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Abstract :

In the near future, the use of cloud computing, technology innovation, and
platform development, will enable the customer and market for smart handheld devices
constantly increasing. Nowadays, App marketing is widely used. But before utilizing
App marketing, you should promote App first. If the usage amount is not enough, App
marketing cannot work efficiently. Because App marketing is a little bit similar to
online marketing, but quite different from traditional marketing. We cannot capture a
whole picture of App marketing from past research. To fill in this gap, this research is
going to explore App characteristics, and distinguish the difference between App
marketing and traditional marketing. Based on the framework of online marketing, we
then modify it to develop a framework of marketing elements and psychological
processes of consumers’ adopt intention. Survey method is conducted in this research.
The questionnaires are sent to those who use App frequently. They are asked to fill out
the most frequently used App and how they are influenced by the elements of App
marketing. With the exploration, we can not only understand the procedures of App

marketing, but also know how popular it is.

Besides, we utilize attitudinal model to capture consumer’s psychological
process, including the factors of others and those of yourself, which is divided as
cognitive and affective. The processes is operationalized by perceived ease of use,

perceived usefulness, perceived usefulness, involvement, perceived mobility, and



social influence, which can be used to improve the App platform design, then to
increase the usage of consumers. The research found that the attitude of user
expectations and confirmed (perceived usefulness, perceived ease of use), App's
involvement and social influence have positive effects on the satisfaction and
continuance intention, and perceived mobility is also positively related to continuance
intention. Concerning moderation, because of obvious main effects of involvement and

social influence, the moderating effects do not work.

Keywords - App - mobile marketing - continuous use
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Model of IS Continuance) > 24 Z 44 * LR € X FIA LR 2 G * 2R

R e oy 2 <7 % - e s B2 4
o adLAEr R Y B2 EREE ARy R e

Sk A e

{ 51 TIEER)
n L AR T ISESR R
Fiie

B 2-3 IS #E @ pon
TR &R :  Bhattacherjee (2001a)

PR AFIFAR Y R TPAPPLFF » S5 (T E A2 PRI A
B AR BRSPS 0 TS v R R H S AT

DR FRLELRY
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AT AR P DR R F R AppL MAETI R 0 I FERIE
# (Oliver, 1980) = A #_» % & TAMIZ % (Davis, 1989) - & £ 7 Dual Statesfa4re3 i
R > R e £ —‘F*{ 7 7 % % (Bhattacherjee, 2001a ; Lin, Wu, & Tsali,
2005) » v » A A W g AR P s Ao AR FEE R Y F R R R AR

C Y RIENCE RN T 3
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&A e SRLT Hda ~ Hab
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(B3R X-R2DPZ)
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H1ib A Y i ow
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A e N
. : H5
: |
[N RS T R E————— e— i (N SN 4
75 4 8k
o A4

B3-1 3 %

¥- 8 FIER

T CRARAGABRILR HFER* AFLBER
SRR ERLEI AR AHERL? A BERFF 0 AL
£ * 2o 5 * 4 (Venkatesh, Morris, Davis, & Davis, 2003) » i&3 B F]% %2 5
R AR DGR FIZ T A RFREY Fap AL FOS R E R
(Karahanna, Straub, & Chervany, 1999) - Negash, Ryan, and Igbaria (2003)#= 3 % IS
P r Al p g i PR FORLAR AP THRY I8
SR r RE o BB LA T & e B (Liao, Chen, & Yen, 2007 ; Sgrebg

(=7
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& Eikebrokk, 2008) -

Lin etal. (2005);6.p0 § 4815 & # ¥ chp o £ 0 £ miR Lk Ef 2 0 A
T REFEFRENAR € B LK 4B - Thong, Hong, and Tam (2006)~ #F B
f% o Zhao & Lu (2012) #3417 * § SRR LR Z FHR Y LR L5 B
Flg» 0w BREHR LA OM B o ol BRI e M
Bhattacherjee (2001a)Rlzez # g @ * T g X I * hEHPFE £

lfr'-%t*"Jfl"-lbhiff"%t;?r’}ma;wuﬁf_& g % B fg_’ifg’}r.%zi;‘%%}ioj\gn%*;

ke

Wi e R T b AR > LEMFLEET 4
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FL o AT H DT )RR

