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Abstract :

According to the survey data, global nutritional food continued to grow. It is estimated
that the global scale of nutritional food from 2015 to 2021 will reach an average annual
compound growth rate of 7.3%, which will reach $279 billion by 2021.

In addition, the report pointed out that Taiwan's demand for nutritional and health products
is increasing year by year. According to predictions, Taiwan will turn from an elderly society
into a super-aged society in 2026. With the change of population aging, Taiwanese will need a
lot of nutritional and health care products. With the development of science and technology and
the popularization of smart phones, consumers' behavior has been changed.

We Are Social & Hootsuite's 2017 Global Survey on Internet Use shows that more than half of
the world's Internet users are now using the Internet and that the Internet has become an
indispensable part of people's lives. The research report pointed out that in 2018, people around
the world spent 18 billion hours shopping on App, up 46% from 2016. According to this, it is
found that use of mobile apps by Taiwanese people will become more and more popular, and

the demand for nutritional products is growing.

As stated above, this study will be based on the Technology Acceptance Model to
investigate the user of Green Heart Technology APP's consumer attitudes and purchasing
intentions,and put Perceived ease-of-use, Perceived usefulness, Computer Self-Efficacy, Brand
Trust, Clinics trust,and Perceived Risk in forming a study model. Total of 183 valid samples
were recovered from the study and analyzed by statistical software, It was concluded that

Perceived ease-of-use and Perceived usefulness had a significant impact on APP users' attitudes.

Key word: Nutritional Supplements, Perceived ease-of-use, Perceived usefulness, Computer
Self-Efficacy,trust, Perceived Risk,APP
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RS TEBRE B S L HE
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AR T A SRRt P L o T RRAR R Y PR
* f'“%%%mﬁ’é’f—*ﬁa%m APP . 24 Jrt g R L gliv o i %

ABBREEHT APP RA THRFAS O FE L BB-F 150
FRAR SOV FLAATEREER > R FRNEH (doFl 1-6 977 )

BT 52 28 A SR AR S

h 4

fo] sk ot B3 R Ao BT L

A 4

Rl A B R

W s LA

W 1-6: 2% s
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¥ F v

§ R T

BT EES
Ea g E IR T 5 2% (Theory

of Reasoned Action, TRA) > H p e & 8 3 1 £33 &2 358 B £ & & (Attitude)z & 1 > {r

g A 75 z\Iﬁ,_ﬁ_@E S r‘!’!l; 6#;#

—

f& & %17 & (Behavior) 2 258 o ph 323 fhdp 4
DR M- TS o gy BARN T F A RN

ZMoood BADEEFTE S ARBE L IR L E AR (Subjective Norm)z 258
Fip

fo R A AR € £ R L & Bl(Behavioral Intention) » ™ 2 7 52 &w £ B

})H(

\\\

L e w2 5 4 (Actual Behavioral) » ¢t 32 35 03] 4o 8] 2-1 #1oT o

Fishbein & Ajzen (1975)j547 7 ¥ #-& 5o L& 4T
(1). 17 & eh i B (Attitude toward Behavior)
’-T—[p ’—&r':é‘ﬁ‘fk}& \'?F%*},%ﬁxf«?é%}ﬁ\

BAHELFAL A F P gE S

AE - LS RS AL DB AR LB RE

(2). 1 B4 (Subjective Norm)
BARFERAFTLFLZF > TR X IR RS o

(3). i* # X @ (Behavior Intention)
BAHERR R TAL DA RLE -

ITHIE SRR FE T AW R

Attitude toward Behavior

Behavioral Beliefs and Evaluation of Outcomes

fTHEHE KEATH

Actual Behavior

Behavior Intention

RAe1E & ARG B EBHAKE

Subjective Norm

Normative Beliefs and Motivation to Comply

W] 2-1: @7 5 2% (Fishbein & Ajzen, 1975)
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N UEL S L
Ajzen (1985) 3u 5 M4 (7 5 W A2 fAfErF F5 » FMBAF LT F AR
%’ﬁﬂ%%*mﬁﬁiﬁéfiﬁﬁ?mui4’@%“ LR AR Ak
& ¢

