o = LN ¢ 2 =
TR SRR

3
it
%

LEE VA SRR ke xR EUCEY
S IL o B AR R R IEEE AT T IR AL s e

FnG Y R U K Y AR R EHRY

ROV EFEASEHE - FHEDAEEZ > HUAATAR
aﬂwﬁé&&$%%ﬁé%ﬁ’&%#ﬁﬁﬁéﬁ%iﬁﬁﬁﬁﬂﬁ%
WASR - LR BASHECL LY ERF LRIV EDWDEF A SR E
LEE S FEATBRER Y AR D TEBRESL A o

REAS e @Y g8 fafletI S RSREl  HAELH
ALK BRSBTS 4 R Bl A G 0

GBI M R oS 4 4 R G onE o Fut W MFD # o &2

et e % 5 B B (enhanced-MFD)i® 5 & S-fi-e it 1 £ o
B AR EA ASTREELEL > By el fadk £ 0F
P S EEG RFOERASTA ORAFE: PDMfRdl o # 2

SRR EREIAERTRE PR IAEY S BEF PRI

p%@%ﬁmﬁgﬂzwmf&w%’ﬁﬁ TR AEE R ERE kR
D F AL JRFR(CS)ICRE & S0 @ B 5IRIEFEF v - PDM £ CS # Ak
CRE A B R S HRS T TR AT AL S Y REY (HE

103



B Fp H jpAeEp o

dRERGAARAIBPRE L A0V S ERY O NAESEY EMRT
ATRE R FESTERE S FIREDE TR 0 J RPHaBES Y
SRR BRI AT 0 S AW e R ER L SUER > 2 P ik
FEv e o

EARERHCPAMAEEY > FRIFEMFEFGD A BT R
+2 2 (DTO)# & s {tie 8 4 & (BTO) > M sges Wik ~ " i & - 3%
AEF oMl IR E -

FHiEHk A P e BEH (enhanced Modular Functional Deployment,
EMFD) & % » %8B A 5 6487 < &P s Sfte (5% (F- ¥
SRR o i MR EA K ShE f 3 #rehik  EMFD At e 7 ke
P 1ABET > P b ROEFE LS RHERL E
SRR o R RIS AF TR AAH RE AT
-~ T ASLED

FoEHe 2 & RS AT AR P ARG

®
FOREH T o B AR LT g
2.7 PRARE AT L LB o
3.5 - H T30 e { HoR o
4.5 - 27H T oW HoR b oo
5 - 3mH A FRFFIFERD o
~ AR

Ji

1. T30k R p 0 Hpt £ §E 3 4
2.5 - 3TH QAR IR o
. R
Bt 2 A BRGTE T [ ke

104



| S¥)

B S RIE

7
FE AP R A PR e ERITLI1E 0 G P EFY

t
Py b EERGF I HREMOFEFRY > ERAHI G S [ G OTEFR
7

prr A recd > FIEASIRELEAR O > P EF S AR
LR E %2 A(DTO)E 5 B3 H 4 2 (BTO)G & 6 »cf » o884 ¥
Farke £ RN MR e Ml ¥ iR AR R F R E

LR A AR AP BAR KR S 1 A

~

Pt
_Eﬂﬂ,;
i
=

A

]
r_rs-&\'_

EAEE W EM > AR EIRIFETRRAR L B k hA 4T 0 B BTk

Fea 4 b #2H (spiralup)  FIt oo Fe T e it e EAAFY doie i1

e

sl 7 RS (agile)inth 4 G o VK 0 A S
it (process module) f-T {73+ 4~ =+ (balanced score card, BSC) 14 »xi =13

% Z_ Eﬂﬁ#ﬁ%mi%’ﬂaﬁj\lm“ﬁ?ﬁ%gla

105



106



\\\Xr
e

@;}%

~ V¥ gy

l.

~

*

\O

2%z (1993), T2 SFEFR7 BT F#HLALATE EHE 2 R

2P A G EFY LY
KRB E s AR ES (1987, S RSN AR EE R
6 sk B (2003), £/ATEE 2 FAE P WA A4 P s HUR .

