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AHAREEN RN EERTE RAMETENAFEETFENEE (M TEER
WEE) ~ THE (A REFETHNEMTRERENTRHETRT ) AR T EWip
sEmme)  TRERATRHGONERE - HHERE - DRFTTRALEER F b
SH B AXUGHERERRES AR  ETRENAPERREEZHRM
GHBWTE  FEBHERERERRLE VT ARRENE FRAEE T - KX
FTEHWRAMNA: LTRNEENSHSBREENAERAAYE - 2T RNHEEH
FHRGMEEeEMNPE  JITRNESREHIRRESCHIPE MAKRIT
iR AN BRI R R ERERREV SRS REN et LHBEHE
BEBSENRENEEYEITWRBEENRTE - DAHHNERFERR XK
BHEMNE  REESRN  EENHLEREBRNNE - ARAMREZEEN
EEERBEERRMBARMEH T BVURANLGEEEENARTL {4
FIHABEEENEE  UREERLAMEE BERE Z -

Mt © RENE e HELEOERE - SHEK - BEABHK -
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1.1. s &%

AR S A AT REREEEFCRERCERESERE
BB BEWMETEEWN BAFENPBRYEHFHES BN L - Mixon
(1994, 199845 » BEHAEE BN EHEA I HEMBNEE - HEH
% 0 B (perceiving) B B E B HEEBBRWMENHET Bl
TR R HBESY  UEREERANBANEE£E &

RS REEMEREBEEER  TEASRELAHAAAELBALE -



2 RBEEFE F KM

FLA R A B R E A B B 1T & 10 B (Resnik and Stem, 1977) E LTS F A E &
MERESE -

FIT 38 A& JE (attitude) 1% E A ¥ & B8 (objects) 89 N 7£ T {F (internal evaluation) * {7
0t S E W R N T A S AR A& JE (attitude toward the brand 5 A,) °
AT R T » RIEF PR A8 L BAR £ 07 ~ ¥ 8 00 E &£ 4T A (behavior) °
B o R G TR R K B A 87 4T A (Mitchell and Olson, 1981) ©

FLEHMAAN TRMEENEAHBMRENRNEE AT
Bl TEHPEBERT AR ALHR— &P/ EF - H 8L T % EBatra and
Ray, 1986 ; Burke and Edell, 1989 ; Holbrook and Batra, 1987 : Mitchell and Olson, 1981 ;
Stayman and Aaker, 1988) = 15 &% (emotion) = H1 WU E R BRI — B L E 4% &
JE 4 {B ffi(value) ~ A8 B (ex-perience) » UL K ¥t B #¥(consciousness) ] [2] i 3% & - #£
HHREBRY BN ERBNTE (wgsg) BB RATARMER (o
wEse FrEn)  ETELTH A—FE  CLERECENRE > R
1 #8880 B B (Holbrook, 1986) » [k » 7~ B BY 1% 4% & T A T~ R) B o 1
# J¥ (Holbrook and Batra, 1987) = 1980 & X HI R # B 36 % & & K& K (attitude
toward the ad ; A, )%} 5o b8 B JF B B & B 1 % & (MacKenzie and Lutz, 1989) » #F
SEHRANECREHGMEEREENYE  LHRESNEYE M
F@ f;"{ él@ BE ‘:}:’ f]\ 3 ?:(Batra and Ray, 1986 ; Gardner, 1985 ; Lutz, MacKenzie and Belch,
1983 ; MacKenzie, Lutz and Belch, 1986 ; Mitchell and Olson, 1981 ; Park and Young, 1986) *

MTEHEEREHBEREN Y EEHN£R -

A EEZETAARNEREQAN  HZHHRB - ZRHFHRITAEN
Y2 Rble TRIMESE (Pl mRetukes) TREBHTRGNERE
TRIMWZHE (Ao RERETONEMTLHEFNTBHRITRT—#) 7 A
CRATENEHERLE EATENARLTE (flwsEnmg) JRAER
A eb 7 fio 6 %8 B(Holbrook and Batra, 1987) « Mt » A LA & B BREHE
EARK BITEENET Y RBREZRARBGENNTME  FEEH
EBERERNBRLEDERMRENAZHAZE T UWEFALEERIF
B ERERBER ALK EES B RE 2T -

1.2. #15% B e AFRB IR R
ERERARIHE AXTENRAEENTHEADT
LT Bt EENEHBREER R EeRMTTE -
LTRMHEEHE R EEERTEE -



EBELERREVE N R LSRR ZME 3

MREAMEEREHERREEHARE -
BBl B2 AR E B 0 SRR 8 K8 R Gypotheses) 19 T
LT RS NEH BTNy SR £E .

