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摘  要 

流行風格的變化時常讓人捉摸不定，卻也存在於日常生活之中，而影響流行

風格的發展除了設計師的創意外，還涵蓋了許多因素包括了政治、經濟、社會、

科技與生活環境等各種情況，並會隨著年代的不同而有所改變，而本研究以社會

現象為出發點，來探討流行風格的變遷，以服裝與工業產品為例，透過文獻探討

與問卷調查之結果，檢視五○年代到八○年代其間的社會現象、服裝與工業產品

的演變，進行整理與歸納，並針對同時期的服裝與工業產品依造型要素之形態、

色彩、質感進行比較，再探討社會發展的脈絡下兩者之間的關連性，以作為工業

設計上的參考。 

研究結果顯示社會現象會影響流行風格的變化，檢視了服裝與工業產品在各

年代之間發展，發現均有其相同之處，五○年代因物質缺乏，重民生需求的情形

下，讓服裝與工業產品均呈現了「功能造型風格」與「簡潔造形風格」；六○~

七○年代因社會處於一個動亂不安的情況，各種反傳統的思想開始發酵，因而也

讓服裝與工業產品形成了「活潑色彩風格」、「反傳統風格」、「象徵性風格」與「材

質表現風格」；八○年代則因產品汰舊換新的速度加快，形成環境污染、氣候異

常與能源不足等情況，反應到服裝與工業產品上，則形成「環保意識風格」與「簡

潔造型風格」，因此也了解到服裝與工業產品皆因社會現象產生關聯性。其次透

過解析與比較後可發現服裝與工業產品存在著「形態」與「色彩」上的關聯性特

徵，形態上的關聯性則是以風格的相似為主，色彩上的關聯性則在兩者間均會應

用相同彩度或明度為主。 

由此可知，觀察社會現象的轉變，將有助於了解流行風格的形成，進而思考

未來設計之走向。而服裝與工業產品存在著色彩與形態的關聯性因素，也是設計

上可參考的重點，也期望透過本研究的方法與結果提供後續研究之參考。 
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Abstract 
The Fashionable style which exists in our daily life is always changing and 

unpredictable. Excepting the ideas from designers, many factors also effect the 

changes of fashionable style including politics, economics, society, technology, 

environment, time, and etc. In this study, social phenomenon which is from 1950’s to 

1980’s and the development of fashion and industrial products will be analyzed and 

generalized. This study focuses on the same period’s fashion and industrial products, 

and compare with their forms, colors and qualities, and look into both relationships 

under the social development. The result will be the reference resources for industrial 

design. 

The result of the study shows that social phenomenon influents the changes of 

fashionable style. We also find the similarities in the development of fashion and 

industrial products in the same period. In the 1950’s, owing to the lack of goods and 

materials and paying much attention to living needs, the fashion and the industrial 

products in this period both show that functional style and concise style. In the 1960’s 

and 1970’s, the society was in the unstable situation. The anti-tradition’s ideas had 

risen. The styles in fashion and industrial products were colorful, anti-traditional, 

symbolic, and material. In the 1980’s, the products went out of use quickly that cause 

the pollution, unusual weather and reduction of energy. Those situations all were 

reflected on fashion and the industrial products, and were developed style of 

protecting environment and style of concise. We can understand that the relationships 

between fashion and industrial products were shaped by social phenomenon. After 

comparison and analysis of their forms and colors, there are common characteristics. 

The mainly common characteristic in forms is style. The mainly common 

characteristics in color are chrominance and luminance. 
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From the study, it can be seen that observing the changes of social phenomenon 

is helpful to understand how the fashionable style is formed and think about the trend 

of design in the future. The colors and forms which are common factors for fashion 

and industrial products are important to design. Hoping this study can provide the 

references for the research in the future.  

 

Keyword: Fashionable Style, social phenomenon, fashion, and industrial products. 
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