The Mediation Effect of Attraction Planning on the
Relationship between Motivation and Experiential Value
of Theme Park Visitors- A Case Study of

Lihpao Land in Taiwan
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The Mediation Effect of Attraction Planning on the
Relationship between Motivation and Experiential
Value of Theme Park Visitors- A Case Study of

Lihpao Land in Taiwan

ABSTRACT

While visitors go to theme parks for various purposes such as
having fun, spending time with others, and switching off.. .etc., previous
researches have focused on visiting motivation, loyalty and customers’
satisfaction. The influence of less investigated factor such as physical
attraction facilities was explored in this study for its mediation role on the
relationship between motivation and experiential value in the extent of
theme park visiting. The motivation of theme park visit positively
influenced the experiential value; furthermore, the attraction planning
partially mediated the relationship between the motivation and
experiential value. Therefore, the practitioners of theme parks in Taiwan
should spend more effort and resources in planning and renovating their
entertainment facilities. In addition, companions were recognized as a
significant moderator for theme park experiential value, which warrant

further attention for marketing segmentation.

Keywords: attraction planning, experiential value, mediation effect,

motivation, theme park
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Y- BAXI) P gk x5l w Ak bandt 4 o RS k2R P i gk
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Frulasd 1R 28k A F A & B 2w 2 8 3 (Geissler and Rucks, 2011)

12



HEER ) P ECE S WS ST

FZI& S AFEFERERY
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Flerdp $ vt g > FEIR4od 2-1 475) o B¢ 2 A L2 FloiE #4155 Global
Attractions Attendance Report: 2012 Theme Index &z » ] A =x 322 &' J 30 -
IHBFEAFERME FRT - A A EBRF] S A2 L SR FIR R L 3n
BER 2013 # 117 2F2 AREFIR FIAEAE > w2 A5 LT R

Bl &l L B2 R 2 AR AL F
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221 AP LA ERFBERG LT A F 2 b R
~% IAREP LA | BERW L SR T eiey
& W) £ o ()
T Magic Big Thunder Mountain Railroad® , Mad Tea Party, Seven Dwarfs Mine Train, Space 5/26 (19.3%)
Kingdom Mountain® , Splash Mountain®
+ % ~ | (Walt Disney | Buzz Lightyear’s Space Ranger Spin®, Haunted Mansion®, “it’s a small world” ®, Jungle 12/26
S World) Cruise®, The Many Adventures of Winnie the Pooh, Peter Pan’s Flight®, Pirates of the (46.2%)
Caribbean® , Seven Dwarfs Mine Train, Space Mountain®, Splash Mountain® , Stitch’s
Great Escape!, Under the Sea ~ Journey of The Little Mermaid
by Astro Orbiter, The Barnstomer, Big Thunder Mountain Railroad® , Buzz Lightyear’s Space 26/26 (100%)
Ranger Spin®, Dumbo The Flying Elephant®, Haunted Mansion®, “it’s a small world” ®,
Jungle Cruise® , Mad Tea Party, The Magic Carpets of Aladdin, Main Street Vehicles, The
Many Adventures of Winnie the Pooh, Peter Pan’s Flight®, Pirates of the Caribbean®,
Prince Charming Regal Carousel, Seven Dwarfs Mine Train, Space Mountain® , Splash
Mountain®, Stitch’s Great Escape!, Tomorrowland Speedway, Tomorrowland Transit
Authority PeopleMover, Under the Sea ~ Journey of The Little Mermaid, Walt Disney World
Railroad — Fantasyland, Walt Disney World Railroad — Frontierland, Walt Disney World
Railroad — Main Street, U.S.A., Walt Disney’s Carousel of Progress
T3 | Universal’s Harry Potter and the Forbidden Journey™, Dragon Challenge ™, The Amazing Adventures | 9/15 (60%)
Islands of of Spider-Man® , Doctor Doom’s Fearfall®, Dudley Do-Right’s Ripsaw Falls®, The
Adventure® Incredible Hulk Coaster®, Jurassic Park River Adventure®, Popeye & Bluto’s Bilge-Rat
(Universal Barges® , Storm Force Accelatron®
# % + | Studios Harry Potter and the Forbidden Journey™, Dragon Challenge ™, Flight of the Hippogriff ™, | 9/15 (60%)
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R

Orlando)

The Amazing Adventures of Spider-Man® , The Cat in the Hat ™, Dudley Do-Right’s
Ripsaw Falls®, Jurassic Park River Adventure®, Popeye & Bluto’s Bilge-Rat Barges® ,
Pteranodon Flyers®

Harry Potter and the Forbidden Journey™, Dragon Challenge ™, Flight of the Hippogriff ™,
The Amazing Adventures of Spider-Man® , Caro-Seuss-el ™, The Cat in the Hat ™, Dudley

Do-Right’s Ripsaw Falls®, The High in the Sky Seuss Trolley Train Ride! ™, Jurassic Park

River Adventure® , One Fish, Two Fish, Red Fish, Blue Fish ™, Popeye & Bluto’s Bilge-Rat
Barges® , Pteranodon Flyers® , Storm Force Accelatron®

13/15
(86.7%)

4 e

H

Six Flags
Magic
Mountain
(Six Flags)

Apocalypse, BATMAN The Ride BACKWARDS,

Colossus BACKWARDS, Dive Devil, Full Throttle, GREEN LANTERN: First Flight, Gold
Rusher, Goliath, LEX LUTHOR: Drop of Doom, Ninja, Revolution, SUPERMAN: Escape
from Krypton, Scream, SlingShot, THE RIDDLER’S Revenge, Tatsu, Viper, X2, Jet Stream,
THE FLASH Speed Force, Tidal Wave, WONDER WOMAN- Lasso of Truth

22/32
(68.8%)

