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Abstract:

The advantages of Taiwan as a base of mass production have gradually disappeared,
and have been replaced by emerging economies such as China and India. If the
economy wants to maintain its continuous growth, its business model has to be changed
from production concept to marketing concept, and firms have to build strong brands, to
increase added value of their products, and to satisfy customer needs. However, firms in
Taiwan have not successfully built strong brands in the past few decades.Firms in
Taiwan are not familiar with luxury products, and even hold negative attitude toward
luxury goods, resulting in competitive disadvantages of Taiwanese firms to build brand,
particularly in luxury industries. Hence, this study aims to explore the feasibility of
marketing marbleas luxury goodsin Taiwan, and to understand customer motivations to
purchase marble. What characteristics does marble have to be a luxury product?How do
firms conduct marketing activities to enhance added value of marble product? Drawing
on symbolic interaction theory, this study uses a sample of EMBA students in Tunghai
University, and factor analysis, rotating factors with Kaiser’s maximum variance
criterion. This study findsthat the motivations of Taiwanese customers to purchase
marble can be categorized as five values, which are self —rewarded, social, ego-taste,
brand, and functional values, all of which are consistent with Vigneron& Johnson’s
(2004) five motivations—conspicuous, unique, social, hedonic, and quality values—for
whichconsumers buy luxury goods. Therefore, firm should marketing marble as a
luxury product to increase added value. Finally, this study proposes some suggestions

for firm’s marketing and supply chain activities.
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¢ ) (ManandSociety) — 2 © & 1 #5L3 IR H PRI IT L AT GURH A H o
1~ Mead (1967)p. 2k

Mead (1967)h3 SR A A MBI 2 P g~ p AL PRBFEIFn 4 87
RoBRIADIFBELEL A EE LTI RN RY 24 g A PRy R
e REFEEAEI B A A4 he Mead (1967)4 5k A E_ L BLaOE P 2

A A LA (R4 2003)
(1) = AFa 4
M dre g 2 A TR@ERELAL S | fo T Byl s o

A ZfE@Egiand T APEYRGE SRR ATEE SN EEE T Y
EF R FEE o B F R EELA L |F3,ILL,’\':" YL R A chiRiE o A
FOLITL AR HEL e ARG RV TR R o BY B E T
PR~ 2 BEE P ARE(TFRREE > A A2 B T T a2 i o

Bdﬁyﬁﬁ%ﬁ4:ﬂ??ﬁﬁﬁ%ﬁﬁﬁwﬂ@&@{&w@%@&ﬁ%ﬁ:
AR 0 4 e AEE P T BT A B @RS PP 2T A7 Rah
W47 - Mead (1967)3n 5 » 4rk— B AP E MR- X H e 4 o FH L LA
IRFE A RS AR BT AT AR 4 o PRA R A GRE AT e
AR R - BR A - fEiAE - Mead (1967)ini < HAF A Leank iR A
T REGERAT 2D S R Rz Tr o E N E Y — g - Mead (1967)
5% AP E - 48 T 8 ehgsx (imaginative rehearsal) | o
(2) p 2RE

Mead (1967):n 5 % i BB A % & ¥ A MBE B P E P he k » 2 ¢ 2
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HA e A AR AHEG LG IR N TR AP e B
REBAY BW AR o4 Y PRRAR L 0 f ARA T hd i ke 305

A3 B B AT Y R BRIE A & e o

&
=

RAG ALY R ESERGD A A S
AR B] A G AR R O P T L A P ARAEYW BB (R
TR > 2003) - Mead (1967);a% > @ e MEf AP e § 73 4%
ool 0 S g0 AP AT B G RRE RN L ES  JF T
WA KA T T o @ Cooley (1909)# ) » %] A e HBE S ff‘u%‘ - o "4+
(looking glass) | & i 4 "fS 7 Rfap AELAL (self-conception) » v i i 7 pFie
BB AR I T R AR AR ZFREpL g AL AP

RABAFp L hF N REFLP AL p e od dhp A% (%% 7201996) -
£i9

-\

i%’fﬁﬁt”fjﬁiﬁ 5\’3?5‘?5’»?&"%%? Moo SRl A8 XA BRI 0 A 2
TAFRE IR AR o SEAE R A R 18 KB B Y] B F € i~ TR
X e

p -
BT - B T ARA PR A PEBR L AEE S RE -

2 ~ Blumer (1969) s 8k 5% & Mead (1967) % 4 122 » Blumer (1969):% 5 7 5L7 &
Wkt = BEADHRER > AtdeT™ (R4 > 2003)
(1) BELiatgips iv% ead 4

