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Abstract

How do small and medium enterprises (SMESs) build and develop their brand in
international market? Previous studies are rather limited in small business
internalization, export development, and brand management area. But this topic is
very meaningful and valuable for Taiwanese enterprises. This research adopted case
research method to study eight Taiwanese brand firms which attempt build their
brands in the international market in order to propose a stage model to explain SMEs’
brand development process in the international market. This model divides brand
development of SMEs in international market into four stages, that is, low value,
medium-low value, medium-high value, and high value. The brand marketing
characteristics and capabilities of the four stages are also described in this research.
Finally, this research also discuss the factors to determine the progress of the brand
development sages of SMEs’ brand.

Keywords: Small and Medium Business (SME), Brand Internationalization, Brand
Development, Stage Model
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