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The Factors Influencing Consumers’ Purchase Intention in
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The Factors Influencing Consumers’ Purchase
Intention of in a Wine Event

ABSTRACT

This studywas attempted to explain the purchase behavior of winesby

the5 elements of “Experiential Marketing”. The survey was conducted at the

" Winter-City Drinker ;| Wine Festival at - Tunghai University in 2009. The

five dimensions of experiential marketing ““ Act”, “Feel”, “Think”, “Act”, and
the “Relate” was correlated to each other and the purchase behaviors. The
results from the regression analysis indicate that experiential marketing is
appropriate for explaining the consumer purchase behavior in a wine event
with a explained variance of 62.6%. Moreover, “Act” was found to be a
significant factor to predict the purchase behavior. In the contrary of the
common image of men being the major target customers, women in this wine
event showed high interest of participation and further purchase intention.The
purchase intention was significantly increased after participation of the wine
event. Empirical suggestions are provided for the wine distributors and event

planners for wine related products.

Keywords

Experiential Marketing, Regression Analysis, Wine Event,

Purchase Intention
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ARG AR A AR T IR B 2009 # Ao LR X B R .S
BAE T FRRFRE SR IFEESAET L2009 120 20 p (B P ) i
BB A A TS - REF P ETIRG o el 0 oS BY ) F 2
FRGE A B L 436 4 o

FRE AL BEI S B g Rl FHH RN LR F - R L
TR AERHEY R LD R AGE T e ed e 0 AR L ke R E T DY
VEIUH b w ot indic B 2 LB il o b et B L 3 pEE 1 oF LT R e )

- i ’g:&‘}"r{”) 121?}'\&5% ",-t—!r"qﬁ 117f)'\7‘;4)§’)§§ﬁr5$°
- . BFEx

T AT GWE Y P Nz ;jc%,’;}grﬁ«gwgk BB AN P R s s ARG T
<36 (1) #y F s 154 5Q2) 2B TR X (9 0 $82PF > $4c(8) &
523;(3) AEZ ML X 11 (FRFDFLAP2EPLR @) A+TH ()
B AHETALL (R NFEFAHE L)

BHEFRIRAUA o HFAPM ¥ ¢ § Taylor& Shanka(2007)# i ehe ¢

FFMAXSERRZ R FFPER M R LERESARET T B 5

AP B oo § U A @A e 0 JEd B R OE T e AT g FE
BT FppEip Mot a 2RRE > 2 E XY o 2 B T W N ET
7 fRA2R 0 4 *h Weiler, Truong and Griffiths(2004) 3% ) £-2 440 PR c0d 48 51 %
PlACiE 4 AR~ PP RCE L F O U e IR G FFRRAaAp B R T

HRELRMPFELN SRS L BEY 2 SR EPE X > B kd ke
! 7 7 7 fg) 5



Schmitt(1990)3#% I i@ 5% (7 47 T ~ 4.5 1 Sense > & F > &4

&l
=g
[
Oy
RS
f]?i
il
£)
N

TR EF s REr T I AHERE S BE RLERE F 5% 5 Schofield and
Thompson(2007)~ #& FI4p b $-3 § 4 G F > 4 5B o X - @ Schmitt(1990)

\\\?{r

I HEo ¢ hFeel (g LGP 2B F bMlRiEr > 5 ) wfR £ 54 Think -
L BB LRV U AT F P MR o Jid R e R
£ A - Y

B2 R AR R Act s fTd o WP R K 2 (S h S B LR AT LARS

A e ARV A eniTE 2 LB Relate o BEES > & 00 #1F Ko o P Ki’;ﬁ
#

B 2B A hF 4L Taylorand Shanka(2007)+ 2ip B 4 £ 7 € { § 2B k 24 p
SRR B A BT IF R SRS AT R SR FOLAL A &
BePRSE o 1Y R PRI ko A < 0T 0 B = VA AR 0 02 FEE g
& e 4 TR o