Hila : re‘ardz ¥App r:rﬁj* Lat C e B B;F'Q,J’Eré..gﬁ’_ﬁg‘gl’%q}%z

Hib : fé%iﬁ%App Mg 5o 3 ﬁ”ﬁFi{ﬁ?‘;&’ﬁré‘a%%&;ﬁ?_ﬁ TEA AR o
i

Hic: @& * ¥ 4tApp 4w § 4B | chlp Frast > o v B FR ¥
R RAREEFRT AFLBER
Oliver (1980) 8} ¢ 7332 % 22 Delone (2003) s 3 3l 4 soa # HCA| P > 7 7

FARTHRLAVIEF PR fF TpE 217 5 &+ -Bhattacherjee (2001b)

RETAMA B 4345 S i % Tl s Saph il > FPt 3 0 0 B et (ECM)
W FERAFEFTALABER Y DT oL R R BLAIRPE e

T Bl A2 R4 T3 o Liao et al. (2007)4F 444 @ * i< & k¥ E > 7

TREEAEE AT ARSI EALE Rt B R F A g AR

Flp o ngﬂ BaTs 'J'F}l;h
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EHrBEBRIRFERT AWML EXK

(Bennett, Hartel, & McColl-Kennedy, 2005)35.p" i § + Apd§ i A2 & 2 47
=LY Wl E M e ¥ astmen o Ellis 2 Witt (1989) 45 1 * F
A3~ op b BRI {5 A BERAIE Fls ik P {
AL EREWRER P R (1999)4F 54+ F 4 hik @ ivsr ~ o~ 2% >
RApHRE B LR S RFH r B igR Y A RE > TR < FA N BREH
FRERLRE oM R (2007)#F312006# > B~ HiEH € %3-5’—‘%‘]’7 Mo~ A2 R~ A
A AR R ABALEMIRET O HY 5 BE

BFHRTLR - Olsen (2007)4F3 A & » T REE R L R EREE LR 2B %o

.

i

Rk s REF ok o2 530 F F il de ik § 8T ok 475 0 A 8%
RAIHER Y AWMNE P TRE S L RS EHp s HRAL A H RS
A ELGEE iR 3% 5 & DLN RS AT R R
R ALY T ELT ST S A

T kAL DT A

H3a: @& * & $tAppen T~ g 2 v ko JAFR % 5 T35 R * LW, -

Hia: T r | RASHRE* XA LRISER P LRF > 24 4ok o T

ro g R RLARSFER Y AWML F AL v Mk

REBFHBLR - B FR T LWL BER

Markus (1987)z%% % A #cPlid it * Finirenf deph » g @Ge R * ¥ A2 ¢ »
ehtfw o C-L. Hsu and Lu (2004)F7 1 &% 2P » AL g Rfppt » B LB A LW > A
BAfgEr AR P r e Rl A FEH & * o To, Liao, Chiang, Shih, &
Chang(2008)F 3 #: Fa s p & * TP A hFF > B RRPALE R ¢ HFB A
#?oiP“méiﬁ%@é%?%*ﬁ@ﬁ%&ﬂ%ﬁ%*ﬁ%@’gﬂﬁw
ARER BRI RE EaARFFRY AL F R L T EAERTINSEY

#r LB AR LTHE -
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FEE g o T SRR B RRSEE AR TR RGP O R L o R B

AET PRI LA MA 5 F - A

v

RN E RS LIRS S ALY

‘Q;\
[
b
N
et
“3
=
Yk
=
i
p==
T4
=
S
Y
3

Tyl

FEARE FHR Y F AT ARG A LPd o ea BEEER T AW -
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AR R Ay TR FRPAPPITFEF YR SR o R Y
MoenFg > 3% s FMoon and Kim (2001)58 £ » #-H 4 B E 38 2 AppH B 712
oo riLikerty BEE 4 e 7 HFR 0 HimehiE R BT do £ 31907 o
R AR 1

R AR TR A R ADPRE o HL R R s R R e
R | $ AR § AR EER S & > 3Moon and Kim (2001) 8 £ > #-H 4 1B B
7 i AppH F B {73 e ruLikertT B R 4GB 7 HTE 0 R TR IR Ao & 3140w o

s R ’5’@‘% Mg # —fg g Appis o ¥AITAppaL Bk XH 7 K2R AAER
¥R LR TR 2 5% 0 3 O0liver (1980)enE £ > #-H v BRIE RAppF B FB
sr o Likerty ghE A B TR 0 R wenirE B8 Aok 3-1975F o
A~ RBIE

pAERT LR TR FAAKBSERT AP Hr T &
Bl ehimE = 3% > #kBhattacherjee (2001a)ch& % - #-H & B R 8 x App ¥ B & (712
:x oo ruLikertT B¥ A B (TR 0 i anfrE P34 3-197 o
B
—_ N I}-}’/-)\