LTRM AR Y EHLE -
STEMEERERBEEENYEHLR -

2. M RAMT IR

A SO 3 fw B R R K B 3% S (cognition)- & 1 (affect)= 1T 2 (behavion) H &Y ( 1L T 7
% C-A-B #7%) H & 3 (consciousness)= 1§ 4 (emotional)~{E {& (value) i B! (L F#% 4 C-E-V
BA) MBS BIBSERENE B AcBA NERZHEEYERE .
AAHART -

2.1. C-A-B &4

1963 4 Howard # th i B £ 1T A% C-A-B £R » A RHE N 4T
ANTNER RER > BRI REERE > BHRHELTA - 1L
ZH o —REEEITAENZERHELE LR AS AR BRENGEE
I HBEREREHFEF » 0 RF T RAE E I (affect present) 2 37 40 18 72
MERNEETWBREPHREELN R HEXWE - HELHEES
e CHE2NAEERHRFEO RS B R TR HERRREN v
RERAREECHETATHREN AT KEEMNEOER S > B F
ENMBHEEETS -

%A C-AB HEXZE - LFEREBE » HE B R(message effect)
N+ E A3 %0 89 B B [B] % (Batra and Ray, 1986 ; Gardner, 1985 ; Holbrook, 1978 ;
MacKenzie, Lutz and Belch, 1986 ; Mitchell and Olson, 1981 ; Park and Young, 1986 ; Shimp,
1981 ; Wright, 1973) » i E# RF L BRIFEEHREAHEBEEE(A)
mﬁ(Batra and Ray, 1986 ; Gardner, 1985 ; Holbrook, 1978 ; MacKenzie and Lutz, 1989 ;
MacKenzie, Lutz and Belch, 1986 ; Mitchell and Olson, 1981 ; Park and Young, 1986 ; Shimp,

1981) » X £ & B & z [ i A\ H b & £ Bl & (Batra and Ray, 1986 ; Gardner, 1985 ;
Holbrook, 1978 : MacKenzie, Lutz and Belch, 1986 ; Mitchell and Olson, 1981 ; Park and

Young, 1986 ; Petty, Cacioppo and Schumann, 1983 ; Shimp, 1981) » ¢ n C-A-B # A

AN -
x C-A-BREMAAHENHFL  MELRIVNELRFERAL
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W—RAITHRBRERHTA ARERRRRRHERERABEY > HER
FEENVEN  ELCABRARRERAKENHREITA  FILULAR
MEHRE CEVHAURERETLERFNAARR RERENHET
HATH -

2.2.C-E-V % #

2.3.

C-E-VHERIAMELRBNIERS;AZ P B (C) ~F#HE (B) ~ &
B TIHBREHERRTEREENTNEER - £ CE-VHERY
BEHNEINEENROYBAN IR A IR -  EOERNE &
78 JX Bk (physiological response) * 3% %0(cognition) ~ 4T % % 3 (behavioral expression) i
R B (feelings) - £ B R B E AWM LW H MK S L REARGE K
#onBRE - AEEE - NARKS  ENSLABERRTHALNE
BB AERER BEREERR - TARANRIBHES
DENFEATHERE  TRERE-FEIBRN - LW - Bt @ o
7 & 8 % 75 By B 3k (lived consciousness) © HI b BT K 0 38 K0 T AT A B — Rk
e MFEHNNE  RAEER TR BB 4248 RE -  EHFHR
Bk o

GA LR CEVHAGE=ZHEEENEM Bk -H4 - FHH -
AP RREEH L HERUEFRINEL - WREF  ERELHHE
FoEEELEME - TH  HEAEBERAER  BEENFESELAH
BUER WRERZERGZHRELGN - BH > BHEASLE—EEE
NELBRMNHRAL TAPEROELISG R Z— - wlh—R >
C-E-V R E & — {8 % 7 W ¥ B %) & 4L (Holbrook, 1986)