Daffy’s Adventure Tours, Tweety’s Escape

2/2 (6.3%)

Buccaneer, Cyclone 500, Jet Stream, Road Runner Express, Roaring Rapids, Sandblasters,
Scrambler, Swashbuckler, THE FLASH Speed Force, Tidal Wave, WONDER WOMAN
Lasso of Truth, Canyon Blaster, Dafty’s Adventure Tours, Elmer’s Weather Balloons, Grand
Carousel, Magic Flyer, Merrie Melodies Carousel, Pepe LePew’s Tea Party, Speedy
Gonzales Hot Rod Racers, Sylvester’s Pounce and Bounce, Taz’s Trucking Co., Tweety’s

Escape, Whistletop Train, Yosemite Sam’s Flight School

24/32 (75%)

o i

FHBD FE L B PR PR VLR B AR K
i# 3% B~ ;jﬁ,.ﬁ—% NN

9/23 (39.1%)

-y

0/23 (0%)
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ol | R R
& P (7 QR T ~ FORB o WG G 0 SR BAREA S 4 g AL b | 15/23
NN RN ST RN 2D B . S8 N R RN o N Y- ¥ - (65.2%)
Tl &l Ly R B R B R B ARARE S B X R 6/18 (33.3%)
e # 0/18 (0%)
ER % kAT RS ST B W - WA S P g § BeeBee s 5 4B B - A4 5L | 13/18
g A d e U8 V8 PR AR P e o O A (72.2%)
Pl |2 | SRR R EAD AR vk U SRR VLR - 2 AR 7120 (35%)
R Rl LRl AR S L A 3/20 (15%)
& Foh® A B AL G IR EAD PRE B £ B s R L 4 5 | 15/20 (75%)
FEIA R B A A PR B LA R VLR B S
.

ARG A = B d Bl E € A2HB 100%
TR kR

Walt Disney World (Magic Kingdom) https://disneyworld.disney.go.com/attractions/magic-kingdom/

Universal’s Islands of Adventure® (Universal Studios Orlando) https://www.universalorlando.com/Rides/Islands-of-Adventure/
Six Flags Magic Mountain (Six Flags) https://www.sixflags.com/magicmountain/attractions/

® ¥ 2§ http://www.lihpaoland.com.tw/facility.php

&# L+ % http://fancyworld.janfusun.com.tw/index.aspx

> g+t o 32 F http://www.leofoo.com.tw/village/Default.aspx
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A e B B K K

LB ISR EOT AR i e 2 H - flenE

AL W E AR AR
T I TR
2=

IR E G B AT

AREFIEE AARBIR S

4 2-2~2013 #®p ~ A dg

WOEAL s BT MM A RERF P T K E R
7 Six Flags 3 & 7 §_4_f|gepe sz o » < 30

RSN RC 2k S

LIRS ST

AR SC A

# Fl B A =

o AR YD =
fhes g

RGN L R BEEIFEAMTY AR A TR

i 1

JAREEF LA » A
7 8 M)

Magic Kingdom 18,588.000

(Walt Disney World)

Universal’s Islands of Adventure® 8.141.000

(Universal Studios Orlando)

Six Flags Magic Mountain 2.906.000

(Six Flags)

BT #F 1,081,300

R TE- 1,130,235

RSN e i 1,083,798

% b i};» Fl * =< #£ 31 » 2013 & Walt Disney World 2. Magic Kingdom

’k 3:‘3!:)‘%"

4 42 1800 § +
4 AQB 1700 § A 2 £ B
ER RNy A Eli)
BT AL 3% HY FEHRLT AL

PEE L BRYEE #18~22% H s i3

o A dhost A2 R T2 - 5 R Rk A

Bl o RPN 25E k% % 8> £ K Disney &

P S Bl A b 5 nglip LR B (110 § 4 % )

B % L feeh

4 2013 & 4-6 * z
7% RBIPE S LR A L F

LR R LI CER ) E Y
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BEAM R EE L AT FEFS B kR AL LR

AAEFOEER G WY FE OSSR R ROER L BRI

—a»

% & (Ryan, Shuo, and Huan, 2010) o3 % sk uk p < s foipcs 1 F 7 M o zky
BRI DERAORDT S R R e L PO T RTHER
FufE R EH R AL (sportscape) 0 @ iE B9 3K 6 TR B HT AR ot IRBLE F ik
L a0 PV SRR R EREORL R AR TR LT T DR
% (Sloan, 1996, Hill and Green, 2000, Greenwell, Fink, and Pastore, 2002 ) o p- ¢} »
EHX SR e S FF R TR S MBRER 2 WK DEYE (Wakefield,

Blodgett and Sloan, 1996; Wakefield and Sloan, 1995 )- K,lrt IRk WISl R i e
N gl R s ?J’zf“ﬁ‘?ﬂ? A2 WY HAE FH R RBF R
—%‘mﬁ PRERBIFEI P TR TERRKR GRS R Y ﬁ @ doiEdon | E R
Perei@ de Al 5 5 B B (R D R R W et R
oy A HiE H - # el T 3 (dof A RB- k3 8) Bl A0 A dﬂz
2_ % (Hilland Green, 2012) > ¥ fri@ 3k % kB3 14237 518 > F1t 5 & 74 F
RPAPB KRS > R F R AR 2 R g i o Shipway (2007) » #
BAE Lk ek e o

