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Abstract

Perspective of the research of the macro-market analysis and evaluation of
short-term accommodation sharing model, since the current understanding of shared
economy, mostly through Internet applications and mobile devices generally take
advantage of disruptive innovation into mature markets, resulting in "redistribution
market" situation. However, shared accommodation, in addition to this advantage,
whether there were other factors prompted the innovation of business model, and
whether the innovation is effective ?

First, using the innovation of business model to analyze the case of the four
elements of business model; Secondly, the information economy effectiveness and
innovation management criteria to assess effectiveness or not ? The results obtained
in the area of shared accommodation the most representative and successful business
model. Finally, the main contribution of this study (a) developing business model
evaluation form ; (b) empirical results are aware of the business model the logic of
shared accommodation with innovation trends, and identify critical success factors of

the business model.

Keywords : Sharing economy, Business model, Business model innovation,

Effective innovation, Accommodation Sharing Platforms
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