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ABSTRACT

The selling and marketing of contact lenses cannot be as direct as general
consumer products due to medical regulatory requirements. Additionally, in the past,
due to manufacturing process restrictions and technical barrier, the contact lenses
industry was dominated mostly by European or American multinational companies.
However, in recent years, as manufacturing and production technology, more and
more local companies have entered into this industry, such as biotech companies and
even electronics companies, attracted by the high margin, make huge investments in
this industry. Consequently, competition is fierce in this industry. Therefore, customer
loyalty to brand is particularly important in this industry.

By summarizing the thesis and relevant studies in the past, this research takes
brand love, trust, dependency and switching costs as impact factors, and affective
commitment and calculative commitment as mediators, to determine how these
factors relate to brand loyalty of the major disposable contact lens brands’ target
customers.

335 questionnaires are collected and the regression results show that brand love
and trust have positive effect on affective commitment whilst dependence and
switching costs have significant positive effect on calculative commitment. Affective
commitment and calculative commitment have positive effect on customer loyalty.

Based on the findings of this study, the recommendations are provided.

Keywords: Brand love, Trust, Dependence, Switching cost, Affective

commitment, Calculative commitment, Customer loyalty.
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1950 42> ¢ § 2 P BB RHE EEAFFAT IR G2 > HE S LB

At A TR B ek i 0 Rousseau, Sitkin, Burt, and Camerer(1998)4 ! i3 i= &_4
eh- ATk TS NeniF i o A4 RER LA EHS €3 15 g o
Fla A2 W EF e G &Pk £ A k- 3AGF 5 F 345 0 Thomas
(1996)in% & FM g ¢ » £ M e M HIT MM 53 22428 b
FIE m bbb b P B3 hz R FE AR Ft TRA S g YIS
ZBAIFE R ¢ RA TR F 2 R J#tkfﬁ“«"’ﬂ#ﬁ]ﬁ b wEEZE M
BB AN RFLFL AL T AR L EFE AL T S pR Y
FEAa A TR FEIA L F A W 2 3 2 (Sitkin and Roth, 1993) -
Anderson and Weitz(1992)% Mz 42 B di- BB &L TE- 2V - 2 &
ernfade A k- FIE AT Z o Flt o Morgan and Hunt(1994)#% 41 T 2 iz |
- fE4 2 5 P B2 & E (integrity)sz ¥ (reliability) sies=x] o ¥ 5 & 435 ) M
JE R F GO SRR € BEE S AT T 2 R e
“r(Dwyeretal., 1987) « & =t 233 T x| L4 & (T4 % & X AN
% ¢ i iR 7 % 4 R(Garbarino and Johnson, 1999) 2.% % % B 2 € 5 -
= & % (Dwyer et al.,1987) 3.4+ & T4+ % & 4 & #f 2 & B (Moorman et al., 1993) 4.
HE PR %7 A4 2 b & K$E 2 L (Smith and Barchlay, 1997) - & T2 iz | &
Fa v by ARTAL-BARAL > TREHFIHRDLEL
(benevolence)¥r 2.7xF 4,3 F (credibility/honesty) =% i (Kumar et al., 1995) - &g
BT 4R & A B SR e B $HE B s 1 (welfare) £_a > - Doney and
Cannon(1997) i (744 § 2 2+ ¢ S IZF ApRBE < /I%ﬁ W TRE, ¢ 7-BE8 %% —
#4274k (Credibility) ;T2 &, g g iv2 - 3 2T - 3 24ETIE e

AR XL EREFENSE o TTRR ) R HE TH ALY FHEP S
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CEITRAZ P cMERERF ORI AA RPN ERG ERR
EECHELBiTH & 2 BRF o LA i 4E (Kumar et al., 1995 ; Roberts et
al., 2003) -

%i%i’ﬁiﬁzﬁ*ﬁtipfﬁﬁgﬁﬁﬁibé: AR BT
FRERER G- AP BILELL AL ATNLA N FENH R EFESRRE
e R R - CHEFMETR LR ALY e R ERNT Y -
T e 22K oM A4 LR 0 & E T = (Ring and Van de Ven,