B R R P AT R R A £ R e T
- BRAERE L ELTH

For A FRARERSETAERIFATL 2 0TI
FR P RR A2 GRSIATR Ty S RERREAMAF AL S A2 TR

LPE A LT HE sk 3 1 R
e E R e 2R G o R F
S R TR L h PR E R LA (- HER

HMEFNSE K G NTFF > ¢ 37 BFDE FRIE IR §F PFIRK %
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( Kemperman, Borgers, Oppewal, and Timmermans, 2000 ) » i & 71 ) 3k 5 >0 2%

s B R F - TARR DR - ¥ - 2 5 > Ryan, Shuo and Huan (2010) ip

MAEEFA LR LR BEART DT RF L TR A H SR

* ﬁ&—%‘!"%}l% BEELYEE o FINV PSR A G AL mfj-/u‘w‘hﬁﬁ—fr%ﬁ%l% [

£ 7 7 ¥ U

“~

BB AER E§ o L R i

BB fenirgf o o 111 e gk

P USSR ARE > AT R T RR

Hp : ¥57ede i ¢ 1 5 B SB4H30 6 Mok P £

foE A S 2 2k A 4 (Yadav and Monroe, 1993) 0 » AU §

T 5 A Serid Dok @ o e (Zeithaml, 1988) 0 § & A § ¥ 1518

Tk AEALA A3 I R o AR G A S A SefoiRir
PR R

AR ¥ eh Fom k (Mathwick, Malhotra and Rigdon, 2001 ) » £ &)

ﬂ + A FATTIPRIES A Foenie * H F 34 H R4 oA #(Vinson, Scott and Lamont,

1977) - %487 % > Prebensen, Woo, Chen and Uysal (2012) EPRIEcE Sagic 2o A8

2 5IRiARY hE B R § R

,3"
= P4 i

bR R A s P ek
SUET R RECEE-EOR 5 AN SR

b LA T i BT A
PRSP ok i RS B AR o o Fk K IR RRLE GRS BT n

PHpFig fenRi sk @ (Goossens, 2000) > #712 4r % & 3F 3 A AL # Fl4o P % K §

—‘ﬁmﬁpi{ v B dF K ﬁ;;ﬂ'?t—‘ﬁé R T

Flegzepsorif Loksk i ¥ £ o

A AL F AR A RS B s E on g & (Milman, 2001) >

4 ¢ m oz 2 F(Legoland )¥% £ i i E 87 3 ¢ o 82 2% Johns and Gyimothy (2002)

B o F BOE R 7 e 2k E%;}H ) BB B A Fr T 333 g g

r%‘i;%i‘ﬁ‘}#é@ﬁ%J’@'J??:k’% ”%T\i‘ﬁ,WPE' f@;‘:’iﬂ 4%’*“PF’-§-£
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WElw et ® B o 229 > Bakirand Baxter
(2011) #r 2 g% > dp &1 % AFl? M~ woRE £~ RIZF F oo RN
frerfe = o L ZPIFZ R T FERE BAL DA E R 2 SRS S R E
pebiBy BT RBRFIMEF SR OLBR RERA AR EF G E B
MF AR PP MK E R AP ERE PSR A b - EFERE
TR 5 A e K2 MG B A BRI AFHEL Y >4 7oA

* e ehimikdE A 0 ) F %) § LR - Ryan, Shuo and Huan (2010) #% 51
IAEAFNY H R R F RN MR E R AR T R
h i~ PP R ek e PIE KPR E o F A HFIF &
Bl T ROLBE AT RESE I RAOM%RE L R H LT - S Bl
Fee¥s E R JE P B FRTH R o 4o SiX Flags A 47 {1 jpK % o B P A dF K o
K2 M AN adpdE FPEF 0 F A RO MR R

PP o SR s i S TRl MR B R e T 26 o

\L.

R ]
BN E RGP EHR it PR AR AR A R J42d &g fo
F ek 3| R edr

o
o
‘
3
=k
ke
2
2
G
5
=
B

il
4
N
T

&

4 [ P38 5 A

B2 EPNF 4 F gl Al 2R §oRE-

Ll N T PREE L GmEy hfag > » $HlRFEALAL D
¥ 58 > Prebensen, Woo, Chen and Uysal (2012) 1z¥%= enp Rz 2
(nature-based tourist) = ¥ % #F 34848 ~ 2 g foflise § @B 3 % » I
5t

Bt} URNEER R N T AASFY TR R MR B4 T RS

\\\Xr

BF 2o o = T S5 g § L B IS s R AR B AER

BT R LR PR LA

=
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Kao, Huang and Wu (2008) 4p d1ikiz BE s S8 ABRR L O MR
BB E R AZIFHE 2B ANE T AER LA TR 0 LR

LR R AL T T AR Y s R MR 2 R L R

e LGB R B S S ABRE R X i Ko A e s 4 AR p - 37
MBS € RS ER P EEFE o B R i H sk ) 2 4§ £ & (Schmitt,

1999) 2 Eenfry R A T B P A PR HA K PRI BB DT F 0 T
pUoB R &R IR R TR BFZF € 58 FF 5L 1 RGEFIE
B F1E_E f48rk (Moutinho, 1988) % 437e > ¥ 22 B 1 212k 5 B 1 g
FABGRESL S E D AR FIAA G B AR E T B BIRauE e
I3 ORI A BEL PR GESE A REFIEF OWHRL &7 8
EEL A4 EH 303 5 oo Bigne and Andreu (2004) B3 1) 245

(pleasure) % ik a3 2 ¢ jc(arousal) £ 2 2> 25 % Fl 1 & i feonfi R 4%

AN ¢ F B G o FUt AL R T ORK

H3: 25 % $158 % 5 AR £ %0 5 B Tk i) &
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%ﬁ’&ﬁpiﬂﬁﬁw%¢$ﬁﬁ%¢m¢%pm Sfh e 212 A M chd AL
FIF g 2 25 H DR F 20 ~ S8 50 4% o H 7 BIad B
B g e P BIRd O R 6 A2 B L A E RN R
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Hi
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1 AXEEF  BEFPNRE ~#F B -RESF1FFE2 L LS
ZRAFEEFOFRET AR LG T - BREE O BTE Jb-
= sk (Milman, 2007 ) o AF7 7 2 & U FIP A AR 2 238K 5 A
L e