e
i

T A IR hE R RB A GrT 75 LB o Tl o Ajzen (1985)#-12 4 (7 5 12
WEFBDE OREIBANETLI R ELELINEATLRAFZPE B F L B

HEMBEZRHp AEEMmAE > Ft 0 BRAGEEF LRG> 4or 1 F 7 5 B4

51

¥] % (Perceived Behavior Control) > # 0 F F 5 % (Theory of Planned

Fi

Behavior,TPB) » # %324 3 7 M (7 5 LR ersg * 2> TR 4 B A 17 5 L Blafz
i

Ajzen (1985):% % 3+ & §

éﬁ

FIRS
A
¥

RRTERIE fRRBAFSF L nE R IR Ty
ﬂﬁﬁ‘i%%%U£%€ﬁéﬁﬂ%ﬁ’g+kﬁ%@¥ﬁgz§%%ﬁ;+ﬁﬁ
SR LB MEGBR D %%Hi%fﬁﬁ AR IR VECRIE /a2
(Ajzen, 1991) » & @ 2 B et 5 75 ZmEH (AoBl 2-2977 ) -

HiTHNER

Attitude toward Behavior

EBAR &H T4
Subjective Norm Intention Behavior
—
-— s -
—
-
-—
—
—
L -
-— - -
—-—
-
o
Jo AT HIEH -

Perceived Behavior Control

W 2-2: #3475 2% (Ajzen, 1991)

Ajzen (0021245 & Bk 4B AT 3 ¢ MBBER - ABRRPE R indla
LFRF AL A B LA F T LIRS (doB 22477 ) > deFE N 2L
gt d 7 A IH (Aol 2-3 9757 ) o3RI 4 T F B 7 5 74 % 58 (Actual Behavioral
Control) » #4g W % 7 2 & 199 B A g p AT IR 2 FF > A ¥y
e Bl TR B~en &322 {7 5 (Ajzen, 2002) -
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ks s

Behavioral Beliefs

HAT B G

Attitude toward Behavior

Rpets &

Normative Beliefs

EBMME

Subjective Norm

EH iih

EHiEs

Control Beliefs

JoSLAT By b

Perceived Behavior Control

W 2-3:

Ajzen(1991)4p ! A B %
Feamy * &
ktf?

fdh i@ 4

})H(

I\-:'*E

R FRFITHELEL
mE AT A g Ip A0 4 e

# % (Ajzen, 1991) -

$ o PHRL R

Davis (1986) 2 Fishbein & Ajzen(1975)# 1 e
< -3 (Technology Acceptance Model, TAM) -

RATF AL HE2LFTE 0 UE
EIHmBA P A

2@ Y
PO @

Use) » ¥

I~

o B2 gqs
E.rn ,ﬁzz-—g-

-~

71’%’#—*‘5

PE

Mg 2

)J_é: 11 ‘

4¢’~@+ua*vﬁ%#%ﬁ
LT E AR s AR 0 B

PR

w o P E

PR FRIATPHLT P AR

J‘r’%ﬁ’( ¥ ]“} l—}ir\_—»ﬁf" ¥ f'}ﬁ 1[;;

SR AW AR ARMERPRY F AR ERY 5

L R d L R

Intention Behavior

HBAT e

Actual Behavioral Control

% ®#% (Ajzen, 2002)

CHT R R R
PRBEER 2 &AL E S
TR A RERBET RIS ORRE S ok R
RZER S B L R R
Bodlse g 5 0 LI “mfag

W
;m

LRI HE O kR

Rl HOIE

R o B R

B

w4 3 * 1+ (Perceived Usefulness)£r ¥ % * {4 (Perceived Ease of

TG BER T FEOT PR DL R

,FE'B?':,;}?]ﬂ’

Kol bW ¢ BB  f(Davis etal,, 1989) > 4o 2-4 #7 o
Jo A A
Perceive Usefulness ,l,
sh Rt LGESTE: AT R LR KA & 4

External Variables

Attitude Toward Using

Behavioral Tntention to Use

Actual System Use

ot A

Perceive Ease of Use

W 24

17

F 3% % #5-3) (Davis 1986; Davis et al., 1989)
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Davis etal. (1989) j&# § # #-f i< 3 L o TLxRA4T ¢