1992) « @ KER %G S EE- 2 HT - 32 @ THELEEIE L) H A

TRELRL Y - 2 A kenh % F 5 1 iE(Rousseau et al., 1998) > @ Lewis

and Weigert(1985)in 5 2 =7 & 5 gt éhi T o1 ¥ dinwi T b o
FH-2Z R ERREd BEEG L E D2 0t BT A FlE A £ F
Fekd TR KA R EAR R 2§ Moo Williamson(1991):n5 Trig & (v £

4~

FRALGE PRERIEALT A AR E L A MREEKF R F
PG U B3 7 AR REE S S SRR L B At T a3
Hz - 2 RgRR I FHEM AL -3 TR NEFAIRFE
2 3 A % o Mcallister(1995) Rz 3 &3 =% ¥ TR &t £ X 5 - B
MR 2E NI G o BRI R LR ER 0 F 2R IR 2RI

Brg#isda- 3 2 LEREZ SR FpF

Pl
A
]
i
-
IRy
“

Bz @i 4275 % o Jones and George(1998)in s # hE_mag Al etz = o H ¢
Be G HRB ARG 0 2 (5 NR TR e S SRR R K

Moorman etal.(1992) { i&- #HH N H 52 > s R EAAF EEmix2™ o

HeEivH e i F e m® 3 22 LA - Berry(2000)R3n 5 7 i b k740 ¢

FAFER T o F EF2 1 TR TR EAHRM AL G
BRI RSLETRTERERE IR E R E Nl - B R EEET LD
T2 BEL Z FHEIHERFLFRBAGER By vt RS b (v e
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Pulf a3 il 2L A3 E5 - 22 8RB EITHED MR

it » £ @ J1E % ¥ 4 (Chaudhuri and Holbrook, 2001) - § & %5 § % % #2
BEEITEIRE F 40 F gﬁ?%‘iﬂz}lﬂ ,K/%j éj\éﬁ%??},f—gffﬁ{
A B & TR A_E 2 B 42 2 (Morgan and Hunt, 1994) -

%

SR GRRFIRPM MR AHE E-0HF 2 R RAS R Ra T
TR TR ERBLTERNE ST S E 2 MR E o

£ Hp & 175 2. £ & F]Z (Williamson, 1991) -

AL O SR AR S i L R

+ % >R 2. %4F o Doney and Cannon(1997) & & 5 2 i 2 $ AE L ¥ A 57 B f#

IR g Jhd ARt & AR Mg 7 R - Haand
Perks(2005) % & &4 & = 5 AL 5 S0 ki 3 R S kd A B frdy weh g oo
Singh and Sirdeshmukh(2000):% & &5 2 = T AR E AP R & BpEY (5 (7 5 B e
BT (e T RIS ES M GAE S Y R aui % - Chaudhuri and

Holbrook(2001)7# 3 35 » & G E R4 AR ZRER SR P > ¥ 2 L 2359

e Aot icihad R 8% 287 o
Keller(2008)4; ! & 4+ g 0 i » 2 WR ARG hE #hip iz - B &

(iEa
(quality) ~ @t * 4 (durability)¥z ¥ F_sn(reliability) » F1 5 5% & = £ A8 2 LR 2 FR

b

=

b
G

FRITEL AR E A SR EAMEHTEY - ERE T

IR AL F)E 0 G Rt B AR R 2 R enk 9 B 1% o Sichtmann(2007)4, £ i =
FREENE L5 A PBE Gl E G HIRG foATE N A S E R § £

H s g E T AT ch e M - Delgado-Ballester and Munuera-Alemn(2001):2 %

et
ilé;
ol
iy
=
/i“.d
(m\ﬁr

. 1 (intentionality) fo# Fi% (reliability)® 58 & % #Tg = o & v
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BFEEDBA AT D 2R SR el AR AR Rho St 5
2R ERBERESW AT S g ALY B 2SR FRG AL R
Mo fe R AR AR R F A ARk W e (LT @ REE e ET T

