1985

1950

Granovetter

Swedberg (2003)

Hamilton

Hamilton

(key actors)
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! (Chandler 1977)

1950
1950 1980
1976
75%
Sears 1970 Sears K-Mart
Wal-Mart Home Depot

(Martinez and Madigan 2002)

(Spector
2005)

(Ibid) 1960
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(Circuit City)? Wa-Mart

(Costco) i-Pod
( 6-1)
2005 6.8% GDP (World Bank 2007)
6-1 2008
20%
/
2%
18.4%
38.2%
http://www.cciddata.com/, 2008/10
2
567 3 4000 2009 3 8
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(FD-09)

Braudel
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( 2002)
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1960

238



Braudel (the limits of

possibility)

Samsung

(FD-07)
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Braudel (1999)
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Braudel

( 2006)
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(2005)
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( 2005 106-107)
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1-6

1-7)

248



( 2003 33)

Hamilton Feenstra (2006)

Adam Smith

( 2009 4) Chandler (1977)

1850 1950

Chandler Spulber (1996, 1998)

Stiglitz (1993)

Spulber

Spulber

Spul ber

Hamilton

(2006) Spulber
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Feenstra



Kuhn (1970)

(paradigm shift)*

(over

production) (over equipment)

Thomas Kuhn Kuhn
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(FD-23)

Marx

251



Braudel

Marshall

252



Marshall Adam Smith
Marx
1871 Menger Javons

Wadlas Marshall

Adam Smith

Marshall

Braudel
Marx

Marshall
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Marshall

10%

5% 25%

Gereffi (1994)

Gereffi

Gereffi
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Gereffi

Gereffi

Wwda-Mat K-Mart Médville
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Gereffi o

Gereffi

Feenstra  Hamilton (2006)

Gereffi

Feenstra  Hamilton (Ibid)
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(restructure)



Hamilton

()

Braudel

Marx Braudel

Braudel
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2012

2005

Sony

(GM)

106

20%

Sony

Sony  Sharp

Sony

IBM

261

IBM

Vizio



IBM IBM

IBM
IBM
PC 500 TFT-LCD
50 Internet
revenue
Maintain service
Niche Market Main Frame Linux
(FD-05)
1990
( 6-1)
( 6-2)
(P&G) Wal-Mart
Wa-Mart Wa-Mart

(Kumar and Steenkamp 2007)

262



6-1

(10 (%) (10 ) | (o )
1.wal-Mart 316 40 126 75 1
2 A 25 24 69 2.
3. 73 35 25 57 3.
4. 71 50 36 51 4.
5. 61 24 15 50 5.
6. 56 48 27 33 6.
7. 53 10 5 26 7.
8. 53 32 17 23 8.
9. 51 25 13 20 9.
10. 43 95 41 18 10.
11 43 65 28 18 11
12. 12 34 14 17 12.
Kumar and Steenkamp 2007: 23
6-2 Wa-Mart
Wal-Mart Wal-Mart
) (
1,345 28 377
4,324 25 1,081
6,426 2 1,414
1,297 21 272
2,813 17 467
56,741 16 9,079
11,244 16 1,799
9,614 14 1,346
32,168 14 4,504
10,477 13 1,362

Kumar and Steenkamp 2007: 192

equipment manufacture)
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(original




(Hobday 2001)

Original equipment manufacture

o

(control) (manage)
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2001

55 7 2004
2004
10
12
13( 6_ 4)
! 40 200
100
8 2004
2002 4,700
2004
92004 5
50 2005
10
Intel Intel Inside
Synnex

11
12

13

http://cdnet.stpi.org.tw

Synnex
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3C

(B2B)

11

500

3C

Intel

10

2003

20

2003

3C

3C

3C

Acer

Foxconn outside



(

6-4

)
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http://cdnet.stpi.org.tw/techroom/analysis/pat057.htnY,
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1980 Porter

- - (SGP)

Kim  Mauborgne (2005) Porter

Christensen (2000)

(disruptive) (sustaining)

Christensen (I1bid: 6-8)
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DVD

(blue-ray)

Toshiba

DVD
2008 Wal-Mart
HD-DVD Sony
Toshiba HD-DVD
Sony Toshiba
Sony Toshiba
DVD
Sony Toshiba Toshiba
Toshiba

Sony DVD
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14

2006 52)

14

269

PCB



()

(2003)

mover advantage)

1994

270

(

2004 227)

(second



(smart phone) (net

book) ( 2009)
Intel
Wintel Intel
Atom Windows XP (Ibid)
Qualcomm Google Free scale Intel
( 20094)

( 2009D)
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STH

272

1999

PDA



15

( 6-5)

(STPI 2006)

= omw M hase’
STPI 2006/ 6

(2003)

5 OEM
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()

260)

2001: 130)1°

Wal-Mart

16 (1994 27)
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(Feenstra and Hamilton 2006:

( Gereffi



Strugeon (2002)

Castells

(Castells 1996: 168-179)

Braudel
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17 (2006 113-175)

(trans-border industrial field)

Gereffi

Y € @)
power-mediated 3 synchronized
2006 128
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(Maxwell) (Starbucks)

( 2006 5)
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2003 33)

6-6
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Philips Sharp  Samsung (

( 2007)

Vizio

Sony  Sharp

Vizio
Wal-Mart
Vizio

Samsung LG Sony  Sharp

DVD

Vizio
2006
Wal-Mart Costco  Sams Club
6.2%
2006e) 2007 Vizio

Samsung 2006

Wal-Mart

Wal-Mart
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Vizio

Sony

400%



Samsung

2009

18

18

Vizio

Sharp 2009

2007

(FD-09)
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19 2007

12

283

80%

13%

20%

19



K-Mart

Wa-Mart

Ddl Wal-Mart
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Max

Home Depot

Macy

Samsung

Wa-Mart

(shops)

285

Home Depot

Office

Wal-Mart



Wal-Mart

(random match)

Wa-Mart

Wa-Mart

Wad-Mart

Hamilton
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RFID



32

(

287

2004)



2009 3 8%

8%

288



2008

2008
20
21

202004 3 16
2 2009 4 2000

850

2008

315 70.4

35

289

73.1

15

Wal-Mart

20

2008

32

1055



22

(demand maker)

Wa-Mart Wal-Mart

Wal-Mart

Hamilton

Hamilton

22
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(regional

commodity chain)
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