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Abstract

The purpose of this research is to explor
in close relaspoanisalblpyt the reformul ati on
relationship (af f;isrt m;ehnegahitnt teenjusegioeeer ). The
object of research is the coll egedastudent
Uni versity and all pairedi viWemgeepxlpermreae etnhceei rf
three processes afchitfteéecWwenvaadgpt the met ho
personal ihteualiietwadi ve research. And we gat
parts. One is from the previous Gift Giving
are from interview. We explain the correlati
reformulation from three montdiecl sr eocfi prreocd iptryo;
social reciprocity and agapic |l ove reciprot

According to the analysis of research,
conclusions. 1. Gift giving behavior has hi
relationship devel opment. 2| 6cttogidi hfgebeh,.
relationshiop experiences. 3. Love attitude
relationship development. 4. Gift giving be
can explain from three models of reciproci.

( )Gi tgti ving behavior ; Gift ; Close rel
relationship; Qualitative research
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Relationships

attachment bonding

(Deutsch,Wish and Kaplan ,1975)

intimacy, intimate
(behavior interdependence)
need fulfillment
emotional attachment

(Kelly, Shaver 1995 Seiffge-Krenke ,2000)
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(Tidwell, Shaver,and Reis, 1996 Seiffge-Krenke ,2000)

Sharabany(1993) (close reationship intimate
relationship) (Structure) (content)
1
(frankness & spontaneity) (sdf-disclosure)
2 (sengitivity & knowing)
3 (attachment) 4

(uniqueness & exclusiveness)
5 (helping and
sharing) 6 (imposing & taking) 7

(common activities) 8 (trust & loyalty)

(romantic relationship)
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Rubin (1970)

Relationships

attachment bonding

(Tiowdl, Shaver, Res, 1996
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(rules of rewardingness)
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Rusbult(1980)
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COM
ALT
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(love attitude)
(Wall,1989)  Lee(1973)
(Eros) (Ludus) (Storage) (Mania)
(Agape) (Prama)
(Woll,1989 Hendrick & Hendrick,1986

Levesgque, 1993) Woll Stanley (1989)

Lee
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exhilaration
appreciation

painfulness

(362

toleration

commitment
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passion
emotional support

specialness
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(event)

Guilford
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Sherry(1983)

Sherry(1993) McGrath Levy
Mick(1990)
Komter(1997)
Belk(1991)
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(A Modé of the Process of Gift-giving Behavior)
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perspective)
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(recipient)

(Otnesand
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Komter, A. E., & Vollebergh, W. (1997). Gift giving and the

emotional significance of family and friends. Journal of Marriage and the
Family, 59, p749.
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Sherry, J. F., Jr. (1983). Gift giving in anthropological

perspective. Journal of Consumer Research, vol.10,p163

26



27
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Belk
(1991)

(higtoricd
perspective)

Belk
(1993)

(reciprocity)

Ruth,
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(agapic love)

(rewards)

monetary value
utilitarian value

rewards

(Belk and Coon ,1993)
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(Belk ,1988)
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investment

(socid debt)

( Belk and Coon ,1993, "Gift Giving as Agapic Love: An Alternative to
the Exchange Paradigm Based on Dating Experiences,” Journal of Consumer

Research, v20, p403.)
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