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Abstract :

Some researches of the brand and consumers have often suggested that the
customer’s satisfaction only satisfy the specific consumer’s expectations and that
could not build an important relationship between the brand and consumers. It not
only need to makes consumers to link "brand love", but also make an important
emotional link with the brand. This kind of connection can maintain the long term
relationship between brand and consumers.

The purpose of this study is to investigate the antecedents and of brand love,
including the affect of three types brand resources : hedonic, symbolic, functional
resources over brand love and behavioral loyalty. And using brand trust as an
intervening variable to explore how three brand resources would have influence brand
love.

In this work, we propose the following convenience sampling, which included
questions and statements to which the participants were expected to respond
anonymously. The primary criterion for selection subjects was that they should be the
smart phone consumers. This paper studies a total of 502 valid questionnaires were
issued and the rate of return was 86.55%. The analysis used the SPSS18.0 and
LISRELS.8 statistical software package as the main tool. The next part used structural
equation modeling(SEM)to examine that analysis.

To conclude, this study may be of importance in explaining that: (1)"hedonic

resources"” and "symbolic resources" have the positive effect on brand love, but the
i



results on the posttest showed that "functional resources™ were not significantly
positive effect on "brand love", which means that when the phone brand have to
enhance its "hedonic resources™ and ""symbolic resources”, which makes consumers
increase the brand love. (2)The constructs of brand love and brand trust, we could find
both of all constructs are significantly positively related to the behavior loyalty, which
means that when consumers have brand love and brand trust, they will have a
long-term commitment or the repurchase behavior. (3) Brand trust has the positively
moderated effects on "hedonic resources" and "symbolic resources". But the
moderating effect of "functional resources" is significantly reverse, which means in
high trust, The effects of hedonic resources and symbolic resources on brand love will
be strengthened. On the other hand, in low trust, the effect of functional resource on

brand love will be strengthened.

Keywords : brand love, brand relationships, brand trust, behavior loyalty
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Munuera-Aleman, 2003
( Brand Reliability ) §=&4% % B (Brand Intentions )
& Yague-Guillén
P F AR o

TR KR AT R
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G pr g AFTHREREEREL TR F AR TRL G
PFRT PRI T o DAL SRR EHE P e RS o

EMEEEELREE LB AT £ & M (Delgado-Ballester et al., 2003 )
mATAREGE2ZF 5% 5 F#F1 (Singh & Sirdeshmukh, 2000) > @ 3 ix 5
BARLEABAEFREEEY & - A% iEa (Williams, 2001) 5 i+ £ &

Y enpoe s LRFEMEFROMEFZ FISRELE TP R FESUE

l

2 B0 £ % A 1 (Morgan & Hunt, 1994) - Fpt > B L BA T
Jip e e R @ (Chaudhuri & Holbrook, 2001) @ » € ¥k & &) 7
H 2 B R A g kGE gk i (Delgado-Ballester et al., 2003) « 5+ =1
o AMIFRAEREEEESLFRL G ARG OB B BN BER AT

H5: SMEERfFmi ABRE s BENG -

PETIXIR ALY AR ORE H RS RE 2YE
EERPE Y ol B T FRS et (Keller, 1993) 5 #11u »

. &
Wi ET B RBEEI EEHTRT R Lo F F M G x5 F B

4
1528

SRR R R G B PARRE ST R iR h R
PER R PR FASRST R R Pl g R ize A
£ RFEDRAF o 4 SRR SRENF dﬂz B (% s ((Maclnnis et al.,
2009) - #7040 FAR G EA WP R HDE L LB R AMME > LR A LR
BT RT o2 PR ERBEFRFE o