MR AP E R S LB P

z\ ‘F\: %P E»lfit@

I A eny FppRiay & (Taylor& Shanka, 2007)

2. APEE R AT MY FEORA (Taylor & Shanka, 2007)

3. AL I kPR *rs G EEF BT R (Weiler, Truong and Griffiths, 2004)
4. APAG ER BN FIRERAEL (Weiler, Truong and Griffiths, 2004)
5. 8 3 amEEE (#2551 T > 1988)

6. 50 Frulchi- £ ¢ 4T 5 A (B &3R8 > 1984)

7. NEH FFEOEAER A FA DB

8. X I P e A A i §ipphgae (Weiler, Truong and Griffith, 2004)
9. Fr- P F - PREL DT (M2 0 1996)

10, 9 5077 £ 8 RN L e &R (573 p 3 0 1989)

IR e T Lo
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12.

AFZHREY I 5 g g e

(Weiler, Truong and Griffiths, 2004)

13.

NEF F N %A A

14.

AT A ] AT R

(%5 i= > 2004)

15.

A

P T S e e

( Houghton, 2001)

FdviE =k 5’5’:?‘]% T

16.

NP F S Aie by § R

ERRTEY SR

17. Mg R Diex § §IF)E B 55 (Schofield and Thimpson, 2007)

18, AR XD § iR NRESF & (Schofield and Thimpson, 2007)

19. AWK T] 2 Fng §iFh sk (Weiler, Truong and Griffiths, 2004)
20. EAWKY §FPE s npp e (% 8= > 2004)
m.%%ﬁJﬁgﬁimﬁﬁ%%

22, AR I F FIHEOESLR (Schofield and Thimpson, 2007)
23, F g FIFEEARE T }é, (His-Jui Wu and Liang, 2009)

24, BB FUFE fomal (Taylor and Shanka, 2007)

25 A REEIFEEMGF 4 (Schmitt, 1999)

26. PR B Dy FEpct (UK 2 (Taylorand Shanka, 2007)

27. FRE Dy FRAE R VR 2 (Weiler, Truong and Griffiths, 2004)
28. FAeiFR O PR M RE (BB - 3

EFRWEPFER) A

(Hsi-Jui Wu and Liang, 2009)

3. FR Y PR E R AR E

32, o R E it IR At (Taylor and Shanka, 2007)

33 FhvieXPRERAG FE R R (Schofield and Thimpson, 2007)
34, RiFEY Ag 2 WERT B

35. SRR FAF AR LERY Fphd (Uysal, 1994)

36. FAvie X FRFFARL 2 §rpe B o8 | (Taylor, Shanka, 2007)
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37.

AORAFER St L5 AR

(Anwar, 2004)

38. A KA E L RS
39. RiFEY  RBEFFIRHFEG 3 & (Weiler, Truong and Griffiths, 2004)
40. AL HFFE

Al hf 5 - ® 3 SrRoE (5= > 2004)

4. vk §FAALE P ¥ PR 3 £ (Veblen, 2002)

43 AREIRFF I (Weile , Truong and Griffiths, 2004)
4. U F R ASEAE T A (%5 iz 2004)

45. 2 F FPFEEI A FRE

46. fopf % — A= S iF)R g d L (Schofield and Thompson, 2007)
47. N E A =R B hE R (Schofield and Thompson, 2007)
48. 1oy F PR S b (Taylor and Shanka, 2007)

49. e BIFRET UGENEF IR R (Schofield and Thompson, 2007)
50. Fhviz B E)E § B H G A g § EfT (%5 1= > 2004)

51 e BiFBRARBL § T B

52.

