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11.

& A
PROJECT OVERVIEW

Level of Effort:
Purpose/Use:

Product Type:

Product Client:

Important Factors Analyzed

Practical:
Aesthetic:
Symbolic:

Methods Used

Data Collection:
Data Analysis:

Project Personnel:

Project Duration/Manhours:
Project Cost:

Major Lessons Learned:

Benefits to Client:
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W oak F

PROTOTYPE EVALUATION QUESTIONS
We would like to know how well your design performs for all those who
occupy it. Your answers will help improve the design of future, similar products.
Below please fill out the performance factors that you especially want them to

be examined:

1. Aesthetic Factors:

2. Symbolic Factors:

3. Practical Factors:

4.  Any Others:
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