Parketal. (2008) + # &) 5 2 Eehd £ A3 T SEL 5 - 2 7_;“&?
ik K- i - AN GRE ok RHEREELFFT L 3 o
S4p3 B F  (Coulter & Coulter, 2002 ) » & & el > 0 dp¥tens @& 7
RO HERNTH e J R FE SR RS AGEN BT G R
EoF AR EERAHER T AR G o T 2 2 KA R
M2 bt 2 B B A B L WM G en i B8 (Wieselquist, Rusbult, Foster, &
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Agnew, 1999) - % = ~ B iz giE 7 - BB P & (Mikulincer, 1998) > % 7 &
/ﬂ?"‘ﬁ;ﬁ FRlAkenhem & R FRBHM G %‘ii’x?{’ﬁ%iﬂ’%ﬁﬁﬂii
& (Parketal.,2008) - % = ~ 5 iz ¢ iﬁ'%’f—’ﬁﬁ«:’%%?:}é fep AFAEAE-H

I RGER AT R o dok R F B p 2 (Parketal, 2008) o § R
FoabEhd# I FREA AP0 g RAhRE Lt RS BRREL Tl
Fehr ~FHRHEAILER R A BRIk 2 H g (Park
etal, 2008) - #7uu > s A F FHIETEROT EFF > AEFYF H
WA R RFRPE Y A HSROES AR T A B ERR SR

*

-

ﬁa&;%&@ﬁ@@@%ﬁ“ﬁ’$$Eﬁﬁﬁ%ﬁiﬁ&%ﬁ&ﬁ%’ﬁ?
PEEMEREDREOM GTRL E R TSR SN e HE AL R
PRORIMIIASEREL PODY B BERE S REHTHAL p A
e & 0 8 5 2 F”mfagl“ipﬁr?f’?‘&% LB

A gt ? AT F ERRET DT RE G F R G R
WERRGEES RN R EARERT NSRS PR R LT R

' 2

W R E @A R

N\
LS )
/\w
-
G

T e

P

ke

!

Pt

;L‘

|

BE A Rl G Ege e
Ao e iz in g R SALRE T TGRS L I T LR R
AR AT R RdeiR i R F L R ML B R B9 A LR
FRE G ER R TRLPERE S G ERY SR T iy

Mifkod 7w FRRPFFAL SRR FESMRETHE > Y7 F

P
HERREPTRAL 5 I S E RN F R BB P R

BRARE B o FIt AR RS G E L R SR TR B0 R TR
LF GNP FH RN G TR DE KT Rk AT
H6 %%%Eﬁ&@$,§#ﬂ.ﬁﬁ&w ML PR
H7: S3RefRgd SEUFTARSHERSL» B PRALS -

H8: Wi EfRA4S #RITHESHEHI-LFRRAG*
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PR FLEE
87  rgnee-i g -4 W7 95 % 4 (Olliver, 1999) & 1 & AL #3431 7
LW RS MM G EET A LA XA o A LI SN E R

BRI S LR RO MANRNE TR SRS BT TR AT R

1295 Carroll , Carroll & Ahuvia (2006 ) f= Albertetal. (2008) #+3t &1 € &
AF P Fl A 2 BB FlR e ok f o Albert (2008) 4 1 % # A Kfep A
%\».@r‘%ﬁ'ﬁﬂg% TR FIE e R P REE R E s R 2
pALZEXHAL PR AR BREEE DY § 75 - Carroll & Ahuvia
(2006) /657 § ¢ 87 & &AW § F SR WOl (o § i RS9

[
S e R B R LTRSS R A2 S E e

FREH PR RREE LT SR TREEY

+ 5
%
Tk
=k
\§<
—
&
}?\;

BE@SRieL 7 L RM G (Batraetal, 2012) 5 #F 3 #-ruptE 2 7 F 4

y N =R E Y 0 oG Rk st R’ 5o o L E R n oS K& L1 vz s
Hem T RET R G SRR ERTE R R B RN T E RSN RE Sl

% A R

W 2.6-1 77 5 % W
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FRAFTR - ZBETRIFRA TSR p AR R - AL R