;\'*i—l'ﬁ Ei%*'k‘/f&]g P ] NN

53. e BEE A §lEA A R e (Weiler , Truong and Griffiths, 2004)
54, MR IR AP IR 18 & (Z 5= > 2004)

55. AHFYR A PR T IS R (%5 i= > 2004)

56. AEIFE NS EFH IR L

57. AP e RO R (His-Jui Wu and Liang, 2009)

58. B W T AR R e R B (His-Jui Wu and Liang, 2009)

59. RS T AR R aE AT P (His-Jui Wu and Liang, 2009)

FA iR

60. LB IFE L F AR (Taylor and Shanka, 2007)

6l. A€ L7 LML FTFB I e 3NER

62. 2§ L7 LA SR AE G F MR 6 i (AP 470 1989; & 7Ap 28> 1991)
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63. ¢ {7 LB EMY N (Uysal and Jurowski, 1994)

64. X ¢ L3 RAHERLERT 5 (Veblen, 2002)

65. M a kg {7 LmBir kgL (GG 47 > 1988; 24 4F 0 1992)
66. 3 ¢ L F RAERY § )T A ALS (T £ 4% > 1987)

67. AREAL G L B EREE DT 5 (Weiler, Truong and Griffiths 2004)

T K FR

68. AR L Kk £ (Crompton and McKay, 1997; Iso

Ahola, 1989; Ross, 1994; Ryav 1997)

69.

g ANk B

(Schofield and Thompson, 2007)

70.

g BRI K Gt

(Schofield and Thompson, 2007)
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Z. Bite g

(=) & A 47
BRAEE T RNGE R A LA R L LS N KT - R R B 2R A

R R 4

s

R L E R R 2
Tt BB AR S KA T E R

e
=1
Tk
o
L
=
Ti\4

. ®_F £ 2 B - 3 & 12 Cronbach's alpha & %

Bl RR- RMARE o Glicd dF .70 2 > Nunnally (1978)

X

dp it 5 & 12 Cronbach'sa 8 4 7% gt HoiE A%+ i & 0 FIR 4B 30— REARF - @ (%
Be® 070 2 r2RAS FUHE s seteiRl M 2 B G 2 Cronbach'sa & » FILH Rk

3FF 070 FAAEPEEY > mEATFHZ PRI REEF o FHEATMEKE R

ol
(]

by
e

£ 5713378 A & B P REIE o
(= )i §F A~ 17
AR A A GF s TR D R R TR 0 T T R

AR E AR R AR AR AR AT KRR LR S R R R b
E MRS NI BAF S RETr T
(2)HE 7]+ % £ K~ 7 (one-way ANOVA)

AP HRETF RR A 1E FF R EBAVTHFEAT B AT AP R ER(ES K
TARR CBE BT o )2 LT ARTHOEL R LI L EFALAL o

(2 )T & T

T th T AR * AR S4B D SRR A R AL R o
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SrREFEHG

R U e

Ao B AT Y 0 T LA A s 0 R FYR I R SR 0 BT

7%gﬁ4ﬁ,%§§ﬁﬁ$%@’ﬁfﬁ%$ﬁﬁ&§Eﬁﬁ%%3@%ﬁ9%

FoOBROA RS T FIRT HAS g ¥ R IFE SRR

R AR 2645 A A S A 0 IR F e 81%58 0 AT i B E K i
PEELG FH LSRR R FE B A T e kg 0 BT
RANFEY A AR A DR AN S - EERR 0 A R L HHE
FUpposE o 2011 & w o SRR R —g S} =3 b Bl i