B dp TR F M AY Fadp iAo R 0 T i B S
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AR Z A PR R o
2. AR A L gy o App | (2001)
EAR LA DTk o
3. Apdt A keI Hp o 2t App
FAEF LT AR e
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BAZ Z AN T o
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RA T TR SR o
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7. AR g N Lo nsg Hp st App
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AR ¢ Moon, and Tam
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4. FEREA 3 0 A ERENER T
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4. @ L App - FALELE

24




4 31 HAGEREL(H)
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AT HEY R E WP S R B g T R X 2 RIE W 4 LikertT 27 B
T4 R ¥z 480 % wwv@ﬂEJ%%éa\ﬁaiﬁiﬁﬂiw%’i&
¥EFEF R Appr BlA 2 f?ﬁ JWHRRAFT ORI BSEENZ RS
FHErrAPPEFFAB B G T RESEEB LB AR L B L ot o

GREL LS, B B A SR EPRARTE N F AN LT
PAE S EE B RTAER CBRE CF T A RTE - BT AT
P2 B IFA/ L& DAPPIES] > K AL F D F0A T fRR Y AT r feh
AT R AL F 04T RR Y FAP ST aihae o K 4 AL F e 3040 R
%G AR AR R A A BT 0L T JRR T F N AR i &
wAE G R A FRA T R F AL G B A BT A F - e 0 R
HEH A AR AR A AR ATRA T R FEPTS LR R kow AT
%i%&ﬁﬁ%*ﬁ%*%%@*%@ﬁﬁ%’%ﬁ&o
A SRS e

AFTN A B RERRE > TR RN L EE TR B4
BEA(F g L4~ 7R L) F iFacebookt -

FALA AT

AR5 SPSS17.0 & LISREL 8.80%t:-4#d (v 5 T A 471 & > A474eT

~ 7 B & 7 (Reliability)

BRAPBEFRHESHL T LEER > FTE ¥ % - R (internal consistency)
13 T AR A (stability) > 2 B GRS > A TR RE R EOT AR > TAFHEA
MR TR I - RAERNER AP HE S - 5 200 e

Fatr Pehs R iia AR - k2> 2 HIRIGEFLT R E- R R
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% & 3% Nunnally (2010)4p i Cronbach’s aig < *+0.35% 7+ ff R > 5 ]
",% ;oE /30352 0700 & n T R 2 FRERL R A E S S BR0T0F R A 7 R
BE e

~ 3R & 5 (validity)

l“‘b

)iﬁi%;/w?‘i—iﬁﬁ}i -ﬁ— ﬁi)i ’ ﬂi/?l&l L N 5?'} F"_?J g

B AR R KR~ IR M TR

ﬂl‘
\\t

Frefllair > xR PELET
BHAKE I N AL IS EE A T EHEHR S L M LT LI
PR BT AR R o
= M EFAH% (hierarchical regression-analysis )

AL PR AT P N Rl B L R BRI S 4 I A AT
TR RA S RLRR Y P R MY LTI RAL RSN
P RBF O R R o TR R R Rk By R T B
RECE T BRI b RGART E R P REDRT (T H R R
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FHeAAFTA D % 2% 5B R &R 4 17 0 1 Cronbach’s ate Rl A5 E 4
RV ERIZDOTRE S L MURFELFIZAITRRAPH L AT 5V RX L
Boi % Zf8A GREFAT O 4 Ay T BB P Ik o FI IR

WFE- ORI A RS TR B AT LG A AR ok .