BENELBERMERET R RY

¥4 C-ABHEAECEVHEUNBES BHENN C-ABER LU
Ko BENBEEAERANERE  RALEERENE - AR
A, MREE £ EREMHEEAE > Holbrook and Batra (1987) L4 F E W H £
ZHBEARERETRR—E B WY E % - 7 & » Holbrook and Batra (1987)
i B RS RAMGBNEREET & FTUBERE P WEE R/
HWERWMAEZEEECHEF R » B &1TH#E - 54 Batra
and Ray (1986)5 MacKenzie, Lutz and Belch (19890 #F X > #HE L EH
ABEARMUBEER FURERTRLNERYEIAWA, ZE
B RERBEERMNER -



EBEREARLEHEHRAESRREAZAL S

R (B 1) i BERARRENERA WFNMEE > BATH
BRERENEHAWENARVERT -EREENE - BHEALHA,
RERNAEERERR T RENERTREEVEALHA, 2 HH G
Bk -

REARE > e » A, A,

1 y
? ?

\ 4

(B 1) RENZEEIEERTRGER

3. Bt REBI MR

31. A%

AXARRBRENEHEELERBEENEE YA XRHEATH
(experimentation) 5% 3T (Schiffman and Kanuk, 2000) » ¥ % 3% AP € E 4T — A B0
HREREF HAMEAHBRENRBESAEERENE TN - SBWE
ENETREAMEERERNELE REBZLEZEHEA,,  BFHALY
@Ab H}J}Eﬁi °

ASCUL S0 X BERBEFAFTRGEA » 550 XEHRREABENE
RER BRENEEERERBLNESEEUREG  TLESES
HEBT % FARTeREREWHBBLNESLENTT R TUER
M m&HRAR  REEBHMaE EEERARERCETRAEENE
g S L o

50 XREWEAHM 20 D EMBY R BRBEHHHEBREEL P —
XEREER/AS BEZERENTANRIETFUNET#0 Rk HTFE
BARHFREATME > FIERWREEFERT —HE  ERTBENMAE
REEHERRRBRZEEK -

HAHFRARFRNDEHFRTERNESR  LHERETNH
Bith EXMER  EUBHARNHRRAZL G- LHENmRE P L
HRANETRBE - FTUARRZFHERBEEFHAREREEY A
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HEHAARA- 5 RAFPEERBNERBHAERALENLERNE
Ao M8 Z - HABBHRAMMO R TM > B 125 > 2R ER
BREWNE ~HME -~ AgRA RFPZ— AR ER - A EH
REBIOHRETETH WA EH  HFEZLHAT IR - THEHR
A BTHPBARE - AR EARAINARE  RTEXEEXRNER
REFWARZ IHRERAFEE " SERARSFEWARBR? | %
H®ERITHME AR EENZERELN £ -

FImM T RWHAREAFERENY K ARAFLRLMEHR
BT - MABARKOZARNERARART *

3Ll HERLENEHER

Holbrook and Batra (1987 &£ #H L A M ELE N EWH EE X &
B X YEENtEE 5% & K (seven-positicn check-mark scale)8 X, » 4,
BZRAX BT OEERX -2 WEEERIA(X1) - &
HM=ZHERNEAER_GITAT

LIRE RGN EENE IV EARTE A4 HEREER il
BHFH : : : : : : x5 )
TaEMED : : : : : : BA &

2FPMEREFRRMAIEAZL > SEERLA 24 E > Hlin:
B He

'Gﬁgﬁ)j‘i . . . .