b R F 2007 & B A T AR F R B 0 TIE A RS 52000 T 4

&

o

—?]zrf,;é\;‘:’a T5nE: S5 REMA 4\17,'\‘};!‘-])%'—‘51*5,1‘1‘5:’(%:@4\1&? » AT

i 80% A H FURE LB A L RRTDT B e SR B R F R
e ARG RS Sy iR FAAR L BT FHET B F
Behz B e

% 5 KBSt s4g

FRR FRR
By $4cEpE % ¥
g 58(51%) - 93(79%)
- 56(49%) = 11(9%)
=3 = 6(5%)
25 kT 15(13%) P 8(7%)
26~35 65(56%) Wag s
36~45 31(26%) FRER 18(15%)
46~55 6(5%) Facebook 20(16%)
56~65 0(0%) THRe 4(3%)
65 11t 0(0%) R 14(11%)
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R FRR
BA T g A G 52(42%)
25,000 2T 21(18%) H 15(12%)
25’0001(:40’0 25(22%) I & 37 1K (450)
40’0001(:60’0 39(34%) AT 25(26%)
60’02(1);100’ 17(15%) &1 61(62%)
100(;?:01(:20 7(6%) <4 12(12%)
o 6(5%) 8RR (50)
B AT 41(41%)
FE 3(3%) " 57(56%)
g4 16(14%) X% 3(3%)
kA 4 12(10%) B GgAH
1% 5(4%) AN T 88(73%)
¥ 38(32%) U 9(8%)
pd ¥ 14(12%) ® ZERLT 4(3%)
19 i 0(0%) Pt 4(3%)
His 29(25%) His (7 W) 15(13%)
B3 SR L3EA KRBT
T 1(1%) 48(80%)
® 7B 4(3%) 3 12(20%)
e 87(74%)
AL 23(20%)
B (5w
2(2%)
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Wk 74 5 e R A

AFE Y YR /*Jcmx\a A G B E R Iﬁﬁf’f,%;t*‘v?%ﬂﬁﬁ 74 eng < 455 - Sense,
Feel, Think, Act 2 Relate » %% — 5 tafz & A 470 HRAR & H g B8 2 p 98- R
Mo & T BT & B IE enT 35822 Cronbach's o /& » Sense T#m gro & 5 0.70 » Feel
i i@ % 0.88>Think 1 a & 0.80° Act T#m gia B & 0.92:Relate T#m giaiE s 0.74 >
# s« Cronbach'sa B3 37 0.7 & 7% Bis OB L ¥ 3 - R %

RAARL AR E S 5T R AR A A S PR 0 A R KT R
U TR TR LR -
16~ o 5 A AH

Sense (n=91)
T i@ % X - Cronbach'sa 72 P 4 'J“,f & Cronbach's a

F A8 B 4.087 0.784 0.598
B ek 4.352.-0.585 0.696
5 # 3.044  1.105 0.700 0.679
H-b 3.813 © 0.881 0.659
CEE 3B 3.589 1.088 0.609
Feel (n=90)

Tiofc £ % X Cronbach'sa 8 P #1 “,f {4 Cronbach's o
érzixrf] e 4.156 0.763 0.850
514 4.100 0.735 0.825
EHF 5 4.078 0.824 0877 0.822
B R 4.022 0.764 0.870

Think (n=90)

Tiofc % X Cronbach'so 8 B #1 “,f {4 Cronbach's o
B 4v ok 4.089 0.788 0.749
R A > 3.544 0.938 0.783
AR~ 3711 0.838 0.796 0.772
2ERFEEE 4144 0.646 0.747
Rt 3.667 0.972 0.806

27



AN EREE 0.400 0.793 0.734

Act (n=90)
Tiofc iR £ Cronbach'sa % P #1% i Cronbach's a
e 45 3 & 3922 0.810 0.928
fe 43 2 4.044 0.778 0917
FEHB 4.156 0.763 0.909
FEEY 4256 0.712 0.907
A KRR 4411 0.616 0911
iE LAY 5 4,167 0.797 0.910
A 2k B2 AR 4.144 0.712 0912
JE o B AE 4.111 0.726 0.920 0.913
/fs]'r? 2% 3978 0.719 0.907
FHE = 4222 0.632 0.906
,i!’%‘}f]#?ﬁa 4233 0.704 0.915