Carroll & Ahuvia (2006 ) #7# ! i £ 38 k 78 S 78k b end BT IR P

FHAN TR RBFTRATHF P EL S pAF RER o AT R
Park etal. (2009) #7{c4A 7 # < » > Thomson & A 3% 1 hffv€ A7 38 K fi7 &
TR R R R A ST AR

HAAF R SR T RE PR SRS Ao AR R AR o A
3 * Parketal (2009) #ric4#= 7 3= ® > Thomson & 4 4% 1! chffs & A
BAGE SRR R T RB S R HEW T B

;; }’%’ﬁg’f%/\r‘:"h" %Lb’ri']‘i'&; lz;lﬁ»mﬁi)i ﬂ\ﬁﬁi ]é *

G

AR BT A
Carroll & Ahuvia (2006) #74% J1engag € & & % N ) ¢ FHER T 8D

2R o

(=) B%#* :

1.

FRrlpR IFELPRESWASDEAAEMY 75 - 257 % %7 Parket
al. (2010) ¥ GFR i § A TR B HA A2 NTHE 5 KGR AT ]

HEE R R R o

EEFIZE

FMEED RMGELF R ASe TRk N BT N E BT > T

B 4 o ATy %4 Lee & Lau (1999)

o
>4
o
ST
e
=

i
B
P4
bei
=
=
~=i
=
=1
3
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- BT R RN
23L-1E Rz RAFLEA

## T R £ 2
Wy —*‘Ff HE TR R (LO1) This brand makes me | Carroll & Ahuvia,
& E ¥ A4 FH | very happy. (2006 )

FR i g R o

# & FE

BB R G A 2 P
R -

(LO2)I have neutral feelings
about this brand .
*AHTERR LS -

(LO3)
EARCE R

(LO4)
feelings about this brand..
AR TR ERL RS A

(LO5)
about this brand .
AgERBF BFAL

(LO6) I’m very attached to
this brand .

EAELE Tl R R et

I love this brand .

I have no particular

| am passionate

*LF R BT
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R

242

S bt Y e

r'u rd “?f'%?lb ’#ﬂ:
%;ﬁd FE2 38
’b‘%ﬁlm—/ﬁ Ft ﬂ/%i

gt > $F 2

R R e e
%ff’ e ds&.}z%‘d)é
L PREFEEN
e A ks 2p

Ao

(HE1) Using the brand
gives me a lot of pleasure .
FAALARTSEME 4
41 s B o

(HE2) This brand makes
me feel really good when |
use it .
tIEAN NI Rt e g v
o TERARKEE ik o
(HE3) This brand is truly
enjoyable to use .

AR A:ié%‘-k'fﬁ'ﬁ Sk
,i o

(HE4) Ireally like the
positive feeling | get from
using this brand .

‘\f&iE)\fe’ * (ST ek G
Bt oo

(HE5) I consistently have a
positive reaction to using this
brand .

At aEE PR AR

[ER
LA DG T o

Park et al. (2009)
- Laurence
Ashworth, Peter
Dacin & Matthew

Thomson
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e LA

FER T

242

oo bl B e

%%éﬁ%&ﬁﬁ%
F kg p o ﬂ’#
% Hx Hm/\l'ﬁ?c’fﬁ A
Z o AEi oo ¥4 iE
FEAIFY o A PR

¢ oep Ao

(SY1) Thisbrandis
consistent with “my true
self” .

R E T B R g A

(SY2) This brand really
reflects the kind of person |
am .

g F ph o R -

Ao

(SY3) This brand is closely
related to values that | think
are important .

S P EgE AL L
Fmdieanig ey % i hilagli:
i o

(SY4) | feel like this brand
has the same characteristics
that | also have .

AL F R - D
B o

(SY5) Thereisa good fit
between who | am and this
brand .

