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The Impact of Board Attributes on the Brand Value

Tutor : Dr. Chur-Ju Liu
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Student IL : G0143015
Abstract

With the changes in international economic envirentnn recent years, the
rise of emerging countries and price competitioaias Southeast Asian countries,
our main economy has gone. Given the fact, if wetw@break this dilemma and
survive in the challenges of globalization, we hvénd ways in enhancing added
value and keep sustainable brand development. fBatlhmanagement is not easy,
which requires a lot of investment and managenesuurces this is simply covered
by grassroots, it needs the support and participati senior levels to get the final
decision. The Board is the highest level in anmmige, so this study investigated
how the properties of the Board affected the braalde of an enterprise. In this
study, ordinary least squares (OLS) was used ttoexfhe association between
board of directors of listed companies in Taiwad brand value between
2009-2013. The empirical results showed a posithjgact between the education
level of board directors and brand value, i.e.ligher the education level is, the
open their minds are, and consequently allows gtadrility in analyzing and
organizing, which is conducive to the establishn@riirand image and increase
brand value in a competitive market. Secondlystiuely also showed a positive
impact if the Board directors have foreign educabackground, i.e. the more the
proportion of foreign education takes, the richeiit international cultural
experience have, which helps to build brand awa®methe challenges of
globalization of business, and thus increase thepamy's brand value. Therefore,
the board of directors matter when a company dddidduild a brand; while as the
directors themselves, they should continue to im@@Nd expand the self-horizons
and improve business performance and brand value.

Keywords: Board Attributes , Brand Value
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+ B¢SIZE;; + f,BOD;; + BgDEBT;; + oCEO;: + €t
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4 33 HAEH LA

A ¥ 7§ 2009 2010 2011 2012 2013 # ~ # £ 7 4
KR ¥ 01 6 6 6 6 6 30 0.79%
§ 1% 02 17 17 17 17 17 85 2.23%
PRI E 03 16 16 16 16 16 80 2.10%
¥ 04 29 29 29 29 29 145 3.80%
T 05 46 46 46 46 46 230 6.03%
TETH 06 10 10 10 10 10 50 1.31%
I Z 08 3 3 3 3 3 15 0.39%
B ¥ 09 4 4 4 4 4 20 0.52%
WA E 100 31 31 31 31 31 155 4.06%
1 ¥ 11 7 7 7 7 7 35 0.92%
R A 3 12 4 4 4 4 4 20 0.52%
-1 21 24 24 24 24 24 120 3.15%
4 F R 22 37 37 37 37 37 185 4.85%
L ¥ 24 97 97 97 97 97 485 12.71%

TrmarBuw ¥ 25 73 73 73 73 73 365 9.57%
kqE 26 64 64 64 64 64 320 8.39%
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T RERE 28 139 139 139 139 139 695 18.22%
TR 290 3 31 31 31 31 155 4.06%
TR ¥ 30 21 21 21 21 21 105 2.75%
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&3 763 763 763 763 7633815  100.00%
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500000 #7743 Aa gENFEE A FEAFE L T 20.27%¢ -

birdl%ec 5 > A £47 % (INDUSTY) 5 & 5t % #ic» T #5#c 5 0.6931- 5
4 @ % 1.0000~ 5| & % 0.0000; 2 & LH(SIZE)T so#c i 151671 & & & %
21.4179 | & 5 10.7043 4 7 2 @ L4 HH 5 15.17; £ % ¢ L1 (BOD)
T304 #e i 6.8647~ B4 & 4 20.0000~ -] & 5 3.00000 w4 pEH

FEETHAEE 65 T A L% fft H(DEBT)E i s 0.6026 &+ & 3
51.4517~ #.-] & % 0.0001: &4 7 & @ LR FRAE = 0.60; CEO#F %t

(CEO)T i5#c 5 44514 &+ (& % 66.28 & & 5 0.0000 iz % 7+ + 384 ch g
¥ H CEOT 30459 5 4.45% H ¥ — &t & £ &3 % CEO# %1 & F i 66.28%

EHT A MmE LA RALYRBALR o

4



# 4-1 &t i3t £ (N=3815)

~4 22

k- s =

gt Tk HEL K] E e ERLE S i g Bt B
BV 12.3574 70.1942 -89.3576 2.0818 4.6638 9.2712 2130.0470
LEV 16.9381 1.4711 9.1429 16.000016.8889 18.0000 22.5000
F_EDU 0.2973  0.2341  0.0000 0.1429 0.2857 0.4286 000.0
DUAL 0.3512 0.4774  0.0000 0.0000  0.0000 1.0000 aonoo
CDG 0.2927 0.2762 . 0.0000 0.0000  0.2222  0.4286 0.000
INDUSTRY  0.6931 = 0.4613  0.0000 0.0000  1.0000 1.00001.0000
SIZE 151671 1.4186 10.7043 14.2297 14.9200 15.9259 21.4179
BOD 6.8647 1.9322  3.0000 5.0000 7.0000  7.0000 20.00
DEBT 0.6026 = 2.3994 = 0.0001 0.2274 0.3517 0.4819 4HT4
CEO 44514  7.6276  0.0000 0.2150 1.6900 = 5.6050 66.28
BV : (% 1 ARG FILE b & 15 X 55 R B Fx &40 9 5k 26 F)/H A 2.5 4 5
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DUAL : TF¥FEHLEZCEO: 1> 52 5 0;

