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1970 2008
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2004
Sears 433 Wa-Mart 3787
J. C. Penney 194 Home-depot 773
K-Mart 122 CVS Caremart 763
F. W. Co. 118 Kroger 702
McCrory 107 Costco 644
Grant 59 Target 633
Genesco 58 Walgreen 537
Federated 57 Sears 507
May Department Store 55 Lowe’s 482
Daytn Hudson 46 SUPERVALU 440
Macy’s 42 Safeway 422
Spartans 40 Best Buy 400
Associated Dry Goods 37 Macy's 263
Pfc. Adr. 36 Rite Aid 243
Walgreen 35 Publix 230
Interstate Stores 32 McDondd’s 227
TIX 32 Ahold USA 210
Broadway 31 J. C. Penney 198
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