2. ¥57efo i 1 Tourismus (1988) 45 B ¥ ALk e B TR 2 R F]L [k
REEEYRE - NBHBEERPD AL E BT AF L BRI FES
BE2CRTIAMER NIRRT SRR S B A A K E R T S Y
BEFWACEFERS L HEERER AP TR R E QBRI
TR S LR AR R B RGER WA E W% RPES

B2 U A AR

ESET IS L

3.7‘

N BN f,-g’m?p”‘ijiﬁ‘ﬁ;%]:—;w; 5o Y%

R DA KR F ARl s Bleng o fR et A R Bl BE 4 A e Kb

&
W

PWEARMEG AT LR EBER TR s®BR G518 2% 71

PREEB AR A ET RS F IR LA -

4 WG E  AAMAFY HR L 2 TEL R 2 FA MR T B LR e
Fleng £ o A7 3 12 Prebensen, Woo, Chen and Uysal (2012) z_ £ 4 2 @ >
FHGERFLHEFR NP F2 FPRHFTESRETE XKL L E

g2

’“‘ﬁ
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v oxx

XY EUSETT S E TS
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B R AET R F - I RFERE LR R E BT 2 R

MR F R B L L R G

L Rk S ROER R

KW RP2ZBABR AT FIHP en1 (T4 B PRI F BARPIRF 2 Fg K

CPRIAERE) CTAERFR g’i*\

FELY-BRAREE FE2

W SZNPEHBLE NI IMEFAS =Lk L2 KGR FEE

Hoe Brmpe it o TA L2 RAMEFIBELL =R, F 0 R T LS

R A T AR - AR
B BRI T4 R g

S Fﬂxgaq;g

Z 31 AR TP 2~

RN FEuRGpp 2 ETSRT

Vo & 3-1 2 Mit = fpon oo

Teg - BATRRE AR X =47 VUM EY

B % ag

¥k

f,i, %’ﬂi—ﬁ_‘%lj leé'd}g °

Prebensen, Woo, Chen and

Uysal(2012)
S EE 24 I Prebensen, Woo, Chen and
T 1 °
P Uysal(2012)
issl . L., & Rucks, C. T.
%4 5 - Zzlii)er,G , & Rucks, C
Geissler, G. L., & Rucks, C. T.
}‘%é’ﬁf%i*ér'ﬂ" (2011)
Prebensen, Woo, Chen and
H B PSRRI A AR lJysaK;012)

Prebensen, Woo, Chen and
Uysal(2012)

FlE PN e 54 R mFRzZ-F A AP F 4 E T R
(

TESIRIFEAEE )

Lukas (2007)
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A EFFHY EEAFREY - B RDRE - Milman (2007)
FLABEFE S B P FHBESRE - Milman (2007)
o o AT 5Tk 1t AT iR E 4 - Chon (1989); Oliver (1997); Feng,
(2007)
e Bigné, J. E., Andreu, L., & Gnoth,
HRa 3 ARSI gk R TSR o 3. (2005)
Bigné, J. E., Andreu, L., & Gnoth,
AT ERE KB LIELF o J. (2005); Kozak and Rimmington
(2000)

A e = #|Kemperman, Borgers, Oppewal
T e and Timmermans (2000)

Kemperman, Borgers, Oppewal
and Timmermans (2000)

Kemperman, Borgers, Oppewal
and Timmermans (2000)

AEF LB F AT Moutinho (1988)
AL RAFEFIGEIRA L R Hsu, Cai and Li (2009)
AL AR PEFISRELL O MRATEOES o Hsu, Cai and Li (2009)
AL RAFEFIGIRLL P o Hsu, Cai and Li (2009)
Sun and Uysal (1994) ; Lukas

(2007)

- B ARE G AE

%R A7 FT o Hary #3025 0 A g 3# | Mangleburga, Doneya and
¥ o Bristolb (2004)

B2 Fdt (e 74 CFF - FF) RLHEFz

§F 7 I Rl Sh 4B o

FRNBIRERBEAE P g TR E e

R SCE AT EY B T 1 Gnoth (1997)

LR VIR TSR A T R F L AR o Gnoth (1997)

SRS EHBAMEKT S o Gnoth (1997)

SRR HBANG R AR L Ao Gnoth (1997)

SRRk RN BME L A KT RYTE o Bigné, Mattila and Andreu (2008)
SRRk RN BRI T ’2'\”]{;?« Bigneé, Mattila and Andreu (2008)

25




e §npsl
1 FlEF &4

BAc B2 BB % ~ Bl F1 R A1 EE A LG AR S A2 TG
PE T fRADE A ARG AT G AR 0 LA PAET F e R I P e
BB MP LT $RHEWETE (VIF) 27 h%me W g
M2 ek o

2_ v /\ Fﬁg [‘A %}’}3
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(D)p R 4 RAFF EFDRRDPRE > AoR] 3-2 2 O#77 -

3:

(2Q)p B 4% R 5 B Fipprek > 4rBl 322097 o

()% /i RITHEFIA S B EIERE > hoB] 32 2 @¥FT o

(4) p Rom 2P AR B EFRCAY 0 R A R R itk

@F % Ko e v E P ERE S B ERGA 4k FRA D RWH R
A

B F RO A IEF O RMIRT 2P A Lk o
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Tl BRREFE RS o FIRFRE S 5 2k 0 BL Y S
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B#dbd - AP A SR L R EMIRFE BT 0 e 2

% o

P2 H S REECRAN

A ERF DAL Frewcd0 o ik L 98% - & HEd 2 KIE TR
AT £ 32 d AP BV AR Y K= Lo E R 2 P RPEF
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-