B

SHATHAMBENEFREENTE  FI8EEXR il :
FERRE E¥EE

RBAETHREER : : : : : :
RERAEA—HOH

(k1) mEREASEE

WAL R % 7 vs. B 57 WeﬁﬂTa o
E 0k vs A Lt gy
FHME o lhil 8 | ABEK AL ERIRA




EREGTERELEEEHEASRERZAE T

gﬁ*“ﬁm“ﬁﬁﬁT,ﬁwﬁ%ﬁmﬁﬁx EFERMFREGR
EE Y vs. £ B Z %R 4 b 0 3L A 5 B 1 LB
Gty v B ZEH R 15 AR

E WA B s HHIA S | ERHK R—RERBER
ﬁggﬁﬁm“mﬁﬁdA&ZﬁW%z‘ﬁE) R RT R R A,
W T8 v B RT % REF R BT R
B v BT HEEHR 12 A BT EE A T
b vs. B 8 KEH K HEEAEAE B
TREEN vs B A He 71 8L B 45 A0 3 5B T b 8k
%kt vs. B B HAHK B 205 B o ] T — 4
WEH vs. E BB i B K ERARAWGERES
BA/EE vsHB/AS | ERER 9

46 B/ R A Vs BRI | o s s b o ok

I ¥ B RENBECREAR) | o mmanrsnEs
;@ﬁ@ﬁﬁwﬁﬁﬁﬁ Py # B

R B vs. o B B R REE o 5 0 0 AT R A
BREW vs B EW HEH K HE

B 3 vs A3/ X E R ELA e S Stk
ST H vs. R Y & F TR FlomTARERES & AME
BREGH vs R By REHRER ﬁﬁ*@g;@ﬁﬁfmg
I vs. A B 1 /e o T 3E 4 Y

¥ 4B 1 T A TR 95 B vs. s -

4 %} 3 8 : Holbrook, Morris B. and R. Batra (1987) , “Assessing the Role of Emotions as
Mediators of Consumer Responses to Advertising * , Journal of Consumer
Research, p.410.

312 B4 MAE
8] f Sideney Hecker and David W. Stewart 8 & '} #) 29 fE Z 7] %
TE 1 4% 46 4B (a priori multi-item emotional indices) » E B4 1Z 7| 4 = = WY IH
R H BEEE o (X2) Fix-

1 Sideney Hecker and David W. Stewart # 29 & % & % 78 1§ % 45 4% {4 4% § Holbrook and Batra
198N F -
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(£2) FWsAKEHER

. ‘;aﬁfm;f? K
1.5 # BREWN - RE - BEN - Wk
2% KEwm - -Kaw - -KE

3AEX - R EH - %

4.4 & ER % W HR

S RE O BR BB BIANRE
6.4 AW BH TR

7.8 BEEEO BRY

8.2 R REER-ZKR - FATHER
IEER R HERNE

10.1% ¥ LEREY LT ;

1K %N EARSCES - TR BHE

12,38 4 R # REL - BEBE - EARK

13. 3 4% BAAEY - B - BEARITHE
14.6¢ % BB EEETY 1

15. 4 38 WX - BHSE - 50

16.18 AR BRE - HERY

178 5% Wik THE-RBAEAE
18.4% By - RN - HEN

19. % # L~ R - THN - EEY
20.16 % WHER - X#H - HEW

218 % MY THRFE - BY - THHYE
2. EHER RIFSE - HAEG - FAS
234517 B £FN - 2HYE

244 E Rty - Bk - BB

25. 8 %5 MR- BRE - REEA

26.% A\ B VR A L
27.00 R TR BEBRHER - AHHR - TERE
28 & HH-HE

20. T HN NTEE O EERAS#

H #1 & JE : 4% B Holbrook and Batra (1987) , “Assessing the Role of Emotions
as Mediators of Consumer Responses to Advertising “ , Journal
of Consumer Research, p.411.
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AXHMENBEFEULERTEERNE R 2 A H B
BT B R R > AW THRRT

—~ B RE JEE e

93 G A BT R RIS X E AR
93 37 » Ff LA R R T R 4L+ DL 2 B B AR AR 1
T A M R 2 -
313 MEA,,MEL
B AL EERAR G A HEBEERI T -

FEBIE XKL : : : : : : EBL LB
AETEXRETHENRT : : : : : : FERERY
ATHELRETHBITFORE : : : : : : 136 IR R
SR XRFHRE i i BRAXWOKE

