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Abstract

Taiwan is located in the hub of international transportation in Southeast Asia. It’s an
island country with frequent international cultural exchanges. After the economic
take-off, Taiwan has entered a relatively affluent society. In recent years, it has become
more important because of the pursuit of quality of life. More and more consumers are
paying attention to the beauty of their living environment and the quality of life. The
construction industry is in line with the current situation to promote the use of
high-priced stone for the appearance and interior decoration of the building. Under this
premise, high-priced stone is used for the construction. The appearance and interior
decoration are more high-end consumers who pursue the visual beauty of the home
space and meet the spiritual needs.

Stone is a high-priced building material for the decoration of buildings, and the visual
uniqueness of its appearance can be used as the facade of a building. The so-called
people rely on clothing, the Buddha depends on gold, and a building must bring a
magnificent visual experience. Relying on the decoration of stone; in recent years, the
appearance of the building has almost no decorative materials such as stone as the outer
wall. Even if the stone is not used for the whole appearance, at least the stone will be
used for the base of the decorative building to highlight the unique value of the building.
However, due to factors such as production and processing difficulties, the price of
stone products is high, which limits the widespread use of stone, but it also shapes the

luxury position in the hearts of high-end consumers because of the high unit price.



Therefore, natural stone has become a high-priced building material, but for high-end
consumers, its value is only Zhang Xian luxury, or in addition to luxury can also bring
high-end consumers to other social, functional, emotional And the value of the demand
for the unique object, as a reference for the marketing strategy of promoting the use of
stone, is the main research purpose of this study.

In this study, literature analysis and SWOT analysis were used, and the EMBA graduate
students and credits students of Donghai University were mainly distributed to the
guestionnaire. The total number of questionnaires collected was 126.

The research found that the advantages of stone in materials are indeed recognized by
high-end consumers and its disadvantages are not obvious. In addition, when stone is
applied to the decoration of buildings, it can bring beneficial opportunities and added
value to users. It is difficult to identify the quality and the difficulty of maintenance and
subsequent maintenance.

Based on the conclusions of the research, this study suggests that in the promotion of
stone application strategies, the construction industry should strengthen the use of stone
to apply for building decoration, which can bring the unique appearance of the building
to the building, thereby improving the value of the building itself. And subsequent sales
opportunities. For users who own buildings, when promoting stone, it should be
emphasized that living in the space of using stone as decoration building materials can
provide them with higher living quality and pleasant mood, so as to improve the choice
of stone. Willingness. In addition, high-priced stone is provided with osmotic acid-proof
protection measures and quality inspection, and the professional body inspection report

is provided to the stone users, and the stone promotion effect can be improved.

Keywords: stone, high-end consumers, preferences, consumer theory, SWOT
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