(1). *+ g (External Variables)
HMFAR LT RG R E R FF VAR F i A
BFE (4o R * g &Fiv> ) » 02 BAdp G BFF (4o p
AL BE YRR f‘,*mgﬁ’?%,g%:ﬁmﬁrﬁflpluc

(2). &5 3 * |+ (Perceive Usefulness)
%”ﬁiﬁﬁmm}ﬁ”ﬁ?ﬂki%’%gﬁﬁﬁlﬁjﬁﬁéﬁ/'d
Mend koo Bdy R KR DI TR AAF B AR Y pE o Mg HIER Y X
VAR A AR AL Seh1 (Fo Bt d 1 iFsok e TR s o v g
K| IRFIE U o S P2

(3). 44 % * {4+ (Perceive Ease of Use)
B Fes ABMARLL TR OERE D
%’é*iﬁ”éﬂisﬁﬁﬂﬁﬂg
gL it

(4). &= —’“ 85 & (Attitude Toward Using)

SRR F 2 ABR O F O AILRE SR

TRk AT R

¥

P

=i

)
¢

=1
b
S
=l

O HEONER T T RSN S ATy el 2R TR EHT
MAHDET L3FR 8 A2 PR XS BE o

(5). # * {7 3 X @ (Behavioral Intention to Use)

‘sh‘*

O EFEONT A KSR AT L LR a7

R E S UERE

\\\
%

Boir R B

Ror a2 B AT R HERLHCA G AH D e R R T
* 42 5% (Mobile Application, app)2. f& & £ & BI85 adr * ATenp* 255 pF > & % K 3
iR d APP i g VR R S R H R R ARZRE X AR
T RN L B A b
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E g S El EIR X 1
% ~ p N
o 72 8 R _Bandura (1977)#4% € 273234 ¢ (Social Cogmitive Theory, SCT) »
gy (Self-Efficacy)2- #2 4 - 4k € 32472 % (Bandura, 1977; 1978; 1982; 1986)H & - #&

BT ¥ B A PESRS%E T S 2 A MR ELIREDE RS A
iﬁ%a)’ui”ﬁﬁ\éﬁ&ﬂ%(4ﬁ%?“?ﬁ?%&?5é)°fP’
FORLBRAPTL > BATERRRSFAURR ARG L LET MEF
SERTIBAFRLBE A A PEM G BE TE L= AT A% (Triadic
Reciprocality or Reciprocal Determinism) » 4c ] 2-5 #7771 ©
18 A
Person
B <€ >» A
Environment Behavior
W 25: =23 L33
A g RITBAEE B A S RE 5 2. B en3 #9735 i - Bandura (1986)3% & &

BFIEXRBATBALFL A RN AL R B AT LEE R AN
APERE LA RPRALFE T B ARG B FAY LApd £ R 2 TR
FH R AT WA B AR B RS B 0 S EE P AR B LF

FOEE B A TR K chi M 0 B BB B A T E e 24T o 7
Moo B A TG :L%-g PEBMHEp Lt ok 2 8 TZR4% 7 0 Hp Eoangiars 4%
Lo KA ERAPTAR S X o Hp Panf g iire PRI S o p A BE R
T RE- BAHN A R FEASERERNE > U BEEER T EE

WA PG HFRPGERE BT A LSV R BV E L AR RS REaE
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v T p Ao

EEABLZEH T o p Ak BT I OF B AR B 2 4E 3¢ o Compeau &
Higgins (1995):4 Bandura (1977)4% ¢ w322 52 A# > LT AFMGAEET > H 10 7
%9 B 2zt (Computer Self-Efficacy) » ¥ #-H 7. % 5 — B A 30 % § %972 i chioid

#1504 o Marakas et al., (1998)#-7 *5 p A »xiy & 5 » B A 7 T o4 T4 B T 53 e
»of v o Kagima & Hausafus (2000)#7 3 @ dpth > A FAPHEF I T - Fa L4 5%
BARTR o KRB BAEE R TAEARM ek o T 0 TP At FEN LB
AFREAIEET RTB R AF I NER o8 LA B A TR @S
(Compeau & Higgins, 1995) - Compeau & Higgins (1995)js4#7 3 ¢ 45 i » T Ha p 24 7%ic ¢
% 3| A $fe(Encouragement by Others) ~ # i * i (Other’s Use) ~ £ 4% (Support)z # 3 -
MR e p Aonan § B M Tk (Affect) ~ * 2 (Usage) » 4c B 2-6 #7o% o