Blumer (1969)¢z £ & {3 5.7 #IWGF £ 30285 » A 3 w2 33 fp

\rq
S

3 I
FHRBL Y o G A RRAN S 4 B PRI - (R
FOREAE T i R RTRE A 2 T o Mg (2001) 3G B A HE P B

B MR HTH TR LET M o s BRI DL MR §oo

La o T b A s AR A 4 T RS AR s

|
*ih
F_L

(2) A PR HPFELNTRELIE] 7T 6
REDRBE R A PEE s Wi g prig i

£
b
¥ (2001) # 5| - Blumer (1969)4; 1 & % chA 2 » B} § & f63 & thf % o —

B2 AR AAELTF O AP PR R L& R R RO TE .
Fo b R AL e AR TR R ROAY  cEFEY S
a2 MABRZFETPF AR v B FREE - BT B
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AR RAALABE L2 BT feiEARYT
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Adikeho g2 R AAAE DAY
Hd ABEA TR Sl ka8 2 KL B ACEERDEE o FP 0 F
HAEfGeh A AT BaERY c RE D kg ko
(3) #3L3 & L7 Rerifife

AR P gAY  § BB A L R R st BBl & oty 2 (2001)
WEFRAERBFIEIFDLERFRFF > LSERRERD o FER o L AR
FREF R OLET A - S R A LA AT RSB ERE A
2 %1 - Blumer (1969)7n5 » A ¥ &vg - B RN AL HmE Y L Bl
AT o BITIALY o AR F P RIRE L B A RS- BT R GR - ©
WAEAA PPk giAE > LA PR LhIE o §AEY ARETNOLA
P r’ﬁ‘u{%—%%i’éﬁ ok ee > WP L AP G HFHOFR 0 AN TR APEL
hig HRA -
3 ~ Goffmang gk

Goffman(1969) s gl /1 3 3 4 B Bk & & W2 F > @ FAAH T g g
% (dramaturgical approach) - iz~ £ Goffman(1969)p & #r* eh 3w - & 4 i
FEERT OMAHELF ALY feﬁ%{‘ FHEE ﬁﬁﬁ%’iﬁz" B el A o
Goffman(1969) #1 kf *» chE_{7 & Aﬁ_ﬁvﬁ TR RAEFLEEFLE NE
m R den= 5 (Mg~ > 2001)

Goffman(1969):a 7 A+ € B4k 4 > TR FFAIE T aFH A % - B35

BAT P RV AP I f R 2 ) gk §RE > B FBAFER 0 G L

EPRFEMAAS > UBEED R BE LY L o Goffman(1969) el F € 3 A 47 B

AP AT Y e BFALE M E > T EF KR RE D B gk
Goffman(1969) /4 gl fr - & v #fy 8 4 (T ds & A Sr ks TR > A g R T B R
1@ Rer ki AR BRE % (RHRE 0 2003)
ZpARE

&g Solomon (2002) > p A@E AL & g A PR A FF IR A bzl =
Fedeeh 42 ) e & b & dod j(facial attractiveness) » b e 5 i
(mental aptitude) - Carl R.Rogers(1980):% 5 4 Fenis & H 3 P e ¥ Wi {5 — R
@%gﬁﬁ@iﬁé—@ﬁggmgﬂmwmmb’éﬁgég P ¥fp AR
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\\ |
S
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S
|
W
'l
“‘E\
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s

g xwt p A s A g R AR L ahgiE o AR ARY A Bk o

FEKR S FHL AR TEEAALE A o if‘uirf“fbii‘ﬂl A AEE
g ¢4 (Malhotra, 1988; Sirgy, 1980) - A & chp S\ LA R A P4 p & v 4 o
h S ARAREEPER S S fodit F 2 g o~ A - FR (LaBenne&
Greene, 1969 ) ij % H i ¥ LR o MIFN BB B P p ABLAN p AT R DE Ko
W &ﬁﬁé%%’%iﬁ%i?ﬁé&ﬁ%%%%’w%é§ﬁ@%%gﬁ
Bihp AEEAF R M*”‘ i A % § (Levy, 1959; Solomon & Douglas, 1987 )
FIPLRRY P FRE ER A ARE - K& {op & (Sirgy,1981, 1982,
1985,1992) - x5 2 BAF (A& ~GF* &~ Ldc - feis s Aok k) %7
TEERA G- R (M Rfrp A %) el B2 B F &+ M % (Belk, Bahn,
& Mayer, 1982; Hong &Zinkhan, 1995;0nkvisit & Shaw, 1987 )

TfEERA Gl ARELFOMAHAS A R A T ARER D R
FHEIAROEE LS AL E LI ERMI XA G FDETL R EH
PEARDNPB LB A BB EHFDEL o IR FANRLT P FEIARES
LIREANES AN "3 SNEVR R T A AREVE- B IS0 I AW A . i Ja
FUERPFEFFERIE - REAEFT PR EFFRTOFLEL > F DR

4 cher B (Graeff, 1997)
L Ll
%4 ¥ 48 (reference group) H4p B ¢ Afig ¥ A ¢ > AITH P SR

oAl (342 1989) o (7 A KBATY L AL EEHMAIR o Lom )

Y

PR R S B HF R GEAE APl R 5

FEYEMEBPELFRRDY S > B2 ALHG AN T 05T A e
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EY s §RIFTHEHOL LT e R PRI OL L RE

