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Paradigm Shift of Taipei Mayoral Election

Mode-From Path Dependence to Path Innovation
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Abstract:

In the research, by case study method, I analyze the two candidates’ camp and election
campaigning and strategy, of whom are Ko Wen Je and Lien Sheng Wen, in 2014 Taipei
mayoral election. The result shows that both of the two camps use campaign ads, press
conference, public speaking, interpersonal communication and Internet technology
dissemination in the election. However, Ko Wen Je’s camp gets rid of the traditional path
dependence, carrying on paradigm shift toward the path of innovation. The traditional Taipei
mayoral election is set in the mode of path dependence, which arouses blue-green duel,
assigns vote brokers, and build the Relationship Quality with voters by financial, social, and
structural bond; but the new local electoral mode generates the path innovation, which
undermines blue-green duel, well-exploits the cyber warfare, and establishes great

relationship quality with voters by Internet bond.
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