% 183 [ 2 A insmigsk E A BMY & A5 RATE | B2
RAFMESHERY Ep - R TR E e ¢ § BB TR
# “f;ev EE AR 0909 %2 % 0913 (4 33) &% &40 é}l%i%?r (Bigné,
Mattila and Andreu, 2008 )» * FANEE oSS RAEATIP R L LR

[N
1y

\u
-ﬂ\y

w

TR B2 TR MBS FIR R AT EY S NET o %
FL7TRE"T £ 2 e GoE A PR S b D 4p e B2 ERR X aop 8- R
RERETHERYE, 2P INER %”%ﬂ‘l“ﬁ%? R e MR L0909 F A 5
0911 (% 3-3)> e ¥ B4 2 AL T L B P HBmM B2 %208
a2 ERAED 0 FIFARIRREY RS NET o F 20 F 114 Tk R
PRLAFLEBAT R L PPEER > N ERFHEE P A5 095, 24
AHAL R CFEEEF RFLALT DALY Bl Tk R
BARE BAR KD RIBNEEL S > A EFRIRG o NAREEFALR

oX
VI

28



%032 EER LALD ARG R A

Tiofe %X Cronbach’sa 3 p # 'J",f i
Cronbach’sa
11-1 #5224 3925 0.764 0.955
-2 &5 % > 3.800 0.723 0.953
-3 % 4% &5 3.475  0.960 0.955
-4 % 4% 3.150 1.122 0.958
[1-5 ZFpkzk 3+ 7748 7 AR 3.350 1.001 0.953
[1-6 25838 3 1 g 3.725 0.877 0.952
[1-7 1 1% %+ B PRF* 3.325 0.944 0.953
-8 % ¥ 5 - B& & 3400 0.928 0.952
-9 ¥ fd 5 3.650 1.001 0.953
[1-10 4z A% 37 3.625  0.897 0.952
[1-11 25325 % s & 3.775 0.832 0.953
11-12 % ¢ B i % 3.650  1.051 0.953
-1 & 3w 3] 3.325 - 0971 0.953
111-2 pE3giT 3175 1.299 0.954
-3 & g # 3050 1.176 0.953
-4 & %4 3400 1.128 955 0.954
-5 243 3= 3.700  0.966 0.952
-6 5 7 gt 3.975  0.800 0.953
-7 5 7 ¥+ aE 3.850 0.975 0.953
-8 % 7 s~ 2.125  1.265 0.954
[11-9 2 45 4p 3 3.425  0.984 0.952
[11-10 f # %45 4400  0.778 0.954
1-11 F 245 4.050 0986 0.955
H-12 7 o e & 3 o # 4% 4.375 0,838 0.954
-13 & e & et R E L 47 4,325 0.764 0.953
11-14 g 3] £t 4250  0.742 0.953
11-15 53 p F 2 7% 3.975 0.920 0.953
1-16 45 7+ = £ 4~ 3975 0.832 0.953
-17 5 pFRF 22 e & 40 4300 0.723 0.954
-18 fL§ & 4 &5 2.850  1.075 0.953
[11-19 F& 4p 3.625  1.079 0.953
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%33 FEF L LR TR AT

HEH

Tioge HEZ  Cronbach’s a

JE P H “,f i
Cronbach’sa

¥ RS 3325 0971 0.864
FEAEIT 3175  1.299 0.865
LR 3.050  1.176 0.856
FRER 3.400  1.128 0.880 0.862
kIR 3.700  0.966 0.853
w0 RRL 3975  0.800 0.871
L0 MERATE hE 3850  0.975 0.873
YRl =0 2125  1.265 0.872
B
Tiofe H£® % Cronbach’sa 78 p # % i
Cronbach’sa
B R 3.925  0.764 0.841
BT S 3.800 - 0.723 0.822
BE ST 3.475  0.960 0.847
AR 3150  1.122 0.879
R AT 3350  1.001 host 0.828
RN e 3.725  0.877 ' 0.820
1 14 f PRI 3325  0.944 0.822
BEY - BER 3400 0.928 0.811
LR S 3.650  1.001 0.825
24P 3.425 0.984 0.818
e 1
Tiaf B E - Cronbach’sa 78 p #*k (&
Cronbach’sa
fo 1L s AR 4.400 0.778 637
e 4050 0.986 0.724 676
N R ] 4375  0.838 601
e B
Tiogk %% Cronbach’sa 38 P #% (&
Cronbach’sa
AZ AR TR 3.625  0.897 0.895
VIR T R 3.775  0.832 0.896
TXERE K 3.650  1.051 0.907
gk g 4325  0.764 0.900
RS X 4250  0.742 0.909 0.896
WA P A4S 3975  0.920 0.895
We* FT 4 3975  0.832 0.893
TR e 4300  0.723 0.911
R 2.850  1.075 0.913
& 48 3.625  1.079 0.895
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Fr R~ BREHEH

- & AR ATRLN

dod 414w BEI R FERBRAR EUFA P A2 RS 0 BE
SR BRI L g T AT RN SR L B e AR
FLR3 T 5E27 RS2 1 BELTVINIE L AR REF > JOLE ¥

Bk b chin B S ER AR A RA

=X

E
2 FE 0 FAr e 3 ME STy
BYEITR G oo T AR RL R W
P TH% D FEY 2 TEHBRBERED ¥4 F 0 VERNBT RS 3
XRFIFGIAMEF SR B IRP Do

i

41~ 4 ov s EO

i [ F A = B A
(N) | (%) (N) | (%)
|9 144 |46.80 |k |&E# 105 |[34.1
uo|[= 164 |5320 | & |m@#E 6 1.9
£ | A% 18 & 101 328 |# |*% 72 23.4
# |4 18-25 & 99 |321 349 74 24.0
% 26-35 p 47 1153 B 40 13.0
# 36-45 & 43 1140 AN 79 25.6
# 46-55 & 16 |52 R B |58 18.8
% 56 g |2 6 | AR 79 25.6
o g2 166 53.9 H s 19 6.2
| EaK 21 68| % | %-= 126 | 40.9
B Akid e 2 6% | FEF- = 182 | 59.1
=X
i<
1R RIR R 71 231 | ¥ | TREEEY (206 |66.9
= |
R 8 26| P |#WFPFEZE L |38 12.3
| 4P fe
pd ¥ 19 6.2 W PE 5 |13 4.2
H s 17 5.5 HHRE R |12 3.9
IR
H 18 5.8