Park et al. (2009)
- Laurence
Ashworth, Peter
Dacin & Matthew

Thomson
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FER T

242

¥4

R
At

J!l]

2

Ay BT
‘fr}s i 3 oenp ApES

SRR R

}i BT

T T T

6 B S
Rt R g2 350
MRAE AR P hY
P AR L
P RF P AR -

(FU1) This brand is handy
and works very well .
Rt B i A
3o

(FU2) It functions very
well .

T TRy 2R
4 o

(FU3) ltis a very practical
brand .

T - BAEY R g o

(FU4) This brand has a
practical purpose .

s

ES \N:; Aok RS B
ki
( FU5) This brand does what
it is supposed to do well .
RIF BA SR

BT RE ©

&0 59
3

Park et al. (2009)
- Laurence
Ashworth, Peter
Dacin & Matthew

Thomson
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o 3§ {1

(TR2) This brand cannot be
counted on to do its job .

33 SR L 4
A S e 1F o

(TR3)
this brand completely .

AFEFAR VUG EEB

| feel that I can trust

R
(TR4)
brand .
et B B A S
(TR5)

buy this brand because | know

I cannot rely on this

| feel secure when |

that it will never let me

down .

H R A A
FrRET o FlAiNwiE v

SR EEE

ﬁl'-‘i AL T A f;’-'i F® 3% 23 )lfl{-
WF ;5,‘ ERL A =3 (TR1) I trust this brand . Lau & Lee (1999)
DB T v g REE | AP RS o
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FER T

242

W e

BRI RE ) b
ARFREAFRLE T
PEF% > T & 4 0
- 50 A & e AR
MR 75 o

(BE1)
other people .

A g AR
1 o

(BE2) frequently using

recommending X to

products with a X logo .
EAR - S A I L RS
(BE3) defending X when
others speak poorly about it .
B w4 PSR dE B
R e A o
(BE4) waiting for several

F:\.} P

months to buy X rather than
buying a non-X shoe right

now
BREFLPEREIHBERE
G4 g TAT

(BE5)  spending money,
time, and energy to participate
in activities to promote X .
MR S BRI
# o

(BE6) always buying the
new model of X shoes when it
becomes available .
FP A o Ng- B
B M eniTir g o

Park et al. (2010)
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Fo& RESHOESR
HA%T LT 5 Canalysm (2012) &3 F hrskb AT d £ % 4 5
% £ 2010 & Q4 1] 2011 & Q4 FE LS i & L F L 627% 0 7 L
19 FREFIND20I2 # %= Fevm g Bl > B o A% By FE £
et ble AGEZ 0 AT ALE T FH LA LS L
RERENEEE P e~ BB S H A0 R eATE Vi e o 1 I T S48 P W i T 4 B brbr

R E S RERe G R LEF Y F A

R E s R kY B R
AR P TAL T ERY R EESRL TN GEBE s Y e
ERATAT T ERALEEF RABIE > - AP R PIE V- SRR K
FIE - H- B B R S P E B frdsF b akAzAR
F2o% - Rl2 R RFERK > £5FF ARG E- LG R0
BR ORI PEEERR TEMTA, BT L ple baI A, (A g
2012) 8 7 o G R EREI AR SRR o B R i
oo o LERYS A A MR EDEF PR F RSN Bl (-
SHEDHRTALE (2011) 2 2011 & 4 2 BHR] 5 &bl
FenF 4 e A8 MR 0 2141 g vE Y L 5 93%:end b g R L4
HKRREIFE B L n® 3 LR FERAF THTEL 65% ST
65% ~ +7 T FEH P LA A b 59% 5 F ALE T0%enF b E IR Ak f

o A EASPAEY PP EHNAFRE T ARRTIEHAS L B

N

FHOAAE R APPSR RSN c BETEL B iﬂ'%’f—*ﬁ'@]‘!
Poid H B B AT A R S S B A TR E IS R F T G R
ﬁP%ﬁa‘iﬁ&éifﬁiﬁ Far e ZEFR* B TP FD 2B Lo E S
GRENATEENZ FHTRMAESTE TG EHS B g af e R
Fod v FEIEPLFFHPIFI RATVE L RFERYP T FAZ
HR 2 Riffenbl gl Fpt o 2P T EBFEYNL WMl T B0 % -
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Y
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¢
b
-
53
% 1
-
35
Gy
W
a&‘-"“
\4
Py