A A KL R A T 2ERFAT NGRS RARHE S & 2

sy
i

i)
3

=
o
)
=
=
™%
%

FRAKHER % 7 i PO E ST A B
i IE e S B f BRI ok (technical nature) o B 1 F S TR S T
REE G Remiiars WREEpG ST ELH L kg Tk A ET A
fe

Pro g ene Ry BEEZAAFFRIL O ER ©

FLYF ARG ELFEARFLR G AF L 22 B F
(Wetzels et al., 1998 ; Morgan and Hunt, 1994) - Doney and Cannon(1997):% 5 Bf %
HRERPFORELHNMH LA A AT E e L e BB ERL SRR 2
L e R oo

BT F A4 g BB gt g P g SN REE ST R Y gAY o
g adek P HERFPEF ARG REFLHAY P52 gD
+# pt B % (Hallen, Johanson, and Seyed-Mohamed, 1991 ; Granovetter, 1985) -
Spekman(1988)4p 1 17 = f M ik % AT A (NE & o0 T 2 OR-TT I AR S IERE R 2
EN R ETHERRAA-FZ ETPEFNATELET ARG Eeh £ 2 L
BRI L REIM G LY 9y - 3 kY E{F g(Hrebiniak, 1974) o e B 2k
He AF R R g iEe- 2 EREBEAS T 0L (54 - Morgan and
Hunt(1994);- * Achrol(1991)¢74 8L » dp &1 = £ 4T M T AGEaNE & 517 -
MiEdEy e s fApR g ARSI 3 TR LM ARG
(Moorman et al.,1992) - 753 (2004) &= 4pi8 A X7 7 ¢ > BIREME =

ETIEN

‘\1\

FEALKFL o B P LB I TR SN ERREF LG
w P B el %2 (Geyskens et al., 1996 ; Andaleeb, 1996 ; Morgan and Hunt, 1994 ;
Ganesan, 1994 ; Anderson, Lodish, and Weitz, 1987 ; Moorman et al., 1992 ; Croshy,
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Evans, and Cowles, 1990 ; Andaleeb, 1991) - Winsted and Patterson(1998) 2 Sharma
and Patterson(1999)cr#= 7 ¢ = IR T BRI UM G RKFEEF EE AR L A ¥
fiLehdE BoRT @RS RO Y o2 FRETE LI KEL 43 PR
% (Hadjikhani and Thilenius, 2005) - ‘e %K zE4p B < /gkc’ S FREEE DB
B R Ak v E (Wong, Ngo, and Wong, 2002 ; Watson and Papamarcos, 2002 ;

Aryee, Budhwar, and Chen, 2002) - & & s 7s $TAF £ hb T 74 > 75 B H R
BEHM GREE G e B8 (Huang, 1998) - Shemwell, Cronin, and Bullard(1994)
P RayRisE 7 SO LRI S E R ER % FH R ORES §

4% % - Delgado-Ballester and Munuera-Alemn(2001) % &4 & 2% %= 7 ° # IBE &
o ERARE 0 AR L ks §4%F o Park and Kim(2003)4% 1§ AF £ i3
[E3 f#f@;—ﬁﬁ Bé? ’ @?% \':\.L;‘;‘ % l"}'@;r@ AL i & s f? mﬁﬁ? 1\’ LA ?’J""@ﬁé’ é’)_i T f EJ

Ko b Y O ERRARE o BT B G ml\ﬁ;ﬁ*ug AXEB 0 TN —“‘F{Ii}u

.
¢

k'l

B!
)
=
«@ .
éuhn
’ﬂhﬁ
;-A

i 2% (Morgan and Hunt, 1994) - + ﬁ* LE R EHSEM G T

LRASH PP R EIGERE AR o Bl 0 A AT TR HA e T

H4: w2 qig Ak e 2 B8
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(- )&
AR AR B s SR E B A AL

o A ERIRT & ¥ (Moorman et al., 1993) o ik EE ¢ fh b (A7 5 ¢ 2

Fo P E LR hp e 8 Y - 2 R3FM k(Frazier, 1983) c # T 2 0 § &

SO REENFELIHRF NI -2 T S AR P g

WY - S aE 2 2 G A ehRE (ke A5 T & #F (Andaleeb, 1996) - j¢_F i % 4F 12
R AR 0§ BB IR BB S TR R § M g bR

