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Abstract

The Country-of-Origin (COOQ) effect has been studied for decades, and many
researchers have proven the existence of the COO effect in consumer behavior.
Therefore, how to adopt different marketing strategies on different types of consumers,
in order to deal with the bias of consumer behavior from the COO effect, is a very
important subject. In this study, a 2(COO image)x2(consumer motivation)x2(product
information) experimental design is utilized in order to understand the impacts of
COO image on product evaluations; we also examine the moderating roles of the level
of consumer motivation and the type of product information on the COO effect. We
divide the COO image into positive and negative COO images, the level of consumer
motivation into high and low motivation levels, the type of product information into
condensed and dispersed information, and the product evaluation into overall and
attribute evaluations. Moreover, the data is analyzed by ANOVA of the general linear
model. The results show that overall and product attribute evaluations are positively
influenced by the COO image. Only the COO effect of attribute product evaluation is
negatively moderated by the level of consumer motivation, while the type of product
information does not have moderating effect on the COO effect of both overall and
product attribute evaluations. However, consumer motivation and product information

have interaction effects on both overall and product attribute evaluations.

Keywords: Country-of-Origin Effect, Country Image, Consumer Motivation, Product

Information, Product Evaluation
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