2002

550
335

A wbdp o

15

(WTO)

316

57.45%

91



84
3 1 2002 WTO

Reference Price Grouping Case-Payment
D.RG Captivation
Global Budget ......
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Griffin,1996
25%-85% (Kotler,1995

1 1998

2. 2001

3. Lagace and Grassenheimer 1991
4. (2000)
5. (1998)






1999

30.4%

35.2%

70%



1999

16.18%

634.3 72.76% 11.6%
33% 35% 32%
52% 42%
18% 45% 37%
%
72.76%(16.18%|11.06%
%
33% 35% 32%
%
18% 45% 37%
52% 42% 6%
1-1 IMS
85

684

6%

16.18%

oTC



85 ——

11.06%

76 5.4% 65

75 1

70 35000

oTC

90%



11.9

5-20%

1999



social <capi—t al

(Paul S Adler , Seok -Woo Kwon, 2002)

human

resource 1990

Coleman 1990

2000

10



Externd

2-1

Baker

Bourdieu & Wacquant

Burt

opportunities

brokerage

Knoke

Portes

Interna

Coleman

Capitd asst

Fukuyama

Inglehart

Putnam

Nahapiet & Ghoshdl

Loury

Pennar

Schiff

Woolcok

Paul SAdler and Seok-Woo Kwon 2002

Nahapiet & Ghoshal 1998

Social capital

1

prospects for anew concept.




structural dimension

facet
1 network
ties
2 network configuration
3 appropriable organization
1 Who -

2 How

cognitive dimension

Ghoshal
shared codes and language shared narratives
relational dimension
2
Ghoshal trust
norms obligations identification
Relationship Marketing Guanxi



1990 1991

1985

131

13



Coleman

Nahapiet & Ghoshal

Ghoshal

14



Thomas A. Stewart 1997
Intellectual Capital The New Wealth of

Organizations

Intellectual Property

10

Stewart 1997
David Klein Laurence Prusak
Intellectual Material
Stewart 1997

Skandia AFS

Leif Edvisson
2000

Skandia AFS

2001

15



human capital

know-how

structural capital

Edvinsson & Maone 1997

innovation capital

process capital

relational capital

16



2-2

1.
2.
Skandia Navigator 3.
4,
5.
1.
Kaplan & Norton 2.
Baance Scorecard 3.
4,
Intellectual capital Service %
Intellectud Capita Index 3'
Karl Erik Sveiby ;
Intangible Assets Monitor 3'
1.
2.
1
Johnson 1999 2
3
1.
MERITUM 2.
3.
4,
1.
Pricewaterhouse Cooper’s PwC' s é
4,
1.
2.
KPMG 3
4,
1.
2.
3.

17




knowledge Marshall

Quinn
Nahapiet
and Ghb%sdhal knowl edge knowi ng capabi
2 tacit knowl edgexplicit
knowl edge
,2000
Cognitive Knowledge Advanced skills
Systems Undrstanding Self-Motivated Creativity
Cognitive Knowledge
Know-What
Advanced Skills
Know-How

Systems Under standing
Know-Why

18



Self-Motivated Creativity
Care-Why

Nahapiet BAMNY8 Ghoshal

2

1. Cognitive Knowledge
Know-What 2 . Advanced Skills
Know-How

3 . Systems Understanding
Know-Why 4 Self-Motivated Creativity

Care-Why 3 4

19



Berry and Parasuraman 1991

Berry and Parasuraman 1995

1991 Berry 1995

Kotler 1995
basic leves

proactive and accountability level

1991

Berry and Parasuraman

partnership level
, 2001
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Wei t1z9 8 1
(Ef feenhess)

2

4 (efficiency) (quality) (innovation)
customer responsiveness 141-150

4



(1) (100 %)

( 100 %) (2)

(3) ( 4) 2

23
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1.

2..
Ghoshal shared codes and

language shared narratives

1-1. a b
3.
Ghoshal trust

norms obligations identification

25



1-2 a b

4,
1 network ties 2 network

configuration 3 appropriable organization

1-3. a b

2.

2-1. a b

2-2. a b
1

3.
2.

26



3-2.
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(a)

(b)



Nahapiet & Ghoshal 1998

31
31
1
2.
3.
4
5,
6.
7. _
8 Nahapiet
. &
10. Ghoshal
11,
1998
12,
13,
14 .
15 .
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3-2

3-2

32.
33.
34.
35.
36.

16.
17.
18.
19.

20.

3-3

21.
22.
23.
24,

37.
38.
39.




34

34

25.

26.

27 .
28.
29.
30.
31.

3-5




3-5

40.
41.