3.14. A HE 4R
HMUEEEEIRERRTMHA, RENEEXRI TP T:

PREEESLIE : : : : : : REFERN
HELMH BTN LR : : : : : : & BRI
EHEEELME : : : : : : EXBH
RRFE g : : : : : : P R

HA—XREREFME—RAFTR > AL 50 XREREFME
SORAFR - BT REAREEREMEEFRNER BRT Ay i
Ay HFREF N ERBO P UR —ERRERZS RENER
T4 AR B o B =R BB AT R B 2.5 A AR N
B R R R 30 448 RIS BLEZC B > DI R EALHFH B AR ER
EHREART T ETHAY  HERARFWAREE - 550 &
RGHE R BEHREREBLNBEATETHREEE  FK
BATHRA B RA 6 £ > FTLL 48 AL 33 B 2 i/ \ B # K - N\ EH
REWEHERERBA— AR BER TSR A EERRANER
el MARE+ _ERE - BERBEEN 25 N\& - A AR
30 /N7 HE ST Ak A 0 Y AR o
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3.2.

3.3.

FIHIER

SERFFZE > BERTHBAGENGH > LR ETFEHFLE RN —
B - wRAFCEESG BRETHFEZHNRENLE  HELEELER
P HLIE M o K AR R [ B JE (percetage-agreement) 9 AT 7 AR SR 1 I8 (5 /5 » 7
&x%#ﬁﬁﬁmuﬂ*ﬁz%%ﬁﬁﬁﬁﬁ’ﬁ%%ﬁ%ﬁﬁﬁﬁﬁm
BT REBTHNEREERAGEARNTERHNEREE - 5TEA
AT FTR

__.2M
(N;+N;)
__Za
m
o= (nxa)
[1+@n-1)x3]
a HEREE

M Z2RENREBE

N, E-MHARREFENRERE
N, B ARRARIEHREAKE
m HIRERNRE

no o HFEAEMAK

a CHEEEAK

HECGEGBEZS VDA EEARGE? HWBEAAAFNWZE > 7§
Gerber,G. 1] 3L 1t 48 4% (cultural indicators) 3% &£ 0.8 A ¥ 12 F R B WIZE  wE
FEEGEANP0.67-08 2/ > BB NCT A TURAPRE S wRiEE
HEE > NERFEEGBENER > #TEEXEH TSR E
BEEGHNBBERETFITEGWN (ZF5,1992) °
e FE

WRHFEEGRBETLHFLERTER CHNRABRETHNESNW
BB AGHEA, FUERBITHEMNERTIENE R > AEHTEEE

o8 BARLERNFA AL EEFZMEERMAMLBERE -
Tt TURBERBMEERSREENEDEA, 2818 -



2R BLEAREEENRA AR 11

4 HRERBM

41 FIRIER

42.

3

BENEMNEERYE e A 0.85] (bt 085) » BERHEE > M
MEEHNE  FHHEERTRAREH L TNk -

W E RGBT S 0958 (v ass096) » B THHE 2 Mo FE
BERMESE HELRBALERAEHENS -

A W15 BB 3805 0.887 (it 0882) » B THBEHEEN—
g e

A HFIRGE EREFHEE P A% 0908 » BRH BEEAM

EEM—RN REBRATHGRBRETMHA, -

BEEEE®E

421. BER %

FARERRERBREER R Earim0 BB R ERE tEEE
WESNEEZ StHEERRNREESAN LS Rt HE
SRRBT232% HEFAFTEW (X3) Fir-

(% 3) i&%&%%ﬁ&k&ﬁ%&tﬁgime@?ﬁﬂ?ﬁ 5 E

n . K & A 2 B K
B ¥ iwme AMEW | H B0 Eae | @A | FEe | FAY
AE/TT & vs. /5 % | 0858 | -0.127 | 0.001 | -0.088 | -0.019 | -0.037 | 0.113
B vs. B -0.823 | 0.078 | 0.206 | -0.180 | -0.100 | -0.164 | -0.202
AR TR vs. T 55 -0.785 | -0.254 | -0.069 | -0.137 | 0.059 | -0.012 | 0.075
B ovs. e B 0.775| -0.354 | 0.113 ] -0.003 | 0.043 | 0.073 | 0.122
AR R 0.766 | -0.138 | -0.063 | -0.157 | 0.061 | 0.237 | 0.073
TRIEN vs. 58 1 0.760 | -0.094 |-0222| 0.316 | -0.111 | 0.242 | 0.007
TR vs. B 0.755 | 0234 |-0.024 | 0.223 | -0.156 | 0.092 | -0.040
7B vs. A B Y 0672 | -0.309 | -0.092 | -0.042 | -0.167 | 0.246 | -0.071
ELMELNER - 0646 | 0.008 | -0.074 | 0.509 | -0.042 | 0.153 | 0.111
B vs LY 0570 | -0230 |-0.311| 0.120 | -0.314 | -0.328 | 0.106