v ok E (2003),£/ATE A o E —PDM B #7454 BE AR

AL o

S H T (2000), S EBBERE SR ERT 2 EH—2ERE
fEESEER S LR FL T LG

LE (2000), MK L R R I E

PR FEE (999, ATE kL RBPEHFERE P FH - ol

p18~22 -

AT S HF L (2002),4 4 FRFE AR E B oo

otk AE (2001),;$ﬁ4§é3"%“"?"—?‘r',?'é‘f?*ii-’_’;‘r”ft!'..?a’ » Y WA 2001 & 10

B o

10.HF7 (2000), 2 £ 2 AZFIE 53t 1 & EEARAL o

1.5k = 48 (2001),4% # B £ £ 2 FAIATZ I HFiA-—- A1 LB F

IR EFAT A AR A F I E IR ALK o

12,5k 2 ¥ (2000), s & £ 3/ 2 BIP /78 F2 e # - 10 Bl7g Z 3518 7 +*

ﬁllﬂ#___aﬂ };’7 = § g‘:‘F‘L%f /%ﬁﬁ-—l—gﬁv °

107



13.5& ¥ ¥ (2002),Connector 5 K2 et 5t B2 55 o

E~F1¥iag ipiamnz -

14. %7 ¥ (Q001), A2 Fp/ATR R 2 A5 BB E 7 #
GER IR RSLRE R R e RN TR

I15. % 2& (2001), 2 £ < 2 £ @7 H2 > B IVRAAHE(7 o

16. 571 % (1999),F A 2 # o2 AKX FEFRE?T 2 AT R2? L §
CEELE ALk

17.#£ £F (2001), F B A/ Tzt 4+ 2 B AF% -0 F 78
RATZ2 ZHFHHEY RAF €35 LB

-

18.% % 11 (1998), # 4 £ 2B BT BHE ERE 2 i 2 A1

HEAPEETF P2 m A 811 ] L%

19. FEF 48 (2002), 7 fE& £ #) B4 & 54 T F 2 fF#f— 11 Bp Hlid & 5
PR R G B R AL o

20.Mohamed Hussein, ¢ A £ BE£#/,E P A 370 RL AF 7 o
21.Michael Hammer,(2002), Agenda % £F#/% r g =38, % T ek @ 7 o

22. F i 32 3F (1986), “vb T ¥ 2 2 A dun s g4, EMBA #

BT 45160 7 -

23.Robert S. K. and Norton D. P. (1996), The Balanced Scorecard -¥ g7+
A R G R

24.Kaplan R. S. & Cooper R. (1998), Cost & Effect s £ 22z, s £
CR T R

25.#1*;‘%—;’3 (2000),z #z ;f_sz,zg"; I N I S

108



1. Ahlstrom, P., and Westbrook, R. (1999), “Implications of mass
customization for operations management”, International Journal of

Operations & Production Management, 19 (3), 262-274.

2.Boyton, A. C., Victor B., and Pine B. J. (1993), “New Competitive
Strategies: Challenges to Organizations and Information Technology”,

IBM System Journal, 32 (1), 40-64.

3.Cooper R. and Slagmulder R. (1997), Target Costing and Value

Engineering, Productivity Press Portland, Oregon.
4. Cokins G. (1996), Activities-Based Cost Management.

5.Erixon G., Stake R., Kenger P., (2004), Development of Modular

Products, 2nd edition. Hogskolan Dalarna.

6. Erixon, G. (1998), Modular Function Deployment - A method for

Product Modularisation, Stockholm: KTH.

7. Erixon, G. (2004), Proceedings from the 2nd seminar on Development of

Modular Products, Dalarna University, Sweden

8. Eversheim, W., Saretz, B. (1991), “German Trends in Applying
Simultaneous Engineering”, Proceedings of the 1991 International

Forum on Design for Manufacture and Assembly, Newport, U.S.A.

9. Fleischer and Mitchell, (1996), “The power of Purchasing”, Journal of

Automotive manufacturing & Production, 109 (11), 20-22.

10.Gale, B. T., (1994), Managing Customer Value, Free Press.

109



11.Gonzalez-Zugasti J. P., Otto K. N., Baker J. D. (2000), “A Method for
Architecting Product Platforms”, Research in Engineering Design,

61-72.

12.Halmann J. I. M., Hofer A. P., van Vuuren W. (2003), “Platform-Driven
Development of Product Families: Linking Theory with Pratice”, J

PROD INNOV MANAG, 49-162.

13.Hauser, J. R. and Clausing, D. (1988) “The House of Quality”’, Harvard

Business Review, 63-73.

14.Kotler P. (1989), “From Mass Marketing to Mass Customization”,

Planning Review, 29 (5), 10-14.

15.Karl T., Ulrich S., and Eppinger D. (2000), Product Design and

Development, McGraw-Hill Higher Education.

16.Kotha, S. (1995) “Mass customization: Implementing the emerging
paradigm for competitive advantage”, Strategic Management Journal,

16, 21-42.

17.Meyer, M. H. and Utterback, J. M. (1993), “The Product Family and the

Dynamics of Core Capability”, Solan Management Review, 25, 29-47.

18.Naumann, Earl (1995), Creating Customer Value: The Path to

Sustainable Competitive Advantage, p. 140.

19.Norberg, R (2003), “Foreldsningsstod Kvalitet MTB 038, Hogskolan

Dalarna.
20.0’gray P. (1999), The Agc of Modularity, Adams and Steele publishers.

21.Pine, B. and Joseph II. (1993) Mass Customization. Boston, Harvard

110



Business School Press.

22.Pine, B., Joseph II., Peppers, D. and Rogers, M. (1995) Do you want to
keep your customers forever? Harvard Business Review, 73 (2),

103-114.

23.Kaplan R., Atkinson A. A. (1998), Advanced Management Accounting

(3rd Edition) .Harvard Business School Press

24.Sakurai, M. and Scarbrough D. P. (1997), Japanese Cost Management

Crisp Publications.
25.Stanley, D. (1987), Future Perfect Reading. Addison-Wesley.

26.Shirlely, Gordon V. (1992), “Modular Design and Managacturing for
Competicive manufacturing”, Integranting Design and Manufacturing

for Competitive Advantage, 88-103.

27.Sundgren N. (1999), “Introducing Interface Management in New
Product Family Development”, Journal of Production & Innovation

Management, 16, 40-51.
28.Toffler, A. Future Shock, New York: Bantam Books, 1970.
29.Tompkins, J. A., et al., (1996), Facilities Planning, 2nd ed., John Wiley.

30.Victor, B. and Boynton, A. C. (1998) Invented Here, Boston: Harvard

Business School Press.

31.Woodruff, R. B., and Gardial, S. E. (1996), Know Your Customer,
Blackwell, 233.

32.http://www.dpeco.com

111