CDG: A g B E R B

INDUSTRY : BRESETIAEL L BAREAEL0
SIZE Ln(F 2 3.3F)

BOD : ERTF €A

DEBT : E R GERRT Ax100%:;
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¥ A4ziE 0.5 57 i&fiﬁi%%‘ﬁiﬁ“ EMPEHFTHREFALIPE A
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% 4-2 jp b % e 4 (N=3815}

= BV LEV F_EDU DUAL CDG INDUSTRY  SIZE BOD DEBT CEO

BV 1.0000 0.0553*** -0.0099  -0.0170-0.1525***  0.0652*** -0.1267*** 0.0149 0.0145 0.0602***
LEV 0.0409** 1.0000 0.5932*** -0.0725*** 0.1424***  0.2502*** 0.1129*** 0.1497*** -0.0086-0.1551***
F_EDU 0.0360** 0.5897*** 1.0000-0.1136*** 0.1911***  0.0493*** 0.1684*** 0.1980*** -0.0136-0.2222***
DUAL -0.0208-0.0660*** -0.1109*** 1.0000-0.1042***  0.0559*** -0.1067*** -0.1149*** -0.0217 0.4654***
CDG -0.0286* 0.1076*** 0.1743*** -0.0977*** 1.0000 -0.1457*** 0.1844** 0.1429*** -0.0191-0.2739***
INDUSTRY 0.0445** 0.2404*** 0.0514*** 0.0559*** -0.1887*** 1.0000-0.0777*** -0.0502*** -0.0161 0.0957***
SIZE -0.1137*** 0.1500*** 0.1966*** -0.1188*** 0.1862*** -0.0689*** 1.0000 0.2386*** 0.0644*** -0.3356***
BOD 0.0344** 0.1432** 0.1728*** -0.1159*** 0.1642*** -0.0933*** 0.3419*** 1.0000 -0.0130-0.2226***
DEBT -0.0077 0.0459*** -0.0035 0.0076-0.0420** 0.0640*** -0.1089*** -0.0482*** 1.0000 -0.0292*
CEO -0.0134-0.0758*** -0.1239*** 0.2628*** -0.0339** 0.0305*-0.2175*** -0.1385*** -0.0026 1.0000
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1 4-3FT ¢ RBHEM G E T TR

=

%

i

BV = Bo + B1LEV;, + B, F_EDU;, + B3DUAL; + B,CDGy + BsINDUSTRY
+ BeSIZE; + [,BOD;; + BgDEBT; + oCEO;: + &4

i S % # t g VIF
CONSTANT ? 87.6768*** 45440

LEV + 1.1668 1.1833 1.6676
F_EDU + 10.3960* 1.7078 1.6097
DUAL + -3.1543 -1.2816 1.0944
CDG +/- -4.7386 -1.1049 1.1124
INDUSTRY ? 5.0828* 1.9540 1.1405
SIZE ? -7.7063**  .8,7884 1.2264
BOD ? 2. 7977+ 4.4405 1.1746
DEBT - -0.7249 -1.5336 1.0194
CEO +/- -0.2446 -1.5651 1.1263
N 3815

F & 11.1154**+

Adjusted R? 0.0233

2BV :

LEV :

F_EDU:

DUAL :

CDG:

INDUSTRY :

SIZE :

BOD :

DEBT :

CEO:

(o A 128 F1/E B % 15 s 38 R 6 FIx 49 7598 128 F))/ A T A
X g TRy £k

EFL BT H G F R b

FEEHLECEO: 1 F250;

EAEE L ET R B

BRAERIAE L1 BRUZAEL0;

In(F A &37) 5

ERETEE A B

E R FE KRR T AXx100%;

& & CEO# i/ & 2 7 il b oh ik fic o

CEAREF TN PR RS E R FREN G EERT

LT R N

7 1% 5%~ 10%:187 % -k & - (¥ & & %)
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LAAFEEE AR PRTRAGEN G EREL P EES

BV, = By + B,LEV;;+L,INDUSTRY + B;SIZE;; + [,BOD;; + B<DEBT;;
+ B6CE0it + Eit

R R PR Gk ti VIF
CONSTANT ? 72.2147** 42436

LEV + 2.0721** 2.5689 1.1152
INDUSTRY ? 5.0782** 1.9980 1.0882
SIZE ? -7.6599%*  .8.8215 1.2018
BOD ? 2.8460*** 4.5424 1.1609
DEBT ’ -0.7314 -1.5474 1.0188
CEO +- -0.3134** -2.0688 1.0576
N 3815

F & 15.7432%*x

Adjusted R? 0.0227
BV : (1 AR 6 FILE b & 1] 3 xS 55 R B FIx&E 2 ok 26 F)/ P A LT A

LEV : TR T £k

INDUSTRY : BHERTAFE BREEAE50

SIZE : In(F A 5427)

BOD: EREE ¢k

DEBT : ERBER/EARRT 2Xx100%:

CEO: £ & CEO#F i/ # R o @ i b iifico
CLAREE YRS M E AR FREPE e

B N N

w4 71 1%~ 5% ~ 10%:8F ¥ -k & o (H £ & 7))
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