TR AR | IR 5 AFIEAE 0 F)U & JF 5 fodiE 308 4 X o
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"HEHED
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]\,}/’V\‘k‘?’ "11"]_’41

R g

SR PP o 2 9 FRlgel f IR AR I B fR P

—FT AL =% 'p” AR

(%) (N) (%)
R4 40.3 B B g E= 29 9.4
FHLD 34.7 Eo | ks 21 6.8
P 33.1 B | g aiE |20 6.5
WL 321 G Tz |10 3.2
Fi i # 23.4 E P 9 2.9
3 i 198 |2 [tari |9 2.9
$7 b 12.7 T+ 8 2.6
2 TR 11.7 Bk FEir |6 1.9
% i 10.7 B 4 1.3
B X i 10.7 Fif B 3 1.0
g A 10.4 B kdE 2 6
B Ah 10.1

§ o LG FIRAH

FRAREZ EREAEL A 43 B5Ted i
B2 R QE A 0822087090 Hid ¥4z 0.7 £ 75 BHG ¥
F ATt BERE P oL L TF L BT EAEE R
B BFHEG MRYEL J RS F R AR S L TR E MR 2 T A
TEHp B 113:—7-’}#61 °
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2043~ G B RA

i i
I o i Cronbach’s «
R L
FEHEIT 3.347 1.294 0.789
Ly 3.247 1.079
LHiER 3.575 1.061
AR E R 0.820
& sl 3.588 0.796
{i4F I 3.812 0.785 0.781
%07 %L 4.133 0.721
L7 Mk 3TE hE 3.799 0.798
R
T ¥afic =i F Cronbach’s «
AL 3.893 0.721
HE I 4.016 0.678
B 3.299 0.932
BFRNK AT 3.656 0.810
PHRVIR 3 e 3903 . 0.809 0.870
31 {¥ 4 B PRF* 3.558 0.920
BEF - BER 3.513 0.871
LR g 3.698 0.797
A BEAR R 3.640 0.797
e i
I ¥adc i g Cronbach’s «
Y 4.458 0.691
Z R SRt S 4.325 0.698
Li LN
T ¥afic =i F Cronbach’s «a
B FR TR
o e R 4 4.233 0.692
B Rt 4.169 0.720
WALR ¥ LS 3.994 0787 0883
R L 4.023 0.750
0.899
FOREE R R LA 4.198 0.715
A AR TR Hp
ATARTE Y 3.640 0.829
0.872
IR 3.890 0.787
3.828 0.842

TRBgRE R
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o~ R AP AT

5
BHEm 2 By BF AR o B9 X s RAE MK B2 AP RS
(r=0.77 > p<0.01) » ¥ +-hzk i &7 & UK B REH s £ & -

2 g A (Pearson)4p B tafick 4o & 4-4 A7 o d EN Gl E

=R

# 4-4~ & 45 Pearson 4p b % #ic

Tiode BB BEEf kv MKGE

P d i 3.643 662 1

TR 3.686 573 664 1

L 3.997 587 650" 773" 1
(3 S 308 308 308

d LG 2 TIEAE 0 T e L H A R Bl anise b 4 20w
b2 R B R e B P BTed i 2 KRG T s W L 3.64 2
369 B¢ g o pteh s d MR E 2L T IO% 4.00 F A5 g O B9
RsIede i 364 St 2 o BEn RS RE 2 H B BGRB8 e

Er o
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Sr &Py EE%RE

RIpaT L F e R § HERE P2 WRG LG 7 10k DR 247
?”ﬂﬁgﬁﬁﬁi%ﬁW’q%%ﬂﬁﬁﬁ$”$ﬁ d 4459 T UEY S
R i g € B S ) 0 3 ¢ R Beta ik s 0.65 0 p<0.001 - ¥ 2R
L § L0420 tpgtin 25T ARGE 7] 0 2 € @ HATFI P K R £ AR o S
2 457V arsad ¢ B ARS LMK T ARG OR £ 0 2 ¢ £ v Beta
s 066 p<0.001> @ j2fERE £ 5 044 0t b > HFRPIHOIHRK G Eeh

B CRATE S AR R Y G R R E 5 0600 4 1

z_tsehbeta i 0770 £ B F D

5280 4
w5 °

<k

% 45 LG BT GFA T

L2 i Beta & R B E
YIRS i E 650 420 .000
PRI ds D% 4] 664 439 .000
HHRLIOWE G 773 597 .000
P s G (P oE 513

