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ABSTRACT

Along with the development of technology, Patients with cancer, heart disease, and
diabetes are getting more and more. There are more and more people begin to pay much
attention to the issues of preventive care and health promotion besides the past disease
medical treatment. Under the concept of preventive care, the edible rate of health goods in
Taiwan has already reached to 56% and amount has been over 67,000,000,000. In the
meantime, the population of single females whose ages are above 30 years old in Taiwan
grows up quickly. Those members of groups not only have good academic background and
job but aso achieve quite independent situation in the economy. Therefore, they are
becoming the most powerful consumer group.

The thesis focuses on the intention of purchasing health goods for the single females
whose ages are above 30 years old and takes consumer behavior as the theory basis of
guestionnaire design and research design. | sent out 300 questionnaires and used SPSS17.0 to
analyze the data. The approaches of analysis include descriptive statistics, the T-test, the
factor analysis and the regression analysis.

The research shows the conscious evaluation has no significant positive correlation with
demand. Life style, subjective norm and demand have significant positive correlation with
intention of purchasing health goods. This explains that this group’s intention of purchasing
health goods will be affected by the needs, living value and partners. It's an important
reference of marketing strategy for industries to make their product satisfy the consumer’s
expectation.
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