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Abstract :

In recent years, information technology has flourished, and people have sought
convenience in their lives, from the original cash transaction to the current mobile
payment transaction method. Governments and operators have started promotion
activities from time to time, but in the end they have not achieved much.

This study is for users who have used mobile payment, and distributed
questionnaires through the Internet. A total of 586 valid questionnaires were collected and
analyzed by statistical software. The results showed that it is expected to use action
payment, action payment ease of use and useful. Sexuality will positively affect the
satisfaction of action payment, and the satisfaction of action payment will negatively
affect the resistance of innovation. The satisfaction of action payment will positively
affect the willingness to use the action payment and the willingness of the innovation to

resist the willingness to negatively affect the action payment.

Keywords : Mobile Payment, IS Continuance Intention Model, Innovation Resistance
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