relationship between restaurant attribute, corporate social responsibility,
perceived value and customer satisfaction is less. This research compiled the
above literature variables. There were 402 valid questionnaires returned
through paper questionnaires. The statistic software SPSS 22 was used to
approach descriptive statistics, reliability analysis, validity analysis, factor
analysis, correlation analysis and regression analysis.

The conclusions are as follows: First, restaurant attribute has a
positive effect on perceived value. Second, restaurant attribute has a positive
effect on corporate social responsibility. Third, restaurant attribute has a
positive effect on customer satisfaction. Fourth, perceived value as a positive
effect on corporate social responsibility. Fifth, corporate social responsibility
has a positive effect on customer satisfaction. Related management
implications are discussed in this article as well.

Keywords: Restaurant Attribute, Corporate Social Responsibility, Perceived
Value, Customer Satisfaction
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