@4/{{(;‘ Mo o

TR TMATHEY FRFTRTERR LI ARATZ2F2RE IR ATE

(=) #*rHe%
Flig * Sl FEEMBERA AR ARE DG - A RL AR 2T
#%’%?W%ﬂﬁ%ﬁﬁﬁﬂ’u%%h%n;°*Pii§”ﬁ%‘i?§

23 ACEELIRHE T EE RHE QI AT SE B Rt

1. p 32 I{Lﬁ%&\%};\ﬁv, EHPITRF BT o
2. RLPPAF RS BRI L B o P T

3. #Ri ’;Ef»“‘v::«flj T BRI Z ERE 3 N A o

(=) #H3i2
AL LTRSS R LA R IR A AR S S R
18 5 R X102 # 5% 1 p3 5 17 pHpREFEIRS }J &;ﬁ_, » TR L

T REAFREAS o
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P s RPsH R
AL LN ST RBE A 47 0 5 * SPSS18.0 2 LISRELS.8 wim 7okt
AT R 0 AT E e St
-~ AR AT
3R AT TR A 2 A TANE AR A AT B R R A

BB Py Rl Lo B R R A o

S ERAH

TR EdpHe - fdp it L4 RIR T 3] % - K42 (Consistency ) &
#8312 (Stability) @ f3 & (#RpEac s 2003) st A+ 0 B X iz RpE -
41 Cronbach's o 87 g M Glcl B F R R Ep 2 BuE 4 AT

FER e 2RI - 2L » TR £ 4 N FReh- KRR o

2 FlR A AT

F_*
F_‘-

1A AT 0 R EF AL TR RS R R - R £ R

B AR NAR- L A REESRE A PR SEARA

B AT o A Fl A A4TenS AR poend R gk (Data Reduction) rifF
% #ic (Summarization) (¥%p% 5z » 2003) i ¥ F| % A 5% F| % f i= & (Factor

loading) #:i7*°05 > TV ZF A B F o

B B RS A
SEM 1 & §.d B/ K5I EFmT - ¥ RBFRLEF OF % B % (Causal
Relationship) » FI R # @ T &b 28 5 a2 h A#H R L3 L8 E -

BhHE i BRFRHF AT TRNOEHZHANLT 5 THRFAFT TR



-~

”%*piﬁm““*}°%”% e B B s R
- HAERF LT FRR LA REA N FLeFERRA o B
K2 Jro
R AR R - RS ST ORI FERE S PRI HERR
HE R R R BD RS B A e A g A o B BFRRI S AR
GRERN L SRR RAEFERF AR R B

2 AL o Wt Gt A S AT HF R AR R RSGRACT

-~ FR A
(=) &HERHa
S E e KMO B 5 0.8660 3 5 Bvdi— B Fl+ B AT EiEA

H S5 FE 4ok 35-1 997 ¢
%351 5B e B FF AT

LE) B AL it 74 - £
LO1 gt e RS S Uk 0.808 0.654
LO2 AR AL L 0.730 0.533
LO3 AE i B AR 0.925 0.855
LO4 EAR SRt FENE 0,815 0.664
LO5 AT ENT REAZ 0.811 0.658
LO6 A ZEF kB S 0.872 0.760

jafgg o 68.732
(%)

27




(=) FRUAFTHHES
T #FRLAES KMO 85 0854 B 5Bl B FF 2 A5 itk -
iy

BT hed 3.5-2 HiF

%3523 #FRLFEA T

FFB I? FFB *Eﬁ it ﬂ% - -# F ‘L'J_'.