R Y L& h& % (7 5 (Pleffer and Salancik, 1978) » 7* 4 s B2 T i

Rt

i p Lot BenT R o g g 2 k2 TR # 5 2 o ik #f (dependence) ¥

2 >

)3}
R ER

Y
=
X

Rip U RN RREE R R R R UF R TR Y BT R

I
ﬂ%ﬁﬂﬁﬁ@@ﬁ@&@ﬁaﬁﬁ—ﬁﬁ%ufﬁﬁA%ﬁﬁiﬁ%mwﬁg

i

*'*-‘)—

P 2 TR FIN O RRFTIREFREG B AR G 8 e RF R R

v PRS2 A - AR LR 0 F R
Bt R AR AR R AR e B o P TRl e R R 2

iFende i o TR A M E 2 B

= #f (interdependence) - Keith,

Jackson, and Croshy(1990) " s difplr 2 F 2 » T R F T p ¥ R - 2 p§ £

E@omp3 V-2V R EEa o BERILH 2L - IR A4 kif o @

RIS ARAR L & (FH ik e £ & TR 042 R (Buchanan, 1992) o i 2 FT §
B kg PR M T ehE & )5 (Ganesan, 1994 ; Smith and

Barchlay, 1997) -

i

55

B3
=

FetEY o BT TR L ERRSREL LIRS A &
fenfe s 3 1A b2 A8 Rsdi0 £ ¢ Pfeffer and Salancik(1978)#% 411 =
BPRBPUF R YTRMEELZ TR FEPERA -

1 Fmb4Es LEMET Ra- 2 it & TP L REARRF Lo

2. TR D EEP TR AT R IR FARTOR L TP ER
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hik o B AR £ 4 P R

@ Frazier and Summers(1984)7= 3% 11 B~ enikif B % T 7 AR B
FHEIF2 AR > T TR SR B B gk el o A
&IPS ¥ 2T AR o ey @ﬁ%ﬁpﬁﬁk"ﬁﬁﬁﬂy—%iﬁﬁﬁ

Bon B ARRT J T A BRE K2 AN L FROE &

B~ TR 2R
R FRA AR SRR

LFRERE SR BT RS B2 E R FP

NS
=)
S
fuv»
i
(i
|

|

TR B B REAERTHEFRSE o
2QEFRE T AR AT R LAAERT 2T RS ARl B A e R
TR RIE TR 0 BIET RO R L o RN INE R 2 kI AP RS .

S hEY AR EMEL R FY TR L RIHSHER F DT

F_*

g GRS FEFTRY o dlad 2 gRE - mFTREY RAEAES
Rl BGER 4 F R nmif e Ry G488 ¢

$EEA LG F R E T Bk LR A iR Rk g
B enikdf &R > R RN SRR Tt B 1 (Frazier and Summers, 1984)
Foz g AR TR G TR T A i SRR T e
(= )RR 23+ B Al RE

PR ARG AT 0 SR B e W AR T kRl B8 A
oo F YR heniadF AT f o o 8 (Geyskens et al., 1996) 0 #3200 F AR
Tinavp L ARG R P R EA ¢ AR lens o TAEE § o p e

BB R PR RIE > P T R R D ey A g S o Ft o R

.