~mjs

Fo8 RABHES

£ Pt R A App AR R T F amuariE R L

-

|

i

oo

B P e A g HEA SO F 510 Jd LRFhs R L
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141 HABEA

R %P RP o 3 A
SR £ ”}5 & 284 92.2
T2 L 24 7.8

g 127 41.2

A

A 181 58.8
15 # 1 0 0
16-25 265 86.0
, 26-30 34 11.0
£
31-40 #& 7 2.3
41-50 A 2 0.6
51 f 14} 0
Y (§) 0 0
F 7B 8 2.6
AR
R PR 224 727
Fh (s M) 76 24.7
g4 249 80.8
ER Y 9 2.9
w Wit ¥ 11 3.6
Vales .-
F T 17 55
bp¥ 3 1.0
A 19 6.2
5000 12 59 19.2
5001~10000. = 164 53.2
) 10001~20000 40 13.0
S-S & ﬁo e —
20001~30000 = 27 8.8
30001~40000 = 11 3.6
40001 = 12 } 7 2.3
AL TP 179 58.1
sy s BB PR AR 14 45
GHER ST ¥ B3 4y 32 10.4
LR B S-S ‘
) ’ 1 B fgd 18 5.8
£ & e App #7 5 :
LC AR L 58 18.8
H ot gl 7 2.3
TR kR ATy R N=308
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RSB
KapE g rcfk AP o £ 284 Rl ey ATE IS4 b 9229 - IDC (A
BERFA )R I WAEA AT HRE T 012852 F S H 0 E G 186
F & > #3484 (Feature Phone) 1 f 53 § £ > A& 3]+ # (Smart Phone)
f133 g4 WEAEI S5 T A FF o REAY TR Gartner
A 52013 & % - F ALY LR BT 426005 L He FEA L
AP e E5493% 0 FES A E R LR E % Hp0 21.8% - ¥ 7
REEAFTHRARHEAS -
AR
R JF,——1811*" » + 58.8% > F ]“};»/?'J—‘F‘i‘élﬂii’ §41.2% -
2~ E#

= ;‘E'J'*Ffﬁ #o # 1116-258 B % o 1869 0 B =t 5 26-304& 0 119

Bk TRA
RREERTRENEP T RRL G 0 12241 F727% > £ 57 3 47

B R X761 0 F 2479 -

R EBREEA L 5> 222915 1808% H=iH B

¢ 6.2% > ﬂ’ﬁ BPRAEE > X171 F559% -

%iE'JﬁE ¥ R pedri® - 115001~10000 £ % ok 53.29% > H =t 5 5000 7 14

30



S BTRER & T2 B BORA/E L & hADPER Y
SRIHBATREY ST 0 g bRV A E R PADDAT ] ALREFTR S5 k4L )
Bo% o E 58196 ks HAT 0 L 18896 0 £ K 2 E LT 0 | 104

9% o

Yo% BREMBAN

BRAPIEFHESHLT ABAR > T AEFRS &I AERET R L F

Menfe B o & itk TR I8 AF 5 B — B % dkc o Nunnally (2010):% 5 Cronbach’s afg
< 30354 R KA -"H"‘J“,f » 0B /i 330352 0.70R] & 77 7 & 5 ¥ &< #
Bl m @A A E50700R 4 78 B A o AT BREL R A SR 4ok 42
#7510 P75 % #ic2 Cronbach’s o fe ¥ AZiE0.7 > v 5 FF @ * LB %8506
a2 PEIAFIFSELAZERIE > B3 BRM - R

4 4-2 FF 3 BB G R AT

% #c TPk Cronbach’s o
Siat M A e 9 0.93
Siat i L e 9 0.80
Foff AR 9 0.76
Sl A 4 0.91
A g B 5 0.85
My~ 9 0.89
s R 4 0.90
FHFE* LMW 2 0.65
FHAR: AT FR N=308
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TR A P&

» i

FE o j‘ﬁg el

é{{lﬁn\—ésb/?
KR R B Aotk o I BEEFE A

R TR

TpE LR

SETEUCRE 18 SEET TS B SRS

_\F\'ig,

3z & (Content validity)

A PR PEILE

TEP R c ALK EE PR v £y

iz 5 T H0 % P JJFT

R G LR

AT

5K

= ~ Jz &R (Convergent validity)

f1* LISREL#: %8 i& i< CFA>

7 ofedl 714 R

LRI g r

FFE% °

P B g

H %%

17 (CFA) ¥ B

2 & (Average

Variance Extracted, AVE)# Z_ & & f]&k B R FOg R AVEE F * 3%

0.5(Bagozzi, Yi, & Phillips, 1991) - ## % “fft K

¥4 35205 0 B RO & B

143 BT R Aok R A

Seff B v p s el F ABfE > AVE

E 3 IF AT ROITR o Ao T £4-3075F ¢

& R pRE SMC CR AVE a
J 0.9 0.81
K 0.92 0.85
L 0.86 0.74
M 0.87 0.76
i N 0.83 0.69 0.92 0.59 0.931
0 0.64 0.41
P 0.53 0.28
Q 0.58 0.34
R 0.64 0.4
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% 4-3 7 Rz ook A1 (F)