¥ B F enG TR i8a 71 B 58 € 4o Gnoth (1997) #ig o A - RS o
LA A E o n BB FE R R o q 2 - BBE D 5 ik
B ARG RARGT] > A EF EFIDFF o R HERIRIBLF A€
@ PURY MR Y o SR T BB RS K - BE WK
WL A LA E e - g A Z o BHE P R RD
AR FnGEme s LRER - AFF A7 SBRERPT UL 53 B
— Tw g, 2 TE#EE R o M7 af FocH2 #48chl EF 2 T > 14
FEAFRELE FATEP Y FF R A RE LB PR
B RER AT A T TEERT | 4 AT fHEaEG ¢ o
_ﬂwﬁﬁﬂﬁvﬁ BXSLAA TR T RFIR IR P SRR EH
BMAF IS WMHFDELFZ > LB EFA4A7 L AL P T EF o L5805
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(4o dafed o ) 3l @ LI o F Bk R % < 14 & LAz B gl
Fo g RBIREB MR T RL T L e R BT EF] Y 4B T5% K w5 5
Tlprenee K2 BF B L B R F Nl > vy ¥ 7 2 i T
SUTIFR T LA BERSFBERATRECRRY ARG T - G 0 8
MREE TpenE BT &2 RN AT 0 WA R f AT RPRTE R o S0 0
Q’W%iﬁﬁﬁl%%%éaﬁ’%?&w%égfiéﬁ e RiE S E
Rt tatr A

TSR R o A HE R AR PRI hiE A FREF ken
'tfq'tﬁ:)gsé(Kao, Huang and Wu, 2008) » 23 Z #:E:& » FI R X § 3 frk L 258K
WA ARE KPR B F B A A MEREY X T AT R G R T 5
EehA LA K E M E R TR T 1] ;éﬂ@x:ii% e 5 g RS
PG ERA L AFY bk d o RV RIRAAR I ERTIZ LR

REFE LI ARY A2 A R llis o N BEFIOBERR EA S 0 Fl i

L jend & LA L AATEBNF Y 0 § A SRR AR5
pEAFEE > FrEleF Tl TR A Ao E 0 ALy kR B
¥ oA BEY WM R AT AR T2 T Mk R ok A
g?{,dﬁwa»m;mﬁk’fﬁLﬁﬁﬁiﬁﬁﬁﬁﬂ*’*{@%@@

% pow g% & (Hirschman and Holbrook, 1982; Ryan, Shuo, and Huan, 2010) -

r ""ﬁj—/of‘hﬁﬁ* L35 ALY 2 14&051 ’ l%‘“éﬁﬁvﬁﬁfffg,ﬁ t% - %37 l’f‘ﬁi:
0.65> P B Herky M o B FI R FING Y 0 E 2 %% drd 4-6

I ©°
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F4-6~ 7 Gk E BT A T

R MR E

SR e )

&3 i Beta & tiE B E VIE
AL 0.612 13.15 0.000 1.789
Hrmdfy 0.244 5.24 0.000 1.789

A ks R°=0.629 » F=261.04 > p  <0.001

d AT e e RS TRE  2 R R M R 0 R LR
Wk B2 8k 0.65 % KT 0.24 > 2 Bk 47 5 (p T
AU G T (2R 2 nR ARG (4RI ) I Ao Fpt sl fox

%014 AT RS R

£ 47~ 9 fisgg =

Bt U N
M1 M2
R
PhTeds i 0.664*** 0.650%** 0.244%**
2% 5 4L 0.612%**
R’ 0.443 0.435 0.631
A fr s h R 0.439 0.420 0.629
Fi 241.338*** 223 557*** 261.04***
FE A A 462 4 AT i fFA TS S B2 B 1T 4oB] 4-1
P o

Bl 4-1~ AR~ T8 %
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RE ] KSRGS G E2 ROjREE A w5 042044060 5o B
FR®000 = BERFFEES 4R 48577 " H ~Hy v Hy w2 > 77 5 4
46 P X TG VFTR B IR WK G E2Z A F NP A2k o ¥ Hy 2 Hy

B s A cAn 38 £ 0510 L 4o b BRI R W) - Hm%%mﬁﬁ
ﬂﬁbﬁ%’%m&ﬁﬁ&@ﬁ%@%%@%,ygg VP B R R
W o P ERB LRGP AonE o BT 6 B PRS2 HK E % o
BX > SEHBFBAWORE I ¢RFWNRDYE -

Bk i
Hi 5328 18 ¢ & o B P it +
Hy #5328 45 ¢ 2 P 4305 Rk O £ -z
Hs ¥ 2% 8 305 e £ -1 6 B 8Bk 0y (@ s
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FIFACHPRAHLEHF

FI* tH T AT RS Y B DR Pk 49 47 > ik T2 R
BT o8 4.03 304397 fed 2N tE L 94 p=.482 > KidEEEFRE

L7 R L OMR Y B R LE T b

F 40 Bl $HES Bl Pt R

o) i T ok [ tiE

2 M

; e 143 4.032 557 943
e 164 3.968 .615

1 ANOVA #2482 44 25326 1 cn 35 » B % dod 4-10 77 » 11 A% 18 f
FvsE 2 IR b Mk L 55 7] (0%l 3.86) BEm A% 18 K2 B ERH ¢ E &
TG ORGE v Tes s o )t p il A AEMEA A T ks 18 & F R E R

BAfT o AP B SR o

% 4-10 ~ & # ¥ 253ed 5 R B—ANOVA » {7

Tyl I8 5 Fig LSD ¥ #

* %18 % 3.856 736
18-25 3.483 584
26-35 % 3.690 637

36-45 & 3.568 582 4286 1>2,4,5>3,6
46-55 # 3.339 581
564 & 1t 3.500 303
e 3.641 662

17 4.p<0.001
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YANOVARRAL L A 3R FISFE e MR P BREA TS 54
TAALlc mBEAATR S F R A% BT ok BEF LR (p<0.05) >
AT A RS OSERHLAEEFERG IR OWREE - - BESLFR
P A R1IBK P T A BT o4 155 % > Hebik E AR E o AR BT

BEEST R A FAREEOS L AR TR G B ARG -

24-11~ & 4R § & PF B ANOVAL 17

T o L Fig LSD¥ #

* % 18 4.145 671
18-254 3.956 496
26-35p 3.968 569

36-45 3.837 555 2.482°  1>2,4>35,6
46-55 3.844 547
56 £ 11+ 3.625 707
e 3.995 588