12 g:8812%% F_4%5—#

RERIERERERE -0.091 | 0840 | 0.093 | -0.083 | -0.267 | -0.060 | -0.064
W8 vs. BIRT & 0.127 | 0.788 0.061 | 0.010 | -0.028 | 0.037 | -0.128
HHEFHR 0.004 | 0786 | 0.016{-0.049 | -0.272 | 0.123 | 0.115
AR 0244 | 0726 | 0.008 | -0.197 | -0.149 | 0.072 | -0.019
WEH vs. T EM 0.220 | 0684 |-0.085| 0.128 | 0.093 | -0.045 | -0.342
FERBAET LM 0.335 | -0.631 | 0.090 | 0.134 | -0.139 | 0.295 | 0.029
B ERE H 0.109 | 0.568 | 0.247 | 0.368 | -0.062 | 0.225 | 0.358

BRdmEE e TR W g ; -
A 0022 | -0.026 | 0.842 | -0.035 | 0.211 | -0.088 | 0.064

O % 0.039 | 0.097 | 0.784 | 0.010 | 0.237 | 0.385 | 0.027
AR R B R W T 0.105 | 0.302 | 0.727 | -0.242 | -0.146 | 0.334 | -0.098
REHR -0.221| -0.136 | 0.718 | 0.034 | 0.246 | 0250 | 0.118
HRok/ e 44 15 vs. F 25 ) -0.382 | 0.134 | 0677 | 0.185 | 0.175 | -0.122 | -0.259
Ba/RA v B/ % -0.057 | -0.026 |-0.343 | 0.705 | 0.025 | -0.016 | -0.286
SN 0.046 | 0104 | 0.164 | 0.693 | -0.364 | -0.021 | 0.238
T & Lw# 0.006 | -0.310 | -0.130 | 0.670 | -0.028 | 0.201 | 0.060
EHERH SRR 0294 | -0.157 | 0.309 | 0.643 | 0.125 | 0.221 | 0.192

gﬁm/i%mvsﬁﬂﬁwﬁ 0205 | -0.003 | 0233 | 0592 | 0.278 | 0.443 | -0.066

B vs B 0.344 | 0060 | 0.010 | 0.565 | 0.150 | -0.105 | -0.114
B/ BRI AR -0.024 | -0.106 | 0.187 { -0.163 | 0.824 | 0.068 | 0.109
BRRR 0.027 | -0.206 | 0.327 | 0.091 | 0.758 | 0.266 | 0.140
Bk EE -0.206 | -0.152 | 0.242 | 0.310 | 0655 | -0.106 | 0.254
B RS —# 0.123 | -0.312 | 0408 | 0.044 | 0508 | 0.389 | 0.028
B R 3 R 0.149 | -0.014 | 0278 | 0.145 | 0.185 | 0.759 | 0.136
e AT RE 0.164 | 0.322 | 0.249 | 0.378 | -0.031 | 0.534 | 0.066
BEMmERCEESE) 0.026 | -0.163 |-0.108 | -0.109 | 0.444 | -0.149 | 0.694
HEHRGEY - RE) 0.463 | -0.031 | 0216 0.100 | 0.033 | 0.129 | 0.666
ZZHER 0285 | -0112 |-0.180 | 0077 | 0289 | 0372 | 0635

FEERAEEEMANEZTHE HI - BAIST R
ks s TAHE, F_ERFARCENERT AR
TERERBLEER  AlGEn " AMER, S FZEEEE
ERWNERTERRRAES ARG HANE  Hik®Eh "HlR
Wy FEERFNREARANEETTREEN - BRR  HAW
HEREE  -HEWHR Eikds s TEEW,  FREEEE
WERTMASEARGE  E - FERES Bhkas s T
B, EAEAEFENERDRAERNWENEIE > EHibard
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BITFEY,  FtEIRREGENERTRA L B ENHFRLE
REE - FZHR Aikw g n T4r@Em, -
422. &