& 27 P SMC CR AVE o

S 0.43 0.18
T 0.72 0.52
U 0.6 0.36
v 0.39 0.15

Goff b W 0.43 0.18 0.81 0.34 0.805
X 0.73 0.53
Y 0.4 0.16
z 0.75 0.57
AA 0.65 0.42
AB 0.3 0.09
AC 0.32 0.1
AD 0.27 0.07
AE 0.32 0.1

o AR | AF 0.39 0.15 0.76 0.28 0.762
AG 0.4 0.16
AH 0.82 0.66
Al 0.85 0.72
Al 0.8 0.46
AK 0.86 0.73

i 7 8 AL s 22 0.92 0.75 0.919
AM 0.91 0.83
AN 0.94 0.89
AO 0.46 0.21
AP 0.4 0.2

MERE | AQ 0.87 0.75 0.86 0.59 0.854
AR 0.91 0.82
AS 0.93 0.86
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% 4-3 7 Rz ook A1 (F)

& 27 Wk A sSMC CR AVE o

AT 0.78 0.6
AU 0.56 0.32
AV 0.7 0.49
AW 0.51 0.26

iy~ AX 0.79 0.63 0.90 0.50 0.897
AY 0.64 0.41
AZ 0.76 0.58
BA 0.73 0.53
BB 0.82 0.67
BC 0.68 0.46

BAR °P o2 081 0.69 0.71 0.906
BE 0.79 0.62
BF 0.94 0.89
BG 0.93 0.87

X X 0.71 0.58 0.650
BH 0.52 0.27

;l’} Kigt AP R

CRIE R & %50 7 R enie &> BLAHE A dp D) 8= R > (Hair, Anderson,
Tatham, & Black, 1998):2 :%0.702 & ;AVE 3 B b S 2 Pl E $ 7 n 9 B 28
4 > Fornell and Larcker (1981):% % H %% & /g + >+0.5 ; Nunnally (2010):% %
Cronbach’s o.ig % 3+0.7 3 ¥ ¥ < = [fl AEF Y RH o R ~ 178w 0 CR
B L IHRE i R Py 2 AVEE 2 & TR A aE e X B

Haepy

Cronbach’s oig 7 & I {L & » wiREEREIN o AP s S 22 AVE

e

E < h jg‘u_fg Ry APPA FEE B A BT A R G AL 2ZAVEE X A2

x

Wood i AR E 57 R )

E‘?

B FRE R TR RS

JT&PTR iR A o
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ket #
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ket #
4 4sp 3177 072

ket #
#4114 2897 162

i
gous4 2147 3500 106 381

/ﬂ)‘ ) *k *k *k *k *k
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d 30 AR LR z@@ﬁs%ﬁﬁﬁ%’ﬂ&uw%ﬁﬁ@~w@jﬁ%’

FoP A REE T RRELT LG kB E ok o

fREs Y AR
AT riFy K e g (hierarchical regression analysis) ™ 3¢ k447 p dgcer @ 4
Rl ML FRS R A WE- > wEFRS Sl P BEREHES C BLR
Kiatez > hidehffer s iFdd s o P REBLAE > B Bile
HEE R g TR ? LRnicr TEFHF ML 1357 @o 7 F g
$or R HTHER T AWM G §RBRRSTAY AABE TS
e a4 % aBie 30, 300 pig 50000 > Wil w sodF 4 % MehBiE 4 0.
262 ~piE 50.0007" s piE- B E o LB ANPETE 0TI 4RI LAY

frchk > BR4oTAk
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Beta t p Beta t p Beta t p Beta t p
if 405 7.757 .0000° 319 6.139 .0007° 286 5.364 .0007° 225 4275 .0007"
7 4
P 30 578 .00 262 523 0007
7O
sLE 318 5958 000 281 5421 .0007
R® 164 247 251 313
F 60.166 50.001 51.223 46.234
p 000" 000" 000" 000
AR? 164 .083 .001 149
Feosg 60.166 60.166 35.498 33.455
¥
F e .000 .000 .000 .000

3x : *P<0.05 ~ **P<0.01

FALKR T AT T

~ ¥*%P<0.000
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