"4 p<0.05

7IANOVARK AR L 5 A L2 FI5sinp St R § @ mas it
e 2412 PRI SR G Rl F P (p>0.05) o Ao I
SENCE R B O E T R S R s L R LS Y S A

HANOVAZL 5 ¢ T 3o F > Bim b 5 25% 5 0 %1 2 BB Fs=
A R E R R e

#:4-12 ~ 2522 p S & R B—ANOVAL 49

T ok A Fie
WRLE B 4.019 565
BRR S 6 A 40 4.040 667
W% P ¥4 3.779 511 1.577
RSP F A5 3.781 417
B 3.998 588
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1ZANOVAW RS E etk B A5 i H RS § B o A 478 %404 4-13 >
FESEORFAEHSRE B A F RS KPR %R Er YR
F(p<0.05) o pt % Bm A HES L (Fd %) &L Ll R
FRAR S IRA PR i vs L 0 B FIVSIRIS 9 D] Ol € B B
fads (R~ B ) 32 IR Pl § d o Flot &Rk 1 M F g
BRIEAAPE T e fE R R § s A F LD b R U

L iagh e

7\

% 4-13 ~ R A S B G B —ANOVA 4 47

T 5k L Fig LSD¥ 4
iE 4.146 612
TR 3.929 569
%48 3.852 462
T AL 4.000 469
% 3.823 653 2.455  1>2,35,7,8>4,6
<A 4.080 565
R 3.563 496
IEA 3.679 432
B 3.994 586
i 1 p'<0.05
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FAE BRPORESRRELHE

dOSEE D AMATSIRE LR 7 F AT R L S HETRR
ESESIER L L RN R AU LN hc o S S L R A R S TS
W

%&M%%ﬂ&#ﬁﬁﬁi’”ﬁ%m‘q+%$&9ﬁﬁmmeﬁ5@

k(B ~Bmds) ATk (BmiPre i) HdgF g
M &FE-ABrmg B EE 7 F Ly Hreds i e A HOT R
BiEs g HBIITE 0 I FIRE I P DT PEMRY R X o

30414 b LTSI E S 2 R BN Hokk B BA fTE R £

* ik AN pd R THET FRE BEFRE RN RRG
T e = fe EtaT = & %t
e+ t4e0 65.685 85 173 6.265 .000 .765 1.000
N
e 949.79 1 949.798 7700.64 .000 979 1.000
8 8
e 1 6.969 7 996 8.072 .000 .256 1.000
Hd s 22713 21 1.082 8.769 .000 529 1.000
e i 10.398 57 182 1.479 .030 .340 .998
S
ExS 20.228 164 123
K 4055.9 250
69
¥ s 85913 249
i

d & 4147 > e en2 8 5 B ¥ (p<0.05) P R L g &%
TR SIS Bl o m P A EF AR E o N AR R R v
N IS CRLE IR e AR f 3 Bk R ED TR IEE N 3
mOAFT AR B PR R AR €37 PR B BT A

PEAN ARl b R AT B3l R ded 415 4T
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3415~ 3 S5 T b AR B8 P e A 47

AR kil ) - 0 )
L &‘1—— ‘} \4 L
Be HEE Beap |- HEE g FE
¥ B 1.623 207 7.824  .000
A P57 446 1315137
P 644 .056 671  11.468  .000
- 4%
¥# 2159 195 11.073  .000
b i = 396  95.548
gy D18 .053 633  9.775  .000

= 1 p’<0.001

BRA AR R RFRFSRE
%415 %7 # ¢ A oz R € 5 45 Beta & 5 .67 & B ¥4 (p<0.001) -
d AR E TG BEAL METEFSROR IR & 7L e S L BE
Flk 2 - o 7 W TR TP fPF R 3% A B P m R BIhR Fl2 - @
FEMFOLEREARAAR G NP FLE A BB R - ISR SR
B e RS e gt 5 Br g Petrick and Durko (2013) 2 gk o d 0T pEA S
I - E R S SR EO R B S S S B S
s g 0 B 4e R 2040 [ o Kozak and Duman  (2012) pldp &1 H s R4
SR Gk OR £ R LR Ea BEHARE il 2 LR o R
FEHNBHRARLREIDD BL L ARE RSP P k) e

G AMBEORFESR 30 A FROFE G ET L R BRE )T R

e

> ’/'t" ﬁz% ’b&i“f’g‘éﬂﬁlﬁ '% ]E’ L’!‘!E ﬁr‘ pL ﬁ"-&r

Loogo | ZRRF ALY LR PEBLRERAFLZE P F

S R EE

BRI R FEFIESEE o AE ¥ B 540 Beta iE 5 .63
EHFW (p<0.001) - d A7k iich SR T NBFABFLT AL I FEFS
TRAE SR R F R 2 - o TR SR LA 6 AR B PEE R
Breinf ) - BR T oA FEGIR MK NE R R ENAARR G D EE A R
B IR SRS 5 & v 9 5 o 1995 Tung and Ritchie (2011) 2 #
T B8R EaI ® A8 s Py B FwekaniE% (memorable experiences )
& F2 - P XAESAER T NBTT LRI TR AT BRI R
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LU EEFAHET ) B R0 416977 o

3416 SEHEFLERLBLAPER S

mRIEP =X #ic 'FTA,\LL F B R IEP = #ic 'F'féo\bb
(N) (%) (N) (%)

s AL 21 36.2 B A3 7 12.1

KEE D 19 32.8 ES 6 10.3

EESE 27 46.6 ESES 7 12.1

B 5 8.6 A 32 55.2

G R A8 E b ek
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