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Abstract

Title of Thesis: To Investigate the Impact of Elderly Involvement on Psychological
Ownership, Self-disclosure, and Discontinuance Intention of Social Media
Graduation Time: (07 /2019)

Student Name: Xuan-Ru Zheng Advisor Name: Sheng-Cheng Lin
Abstract:

In recent years, due to the rapid development of the Internet, the number of people
using social media is increasing, many young people like to share their life on social
media. However, when elders start using social media and try to participate in the daily
life of children, but it will trigger a rebound in young people and replace the social
media used. Therefore, this study explores parent-child relationships on social media
with self-disclosure and psychological ownership, and propose the following research
purposes: (1) Exploring the impact of elder involvement on social media users. (2)
Exploring the impact of psychological ownership and self-disclosure on social media
users.; And hope to explain the phenomenon of users giving up and replacing the social
media used after the elder invasion. This study used Facebook and Instagram users to
collect 524 samples through online questionnaires and used SmartPLS for analysis. The
study found that elders invading social media have a positive relationship with
psychological ownership, self-disclosure, and dissatisfaction, and psychological
ownership and self-disclosure in this case have a negative impact on dissatisfaction.
Finally, the higher the user's dissatisfaction with the social media, the higher the
intention to interrupt it.

Keywords: Self-Disclosure, Psychological Ownership, Parent-Child Relationship,

Discontinuance Intention, Expectation-Disconfirmation Theory
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RSO T AGE-KFEFSHEARAEL g2 -2 B PETRHES
AMAR LG RN L SLE > TN Z PFGRER o T £ 1%
B ERGRAER KA BEAR AR ARARBENDYRAL T P R EF
BEERFELAR S FASLREAGLFE  RIEAL f oA I FRe
RINABE I~ i&iiﬁﬂiﬁ’?ﬁfﬁiﬁg AL LR 7 ;a:aﬁw‘%gﬁag ks
Fengr o

M A FETLA A A 2 = B8 0 A W 5 £ (Objective) ~ 483 (Inferred) 12 2
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PEHT TR AR BRI R LG MR FEERY TR
MOE R AT BEFHDLR T 2 HET > B HAFHHEE T AL
BHAA YUY LB FIERD Y PRI, NFEE R Y LW

o8 I H
Bo% 3 U~ 7 & on i Sherif & Cantril (1947) > @ i » Soi= £.% 3087 § AL €
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