1 A BB 1%
Encouragement by Others Affect
EHa B KA
Computer Self-Efficacy
Other’s Use N2 Anxicty
nEEX
Outcome Expectations
A
Support Usage

W 2-6 : § % p 3%zt #-3] (Compeau & Higgins, 1995)

Coffin & Macintyre (1999) /&&= 7 ¢ 45 » & it * T 5k ivm 5 T %o M 4% 172505
T p AT fj*‘ufﬁr’% P TFRTGP AT B RGFARDE Y S EEF L w2 Moo
N R L POV ARE 0 T % p A omat ¥~ 43 (Johnson & Wardllow
2004 ; Karavidas et al., 2005) -
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A - ‘-'J_.
§’.". i',l:r
S EMEE

Tk

N

bl R Y
% W74 8 ¢ (American Marketing Association, AMA)(1960) =_2 &-4% (Brand) _ 4 -
e s BEL R AL AR AR Y AR R BRI EF SRRSO IR

OF AR H P4 & Tk oo 52 PR o Kotler(1994)3n 5 0 A& A ri*uﬁ, 5

WA R B -  mRH R F ARRELEY R F - R R JIE 2R
ks o ’&_l}b?ﬁgﬁj@@gj“y—r A I \—N_‘;«é RN e NNV g

N

i 'ﬁ*i’%ﬁﬁ—‘*ﬂ‘t—,ﬁ;é_'ﬁ%’ ﬁﬁi? %ﬁﬁ] LI Jd oo Bt %@ﬁ]»k dE
SRR S RNV R YRS SR R R R
’&_%Hﬂi;’gi éil]’k] V’L I KSB’_:F&F'&”? PR o Aaker (2000)9\.&,‘»\-’1"

%ﬁiailiﬁﬁaf%‘%fﬁé%ioaaﬁ@&w,%@@+mﬁ&%aw

=

FRIEN T ERREBEG T p L DR

% t
?“El"é@‘ ?F’Q’L‘%Ft‘f“%{‘fli\z\xim’ff

£
LAARM @ A% G R o B A A § IR A IGE RS 5 L LB
BIEA BT A ik > T g FI DB A I BRT A hp
BARRER2 T o B R HET AN LA HEN A BHY - B GHAF &
V2T ER-EFRR N ¥::dg) 1
Po AR ERcb it H N bz SR BT FEARS 0 B EA NG
FHE 4L A% Fli A ATFETAMAE 2R AL BB IR R ED

[E2: JaNT REE

R o BB A G S 3chie T2 BT R 3 chd A @ A
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B B
2B 7 Blau (1964) g 7 2 £ a2 7 > A B AT dergf B ODE L AR
P EppE 2 A= 1L E o Boon & Holmes (1991)3% 5 5 i fhdp et &7 FE

1‘7\‘,
‘3;

v,

(<

SR EME
RERBRGAVRRZ T > AR EBAPhF LM TEFHB A BRI el
M is o Dwyer & Lagace (1986)#-1Z ik T ¥ H L 2 % - A7 5 ~ G oufedPH > 0
LEHFEAFTG O oAEF 0F Mo PR A PR A LFL P o Garbarino &
Johnson (1999) Hdp A HF R L F A R ER LR ZBpRAHFF 2 FREE AR
HEEFL G G BR AFFPEEERS TICRE BT 2225 L 2

BN W
Bauer(1960)#& ! =4 kb *& (Perceived Risk) » ;25 Fi7d 2 % a2 mr s 24 117
P £ 0 AT AL L g2 pAgerA a7 LR - Dowling &
Stalin(1994) 2w b *& ® > FREHF F F bR EIRBF Y > FF AL B S
T ARTELRGEREINTAEEFES S XNNFIFRFEAIAM TR 0 AT
iwﬁ&wHRMJﬁrtﬁ°LJM@bAﬂgﬁm1€EWEJ+’ﬂ%%AQA g 15
AA o BB FFEPE R N FEL S REY B AR Murray &
Schlacter(1990) 4+ $f R 7% b ' chscit @ oL b & 4 5 = fEHES 4 B 5 Mikh '& ~ Btk
oA E 'R STER G TGN QJIRGEFTRA B TS AR R TP
(1). B43* R *& (Financial Risk)
FRARIPY G U & AN ARGLAIRIEE R S AT S T R 2w
BRETHE P ZEELYBMAY S A FIHAARTRLPF O B
£ 3 Azt o
(2). 5 »=h *& (Performance Risk)
b AFEE R ERE o R 2w 2
f