R&NS

1-3

1-3

3-7

31

3-7

1-7




© o~ w DN

91

15

10

335

32

91

91
316

the Likert Scale

15
550
57.45%



3-6

150 85 (56.67%)
400 231 (57.75%)
550 316 57.45%
5-350 3
i 300-350 i 100-200
i 100
37
250 79.11%
66 20.89% 316
96 30.48%
61 19.36% 315
158 50.16%
188 50.68%
73 23.17% 315
54 17.14%
1 31 9.81%
— 0,
1-3 82 25.95% a6
37 108 34.18%
7 95 30.06%
268 89.04%
33 10.96% 301




83
80
89

32.94%
31.74%
35.32%
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SPSS

varimax

Cronbach’sa
0.6 0.3

principle component factor analysis
eigenvalue
0.4



varimax

0.6

55.582% Cronbach’ s

15

1
factor loading

Cronbach’ sa

0.7

0.4



Cronbach’ s
o

0.826

0.776

0.757

0.632

2.880

19.19
7%

0.8055

0.758

0.742

0.700

0.665

0.541

2.842

38.14
3%

0.7897

0.820

0.768

0.582
0.530

0.509

0.383

2616

55,582
%

0.7697

0.8797

37




52.753%

4-2

10

Cronbach’ s

0.7

Cronbach’
sa

0.819

0.779

0.713

0.636

0.530

2.830 28.296% | 0.7727

0.728

0.694

0.660

0.640

0.545

2.446 52.753% | 0.7177

0.8081




7 1
72.293% Cronbach’ s 0.7
4-3
4-3
Cronbach’ s
o
0.915
0.892 2,569 36(;/205 0.8032
0.867
0.823
0.819
2491 72;)93 0.8981
0.739
0.708
0.8331




50.712%

4-4

Cronbach’ s

0.8334

Cronbach’ s
o

0.759

0.748

0.732

0.727

0.702

0.697
0.631

3.550

50.712
%

0.8334




62.441%

5

Cronbach’ s

0.8464

Cronhach’ st

0.822

0.820

0.818

0.743

0.742

3.122

62.441
%

0.8464

41




0.7

Pearson

4-6 0.7
4-6
1.000
0.000 1.000
0.000 0.000 1.000
0.356** 0.209** 0.162** 1.000
0.247** 0.434** 0.239** 0.000 1.000
0.036 0.260** 0.140* 0.245** 0.202** 1.000
0.325** 0.308** 0.334** 0.320** 0.484** 0.000 1.000
0.339** 0.534** 0.317** 0.490** 0.496** 0.306** 0.551** 1.000
0.255** 0.272***  0.279** 0.399** 0.317** 0.533** 0.573** 0.455** 1.000
* P<0.05 *x P<0.01

42



o +p3 1LSCi+e
o +B 2lICi+e
a +B3 3iFCi+e
a +3 LSCi+p 21Ci+p 3iFCi+e

1=1-3
i=1-2
1=1-2



0335 8331 *** 0.150 3.524 ***
0.533 13.246 *** 0.332 7.443 ***
0.313 7.783 *** 0.173 4.217 ***
0490 12.098 *** 0285 6.342 ***
0496 12233 *** 0.206 4.174 ***

0304 6.649 ***|0.072 1.794
0.502 10.982 ***|0.103 2.134 ***

R 0.497 0.486 0.346 0.595
R 0.492 0.483 0.341 0.586

F 102.418***  147.927***  2.643*** 64.445* **

* P<0.05 ** P<0.01 rxk P<0.001 t

a+B1li SEi +
a+p2il €i +
a+B3i FEi +
o +B 1LSCi+p 2ICi+p 3iFCi+e

a
B i
sc i=1-3
IC i=1-2
FC i=1-2 ¢




2
2
4-8
0.255 5.107 *** 0.128 2534 ***
0.272 5445 *** 0.060 1.137 ***
0.279 5573 *** 0.148 3.084 ***
0.399 8243 *** 0.203 3.840 ***
0.317 6.546 *** 0.121 2.090 ***
0.533 11.788 ***|0.415 8.768 ***
0.266 5.870 *** 1031 0.544
0.217 0.260 0.355 0.435
R 0.210 0.256 0.351 0.422
28.930*** 55.401*** 86.704*** 33.974***
*  P<005 **  P<00L  ***  P<000L t




4
2
3
4-9
0.326(3.161)*  |0.202(2.636)* 0.256(2.916)**  [0.238(2.563)*
0.336(3.365)**  |0.241(3.177)* 0.239(2.809)**  |-0.008(0.088)
0.283(3.112)*  |0.128(1.720) 0.184(2.380)* 0.065(0.722)
0.191(1.783)  |0.310(3.718)***  |0.075(0.825) 0.339(3.348)***
0.089(0.670)  |0.233(3.100)**  |-0.099(-0.876)  |0.091(0.994)
0.190(1.736)  |0.061(0.847) 0.677(7.285))***  [0.339(3.891)***
0.085(0.965)  |0.259(2.869) 0.095(0.906) 0.087(0.775)
0.458 0.694 0.607 0.550
R 0.409 0.668 0.572 0511