Relate (n=91)
T3ogc k% 2 Cronbach's o # P #1% i Cronbach's a

ek B 4.286 0.655 0.728
AL g B 3.429 1.156 0.723
. 0.735

it 4.088 . 0.798 0.604
ET?%I,@,\ 4.022 0.699 0.643

Z S ARG M A

MR e 2R PP AT A2 BRI R 9 AR - 28
F4p B > Sense &2 Relate £ Ag F4p M > ¥k i 039> %)% Sense L & S R F o X 0
Relate # % & #-#r5 3n A0 it fs 5 L~ it EApBE 23350 d sense> feel -
think » act 2 relate & & 3 4verdp B T licdgr > d R F MR B2 > VREFHEE D
VAR BRSO m Y T AR uEAR Y TG S AR i LA G

P EE AR B Al T

FE e s EATE IR 0 i b R

dooh Ak RAFE L BALAERHELE A

o
_
o
R
()
-t
o
-
ﬁ
=)
A
&
T..
-A—
e

oo HP o Act BRER R R M 2B o



% 7~ 8% (74 & 5 Pearson 48 BE A 47

Y L FE | Sense Feel Think Act Relate
RLY LB |1
Sense 0.473%** |1
Feel 0.599*** | 0.659*** |1
Think 0.643*** | 0, 759*** | (0.720*** | 1
Act 0.801*** | 0.649*** | 0.743*** | 0.796*** | 1
Relate 0.551*** | 0.392%** | (0.564*** | 0.572*** [ 0.660***
3 RRF L p<0.001
v BE% T4 2 ’l‘#\i -2 3= 41 ﬁsﬁfiﬂﬁﬁl} kil

d b oengp B A 73R
s 7 A

(p <0.05)% 7 p

W pFR

AT AN ]

THEG TR AL AR Bdod

FAPR M > i e 1w ﬁ]q;/w\‘ffr

S ST M

PAKBEOR G 06260 A7 R FY

RHAT R RETME AR 2] 02.6% mEREFL AT L p RAE Dt ER

¥ 1% 3 IR sense ~ feel ~ think ~ act £ relate $* T JE &5 ¢ 5 act ¥
* m?i% = BI(p E 5 0.78, p<0.001) » B HEME AR T R RS iR
L iR iu&ﬁff/#%‘r" P FRARE H kA Lpa VIF @)

10> 27 SBT3 35 AX DI RE - T I0LF R b2 AL A B ¥HMTE L2

B2 8%
R

(Hair et al,, 2009) = P # &#7 3 0 i fF A 47 > % %R iR © 4% 53% act eh =

4

— - g 4
EREFRE

e B FI AR M A 4T

MY

» f B ARTIERMY LR -

SR EEE kB g e BT E DR act PP HEE
x5l

o FVE B AR F
% PR kg B g Ll F F PR LR CH R L R E O R

’%ﬁiféﬁw;wwwﬂzwﬁ $H R L S

(k- B R g SERER ?F'T*‘“JQ VRS AT PG 3% 0 5 LR AR K
R ,T*JQ 5 3 & IF)0 sense 3 F1F Lo HREIF o AR LA

G it act - F A E S e o

EYER gyl
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2 8~ HSR TH T HEo HAEE LR R R

AW | Brofg

w2 | R |RxTs | Rx= wix gL E

R = i A p | EER
%’E_ F;i% /n\——"rﬁﬂfi d R FEi%

1 .805(a) .648 .626 42928 .648 30.157 5 82 .000

a TR #EC (¥ &), relate, sense, feel, act, think

2O M FHT R HIER LA R IS4

T
fieat AR e i 4 t | EFEE Ap M SR R
B z 3t Beta 4
" gy fie v "y ;A vE | VIF
1 (¥ %) -.049 375 -130 897
sense -.144 124 -123 | -1.162 249 473 -127| -076| 385 2.59
feel 031 114 029 273 785 599 030 .018| 373 2.679
think 097 153 083 634 528 643 070 042 252 3.964
act 1.018 165 778 | 6.151 000 | .801| 562 403 | 268 3.728
relate 024 .099 022 240 811 551 027 .016] 534 1.871