o A F L mETERT IR TR E P

;2;}

TR T A AR LR E M
i Fa s LRI E p &
A AR Y o
(3). 4~ ¢ R *& (Social Risk)
PRARARI A H & ’i%ﬁ%ﬁ%{jﬁﬁﬁﬁ@ﬁ’ﬂﬁﬁ%%@ﬁﬁﬁ
BRI % & &

(4). = 3@ | *& (Psychological Risk)

A E/*E TR K A fe o
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FHAEI Y SR §F T L 0 LF L A PR FE
AR R gk AR TR AL AR BB R
BLTRAR & AR el Y o

(5). % * k *& (Physical Risk)
EITHE SF SST 2 AR SR
B e

(6). i 1k *& (Time Risk)

bt
5
=
i
=
IR

B LAy i

BB SRR AR AR S A AR TN S TR T
Fo TLdf A b YR e

$I 8% APPRE ¥ % RSl W
Hoffman & Novak(1996):};, R aoTMEBR RO L R > AN RERAE S #K
EPFESMEDT R0 & AFAAp R o Zeithaml (1988)pEE chE Bl ¢ X 3 ¢ & F ~

ERAFR - AFDTEHE B ERORE CEFZPFEI O 1 F §
(2003) MER F 2 a&5° ML A AHBRIEAEAR { ARASE 2~ B EP
AR > FREVUAF A S IBHGE NITEFHRGF L 0 L R TR
(RFFa) SEFMAR > SHRERF UR (D972 EFH) ~ W FF 7=

*Pf{%ﬁTgéﬁi’%uii%%{%%ﬂ%’RMﬂw%WJwﬁﬁﬁ
A S F IR 0 AT AR s S ?/5&1*?«_3. TR R L R 2
FREFTFY R o R EE L HE 2 2 LA Kotler(1999)4 21 0 ¥ i F F HA
SRR R SRS R E Jz;@fgmﬁp EET S A B i}gja B 4 N RE LB A o
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e RES L TR
B (2007) S ERF RS SRR P ATE S THLR
PAAEASY » a0 Faah bhd o LI MED Rk

S (2 FRUFDAT) HH LA S THSAAS, AL T RRAL B A -

s 1999 20 TR aRFmE | P TR &R ik kHky
Sl S R REY . TR For -
SRAEwEIFFPRI AT AR LS &

Fa g L ARTINT 2015 E B 0 A TE (iR A& U R Fiksok 2T

Bm 2 B & 3s e iEH o A K S iR~ ERARBR % G PERA T

py

Mg (19994 > R FHFRSELERS D TR ARFL > L7 MR
Boo  MKEZ(2010): itk e m5d M FREF L Fasres G firBhsr
TSR RERE AR gRn c HRARERHFIFASE L HEIL
7V E BT o
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Y= m3°
F-dELER
Aot PRz Bak o AP R PR I A e TP Aok
R E S LETRE S R R R R FIRER Y F R P APP R 1Y

% ¢ % APPPEE %%Tﬁ-lé‘-ﬁ—-grﬁi‘] BCUE IR Sy #ﬁ‘)‘ (4cB) 3-1 %77 )

fa 5y AT

Fa A AT

E A B AR

H7
HAPPY) HAAPPRS T A R At b oy B

5o M5 1E

S

Jo R

Bl 3-1: 23 #HER

¥ - § 2 Bk
o 3P 2 APP efE B 2 B % (H1)

Davis et al.(1989)4% ) erf 4% < A A A > T Y dg T3 kS F B e % o
R EHETP A B ARG B THTRAAEERS § L w2
Moo Voo RBIF S RTHR BT ERFIL Y RET R FEREITITA
feenar g 5 % B2 2 (Van der Heijden, 2003; Yang & Yoo, 2004; Jahangir & Begum, 2008;
Park, 2009 ; Sanchez & Hueros, 2010) = 5]yt » &7 3 ok > 4 @ % H b * g
APP i sepf » S T MG B R Y o AT R P e APP N R AR o Tl