TRt R I 3
?:*%é 0.724 0.524

WA AR B R T BT R
HE2 - 0.922 0.849

F e A i A K P e

HE3 0.924 0.854
R
ENU S S R B B R
HE4 P - 0.912 0.831
B i F A B e Fﬁ;\#j-;ﬁg—f,
HE5 -/ % # 0.786 0.618
LA o aw i
PREE
73.532
(%)
(2) &I TR
FACF Rz s KMO 5 08307 2 58— B 713 > r hfm g HHiAp b o
H & FIged 353 9ro
% 353 T RFIE L
9 I8 AR 4 i F& - LR
SY1 B e LR ahp A 0.819 0.670
SY2 it = TR AT 0.872 0.761
T R R ARG £ &
SY3 0.787 0.620
@i%?%%
AFEL BT PN - Ko
SY4 0.884 0.782
F= -
SY5 AL eB N EGE &N 0.880 0.775
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[ER: X0 M

(%)

72.146

() #»i7

X

HE TR KMO 5 08320 H 5B iz BHI » g1 ki f %D B
£ H R4 Aot 354 £ 355 S
% 35-4 7 i FRFR A

¥ 35 i 384y it Flg- | FlR= | FlRzZ | £k
EHEM LR

FU1 > L 4F 0.836 0. 804
_{%%1 ”TJ}'?E}J eNF4 Gy 2E

FU2 : 0.869 0. 816
(8
S B

FU3 ) 0.733 0. 813
i
NS &M AL 7

FU4 0.263 0.920 0. 583
]F P —;-‘ ‘Q ,% ]l\
S M RIS A

FU5 \ 0.397 0.870 0. 695
R

e
44,375 | 26.588 | 21.868
(%)

B i Ak

PR35 FU4 S FUS & R A28 20nfid 4 (5 0 B

S 1

J”‘J“ﬁﬁ o B {82 F|FE A 7404 3.5-5¢
% 355 it C R TR AT
) ﬁgﬁﬁ F1E - R
FUL TBEM IR P BT 0.929 0.864
FU2 bl L B sl e o £ 0.946 0.895
FU3 T - B R DR 0.908 0.865
T
(%) 86.128
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() &%%

¥ i

f-zﬁ_ﬁn

TRz s KMO i 5 0.823 -

HEBNz BHRI > 2 AEg

B W 4ek 356 4 3.5-7 fiF

EiE

=
4% 3.5-6 M3 E2 Fl& L4
] LR FlEk- | FlR=- | FlR= | £ RE
TR1 | 2“4p 5 & B & 0.677 0. 756
TR 2 ! %‘}1 £ERRE R RS R 0.247 0.944 0.480
o feha iF
i\.ﬁjfﬂi\.é > 1 [EE lﬁw
TR 3 " 0.584 0.769
TR4 | & &M H s ki 0.918 0.599
R RS A NP SR
TR5 | 2485 > F] 5 N4 T iR 2 0.143 0.930 0. 570
A s
r
Bt K 35.343 | 21.519 | 31.880
(%)
miﬁ$9%@%é’%ﬁ'WZJPS?&iiamﬁm%ﬁ’*»wu
f BBt 2 FE A 4o & 3.5-70
% 357 3R 12 SME T2 FE AN
ki R - | LR
TR1 AP T B & 0. 895 0. 801
TR 3 AFENR 27T UG TER & 0. 883 0. 780
TR 4 et s T S 0. 850 0. 722
AR R
(%) 76.783
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(=) FELFERHES