Xl"i-_

T T SR BT S R R RO 3 kB

bl

¥

FE ROt o B 2 R 8 i e &7 AT L 2 5 > Geyskens and
Steenkamp(1995):% = g B 2 g T » B L B RF It B A KE - A B2 TR
7 IRk UE B @iﬁ,;;—‘ﬁ A% ¢ A 4 3B ALK (Wetzels et al., 1998 ; Geyskens et al.,
1996) - Lusch and Brown(1996) 7 4p #1 % f > chizdg A2 & g1 % > RI§ = S 7
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SEE LR E R ARE A T S AR LR
AR o FP o AT Y HS BldeT

HS: g3 B AlKEF 2w 2 258 -
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B g AR
(- ) #3e = &
Jones, Motherbaugh, and Beatty(2000) &_s ## 4% = & 5 — &4 w0 247 %

PRATHE LR 9 AR R ey T AL R R A& - M4 - Maute and
Forrester(1993) 7= #& 1 AR % A #6 PEE H % PP 3 B ERE > M B ERET S {
BERFFAL MR PN CEE S 5 e A g A F e
SRR FER R L EF a2 o B S A RIS A ERO IR 2
A A CEIEFLE RS A S EX7E Y 2 A frd 2 A(set-up costs) % it
o Aok & 2 A S {3 A B F ) 2 A ¥ (Zauberman, 2003 ; Ranaweera and
Prabhu, 2003 ; Jones, Mothersbaugh, and Beatty, 2002) - Burnham, Frels, and
Mahajan(2003) f| - 4 & A R AL S = X 3F T PAFREE S A S AR R S A2 B
GEES A B BRI A? ZEBEL A AR JFEA DK AR E S
Ao FEY DR TEREAA G G S AR faF N ko B ABES AR S 55
WM adet A AE BARGESL DA
(= )i $ = A B A K

B AR S B KGR E & B2 88 F] 4 (Morgan and Hunt, 1994) »

Keaveney(1995) te € & & #7234 S dk & & § 12 ofp T @RI chik i
HispMAm g~ #REHS A ¢ 1w PR LT 5L (Ranaweera and Prabhu,
2003 ; Lam et al., 2004 ; Bansal and Taylor, 1999 ; Lee et al., 2001) - Bendapudi and
Berry(1997) e A ~ ) f B 2P A @ 78 A7  BEE Fla L 4AL € ~ A v
AP @ m R R BRI OB o P R ARG T E § e
T MR RIRIrE ui'——‘*‘ e g 12 & A & o (Gilliland and Bello, 2002) - Andreassen
and Lindestad(1998)4p ' AR £ 7 EH > 23 52 7 S BB o PR L g
mﬁk‘éq}#ﬁn‘“‘ L2SLNENUN 2k ¢ A ER mﬁ&if Ul T ES B RL LR

FHBREAS > P VREFRZERFPOSTILG WP dd > T g g 404
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K - Colgate and Lang(2001)4p 1 #3% = & &g

ﬂ“'}

RAL=ZMEayga-nBL
L RS EES AT R G AME AR F RRF A B RF LT
BRERALSIRBL A S %R B FFRT 3 75 - Leeand
Cunningham(2001);a 5 3 & & 2% 2 2 B %5 M AFE € F1 b 2 i 2 4
AT A FHR A DEBR - RASAEEARD B DR ER A B T e

BT R LR LR DS A TR D B DR R RS R ARG
% Wetzels et al.(1998) srpR A% (7 4 B (247 3 ¢ > AR E € FIRHF G e B
B fa BB i S A A A4 RE B KE . TP AT R HE R
T

<
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IR JR —h gL B

AF AR P LY R *#_ Sl BT R T EE AR 2 .

FIAF LY R ERD A s BRI R BRI TR L

ROOONIEfR F AR ERRRP L B B 40T 0 B

Bt BT R A AH  HEHE G ST RHF I F AR
ARFEFHAUREFHELLBROPE (HL2 H2) 5 H = > Fd s § 2

S E R KRGS (H3 2 HA) 2 4F b 2 S A

Kz B (HS5 2 H6) -

AT P DA & TR ARGEE S A RGERE e SRR G2 A
TR AR E ke (R 4) -

TR

H3

H4
FREEE

OFEEEE S ]
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T LR PR AT R endh SRR AR Y R g E R 4
B aipFEAFR A REEIEAKERELL AR Z PSS e R e N
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o
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B>
}\-
beics
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.
v
(w
g
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YIS
>\_
At
o+
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™