Fip g7 e AR (kg 2002) - %

R ~GAESBE & F5 kiR (#h2'g > 2002) - Foxall, Goldsmith & Brown
(2004) 325 -4 HMAOPES 7 UG R AF AT ABRAHHEL -

FARE R LR o F Y 7R AT R FEMD

PE T MR AR R P AR B PR RS
54
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T
e
beiis
“mR
Sk e
o
3¢
'

M-

DRR S RJE iR foA L R 0 B A B R E S Bt ok kA
o2 o a s 0 ST HEMEAS SR HEES 3§ (Foxall,

Goldsmith & Brown, 2004 )

?'a"—"ll'b y A fFB
TR R FORES > TR 5 R R A SR e
8 SR S G 1;f1§]%§mv— o R EL R F R R T f A

IR 1 = £

Park &Lessig(1977)% B4 4 A pi¥
Leigh & Gabel (1992)z%5 i # § L FIA & 5m 3 ] A & ERTE R 54 ¥
B odok 2L HMAR AT ARY X - ZMA RS MmN A
- PR Rk
Ay o
I ~pAERERT %

Onkvisit& Shaw (1987) =% 7 4p &1 » if & F e PR ) %28 L &

m‘\_ {'H
:';5

} - RpehE B2 S0 5 Graeff (1996) 087 § RIS i § % #5742 p 2
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Mo
¥
432 - Hawkins, Best & Coney (2004) 325 7 ﬁvi-‘ﬁ AR H AL ES
BN FH T B 2w e g AL R
2 hfep AL - RIEEREY L RER 2 Wy

H e g R TR D2 % R o

i (self-identities) P i § F § B EM DL EHGEF

7 p
Frud oo SR & A ST EMaR 22 B eni * T 3 (Escalas&Bettman,

2005) o #ELT 6 Lk :}‘ﬁ:”.’/ﬁ FHBAE ARG PERE T RAREE S

A&zt o RgeRbfei ReaEH L F > ET o 4p M #35LaE £ 44 (Leigh &
Gabel, 1992) - Baudrillard (1988) 25 " B BAL €42 > A [ i T g F 2 &
¢GRIl g o chieE g Lo BRE (i 2004) o
PELIRIAE Y F LM BRI RAANB AR FEEL o F
PHAETALE TR BRL R PRY BRI SR 7 :1\ pgmd o
”ﬁwﬂ*%’*mﬁwfr%%‘#féuﬁ FRHMELLE S THALF Y S -
AL LB REFFEUEE o blde o liﬁig%f‘f’_' F AT fo o pPEl ;N 4 T A Rk
Fafreial o @ 2 b ehBET 2 R nPRELITL Sl ARLE RIFR DGR
TR AR FHELT AT A - B @ B REEAY
¢ & 4 %1 (Leigh & Gabel, 1992)
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#_d Pearson - Spearman % ot & A Aok o * G S Bl FB 01904 T

ACRIT G IR P Y o T Y 8- 7 B RTRAFE 0 b
et Ay CEQN ARET SR R FOME TS F o kR
FEd T (e k)N EZRENFE > F LT LSS - BT R E A ST

PEFR o FlR ATl & P TR MR B KB BFF KGR
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m ¥
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$4-1 K Kok B2t A e

R? 78 Tiof HEEI KX E &)@
1#5 adw 371 101 5 1
P AF ARG AW 271 094 4 1
3 pARR 317 112 5 1
4 ¥ 296  1.10 5 1
SENEFT L 3.75 0.91 5 2
6 MhiFhx R I 402 081 5 2
7 fdEn i 402 084 5 2
8 ff A 5 381 087 5 2
Q2% timde g LA 310 0.99 5 1
10 ~ 2 7 54 3.02 112 5 1
11 g~ b2 ) 252  1.03 5 1
12 vz 48 et iy 269  1.09 5 1
13 & i 348  1.03 5 1
14 4+ % & ~ &8 271 115 5 1
15 TR ) 329 111 5 1
; o B 369 0.88 5 2
S f e 45— @ 3.33 097 5 1
18 i AR A 321 092 5 1
19 p A 340 0.96 5 1
20 7 (1)~ (0) 0.58 050 1 0
21 & & 1.83  0.75 3 1
22 5 F 235  0.76 4 1
23 Jz » 208  1.38 6 1

o8 oA SR BB HES
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Flk A7 e FF A E T3 frf FEFP Fphl 2 {rf FE
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e | 0 % | RAE% [ e | 0 % | A A% e b % | R A%
1 7.643 | 40.227| 40.227 | 7.643 | 40.227 | 40.227 | 3.675 | 19.340 | 19.340
2 2.294| 12.071| 52.298 (2.294| 12.071| 52.298 | 3.465| 18.235( 37.575
3 1.748| 9.198( 61.496|1.748| 9.198|61.496|2.676| 14.085| 51.660
4 1.387| 7.299( 68.795]1.387| 7.299]68.795]2.283| 12.015| 63.675
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6 925| 4871 79511
7 729 3.836| 83.347
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