f’rﬁ':u\!ﬁfi *#U‘ KMO l:é’;;—; 0812 _’:TBR

N A R - e

W& B SR EIIch 358 4 359
%‘ 3.5-8 ¢ 7z .1 a\.i J"")i’ 'ﬂ% A'\"H
ks ] Wﬁﬁﬁ FlF- | FlF=- | FlRz= | £ R
Ng i AJER M 2 £
BE1 LA ke 0.716 0. 732
b
Apm kgL
Bep | AEFRTGSASBS 0.889 0. 681
H s A &
B ARG AR
BEg | RS 0.262 | 0.935 0.520
Rk Sk
R A S A
BE4 |B7it34 7 4T AR | 0696 0. 759
B8 gt
AR FE S IR TRE
BE 5 o 0.049 0.965 | 0.911
m‘/\:"é—"
P T T Sy
BE 7 .
R ML | 0.765 0.800
ZEEE
40.726 | 23.108 | 19.952
g (%)

ﬂiﬁ*ﬁ%@%é’%ﬁBB~%5?@iﬁamﬁm?ﬁ’*»ﬂN

BI% o 12 A A oA 359
%2359 rfdiTE PR FIZ AT
] B ARde i -'ﬂ'}” sk
BEL | ¢mi AJaE st FM2 S48 0. 859 0.738
BE2 |R¢xg¥rr i@y ahiuis 0. 752 0. 566
ARPERFLER NI PSR S FF
BE 4 R LA # 0. 866 0. 749
oy 7 gg'fi%.,_‘ww#miﬁﬁ
R L A
BE6 N 0. 900 0. 811
f2 9 %
B 71.598
(%)
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I NBRAIT
% & 4 #7 (reliability analysis) #p d1a 3t (28 ¥ - 54 - Likert Scale
B ¥ * ihfig R4tk 5 Cronbach's o ik - %‘f"ﬁ ¥ i I & Cronbach's a &% 0.7 12

PrviEZRELE LT & o L4m 2 Cronbach's o Ffcde £ 3.5-10 #7577 °

%3510 & e ERAH

18 B 1R IEBM‘%B?L_*’
& Cronbach's A 1M Cronbach's
Alpha & Alpha &

LO1 0. 717 0. 895

LO2 0. 629 0. 906

g 0. 908 LO3 0.879 0.871
LO4 0. 725 0.895

LO5 0.725 0.894

LO6 0. 802 0.882

HE1 0.599 0.912

HE2 0.860 0.857

FRTHA 0.907 HE3 0.857 0.861
HE4 0.843 0.866

HES5 0.675 0.906

SY1 0. 717 0. 890

SY2 0. 787 0. 875

% BT R 0.903 SY3 0.679 0.898
SY4 0.810 0.870

SY5 0. 801 0. 872

FU1l 0. 842 0. 877

#RFR 0.919 FU2 0.874 0. 846
FU3 0.799 0.913

TR1 0. 748 0. 755

R 0.849 TR3 0.725 0.777
TR4 0.674 0. 829

BE1 0.736 0.821

F1ABR 0.866 BE2 0. 593 0. 868
BE4 0.732 0. 807

BE6 0. 804 0.774
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PR E 2R AT Mkf TPHR TR o e T2z % 2y oo 7
MR TR RR TSRS RIIERA SR gt ) TRBTE
;AR P S CRAt ST CRCE SRR Y Y N CE cR ALV AN SR ey et S AL
REL G FIaAE v AR §RAAY T ES LR e 0Ty
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HFRFR 34 TS T fhwh A 2R A

1.
2.
e 3.
e B T
5. Adtiz&muy Al A2
6. AZLF kRS
1o AR SEMI s> ¢ 44 (35 245
2. FA R BENOIPE vRARE D i
FTHEFTR | 54 |3 wE PR AR AMRA SR
4 R{CEF R EESE LG E
5, A * B, AFFr LI e v R
1L @250 E e LR dp N
2. AR E P A L fE A
RATR | SA |3 SFPERAARL LR DR ET RN
4, AFEEENF I - R
5.
1.
2.
3.

e @ g " DI
A - B R DR
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