4o PP

HL BRI REHEELHERT Lo 2 B
H2 3B AR ELF AL » 2 B3 -
H3: &4 € B R Ak ) 2o 2 BF -
HA: S i g ARG 2o 2 B3
H5: iz df 13- 3 A1k &ow

H6: # 3 = A ¥ %‘J-_;Eﬁgll,”,én,ﬁ n W’—L‘EE-%E :
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CEE I L Y] o

AR SN FFAF IR FARM PR B E A%

LEL kR AFT T D

REE e IR EFNAZGE L BFA G BT BRI E T

HEAPN F AT (- ) AT e

(£ - ) REEiFI K

R S P EA LK T KR
FRER BLPHEHFLEMORS TR - Carroll and
Ahuvia(2006)
FMRE R HEEE AT AE LR Ry X AR 5% % &7 Anderson and
WEVRGEE R (T 2 mbe o W I AR R 5 0 Weitz(1992)
g RN AP R E S e
%97 Ir- 2 ORF &R HIETE~RES hpika  Frazier(1983)
REEY -2 (g e e
@i h R F RERET R SRR > ##  Maute and
RBEAR LR FEERP T R 3+ Forrester(1993)
A AITH

R AL s R R -

ﬁ‘-ﬁm} fk;}' IJE‘;E,\an\}iﬁ R LS fy 1%%; ER e R ]
R L;{; - AR E AR R Sy - 2
- A @ e

Rhoades et al.(2001)
Fullerton(2003)

83 f":‘:}ﬁ 81 B M (instrument)&edae > FEE £ 4D
R WG EFT AR R flENE T R
FARES A A RIS FAED DM R ARR o

e 5

Kumar et al.(1994)

BT BRI P A 5 IRIENE R A R - 850
BPR O FERFRE 0 MR LM BB EIE A
B

Jones and Sasser(1995)
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o8 BPBEReRHENR

(=) FEX3

ipiiw%#éiz%%a’@W{mW%ﬁ;’®£Mﬁ1£$@y

@

FROQEFHFLNEFEERS RSP ER S E S RIS A

—_—

FRARF VR AKGEEARELFRZFEN AT (L2) 17 - LA

v

3 s (Likert) = 8- ¢ & R £ RIK HE L S RARREA AL W G

[l
W

A2EIARR AR R FEIFL -CALL - FTERFLI -CFL ETRIL A

BALAZTA

(2=2) L REIFIFZ KR

yRuk g 3 97 ] TR kR
EmER 1. AHEREVRESHOEE L H B T aEZp&  Carroll and Ahuvia
e o (2006)
2. AFETHREVURBETWMEAF L il 4 o Bergkvist and
3. AETEBREARES] o Bech-Larsen(2010)
4. /‘?Lﬁlﬁif.sd@‘iq/ﬁ B e
MEE 1. SREVYRESHIE B0 Roberts et al.(2003)
2. TBEARL S LE TG D Chiou, Droge, and
3. wREVRESMI TG Hanvanich(2002)
i i . ZBREVPRGEEME G 2 N4 EP 27 A3k Fournier(1994)
R o Thorbjernsen,
LR GBEVRAESMC SRS A NE BV R Supphellen,
3. ® LB S erEAp ﬁ-;g;\ Ty R o Nysveen, and Eqgil
(2002)
Breivik, Einar, and
Thorbjgrnsen(2008)
A x| FARBEHEEL SRRV RE G ERKELF D3 Dickand Basu
FETR Y o (1994)
2. FARERA L EWEVRE A RE G I3F F o Burnhamet al.
PR WAL (2003)

3. H AL G R R R B AR T S off
WA R SRS
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4, H3AaZ, gHALEBVURES M DI AEF Do
FRA 1. #HAaF > EBEVRESYF FHRILAE - Garbarino and
RE 2. N2 EAreBREVRE ST Bf?r;mf’aé T o Johnson(1999)
3. AHSLEAURBEMT AFBRE Roberts et al.(2003)
4 AEEREVRESS T %A Sk
PFEA L rEFerEREYRESNI- BEL Kumar et al.(1995)
RE 2. AFEHFer LEURELTMILE o
3. F R EBEVRBESM AL At E L
g e
REE 1. 2 ¢ ey B EVRESY Yoo and Donthu