9.410%** 25,979 ** 17.220%%* 13.993***

* P<0.05 ** P<0.01 P<0.001 t




4-10
0.283(4.618)***  |0.026(0.260) -0.011(-0.112)
0.338(5.503)***  |0.377(3.391)* 0.184(1.612)
0.198(3.485)* 0.251(2.454) 0.086(0.916)
0.175(2.803)** 0.317(2.613) 0.550(5.611)* **
0.257(4.174)***  |0.192(1.399) 0.122(0.975)
0.134(2.091) 0.042()0.456 0.090(1.019)
0.112(1.688) 0.024(0.197) 0.212(1.631)

o 0.561 0.537 0.722

0.486 0.677
R 0.543 10.452%** 15.968* **
i 32.108***

* P<0.05 ** P<0.01 ok P<0.001 t

47




0.201(3.181)** 0.131(1.220) -0.015(-0.127)
0.175(2.765)* * 0.033(0.285) -0.272(-2.018)
0.081(1.3379) 0.408(3.830)***  |0.035(0.312)
0.129(2.007)* 0.045(0.355) 0.458(3.777)***
0.044(0.689) 0.213(1.479) 0.119(0.778)
0.528(7.998)*** 0.351(3.623)** 0.560(5.188)***
0.163(2.361)* 0.048(0.375) 0.133(0.837)
0.533 0.478 0.578
R 0.514 0.421 0.510

28.676*** 8.382¢ ** 8.597% **

* P<0.05  ** P<0.01 ikl P<0.001 t




4-12

49

0.182(3.575)*** |0.162(0.898) 0.186(3.365)**  |-0.025(-0.145)
0.358(7.021)*** |0.049(0327) 0.067(1.223) 0.357(2.514)*
0.158(3.349)**  |0.379(2.173)* 0.215(4.228)***  |0.102(0.619)
0.317(6.132)*** |0.572(2.927)**  [0.177(3.176)* 0.065(0.355)
0.198(3.580)*** |0.551(2.616)* 0.126(2.118)* -0.167(-0.841)
0.085(1.784)  |-0.089(-0.714)  [0.426(8.302)***  |0.677(5.740)***
0.108(1.984)*  |-0.216(-1.374)  |0.094(1.601) 0.095(0.641)
0.523 0.686 0.439 0.723

R 0.510 0.598 0.424 0.645
40.205*** 7.813%+* 29.000* ** 9.301%**

P<0. 05 P£6. 01 P<*0**00 1




4-13

0.303(3.881)***  [0.078(0.715) 0.089(1.453)
0.355(4.294)***  (0.054(0.347) 0.333(5.632)***
0.283(3.507)**  |0.083(0.616) 0.112(2.067)*
-0.003(-0.035)  |0.373(3.276)* 0.373(6.009)* **
0.041(0.475) 0.483(4.162)*** 0.207(2.930)**
0.394(4.544)*** (0.015(0,146) 0.044(0.831)
0.232(2.536)* 0.137(1.084) 0.095(1.464)
R 0.586 0.604 0.652

0.552 0.550 0.635

= 17.374%** 11.113%** 39.272%+*

* P<0.05 ** P<0.01 *kx P<0.001 t

4-14
0.201(3.181)* 0.361(2.906)* 0.096(1.296)
0.175(2.765) 0.147(0.834) -0.076(-1.075)
0.081(1.379) 0.246(1.615) 0.086(1.334)
0.129(2.007)* 0.117(0.908) 0.337(4.540)***
0.044(0.689) 0.056(0.425) 0.227(3.297)**
0.528(7.998)***  |0.446(3.806)*** 0.383(6.607)***
0.163(2.361)* 0.047(0.326) -0.028(-0.362)
R 0.533 0.491 0.499

0514 0.421 0.476

= 28.676*** 7.022%** 21.223%**

* P<0.05 ** P<0.01 *kk P<0.001 t




1 2
5-250
3
4-15
-0.067 0.0147 0.595
0.017 -0.029 0.737
-0.258 0.162 0.003
-0.135 -0.102 0.819
0.0006 0.155 0.261
-0.006 0.009 0.919
-0.064 0.235 0.033
0.05 P

51




4-16

0.043 -0.009 0.468
0.145 -0.383 (0.001)
0.003 0.002 0.948
0.008 -0.424 (0.004)
0.004 0.239 0.205
0.109 -0.336 (0.010)
0.006 0.134 0.652
005 () P
3
2
4-17
-0.074 0.230 -0.069 0.084
0.025 0.258 -0.305 (0.006)
0.127 -0.007 -0.301 (0.021)
-0.019 0.381 -0.407 0.20
0.074 0.015 -0.160 0.616
0.206 0.024 -0.694 (0.000)
0.095 0.064 -0.311 (0.000)
005 () P

52




4-18
0.002 0.006 -0.005 0.733
0.004 -0.003 0.001 0.898
0.168 0.009 -0.121 0.079
0.256 -0.106 -0.107 (0.019)
0.008 0.005 -0.004 0.585
0.301 0.007 -0.198 (0.01)
0.213 -0.001 -0.009 0.052

0.05

(

)
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