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Abstract

International competition has forced
revolutionary changes in the marketing
process to occur in the past decade.
Traditional paradigms were changed and the
supply chain concept has been developed.
Marketing policies such as quick response
and total customer satisfaction have become
critical issues.

In the meantime, the developments of
information technology (IT) such as Internet
and client-server database design tools have
made electronic commerce (EC) possible.
But most of the EC applications available
now can only provide the basic product
information such as the specification and the
price of the product for customers.

Questions like what the best product
combination isto order or can customers pick
their own configuration of product to order
could not be answered by the existing EC
systems. Therefore the purpose of this
research is to build an EC prototype system
in which an intelligence agent expert system
is embedded. A rea time database will be
designed to connect the fuzzy expert system
and a configured to order expert system will
be developed to help customers to optimize
their purchase plan.



Keywords: Electronic Commerce Support
System (ECSS), Integrated
Customer Service System, Fuzzy

Logic.
Lambert[1]
(Process)
Lambert[1]
Peter
Gilmour[2]
Bernard J.

Lalonde  Paul Zinszer[3]

Peter Drucker [4]

1
2
(ECSS; Electronic Commerce Support
System) (QR; Quick
Response)
3 CPC(Collaborative Product Commerce,

)

CRD Customer Require Development

PKM(Product Knowledge

Management)

1 1
1 1
| PRO-E |1

A31 V| A31L A2 |
1 1

| H
| |

I . :
A32 VL A321 A322 H

1 |

CRD —
A3

CRD
CRD

CAD CAID



PKM
PRO-E
PRO-E
BOM
CRD
CRD
PRO-E
PRO-E PRO-E CAD CAM
CAE

CRD

# Lt

A22 A23

A24

A322

PRO-E | |

AS51 A311 A312 434 AL

GOLF CARD

GPLF CART

CRD

R, SR < B 1] ; 63| B 45 @ . &
e © AL mEEM ER B3 sEmE sk | #h S0 s R
D) [] ntp o wmionsptcom twesign leeDegCortype asp

HERE ATHA ABTHE SERS FHEUZES E-wnil SHEA  ZFRERR 05-80
& [ [ et

2 Fi A L Micoooft et Exglorer. SEIE|
[ D &

TH - -

D [E] iy 117700 11 = i

2 [FE

l, ot vearasinerr]  we | mone | e | L

[ [ hemet

@
et || @ =1 () || B0 ot ot 00| &AL - Moot | £npi12700 Ve | B)Dost - Micosot W, |[EToARRIG Mo |0 BB BT T 0645

4

2 GOLF
CART

GOLF CART

GOLF CART



e d‘@ Gi @B 8 8 .H
T-H ik EWEN ER e BOAE R L FlEp L B

ERiMYeBRER S HHRE R R
R BN B

.
F \ F7 #i8
ez | i w2

@ et

(1

(2]

(3]

(4]

(5]

DesignonLine

Lambert, Douglas M., and James R.
Stock, Srategic Logistics Management,
3rd ed. Boston : Irwin, 1993

Gilmour, Peter, “Customer Service
Differentiation by Marketing Segment,”
International  Journal of  Physical
Distribution and Materials Management
7, No.3, pp.145, 1977.

Lalonde, Bernard J. and Paul H. Zinszer,
“customer  Servicee Meaning and
Management,”  Chicago: National
Council of Physical  Distribution
Management, pp.281, 1976

Regis McKenna

87 4