AT DT OB
Hi: & 3 % g 2o HPR* APPthfi B

R~ arfd 7 i APP i R 2 Mt (H2)
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=

Davis et al.(1989)#& & chft e X B A > T Jp I JSedey b g % g o
R EFHIP AE ARG B THTAAREFERS gL v Ef
Moo ¥ b A F S IR ERFEFL Y FNRET R FRER R IITIL
sendef 5 % R 2 (Van der Heijden, 2003; Yang & Yoo, 2004; Jahanglr & Begum, 2008;
Park, 2009 ; Sanchez & Hueros, 2010) = F]4* » A8 3 - dash > 5 @ % {3 A * o
APP i Sepf o Self B R SR F R AR T RIR Y AT R Y S APP Pl R
ffkrs o F]Yt o AT RN T BRK G

H2: &3 2 g2 v BFER* APPOER

S~ B om A Aokt B APP thih B 2 B & (H3)

Compeau & Higgins (1995)#-% "5 p A2kt » &k 5 - B A HIT R * T 9T E § n
oy 4 o Coffin & Macintyre (1999)j647 3 @ dp 1 > @ * T hadk (v5 5 T odp M 3
ﬁgﬁ,?%gﬂﬁﬁﬁﬁs’i%m?%éﬂﬁﬁﬁ?%%ﬁw§?$ﬁ$ﬁ¥ﬁ
w2 B % - Kagima & Hausafus (2000)7 7 ¢ 48 » & FAPHEFZ T > 2 g2 4 T
o p ATi o B BB BT R TP ENEORE oD AF 2 R Y RELAMF
ERL Todp NF 2 R Hap Aoxi iRl s ¥y B ¥ (Luetal, 2016 ;Yesilyurt et al.,
2016) o Fl 0 AFTE IR Fa 0 K @ —g%,yé * 4% APP i SRR > g4 AT & Y
TN HETT APP PR 2 T Ao > HHLERERE > §E2 TP A ARF o
%%%%”&mAWﬂ@&fiﬁ0*“’*PfﬁﬂUTﬁ&3

H3: T 5ap Noaxit g 2o PR 2> APPHGR

B~ B APP el & 2 B T (H4)

Morgan & Hunt (1994) #-2 iz & 3 i) ff F #3P j EhFahz Fire v i
AP Hweheda BREETL R HAHSRHT LELH LR § o (Delgado et al.,
2003) o AF 5F7 g P 4pd > R E LR AR S § F]5 (Van der Heijden et al., 2003 ;

Gerald, 2003; Hassanein & Milena, 2007) - F]yt » AF= 5 dpitdadh - § @ * J“ ¥ B
RSP ETRLL G T Ao e 0 Y s APP il B AR o T &
ﬁ“ﬁ M OERR

Hi: Rz @ g3 2B 5H APP thfi &
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L~ Bors g APP ehji B 2 M 4 (H5)

wyF S Y Y Al R A R o § 7]+ (Van der Heijden et al., 2003 ; Gerald,
2003; Hassanein & Milena, 2007) = & & - £t pER RBEF L ¢ g d o R P RE =
WM AR E G A F 2 B (Jarvenpaa et al., 1999; Vand der Heijden et al., 2003) - 7]
B AT PR B R F AT o HYTREPIRBEF A2 F
FPEEGER HRE S A Pmé‘wiq*%\es o FJpt v AT H N UT EK

H5: 412 i3 § & » 8 P APP thfi B

B~ E R &8 APP ey B 2. B 12 (HO6)

Hooveretal (1978)4p 1} § F HHE-F B % AN AT R P> LG ¢ &I § F 0
AR e o mp ;;'3 X ALK R G ERE & e 2 (McKnight &
Chervany,2001) - Taylor(1974)3p 1285 " b " 40 f F PHEF 75 43 BF4 > &
iﬂ’%ﬁ‘ﬁ?ﬁ-% o F ABINFEF A DNDR G AR R MR Y o W
LEMR G RIESSFL o A ANG R T R F R R AR g
bl B m,g,)ﬁ;(Garretson & Clow,1999) » Featherman & Pavlou(2003)# % 4p 1 » He g R
PENEEIat i WL I'{/ﬂ 2 '*‘mlé P RE o FIr AT RS T OER