AR 2 vk 48 8 B SR B (varimax) B8 B > U L EE 00
BEF BLEZERRNSREHE 17 UL R HEZERE
£79.692% HEFATER (k4) -

(£4) EAWZELEZRNEIUBKZCARERFOREAME

% & # o B *

2% WY | aEe | AR | B | FRY | B8R | HeY
R 0993 |-0.010 | 0.054 |-0.037 |-0.064 |-0.055 | 0.011
#H 0993 |-0010 | 0054 |-0037 |-0.064 |-0055 | 0.011
EH 0.993 |-0010 | 0.054 |-0.037 |-0.064 |-0.055 | 0.011
E 304 0.993 |-0010 | 0054 |-0037 |-0064 |-0055 | 0.011
BRI 0993 |-0010 | 0054 |-0037 |-0064 |-0055 | 0.011
s 0.993 |-0.010 | 0.054 |-0.037 |-0.064 | -0.055 | 0.011
2R 0993 |-0010 | 0.054 |-0.037 |-0.064 |-0055 | 0.011
% 0993 |-0010 | 0054 | -0037 |-0.064 |-0055 | 0.011
£EW 0719 |-0.020 |-0066 |-0203 | 0.185 |-0.199 |-0.074
R 0497 |-0042 | 0479 |-0.198 | 0.363 | 0.116 | -0.006
B R -0.008 | 0.990 |-0.009 |-0011 |-0006 | 0.027 | 0.010
w7l RE | -0008 | 0990 |-0009 |-0011 |-0.006 | 0.027 | 0.010
T8 -0.008 | 0.990 |[-0.009 |-0011 |-0006 | 0.027 | 0.010
A -0.008 | 0.990 |-0.009 |-0.011 |-0.006 | 0.027 | 0.010

EEA S [-0032 | 0761 |-0015 |-0088 |-0131 |-0.001 |-0.039
gE#EE | -0031 | 0721 | 0000 | 0003 |-0079 | 0.044 | 0.496

5 3 B -0.062 |-0011 | 0972 |-0068 | 0.188 |-0.011 | -0.006
R -0.062 | -0011 | 0972 |-0068 | 0.188 |-0.011 | -0.006
HEA 0392 |-0015 | 0901 |-0.078 | 0.141 |-0.035 | -0.000
RN - | 0665 |-0015 | 0.733 |-0.075 | 0.089 |-0.047 | 0.004
®E -0.092 |-0149 |-0120 | 0.788 | 0.08 | 0.139 | -0.103
& -0.080 |-0.148 |-0118 | 0774 | 0116 | 0.193 | 0.170
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The Impact of Television Ad Content on Attitude
toward the Brand in Taiwan

Chia-Chen Lee”

Abstract

As media costs have continued to accelerate, advertising managers have become
increasingly concerned about the communication value of their commercial messages. The
vast integration of TV into our daily lives, and its potential for shaping viewers’ behavior,
devote marketers’ much attention to TV advertisement. As in virtually any study of consumer
behavior, the preceding results and interpretations are limited by the nature of our stimuli,
respondents, and instruments. Using different commercials, one might find different content
dimensions. Using different respondents, one might find different emotional responses. Using
different instruments, one might include additional variables in the model. Hence, the paper
use the TV advertisement in Taiwan as sample, evaluating the causal relation model of the ad
content affect the attitude toward the brand, expecting to find the factors and direction of the
ad content affect the attitude toward the brand in Taiwan. The central purpose of this paper
are 1. How did the different ad content affect the attitude toward the brand? 2. How did the
different emotional affect the attitude toward the brand? 3. How did the different attitude
toward the ad affect the attitude toward the brand? The empirical results proves that the
communication model is presented in this study can be used to explain how did the television
ad content affect the attitude toward the brand in Taiwan, and find the effect of the television
ad content affect the positive attitude toward the brand in Taiwan, in turn, are lively,
comfortable, economical, cerebral, and threatening.

Keywords : Ad Content, Emotion, Attitude toward the Ad, Attitude toward the Brand,
Path Coefficient.
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