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Investigation of Positive and Negative Reinforcement in Behavior
Modification Techniques Products Based on Emotional Feeling

R A MRRR
BEHE R

PERBE-—ODN&F—A



BEtE2pmxoREBEeECE

T ¥R KRR BARMEZIEBX

LA & h3 BATAK -5

BAEREHFTBE  HFILER -

wWXoREE &

. Z%";{ \'{f@flfi

Y AT
l

nawn:_ LR AT
)

+EREA /O & / A /7 g



k-

1T R B A R P NSRAT R VB 5T » SR BRI IR AT - W RBE
A APIRAETESIRBAVER) o tAI T ETERN T M TR R T IEE R

TEIER Bt REERETARSNBERT - BRIMIEAILRERN
BITRMNEREAR » Bl 3 ASXOMA DR REER B ERES - L K
FREPE R EERHIERIR B EMRT BB RESIENEIRRERTAR
MIZTHORE % - AR Bl T B it 257 L RBA » T RRERN T ASFREE
BT » GRER  ERREMPRERSTRSRIISER TR
SEREMNEN A T RBR - BINERBRELRETATR  ARBERBSE
BREEAREANTASHE - BERBHEITASENEEANSHESALE &
FEMPRI RS AER BT E AR - SUBRTMERBRXARIBHE - &
MEE T REREFRE N BIRBEMTTRSRES SR DA mRE RE
NEHAEBESHHEREENRRBA AMEET SR - B R LUERE
RBOBNTIRETRGT  IERERE T AR - LHTERAMRRERES
TR AN 2 VAR R 55 - (213 mAE S LUE MR RAYTS 30 - st A (P
AT RS ©

‘mi}

i

puy

BSRT: 1T/RO RN ~ B4~ EmRET ~ TASH



Abstract

Behavioral Modification is a professional technique of changing human behavior.

It could be very help for livelihood if we applied this technique in design.

Thus, this study aims to figure out the most influential factor to user behavior of
the products those which possess positive and negative reinforcement of behavioral

modification.

The study process is, first, collecting sample products which can change one’s
behavior. Second, inviting three experts to ‘classify the samples into two groups,
which are “positive reinforcement” and ”“negative reinforcement”, then extract the
emotion factors form the positive and negative reinforcement products by KJ method,
and finally extract several products as typical samples in the study questionnaire. We
did a survey among 257 students from creative and industrial academy to find out

their behavioral intention and emotion toward the typical sample products.

The results showing that, among positive reinforcement products, “the feeling
of pleasure” is the most influential emotion factor to behavioral intention, otherwise,
“the feeling of guilty” is the most influential emotion factor among negative
reinforcement.

Thus, the influence of behavior of positive reinforcement is more affective then
knowing and using. On the other hand, the using is more affective. In the gender part,
male can feel more negative emotions than female, and be affected in behavior. In

the age part, the affection of negative reinforcement is lowing when one’s aging.

Finally, different education backgrounds could bring different cognition in
products and be affected in behavior. In Suggest, designer’s can use positive
reinforcement in their designs in order to bring the best behavioral modification. And
hoping this study could bring up more related studies of behavioral modification, and

changing human behavior with positive products.

Key words: behavior modification, emotion, product design, behavioral intention.
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