H6 : & h'a € § » R EH APP i B

K ~APPehf R &R APPRER ¥ & it A W2 M & (HY)

SRR IFAAAN R O FRAIFIRELRAERTRRTL - B
(¢ * F Bl(Fenech & O’ Cass, 2001;Chen et al., 2002;0" Cass & Fenech,2003) ¥ #} > 5
SEHAIEF DT E S R R ERER Y FR D P 57 L (Bastlick &
Lotz,1999;Cho,2004) - Bruner 1l & Kumar (2005)¢: Moore & Kim (2001)4p 1 ¢ * & i€ *

F_&

RIATFBT Senf7 5o ek ST & F B o g o R S R
ll%&éf“xé’#ﬁ.wﬁi:}irawmné’*ﬂnf;figfa e ERE LR P A4
FiRTH M APP iR f I FRELLEA® 0 HEY APPSR Rl-
A 0 Fl R T EK o

H7:# % %< APPhf R gt w87 APP T2 L W °
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AR AR R (KR Y Davis(1989;1993) 2 € £ ~ AR &t (g * (Davis, 1989;
Bhattacherjee, 2001; Devaraj et al., 2002 ; van der Heijden 2003)z. & %« ~ & %a p &% s ¢ %
Compeau & Higgins (1995)z. # % ~ &% 2 T ¥ # #r2 iz 4 * (Pavlou & Gefen, 2004;
Verhagen, Meents, & Tan, 2006) z. & % ~ ¥ APP chjit & # * Pullig, Netemeyer et al. (2006)
2284~ APPRLY ¥ & Fit & Bl £ * Davis(1989)2. & £ » £ M AF7 7 i iE

f—r%( 1 P{“‘L l;/t’ 1} ’ 1E’.rn P{—‘J-X ‘Eﬁ_m %Eiﬁ (‘&f'z:}‘\ 3'1 ":Li‘ﬂ- )

% 3-1: ﬂkp’i %,f#_‘i -’»’QEIET%{?L

I BT 5% kom
AFEE Y Yok (Tt TAPP
AN S S g
AFEE A TAPP | 2 st
BERaE LF 5 en

S R AEFFFEADRG o g
(perceived ease of | ¥ 3 ivyt TAPP Davis (1989) ; Davis (1993)

use) AFEp TAPP | gl (T4 %
WILE &
A TAPP ) el (T8 % 4

W
T

f

AFEWL TAPP £ L & * in

|\

A ERF L TAPP | ¥ ek

AR S § AR

A @R r TAPP, 7 0@ A
St A e Davis (1989) ; Bhattacherjee

LR R F A RS

(perceived (2001); Devaraj et al. (2002) ;
AF @i b TAPP, 7 R A __

usefulness) van der Heijden (2003)

I #ME g
AE @R T APP

J
A EES 5 LG Fletah

Aokl A EFAR EAR Compeau & Higgins (1995)




':?_‘ R E 5_\\‘ 75/{’;‘;

(computer self-

efficacy)

@t TAPP ) kPEF Y 4 mit

P

drdk AR G B IR (BT

& o

I

<
®  mly

4ok AN AR b TAPP | 2
MW AT NG TR

o TAPP ) B R RRES o

ok A A or b TAPP | g+

3

b

¢Sy

ER

ﬁ]’géo

SCEVE S IS U

dod - B4 W] A R Es AR
CTAPP | e ¥ 2k 2 (G4
A DRI &

NG LS VAT 2 rAPPJ ?ﬁl—% % %

29




REFRS o A G e

M rAPPJ Eﬁ—% IgE S % Gk o

AFE TS B & &N
v 3

e e

¥ et AEE TEC iR SEEHL Created by (Pavlou & Gefen,

(trust toward 5 2004); Adopted by (Verhagen,
fErs )

brand) mr Meents, & Tan, 2006)

AFE Tgwd g 2B B9
BEEGED
AFEARE A TN
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