LHR 2 WERHMTEURLE SBESWO LAY E8 . (2001)
i\gi}’i@hﬁ”%&x% BrEAPR A S o

(=) FFRRFEFIEwT
AR 2P AR R ARG P B AR EREL e R SRR S
BT LA HE o Tl AT T AR AR S I BB RS
7 N REFAAMNET AT R -
AE LB A 2015 # 3% 553 2015 & 37 1250 2N &
1% google & LBt E > FREEE w2185 o M AR E w150 i» >

w2 3B L *}3 s fe % 100%
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JIP S 2 S o AT A T AP RET AT R LR A ¢ TR Y
RoArd 2200 B85 s RKTARR DR Bt e r 05 Ko TR HE

A BB A R R ik Ak AR o

(=) GRAY
BRTLREST RN HRAFT S BRI TE N s LT
FoooREERLE G RIEFLGARREL RGP RATT LS R
Bl % X PIRFARE R FFAT SR AP i o BEARIT - R &
P EPEEET o Rl A BT (- REG AT AFE T Y FF § 7 £ (Factor
Loading) ~ i & i3 & (Composite Reliability, CR )+ Cronbach's « & % #c > &k 7 f%
BLAALR 2 BT AT B ok foft & ddg R 0 1245 Hair, Anderson, Blake, and
Tatham(1998):iE 22 F12 f i £ E R <3 0.5 £ &> A Fornell and Larcker(1981)
2% CR @& 71 0.6 2 F > gt ¢t Cronbach's o % B 0.7 2+ 4 & 5 p 38—

CEE FEN

(=) »%RE & ¥
PR TR 2 EREE dp RSt 2RI 1 L RS A 59 RN E ATARRI R S

A2 ARR > R Pk A BenR & R P B E e

A

o
Wi
<l
D
=
|l
i
N
e

HRHREPN PR L AR PR FEFT alpa TR R
(average variance extracted, AVE):& {7 Jc aa»c /B & % B[ 2T B i 752 R 4 {7 e %k
(Fornell and Larcker, 1981 ; Bagozzi and Yi, 1988):£ 2% # AVE & & &+ 0.5 2+ %

(E0
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(=) B4~ 47

ARREhEcs - HREMGERCOAEIXFAIE B PR BkE I
T - 2B A2t Pearson ff £ 4p M R (T L AT 7 KR chjp B AR
Bo T SHEA I FILTE T LR o kic 2 pRh g 5 & 8kt
TAPRE B BRI AT T A fApM o % HApB il > 0.30 pF > & ALK
BAph ; F GBcE 4300305 060 2 F &1 ¢ BApM 5 A G¥cEE 4> 0.60 T
0902 FF » R B AEAPH  RFE 1> A7 24p8 o - 50 5 > 4pB %

Bep 4 080§ % At MBI A7 B ETAG L B B Eampd
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¥

T R

FeAGh ) LR Jee% 3 e R AR M el o
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Al R R w IR R 7 F LA 1T B A o) sk
%z = Excel FAL4L ¥ s * SPSS18 izt A 45 # 4 &2 AMOS1S8 #c 88 i+ H-3) fie i
B Es AT FERAFNLIE o $i- BLRFRAZARTHEEES 7 10
AP EEADE S SR S REFEF A EFRBELTFZ AT EAP
TRRR R RS- RGN B SR LR ETRARMIELS T B H
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A2 irw i E e ik ABLBE L 5 335 o H P g e L 157 ek
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53.1% o AT T R R TR A AL Bl GlEE RS AR SEA B § F e
LB o
(o) Ew

R A TR K S ALE T B 40 kb enie v F g g A
Bod B A 19.1% o d PR E B 920 FEm B S RELER
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A fie Kz FLEFFE 2N e
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Teehh® 5 Rk A& RPN RTRRRPERF SORE > A RF KT AR FFE O

BRI R 0 R &R R o Ak
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