a RRB Y

T ACHPRIEHAYL ALV ELIT

Fla b BTHEET LA T LI IR ke TR F K o
A - B it e S LAME AT LT EFALR 4 &4 9
PER R T8k 0 TR A RN Ar R I A M2 T akF
A3 (p>0.05) 2 TR A F40 i AHZV%ﬁ“mELZ% DEAEN TS - s o
BIFPR R RS BT BT SHT R REMOL A IS L AR
RenEHx LE e mn%’w%ﬁﬁﬂﬁﬂmﬁﬂ%&’&%ﬁéﬁﬁaﬁfﬁ
Fo AR NE- LAY ERRPBRF AR K 2 ERRITL P § ¥ £
PR FREER P S RRART S R S R G A kg
TG RN ERATE R R R T L Rt BT S A KPR IR
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R BEE 25y A FRFH P FEARY R ALK F R Ry
Frinaid o
210 ~ 12tk T T SRR R DR
A L3S T 3ok L t RE(FEE)
male 48 4.2292 0.592 0.027 0.978
female 40 4.2250 0.832

EEDENET R LRARFLAR A FESS AF L E TS R R AT
AEEEE S T 2 REIA TSP RAHAE ARORE J AL DA
T BN A AL AT MR AR LRIEE 4L 1 enT i s e F gt =
FIO PR AL R R T B AL AR s ek A E P AL &R0
A m BT ik el E2F ST P208 T E%k T LR 4
Eir— B AT S RECE R PR B E S BT - REFA Y o st

R XA PR ETE P R (R NGE R R

GESCE AR N N RIS s RiR 3TE & S S

011~ A8 A © S PIEEET L2 H 55 % B A 19(ANOVA)

Lo bt # ik G i #c T 2k WA Fig

<20 9 4.222 0.667

, 20-30 53 4.226 0.697
E 0.036

31-40 25 4.280 0.737

41-50 4 4.250 0.500

<25,000 13 4.231 0.599

25,001-40,000 19 4.421 0.607

, 40,001-60,000 31 4.032 0.706
(R 1.503

60,001-100,000 16 4.438 0.629

100,001-200,000 6 4333 1211

= 200,000 5 3.800 0.447

CES 3 4333 0.577

B g4 12 4.250 0.622
2% 11 4272 0.786  0.035
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1 4 4.250 0.500
7 31 4.193 0.703
T 10 4.200 0.422
A 21 4228 0.697

A .F B S LA ¥

AR R S D AR R e R 2 (8 R
FAAALE P15 R ¢ M A RS I R R R R Bk
ERHE 0B TEME FROLR R 2L - s T bFE

HEOCRR PP HE RS (p<0.001) -

n=92 T ol L2 =
2 BT LA 3.109 1053 -9.781""
YA RN i & Bo .

XL RREL p<0.001 o
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TH PR RIE R Y FEAEY OMREH D SRE REpM R AL
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§ 5B B sellis AN

TEFER RiFL A% 2 Mef i EFfFeoial g A1 R

FHTF AR AL AR REAR o EFFIET L 0 Gt BeRT P E

R

337"‘};!“]“ horkensgic s §AFELR - TR T E'Ja R m%"%ﬂﬁﬂ ¥ 2 4 Robert
Parker & % # § FR%* #8584 H: £ RFFo P ABER T L g% LT
e ek o 4 A .E'/;_'fﬁr‘—’.é.v}\‘fgg‘_‘;’:ﬁ v K dy ik %;LLE—?X%#%T‘/F] Fp R - HF

B g

FFp) S HE T HERL  BP ArG OFFRE o FASFREAS AR

-

m b

\\\?{r

NWFEF B AT - BAE - FRIER 0 U ERE R § R R
o s EROE R L Ry o

AETER R R L PR ARG ARG N - NE T
s LR L AR FH Y PR TR SRR Y
L AR #
Fotee o o ¥

— BB B B L R BT R 0 A E BRADT§

ol
L_
v
C
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F_k
5
B
o
&
T
q

X3 EAE - EHME LRI
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